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Relationship between Reviewer’s National Culture,
CSR Information, and Review Usefulness
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A%, 59 58 2ES Jjwo g Fdg aaysia s< | 182 | LIl | 275
THOL FHE = < Vietnam EF | 147 | 051 | 45
& FHsT TAH R EfolEntolA] & Russia ZoF | 138 | 040 | 20
Aol A Aol =gk s6l 119709] 2] Hlo] Spain Aok | 147 | 045 | 20
HZ 20219 1¥€9 39tk =3 CSRS France A | 1.39 | 0.69 80
LIWC ¥l o g 233}7] 98] ooz A g Italy AMF | 1.67 | 0.84 | 49
E
Hule BEslart dolz AW AX fBe GBeTrTany 221 i.g; 8'22 121(;1
clgium . .
6,63770 1™, g9 243 °‘x}‘* 2005-02-27 L5 Porfugal pe o 110 | 044
[of . .
H 2020-11-01 etk -4 3 2159 244 Poland A% | 132 | 020 | 5
A I7He x5 a]voiel =7+ S48 Czech Republic | A% | 1.54 | 030 | 10
o, o] IE VFo R FIE HIES I & Austria M | 136 | 213 | 16
AL =239 Canada A% | 1.60 | 0.88 | 276
Singapore A | 1.80 | 1.00 | 1,042
, : o
o [ =2 H e H s H T Umtt?d Kingdom | A% | 1.50 | 0.64 | 545
2 24 24 5% United States | A% | 1.86 | 0.81 | 1,767
' : 1 LT h Australia A% | 175 | 107 | 394
— Netherlands | A% | 1.51 | 1.51 | 49
Sweden A | 191 | 125 | 24
Finland A% | 171 | 1.33 9
2| Mol 27 o 2EA 1py
(O3 2) HoE 8 % £4 o New Zealand | M | 150 | 1.70 | 61
Ireland A | 217 | 081 | 21
222 H YR 2 =gl i I3
e %:Pa R E‘i—ri ﬁ;? Norway A% | 185 | 029 | 31
< ofEfo} 2ok B A7 FEL golE AHEE Denmark Aok | 208 | 1.42 19
RS tgoz 7] wiel vl &Hlxke] 2R 7€} 856
7} 17672 71 =A EAE A Egh Ei CSR 3HA) 6,637
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3.2 53

HEe o2 o] SAstAth AR, 279
CSR H]%2 Linguistic Inquiry and Word Count(LIWC)
HHES 2835t SAsATk s9& HEg $
ik oA LweE 2211 2R 14 4
(Ma et al, 2018) 3 91012 ~E}FA(L er al, 2017
A= ﬁ'J‘R-Eloqﬂ(D’Acunto et al., 2020).
LIWC &8 &83Pd do] 5 B3t AR
o Zeojd 54 ?_}01-4 He 9SS AN
Ut B AFole 28<l Y Fe CSR AR E
A3t S8l ARl ASE PSS 838kt
(D’Acunto et al., 2020). D’Acunto et al.(2020)
Pencle and Maldescu(2016)7} 713k AL 2 3H7
CSR WF2] CSR At o] E3oA A&
CSR 7 2] (Aguinis and Glavas, 2012)°] w2} “914
A7, U, “AR3] Bl A AR WFE F7Fste
FHAQ CSR ARdE FESHT.

Pencle and Mlescu(2016)2] 4714 5<]- 9] Ao

N rr

I

b

P Z2RA Fol gtk
249 4714 CSR 292 HFHFE CSR A5
2 283tk BFAFE 1A 499 NEs
tstel HRGEE AR B AT E
SAHTFE FYst] w2l 24 28
2ol AHolol A WASKE ) 2ol B8
A & Ik AT e T3} Tk “The
hotel is extremely eco-friendly, so you’ll ONLY get
the following complimentary items” | 4] eco-friendly
= $734 e M SHAY T3, “Buffer
breakfast is sumptuous & very good too. Even vegeta-
rians can get a good breakfast here”| %] Vegetarians
£ aARAe) 452 39,
=4, gole] AT =7 7
59U A9 002 F4slelch FAR0R
THH U= B Ades ERser, 1
o)s]o] olAle}, @r] Fo] T BRI ¥

