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Abstract This study empirically analyzed the impact of technological innovation on corporate
performance and the moderating effect of technology commercialization capability in this relationship.
The purpose was to identify the impact of technological innovation activities, divided into process
innovation and product innovation, on financial and non-financial performance, and to clarify the role
of technology commercialization capability. An online survey was conducted with 300 companies from
April to May 2024, and the results were analyzed using SPSS 29.0 and Process macro. The results showed
that technological innovation had a positive effect on both non-financial and financial performance of
the company. In addition, it was confirmed that the higher the technology commercialization capability,
the stronger the impact of technological innovation on non-financial performance. However, technology
commercialization capability did not significantly moderate the relationship between technological
innovation and financial performance. This study empirically demonstrated the importance of
technology commercialization capability in the relationship between technological innovation and
corporate performance, and is expected to provide useful implications for establishing corporate
technology innovation strategies and developing policies in the future.
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1. Research Model
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Table 2. Validity and reliability of the technological innovation scale
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Table 3. Validity and reliability of the technology commercialization capability scale
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Table 8. The impact of technological innovation on perceived financial performance
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