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A7gstol Ak FAol o] 83ict. 2= A 2= SPSS(ver. 25. 0) ZRIAE SR A7 A3 AA, T
At £ whE o] AF Ad AE, 49, o183l FAHLR %ﬂ—%@ el 2ol 7t ‘/}E’r‘ifi :
2573 FAACE {3t Zol7} gle AR uehdth A4, A A9 9 4] 1A
Zoll viAle e FHT A AE B, T, Mo o= uAREe| SAHoE foot 97 l
S ACR et AA, g A nZurRe] AR oatel] FAHCR Rofet gl w2 1%
A0 R vehgth A, A A9 =2A 97 4719 sheledl § A 2, 33, WMol o=
AGE bl FAHCR FoAt o] s Aor HEEH.

ZAo] : LY, BEHEE, AUS, AL}

Abstract : In this study, in order to examine the effect of the physical environment of the futsal
field facility on customer satisfaction and revisit intention, 30 futsal fields were set up from May 29,
2022 to October 28, 2023, and 335 people were selected as effective samples and used for result
analysis. Data processing used the SPSS (ver. 25.0) program. As a result of verifying the difference
according to demographic characteristics, first, as a result of the study, statistically significant
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differences were found in gender, age, and number of uses, and there was no statistically significant
difference in exercise experience. Second, as a result of analyzing the effect of the physical environment

of the futsal field facility on customer satisfaction, it was found that there was a statistically significant
effect on customer satisfaction in the order of facility environment, space, and convenience. Third, it

was found that customer satisfaction at the futsal field facility had a statistically significant effect on

the intention to revisit. Fourth, among the four sub—factors of the physical environment of the futsal
field facility, it was found that there was a statistically significant effect on the intention to revisit in

the order of facility environment, space, and convenience.
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Table 1. Contents of the survey tool

Variables sub factor and Contents Question number
Facility environment 4
Physical Convenience 4
environment Spatiality 4
Cleanliness 4
Customer Overall satisfaction, cost satisfaction, value satisfaction, 5
Satisfaction response satisfaction, comparative satisfaction
Intention to  Willingness to revisit, recommendation of acquaintances, 4
revisit positive reaction, amount
(:thzoc%:i EICCS Gender, age, number of weeks, exercise experience 4
Sum 42

Table 2. Effects of Physical Environment of Futsal Field Facilities on the Intention to Revisit

Fator 1 2 3 4 5 6
Facility 1
‘ environment
Physmal Convenience ~ .594** 1
environment
Spatiality 629%* 613 1
Cleanliness 375%% 0 553%*F 469** 1
Customer Satisfaction JI38%*  660%*  678%*  450%* 1
Intention to revisit J12%* 617 645 411*%* 870** 1
**p<.01
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Table 3. Effect of Physical Environment of Futsal Field Facility on Customer Satisfaction

Division B S.E V4 t D
(Constant) 488 182 2.684 .008
Facility environment 405 .041 431 9.773 .001
Convenience 207 .043 222 4.756 .001
Spatiality .236 .044 .243 5.320 .001
Cleanliness .050 .032 .060 1.526 128

R’ =657, F=157.976(p=.001)

Table 4. The Effect of Customer Satisfaction on the Intention to Revisit

Division B S.E Vg t D
(Constant) .653 .140 4.679 .001
Customer Satisfaction .885 .028 .870 32.181 .001

R? =757, F=1035.610(p=.001)
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Table 5. Effects of Physical Environment of Futsal Field Facilities on the Intention to Revisit

Division B

S.E V4 t D
(Constant) 729 201 3.633 .001
Facility environment 416 .046 435 9.087 .001
Convenience .188 .048 .198 3.915 .001
Spatiality 234 .049 .238 4.795 .001
Cleanliness .022 .036 .027 .624 533

R? =596, F=121.740(p=.001)
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