< O 2ok AR, Adatde A 2 78 otk
Fej o] AAAAS TFe jF ol @A} AR, 2R &4 HE Eol=ntolA 2
de &5 9 Y& TSI o & 50, 3Lt Y E% 8 FETE S5Aoh A, FAW
FolX = 7 ol A AR Aol gk A5 FEE A, ol 7, £47 2EY, A ox
E27F TFEE =4, S8 &, U, ¥ 2B, FRA, AT, do] 7, AbTe] )
718, 29, AE O T 34 2 AAAdR &, g0l 2 55 & 32 59, 32 ¥ HAH,
THE 85 2 U&S X3St o & 59 59 e g5 o9 A F A3 FIFAE, TS
AHelA e 187 ofmUE AlF Fol Utk Al AT, £2)8 St HH2 gidd 552
A, AAAAL AFAtet A FJS T3 o T BAHCS R AT dolH ~E Y
sl AR 1ol gt 8o #g Fojth HEQl B47 2EH, gk o] 2EY, 31784,
d & 50, SEAE AHAFARE Hg & AT LIWCOA 712202 AlFshe T8
A Fol Atk YA, ALsjat ol A= A A ¥ <= (summary variables)S &-&3to] g H H1E
(EZ 2) CSR AK™

2 719= oAl

21 abuse, diversify, educating, engage, fairness, family, female, aged, team, union

37 carbon emission, chemicals, chlorine, co2, eco-system, environmental activism

Q1A certification, communities, cross-culturalism, gender diversity, labor issues

ALE] future generation, help, local community, societal development, well-being
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HH 1 2 3 4 5 6 7 8 9 10 11 12 13 14
L 2+ +84 1
2. CSR AR 199 1
3. o] & 249" 765" 1
4. BXA 2519 | 0407| 0787 0417 1
5. Zgolz ~etYd| 0417 0907 .024 | .028" 1
6. AA3 2~g1Y | 031" [-010 | .085| .010 |-400" 1
7. ARASF 1457 -.098™| -228"| .017 | .1117| -.194" 1
8. =40l 0347 0457 .1177| 010 |-001 | .0717| -069" 1
9. Abddro] Hl& | -060"|-.0917| -.046™| -294”| 008 | .1917| 027" | 015 1
10. g8l 2 52 49 -007 | 015 | .0337| 0377|-017 | .013 | 002 | 014 | .008 1
11. 39 57 -1127 0607 0507 .14177| -1267| -.018 | .0957| 038" .0617| .021 1
12. 39 3 B3| -0897| 030" |-006 | .0357| .0637|-068"| .178""| -.003 | .036"| -.009 | 435" 1
13. 39 Y8 4 |-0797| 0457 019 | 086™|-022 |-033"| .058""| .011 |-005 |-014 | .6017| .410” 1
14. 59 = -1107| .003 |-007 | .1057"|-1217| -.003 | .0597| 004 | .013 | .033"| .723"| 3217 513" 1
B 9 18 1506 | 76.1 | 572 | 554 | 842 | 20.1 | 858 |168.3 42 44 (11804 [2342
FFux 13 17 |1265 | 19.1 | 220 | 268 | 21.7 | 15.1 54 | 10556 1.0 3 | 6208 |104.6
"p<0.05, “p<0.01
g oo 243 B IAR ©ol £ A AR Bgos AAD. guolsE o' &
o] ¥l g 5% LIWC Z299] 7|2 ¥Fs = 54 7 B4 0] A o W 2
Fgate] YT eHol 2 52 FE YR Ak U5FE AL 2 529 2L Relske]
o7l =G PN £2 ZPsgon, 59 57 BAFOA oG ddolsd HUs U
& Efolenlol Aol AFake 5 SHE 4 Aok e N2EAS B Auns) 242
=gttt 32 Hu ¥ 39 2 e T = 99 E9 2o
A PRE oz P A4 5% @R
2 7247 24359 59 44 $E Efels 3.4 2MZHn
Hlo) Ao A Al Fsle TE] HA A 5 =4
sgon, o8 f8= EQol=ntolAe] £3 & M AF A g3t 2k 3, CSRY R
RE JFoz 24390 F7h ok VA 9P 2AY A FUF

