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[Abstract]

Previous studies using the Global Entrepreneurship Monitor(GEM), which enables international
comparison of startups, have mainly focused on topics such as politics, economy, and systems. There are
relatively few studies related to the cultural domain. Therefore, the purpose of this study is to analyze the
impact of national cultural values on entrepreneurial attitudes using the Hofstede index, which is most
representatively used in multinational cultural studies, and to contribute to the development of
entrepreneurial strategies and policies. As a result, it was found that countries with high levels of
collectivism and short-term orientation, two dimensions of national cultural values, had a positive impact on
entrepreneurial attitudes. This study is significant in that it expands the research subject and scope by
linking national cultural values and entrepreneurial attitudes, and in that it provides basic data that can

respond to changes in the global entrepreneurial environment where cultural sensitivity is increasing.
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I. Introduction
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II. Literature Review

1. Cultural value differences
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III. Methodology
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2. Measurement of national cultural values
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IV. Results of the Study
1. Correlation analysis
Hofstede 6XILU|0IE] & 417l=2] 67} 27 IAIAHA
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Table 3. Hofstede Dimension’s Descriptive Statistics

Freq Min Max Mean | S.D.
PDI 41 18 104 55.9 18.7
IDV 41 13 91 50.7 243
MAS 41 5 95 47 .6 21.1
UAI 141 8 112 66.8 25.0
LTO 141 13 100 49.2 23.7
IVR 41 13 97 51.2 18.5

PDI=Power Distance, IDV=Individualism/collectivism,
MAS=Masculinity/Femininity, UAI=Uncertainty Avoidance,
LTO=Long-Term /Short-Term, IVR=Indulgence/Restraint
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Table 4. Correlation results

PDI IDV MAS UAI LTO IVR
F1| -0.103| -0.094| -0.253| -0.175| -.648" 4797
F2| 600" | -707" 0.117 0.237| -0.281| -0.134
F3| 0.264| -467"| -0.211| -0.001| -0.295 0.093

*p<.05, **p<.01

F1 = Pre-startup Ecosystem Awareness, F2 =
Pre-startup Motivation, F3 = Post-startup attitude
PDI=Power Distance, IDV=Individualism/collectivism,
MAS=Masculinity/Femininity, UAI=Uncertainty Avoidance,
LTO=Long-Term /Short-Term, IVR=Indulgence/Restraint
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2. Regression analysis
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Table 5. Regression analysis results on entrepreneurship
awareness and attitude

F18) F2(B) F3(B)
PDI -0.055 0.172 0.021
IDV -0.216 -0.596™ -0.49™
MAS | -0.173 0.19 -0.13
UAI -0.148 -0.054 -0.13
LTO -0.528"" -0419™ -0.28
IVR 0.215 -0.183 0.026

*p<.05, **p<.01, ***p<.001

3. Results and its interpretation
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V. Conclusions
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