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AFE 8ol 2He v 2] 7 23
BES 7t Y 23 Aoz gFE 9
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Bl =9 5717 &3 o] FRe ¥4 g%
Aol vX= FFs FAst A gt 7S =
ofstd o3 2t

AR, 49 Age 742
S0l F Aot} w2 # z
g Aul2~ Ao gist JWE Qo= g
(Furrer et al., 2000). ¥ A7} 2 #3544
AA Fe AL FAH< Ba:]
X= AgFo] % ;}U%(Matsumoto, 1990), o]+= A}3]
Hslo] FHHQ JFS v X h(Diener et al,
2009). whebA], oA Qe s AHE 7t
= o] _%_ZHB‘]-E].

SHA| T AP Aol w2, PE AR &
§M ARAbE AHIAZE AH 2 Bzt R Ee

9 A8 7= “Edo| Yolopret 22 A

4% 7}A) 3L A THKim and Aggarwal, 2016). ©] &
3k 0148 73 A AR o] 3 xpH A A7 o]
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F e A9le BAEY B4 e Bl
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al.(2008)> AHl2~ AFFo 2 3] Anj2~ 7ltﬂ7}
TEHA &S W 2544 39 %2—01
7ve] ;o] B 3w
ARG WEEy
SFA|NE, ApAlo] A3
A Zrolle zpolrt 7} UH(Berger,
2014). B4 39| 42 RELIL G
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(Kahneman and Tversky, 1979)ol] W2 AH]2}=
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oEe-Ae N &
Froll &80l 7ksslthe.g, eBay). B3k ThdgH A Jataok =4, 89 ¥ FH(e, URL)O A
ATANE TP ARG FAHA R o] JRE FPIHE ABAS AL F
7} 9 f-838htkal a3 th(Hong et al., 2017). F- 263,6567) B HE A3 AT A, Ao g8
34 B BHA Juh § AL BAS A2 99 20 NS QYRR FESYT: w8
T3 4§ FEyRtke AS 288t bt WA
Uz 93] A= D]rPratto and John, 1991). (E 1) =55 geo| 2y} 4 58 21
}\-]830:].?.‘: a] J;UHO 7]Zo§ t'x%xq
- =] 7 T‘E_ 2~
AGFS AZ89 0 He.g, Lee and Park, 2022), Bifrol b T
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3 A717F JAAE F84300 s v F Us United States 2,091
S AJARFH(Yin er al, 2021). WebA, SU3 4 Singapore 1,121
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Oﬂ 7(]-0]7]- }\}\g Zﬂo]‘:]' Australia 430
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. Taiwan Province of China 338
H6: F44 1dL gfF 844 3440 94 Russia 319
&S vE Aot France 315
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o &S WA, F8H HEREALS i 7 & Ttaly 199
goll @S vt E3 2ol 57t 540 Thailand 191
= O]:fL GDP, Q1EjYl o] &H] &, WY 5& dF New Zealand 91
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India 71
Netherlands 68
[[[- <lﬂ;:ih:g- tg Vietnam 68
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2 A7oE 309 o 2R Ul Argentina 3
B8 $Hskm /HS AFagn s & Sl 2
€X1Co
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H A T SAREA B oA 229l 2 Ho Georgia 26
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™ 7P Uzl F71E Ao R HE AFSA
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st 771 9 AR 377 a2 dE
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Al ] EX AT
E4, #4948 ZHRHS Wang et al(2019)2]
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2) https://[www.hofstede-insights.com.

9 F 298 242 s 29 99 e
l(anger), & 2(disgust), FX(fear)) EF
(sadness) & 4714 744 29S wredsity, 248
93] R 97] A (quanteda)) S &3}k 7 &

Fdl=o| 3] Word-Emotion Association Lexicon
APE o] &3l S SHATE 7 a7k 3
of it AE AlHo] o, o & So] &Fe
7%~ regret, disable, worsening, oppression 5 14,154

hel doj7h T=Hof Auk

(£ 2) BHH AHEH SHUH oA

o1 a o
A F|HE o A
%= | abhor, blame, cheat, delay, rage, annoyance
4 | delinquent, depressive, exclusion, filth,
= | boredom, loathing
| firearms, glare, haunt, impermeable, terror,
° apprehension
.= | abandon, beg, choke, deceit, grief,
=V pensiveness

