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Analysis of Teen Consumers' Perceptions and Behaviors
Regarding Al Profile Photography
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Abstract The purpose of this study is to explore the positive application direction of this technology by
investigating the perception and use of teenage adolescents about the recently emerged Al profile. The
development of AI technology has brought about changes in various industries, and the Al profile service,
which started in 2023, has gained great popularity as it is widely used as an SNS profile or personal blog
image. However, it has recently become a social controversy as it is used for identification purposes such as
social ID cards. However, as a result of a survey of adolescents, they did not use Al profiles for the purpose
of issuing ID cards. Satisfaction with the Al profile service was high, but there were also complaints about its
unnaturalness and limited style. And female students showed higher awareness and experience in using Al
profiles than male students. This study can be used as a reference for developing Al profiles and establishing
marketing strategies, and preparing national policies related to Al profiles.
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Figure 6. Overall Satisfaction with Al Profile Service
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