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Abstract Background: With the advancement of various technologies and media, we have entered an era of music
appreciation that transcends physical spaces and devices. Following these changes, research is needed to understand
how listeners select and different parameters regarding their listening behaviors. Objective: This study aims to
investigate the listening behaviors of listeners and the criteria for music selection. Method: A survey was conducted
with 112 adults aged 18 and older to examine listening behaviors and selection criteria during music listening. The
survey consisted of 29 items including multiple-choice and open-ended questions. Results: It was found that listeners
regularly listen to newly updated music as they have more access to them via various streaming platforms. In terms
of listening situations, the majority listened to music while commuting (35%) or exercising (29%), both define as
energy-consuming activities. All music elements including rhythm/tempo(28%), melody(26%), timber(25%) and
lyric(20%) were considered with similar proportion for music selection. In terms of music elements. Furthermore, three
categories of non-musical factors influencing music selection were identified, which are relational, cultural, and
emotional. Relational(41%) and cultural(41%) factors showed to have highest impact respectively. Conclusion: The
results of this study provide basic data regarding music listening behaviors and what they consider when selecting
music.
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Table 1. Participant demographics and basic background

Characteristics N%)
Music major
Music major 27(5%)
Non-music major (Humanities, STEM) 84(94%)
None 1(1%)
Duration of music education
None 19 (17.0%)
ly 20 (17.9%)
2-4y 32 (28.6%)
5-Ty 23 (20.5%)
more than 8y 18 (16.1%)
Type of music education
Instrument lessons 87 (68.5%)
Choir or vocal training 10 (7.9%)
Orchestra or group lessons 2 (1.6%)
None 11 (8.7%)
Other (Theory lessons —music the.ory/ 2 (1.6%)
harmony, All of the above experiences)
Recent participation in music activities
None 57(50.9%)
Singing 21(18.8%)
Plyaing 30(26.8%)
Music production 4(3.6%)
Total(%) 112(100%)

Characteristics N%)

Gender

M 47(42%)

F 65(58%)
Age

20'S 61(48.0%)

30'S 48(37.8%)

40'S 3(2.4%)
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Table 2. Survey items and detailed question content

Content Items Number of item
General information Gender, age, major 3
Music background Types of music education experience outside formal music education 2
Recent participation in musical activities (within the last 6 months)
Average daily music listening time
Music listening situation
o ) Time of day for music listening
Listening behavior ) o 9
Primary genres and moods for music listening
Music listening devices
Frequency of play-list updates
Music playback methods (applications, radio, etc.)
Selection methods (descriptive)
Selection-related behaviors and . L -
. . Desired moments for listening (descriptive) 3
music selection
Frequency of updates for new songs and its proportion
Physical states
Motivations and states of listening Cognitive states 3
Emotional states
Rhythm
) ) Melody
Elements of music considered ) 4
Timbre
Lyric
Degree /intensity of repetitive listening
o . Motivation for repetitive listening
Repetitive listening behavior patterns S 4
Factors for repetitive listening
Genre of music for repetitive listening
Non-musical factors Non-musical factors considered for music selection (descriptive) 1
Total number of items 29
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Table 3. Listening patterns of the listener during music appreciation

Category Frequency(%)
Within 1h 52(46.4%)
) . 1-2h 34(30.4%)
Ayera'lge d;':uly music 23h 14(12.5%)
listening time
More than 3h 12(10.7%)
Total 112(100%)
Evening 54(48.2%)
) Afternoon 35(31.3%)
Preferred time for Morning 17(15.2%)
music listening
Dawn 6(5.4%)
Total 112(100%)
Commuting 88(35%)
Exercising 74(29%)
Freque'ncy of l?stemng Relaxing 33(13%)
according to different . .
contexts Working 30(12%)
Studying 29(11%)
Total* 254(100%)

*Multiple responses.
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Table 4. Frequency analysis of the genres of music predominantly
selected by the listener

Category frequency(%o)
POP(rock, hip-jop, dance) 82(32.9%)
Ballad 67(26.9%)
Classical 42(16.9%)
Religious music 26(10.4%)
New age 13(5.2%)
EDM(Electronic Dance Music, club music) 8(3.2%)
Korean traditional music 2(0.8%)
Trot 1(0.4%)
Other(jazz, folk song, musicals) 8(0.8%)
Total* 249(100%)

*Multiple responses.

o I F2 sk 342 2971

AR S A ote] Bepl ofmax] o
.

oh g 674e] FHOE Lol thgAle Aot 7|eks
2 27plel SHATE AW AT 5 UES AN
S SRS F U NEEAS sk T 2
T AL 2 Ak Soke] 19171t 93(38%)0]
Ak sk AH Soto] g e HESS U
ERHSIch olokt Wi Zue B HeHIATE &
ofo] U O.E 71y AL WEsE BT Table ).