A=NC Q

7ol e Aart B3hel 2
BRI sk A0z BAHAKE - -02310;

—ToHd

p < 001). WA HIL AA] Atk 4, 2+

B dAte 771 23} 2891 2159 CSR A K, fr8&4dol CSR AE7} vz = FFs BA¢ 2
YR T84 1 #AE gEY wEA, s 7}, CSR AR = i 8440 SAHLE /9
9 =7t i skl Bl EEE Ry 3 FAF JIFS nHE AoE BAFHATE =
o, o] 3 5o W2 a2 BA317) 93] ot 0.0578; p < 0.01). WA, H2&= A A= ATt AA,
T BAS &8s s B4 OE F FARS7E g7 CSR AR WX FEs &
To2 T2y HoHE A5 b 2 & A5k Ad} oo 5, BAH 25, 78S, g
A= @l ol (Klein ef al., 19945 tHE F 31°] Hol =2 58 &, 29 54, 22 gH 471 34
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(% 4) ciZ& SHEAM Ao
744 =gu DV: CSR A1 DV: g5 #&4
Estimate SE p Estimate SE p
(Intercept) -4.3800 0.3963 | < 2e-16 1.1570 0.4144 0.0052
H1 | Ag=Z7Hvs. X2 -0.2310 0.0990 0.0276
H2 CSR AR 0.0578 0.0133 0.0000
ol & 1.7030 0.0207 | < 2e-16 0.3141 0.0317 < 2e-16
B ~gly 0.0025 0.0008 0.0017 0.0020 0.0009 0.0190
Aol z 2eY 0.0011 0.0008 0.1722 0.0017 0.0008 0.0438
2438 2~ -0.0035 0.0006 0.0000 0.0002 0.0007 0.7255
ZARE 0.0045 0.0007 0.0000 0.0046 0.0008 0.0000
LAl -0.0064 0.0010 0.0000 0.0005 0.0010 0.5994
AbTho] Hl& -0.0114 0.0029 0.0001 0.0076 0.0031 0.0150
grol 2 58 F 0.0000 0.0000 0.2490 0.0000 0.0000 0.1707
Y 545 0.0741 0.0273 0.0066 0.0932 0.0294 0.0015
39 P HH -0.0373 0.0608 0.5393 0.0771 0.0652 0.2368
cd ZF & 0.0683 0.0247 0.0058 0.0839 0.0265 0.0016
3d = -0.0913 0.0307 0.0030 0.0326 0.0331 0.3249
o3 3 YES YES
Random variance Variance Std. Dev. Variance Std. Dev.
=7} 0.0570 0.2388 0.0671 0.259
289l gH 1.2941 1.1376 1.5376 0.240
AIC 20,615 22,233
BIC 20,751 22,369
logLik -10,287 -11,096
=7} 66
N 6,632
Max VIF 3.76
A QEFE vAE AoE FAHAT 3 =7t £319 gqo] Y4E CSR HET7t
Aashs Aoz BAH: oldd v N
V. =2 2 AxH =7kl vlsl g d=m7he] LBIA7E A 27t
H @e CSR JRE EFetn drks AL o)
4.1 =9| Aok o3 A HuFo, 371, B
/3 89 g7} CSR LB g A7 2ol 4
B ATolde 2l el ZFECR AR H BAES AN APATe} dgE
o dgagon gfold B35 Lejsl, 9 £, CSR AR 2 i f84d BAMeR
2902 Pi 84S TFe] BAL A #o)3 THH JFE vlAE Aow BARAG:
sAct. olefd Aah= 229l el CSR JR7} o B
vAA%E Ogdt 2ok A, FEEvel Ml o] ZFESE Bl h F840 FlAe AL 9
2024. 2. 183



njgch Z, 2HIZHE CSR FH7F 238 2 HE
o fr83tA o71m s dele) gaagel Fx

st} ol v o] thMudambi and Schuff, 2010).
AR, 7P E AXBHA = kot o] &, &
A7 28, 28T, gRel 2 55 T, 5¥
A
H,

59 9% 571 334 9FL A Ao
.]

