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Abstract

This study examined the product evaluation criteria and post-purchase behaviors of secondhand fashion
consumers. To achieve this, the study categorized secondhand fashion consumers by product evaluation criteria
and investigated the differences in post-purchase behavior by consumer type. In-depth interviews were con-
ducted with 18 participants for the qualitative research and an online survey with 500 samples was conducted
for the quantitative research. The collected data were analyzed using factor analysis, cluster analysis, and
one-way analysis of variance through SPSS Statistics 26. The results showed that the product evaluation cri-
teria of secondhand fashion consumers were brand, scarcity, condition, design, and practicality, and their
post-purchase behaviors were identified as reselling, giving away, and maintaining possession. According to
the evaluation criteria, consumers were categorized into a high-interest group, a brand/scarcity-seeking group,
a design/practicality-seeking group, and a low-interest group. As a result of analyzing post-purchase behaviors
by group, the study found that each group displayed different behaviors.
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Table 1. Participant characteristics

Participant Age Job el Place of purchase
frequency

Online platform,
P1 41 Researcher 20 (‘Junggonara’, ‘Bungaejangteo’)
Online community

Online platform,
P2 34 Researcher 10 (‘Junggonara’, ‘Danggeun market”)
Secondhand Luxury community

Online platform

P3 26 Preparation for job 10 (Junggonara’, ‘Danggeun market’)

Online platform

P4 44 Housewife 5 (‘Junggonara’, ‘Danggeun market’)

Online platform,
P5 33 Nurse 10 (‘Junggonara’, ‘Danggeun market’,
‘Bungaejangteo’)

Online platform,
P6 40 Housewife 10 (‘Danggeun market’)
Online community

Online platform

P7 49 Housewife 5 (Danggeun market’)

Online platform,
P8 39 Nurse 30 (‘Danggeun market”)
Online community

Offline secondhand shop,
P9 40 Housewife 10 Online platform
(‘Danggeun market”)

Offline secondhand shop,
P10 26 Preparation for job 30 Online platform
(‘Danggeun market”)

Online platform

P11 26 Teacher 10 (‘Danggeun market’)

Online platform
P12 21 Student 40 (‘Junggonara’, ‘Danggeun market’,
‘Bungaejangteo’)

Online platform,
P13 26 Office worker 20 (‘Danggeun market’, ‘Bungaejangteo’)
Online community

Offline secondhand shop,
(‘Vinprime”)
Online secondhand shop
(“5 Vintage’, ‘Super-6°)

P14 31 Painter 20

P15 39 Nurse 30 Offline secondhand shop

Offline secondhand shop,
Online platform,
(‘Danggeun market”)
SNS market

P16 37 Designer 20

Offline secondhand shop,
Online platform,
(‘Junggonara’, ‘Danggeun market”)
SNS market

P17 29 Designer 10

P18 26 Student 10 Offline secondhand shop
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Table 2. Exploratory factor analysis of product evaluation criteria

Variance
Factor name Ttem Factor Eigen- explained % Cron-
loading value (Cumulative bach‘s o
variance %)
Is it a product of your favorite design? .899
Factor 1 Is it a product of your favorite style? .895
- - 5.926 32.922 920
Design Is it a product of your favorite color? .862
Is it a product that suits you? 799
Is this a difficult product to get? .881
Factor 2 Is this a product with scarcity? .855 19.339
Is this a unique style of product? .853 3.481 52.261 909
Scarcity — — (52.261)
Is this a limited edition product that has been
. .842
temporarily sold?
Is it a famous brand product? .880
Factor 3 Is it a popular brand product? 834 5020 11.220 289
Brand Is it my preferred brand product? 783 ) (63.481) ’
Is it a popular product that many people know? .681
Factor 4 Is this a recently released product? .848 o117
Is this a recent purchase by the seller? .834 1.461 & 1' 598) .820
Condition Is this a rarely used product before sale? 743
Factor 5 Is this a product that is easy to manage? .863 5670
Is this a product that you can wear often? 784 1.021 (77' 268) .830
Practicality Is this a necessary product for me? 766