%" E%Fé. %‘:#E SAstAth dA, FAH
9] QI+, =7F5A42HGDP), ¢1
, 34, 25 Eﬂ%l, 39 54 o

%5}% =4 X}E(world development indicators)
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20 Z A Z-2 Partial least square structural equa-
tion modeling(PLS-SEM)& Al-&-3le] 7Hd-& 715
39tk PLS-SEM2 <A vlAE e AZA1E
At A oy TR AAXT Yot
(Richter et al., 2016). ¥ 179 A= PLS-SEM R
3§717] plspme AHE-SF] AF7HAS ASSHAH
(Sanchez and Trinchera, 2015). ¥ A4 PLS-SEM
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£ Divakaran et al.(2017)°] A
S Fxste] FYsidih SH R A}
9 AARFE B F BFolth B} 41F
g ASs] A8 BEY Ax9} FHEEES
2335} t). Cronbach’s alphaw= 0.872 WH I
Aol 7159 0705 E=oH, FEH HFEA
(AVE)2 0.722 7|52 0.50%.t} o} (Fornell and
Larcker, 1981) FHEIFEE HE3le A2 U
el Wb SR o) A A FaAe 3
EE e ST
oz mdo AP S $44517] 94 GoF
(goodness-of-fit) S 7153} Th(Hair er al., 2011). &
A7 02612 YR, 2F8H0.19)7% 57H0.33) A
ole] £FOE thh AYYe RE3 Aoz g}l
ek A GoFe] At #8758 fle
o2 7MdE ASske d Fevt §le 2o E dd
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T e
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73 498 FAH AR udo] 3HHA F¢S
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3= A
2}A, HI-S AR A S5, /o132 &3} 24
S BA AR folgh g vXA] Y=
Aoz FEAEHATHB = -0.030; p > .05). WA,
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ok OAA, AR B3 e B8 AR
Hol] A9 J&gFS v)X= Aoz EAFHAG
(B = -0.144; p < .01). WetA|, H5= A A= Atk
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— L
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#p<0.05; *¥p<0.01.

, : M
% o uigt FEXEANY 97.5%
3k 24 AH Ay R Ay % a3 A= 7k
Boot LLCI Boot ULCI
A A= 0.03488 0.00811 0.043 0.0184 0.06367
Q12 -0.02196 -0.00588 -0.0278 -0.05558 0.01115
Rk 0.00201 0.00924 0.0113 -0.01436 0.01435
E58443] 9 0.03192 -0.00568 0.0262 0.01211 0.05787
712\ &F 0.00917 -0.02849 -0.0193 -0.01941 0.0354
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e

Aloll 2=B] Z el ohs)
deol s s
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5 oy 7HA] 2AE FHale Ao® BRuEdtt
(Huang et al., 1996).
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2 Ao BAHSE ot adrt I7HESE AALS AFFozZN 7T F 3

A5 o] s Aub= sjelse] 37} Q) APAT= ?@01 e AFe 540 =4S ‘%
o] A E X3y Wi o= olgd 4 Utk = 3= A K (Dellarocas et al., 2010; Lovett et al., 2013;
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Cultural Backgrounds of Reviewers, Negative Emotions,
and Review Helpulness:
Based on Impression Management Theory
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Abstract

Online consumer reviews provide a variety of information from the customer perspective in terms
of satisfaction and dissatisfaction. Negative emotional expression is a potential antecedent of review useful-
ness, and can also influence potential consumers’ attitudes and decisions. In addition, because national
culture provides a perspective from which individuals view the world and act, it is highly likely that
differences in negative emotional expression will occur depending on culture. This study explores the
relationship between national culture and negative emotional expression based on impression management
theory and ultimately analyzes the impact on review usefulness. For empirical analysis, 16,076 reviews
of 140 hotels located in Seoul were collected and analyzed using the PLS-SEM method. As a result
of the analysis, it was found that power distance and masculinity culture dimensions had a positive
effect on reviewers’ negative emotional expressions, while uncertainty avoidance and long-term orientation
had a negative effect. In addition, negative emotional expression was analyzed to have a positive effect

on review usefulness even when review ratings were controlled.
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