Table 5. Listening device for music listening

Category frequency(%)
Calm and genuine music 93(38%)
E/(I)leillcv ethla;[r i(;zfers a new perspective with 51021%)
Lively and energizing music 49(20%)
Music that provides spiritual strength 26(11%)
Azure and melancholic music 18(7%)
Music that purifies intense emotions 9(4%)
Total* 246(100%)

*Multiple responses.
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Table 6. Listening device for music listening

Category n(%)
Headphones, earphones 78(69.6%)
Listening Bluetooth speakers 32(28.6%)
device r?;l;relre ((1)):1111;;2) ps)peakers on 2(18%)
Streaming app 71(63.4%)
Plavback Video 36(32.1%)
miﬁljﬁs MP3 2(1.8%)
Radio 1(0.9%)
All of the above 2(1.8%)
Daily 18(16%)
2-3 times a week 27(24.1%)
Update 2-3 times a month 44(39.9%)
frequency 2.3 times a year 21(9.9%)
l(l)ggzz)(l times a month, no 202%)
Total(%) 112(100%)
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Table 7. Manipulative definition of music selection types during listening

Categories

Operational definition

New songs .
or acquaintances

Method of selecting music by the listener through direct search or direct recommendations from media

Existing songs

Method of selecting music from playlists previously created by the listener

Accidental songs . .
or direct recommendations

Situation where music is encountered first unintentionally, not through intentional listening from searching

Table 8. Categories and frequencies of music selection types during music appreciation

Dategoreis Subcategories Participant response example Frequency(%)
Media recommendations YouTube, streaming app algorithms 49(34%)
New songs Direct search Searching for new songs, searching for songs that match preferences 29(20%)
Relational recommendations Recommendations from friends or acquaintances 6(4%)
Included songs: Songs in ¢ iom play from my playlist 38(20%)
playlists
xisting songs Meaningful songs Songs with significant personal meaning from playlists 7(5%)
Emerging songs Songs that come to mind, wanted to listen to at the moment 11(8%)
Accidental songs Heard songs Songs heard in cafes, on the street, on the radio, in everyday life 6(4%)
Total* 143(100%)
*Multiple responses
Table 9. Participants’narratives on motivations for music listening
Category Participant response example frequency(%)
- When tired and exhausted
iologi 51(459
Physiological needs - When wanting to boost energy (45%)
. - When feeling troubled
oo 40(359
Psychological needs - When experiencing stress (35%)
- When desiring to feel a sentimental melody
Musical (element-centered) needs - When needing musical stimulation 22(19%)
- When seeking inspiration
Total* 113(100%)

*Multiple responses
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Table 10. Situations and musical elements for music selection

Category N(%)
When thoughts are complex or when one wants to clear the mind 67(40%)
Moments for music According to physical energy levels 53(32%)
listening impulse When experiencing negative or uncomfortable emotions 48(29%)
Sub-total* 168(100%)
Rhythm/tempo 81(28%)
) ) Melody 74(26%)
Considered mus1c': elements Timbre/voice 72025%)

for selection

Lyrics 58(20%)
Sub-total* 285(100%)

*Multiple responses

Table 11. Manipulative definition of non-musical factors influencing music selection

Category Operational definition

Emotional factors Situation related to all emotions, feelings, and moods

Cultural factors . . . .
that one desires to belong to or is affiliated with

A specific group or community with common interests, such as a company, school, religion, etc.,

Cultural factors .
family, etc.

Relationships centered around intimacy, camaraderie, and empathy with friends, romantic partners,

Table 12. Categories and frequencies of non-musical factors influencing music selection

Category Unit of meaning Participant response example Frequency
- Taking cues from songs shared on social media
Media. mass media. trends - Curating music centered around trending musical trends
Cultural factors reli 10;1 ’ ’ - Music that accompanied memorable scenes from dramas 54(41%)
& or movies
- Religious activities
- Songs that close friends recommend as enjoyable
. . . - Influence from friends who recommend or engage in band
. Friends, family, acquaintances, .
Relational factors colleacues. romantic partner activities together 54(41%)
EUes, P - Music conversations shared with someone whose musical
taste aligned with mine
. My emotional state, mood based - My emotions.and feelings when listening to music
Emotional factors - Favorite specific composers styles 21(16%)
on weather, personal preferences
- My mood based on the weather of the day
Others None 4(3%)
Total* 133(100%)

*Multiple responses
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