- 848 —
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Table 3. Cluster analysis of consumer types according to product evaluation criteria

Cluster 1 Cluster 2 Cluster 3 Cluster 4
(n=67) (n=170) (n=162) (n=101) F
Mean (SD) Mean (SD) Mean (SD) Mean (SD)
Brand 3.642 C(.862) 5.484 A(.779) 4.563 B(.847) 3735 ((3 1.301) 1016025+
. 4.433 (.969) 6.175 (.692) 5.551 (.674) 6.134(.710)
Design C A B A 103.427%**
. 3.063 (.973) 5.309 (.958) 4.213 (.743) 2.366 (1.002)
Scarcity C A B D 252.841%**
. 3.647 (.843) 5.676 (.793) 4315 (.881) 4.647 (1.251)
Condition D A C B 98.777***
o 3.861 (.851) 5.947 (.727) 5.093 (.748) 6.043 (.459)
Practicality C A B A 162.282%**
. L Brand/ Design/
Cnlu;ter Low;lnterest Hi gh;mterest Scarcity- Practicality-
ame group group seeking group seeking group
#Hkp< 001
Duncan test result(A>B>C>D)
2) 7 MR AH|X} RS 20f 5 S| Kto| U A eg-R o} Ugolut ﬂuﬂ 52 Frhs Kwon
() 530 AEAE o) 7 352 A48 (2014)9] AT AT 2 4§EE%§qq
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oA 3709 Qlo] 2&EUT F w4 AYYL Aol Al o] TRl A8/ st R Erqlo]
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Table 4. Exploratory factor analysis of post-purchase behaviors

Factor name

Item

Variance
Factor Eigen- explained % Cron-
loading value (Cumulative bach's o

variance %)

IfT get tired of the purchased second-hand fashion goods,

I give them away to close people or through second-hand 927
platforms.
Factor 1 IfT do not use the purchased second-hand fashion goods 29254
any longer, I give them away to close people or through 923 3.511 ’ 972
Give away second-hand platforms.
If I am not satisfied with the purchased second-hand
fashion goods, I give them away to close people or 905
through second-hand platforms.
If I get tired of second-hand fashion goods after using 907
them for a while, I resell them. ’
Factor 2 - - -
If T am not satisfied with second-hand fashion goods, 1 27.002
.898 2.146 875
resell them. (56.256)
Resell
I resell the purchased second-hand fashion goods to save 839
money for buying other second-hand fashion goods. ’
I keep the purchased second-hand fashion goods even if 900
I do not particularly use them. ’
Factor 3 .
I prefer to keep the purchased second-hand fashion 399 1.627 24.567 317
goods even if | am not satisfied with them. ’ ’ (80.823)
Possess
I prefer to keep the purchased second-hand fashion 761
goods regardless of the trend. ’
Table 5. Group differences in post-purchase behaviors
Cluster 1 Cluster 2 Cluster 3 Cluster 4
(n=67) (n=170) (n=162) (n=101)
Low- High- Brand/ Design/ F
interest group interest Scarcity- Practicality-
group seeking group seeking group
Mean (SD) Mean (SD) Mean (SD) Mean (SD)
. 4.273 (1.390) 5.051 (1.238) 4.549 (1.211) 4.897 (1.583) .
Give away C A BC AB 7.432
3.925 (1.255) 4.764 (1.441) 4.177 (1.315) 4.326 (1.645) ok
Resell C A BC B 7.549
3.482 (1.132) 4.186 (1.488) 4.084 (1.156) 3.749 (1.527) o
Possess C A AB BC 5.615
**p<01, ¥**p<.001
Duncan test result(A>B>C)
vd E B771 %ol utet 201145 £ G 3ksto] ek Hol &
Srobigbe}. 1 Aahe Ttheah 2ok 3 ) A% 3
w2 At S I AAE R E e EAS AlFE 7P71ES BRE, GAiel, 34, AlEdE, 84
WA e T F WS FHOR ANLT AFE o] EEHL ofof nhE w4 §7 5 A3 mhel

-850 —
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