H9k 2, BA4H0I IYH I HE 4
she @)% 44 Fgel we #Holrtcsr 4
B8 PR Bol TYIHE RO AT F 9

4.2 0|25 AlAE

2 dTe o 22 o3 AAb-o] Tk
AA, 22l fF g2EE 7435k W& F CSR
ARE =A35t1 /\-]sgg_o S BAsto 2 27}
Sl :rLﬂ 3 7] T AUt Y AFAE

< ZHIA}F R E“’\Eﬂ' 7 ozt ojy
F/}, Tt akdo] gAstal Qltke.g., Villarroel
Ordenes et al., 2018). oS 9], Zhou et al.(2014)
M AV, it 38l A, S FE A 3,
7HA, $1A), Mul2 9 A T a2 TR g

”] Ae F8 545 Fs AT

@ﬂlz}«l El B

(o3

H

A= l 4 ZeH]Ae] oJabA A of %3%

% s A 74 ° 2 987 CSR AR 3l F

3 34 ZSHCHD’ Acunto ef al., 2020; Ettlnger
018) £ A7 CSR AE7F 224 g9

z‘ﬁlﬂ TALdolgkE S AT RN 22t

A 23s el en, CSR Mkt 289l

&l'_lﬂliljfll‘lro?.iml
oiN
sz

i 28S 92T 5 Sl
A, B AT 59 MY 2ol g 289

2] B9} CSR oA Basto a4 a8 a R
3} Aol 719 & ok AFAT= CR EF
o] Z7}&3}d wle} xhol7) Yuh= W Kt

Olt
k=l

DO He.g., Kolk er al, 2015), &2}91 2]H-2] W&
o ztel7t A=A A A= AlgH ol 3t
1“ 289 fF ZREFL 22 NFoA &

I 3] Fael w22kl 73 PFFol o

f& 016117} T8t & = 9ok B ATE oY
St Wit A 7FEstel whE) 2]H-<9 CSR AR
2ol apel 7t Qthe HS Ao 2ZH FAE
shulal AFE AT FAH R FgAA
A= 22kl 2R 243 Al CSR ?ﬁi—% O ©o
THE S AT EN 2

& CSR AR Ao B3l 228 3

gi

[ tet o
o3
ol
ol
47
i

A, CsRe} E3p7t Letel P RE B3 A
g 5 Aes HAFo N CSR FHol 719

- SATh CSR AR A7 w24, 37, A9
ARslEhE Al 7FA] 8 olsll #AI Aol T gk CSREY]
SAAR] B 2HS Fi AU THHe e
al., 2019; Wong and Kim, 2020). 2 & o} 7]0]
CSR &5 0] oJa| & A AWie., LA)NA A2 ==
WAEZ 22kl YR 9EES AANFoZN 5
g9] CSR &0l gt a9E v} & ol3d 4
JA g} 53], 91494 CSR¥ o] CSR &5l
gk Ao} AHE B2 AT A0l A7l
Je 7hed, 2RA A JA oz AlE
7} £& CSR AR LS AANFOZH FF CSR
Az 9 Ao FAE 4 8}3‘;3}

A, 24l 25 F84d TR F 9
HX= 84E CSR AHE xﬂ%]q}o 24 ZH
|4 8 7198 F Utk FH 84 A9

gkl g H HAE ¥3tE AR 24
XH%SLL]-, 701 i AKie., “I” vs. “you”; Packard
and Wooten, 2013), 1o]¢] EFrX(Packard and
Wooten, 2013), 1012 2~E}Y(Wang et al., 2019)
ol 2HE 9FUtk £ AF= 7] CSR AR

F7He =M 2 8730l ek £3 el 7]
. 53], CSR Ak 223l Z i 184

oA aee e A3 ady 2 7Y

tjo

O

ll‘

mlo ra :10

A
zo =
o

¥ lo rx ot m\m
oS‘:‘
re
-

ekt AR HQA Aol g7 ol ojvi7t
ta & 5 3ok

184

ZITET, H26H H1=



2l70lel =7+23}, CSR FE, 2lF 734 2| 2t

e o N
Olt
o
N
2o
2
e -

_m
i

la‘ro 2l ol s ek Ziﬂi v"‘&:

Atk whebA, CSR 5ol Aol Sl sHe T
& B3 anAE R B Z2RA
(g, T3 = Alg)e AAlske Aol a4
Aoty gk, 228 AdS TFehe s F
£ 1A F7hEste whet #e Wk ApEs
sfoF gt} FAHoR FF T3 2nATL

2 CSR Ak

ol Wwshs 29 S s A3
3 el BRE BYFORN ¥ ) A
tEl B3-S A2 F 30 Aol whd, iAo
= CSR AEE el 2ol s g= 4
ol gle A #ahe] 2ulA7}E ol WEdhe
Fde 2ol GHE T a7 Aad] WE
of W&ES&H Heko] Basitt

=7, 224l 2152 CSR AEE 25 -840
FAA AFE v = A0 EAHAT. F,
I i FAEE ol 8she LBlA ARl
Tl eJAbAA ) CSR AR E Faditha sjAE
+ Aok wEbA, 4 9A= CSRY ddE g
FH2E Jfeta FRYOEHN, 22 HHE
7o 2 321 CSR &) A *Hlx}oll A
Agd &Y== usor Ak o S =9

o] 3H0] CSR Z50] EHE& ?M

LE}C’J ?/Hr«l J&rilx}

Hilol = CSR #¥ %%s HASHoR AN 2
] 1=

FH1E CSR ARE AAFOZA LuIAY A1
Qo 344 4B M & AL Aol
AR, EANGe] BAARE 5 B A

o] ¥z Bark vk LWC F3iT 5
2B CSR AR 4 9FS v
obyzl, 2l i FrE&AdE THA G
AL E EAHAT A, 24
T ), CSR Fro] 3t 8l 2R fa
MAs] s B84 JEE AT
= #2ste Aol anAd Aotk

M
E 1>

Ml o mo (r f2o

b
i o
rx

¥ o o X

I,LHT,‘:_'—O]LOJ J/} = /\}040 ﬂz}

7b B3 g, g5 A7
% o= Ayt saEofo &
T7H s N ARt v
< WEes A7t ojFold 88

=

Norr &
YO, mx
4 ol:ol
2
>
e

o

it

)

i, iz
re

-

rr

>~

o

1o

1-01:

i)

[0

2 g
o

o

o2

o
=

i

e N
) ox
fd
o
P,L
£
re
-
Ll
4
024:",
i
il
fo
A
o,
0
W 2 o 3o 9

oX, i HU
s

o2
o
2
a4
2
Y
fr r
o
o0
o
j\ﬁ =
2
>
_Qg‘
)

émlo.

TR ox o g

X f T
Siis re

& X
g2

¥ L
o
& o2
r-m 2

L il

r-m —]1-‘

O.Lz

A

FHJ

()

[

oX, = i

.'—%lo
et
s

E:

SR RIS E}E 01011
Hig FE50] A78 FU5HE A
A, E-8ol mhet CSR .0 2 4
o o)zt 9heA GAsHE Ro] Basih B
FAME B87h 25 CSR AR A4 v
£ 9% PO, 23 ol89l PFNN=
Fol7t & FsAel Atk FF AFNAE &
2kl @)% BBl ThFe FUGIAH CSR YR
HESE Ro| Bash

bt
@]
%)
=

>~
m&al 2
i:o
ol
o

e o 2

Z 3

il

M

[1] Aguinis, H., “Organizational responsibility:

2024. 2.

185



rdo

4oy

(2]

(3]

[4]

(5]

6]

[7

—

(8]

Doing good and doing well”, APA Handbook
of Industrial and Organizational Psychology, Vol
3: Maintaining, Expanding, and Contracting the
Organization, 2011, pp. 855-879.

Aguinis, H. and A. Glavas, “What we know and
don’t know about corporate social responsibility”,
Journal of Management, Vol.38, No.4, 2012, pp.
932-968.

Arli, D. I. and H. K. Lasmono, “Consumers’
perception of corporate social responsibility in
a developing country”, International Journal of
Consumer Studies, Vol.34, No.1, 2010, pp. 46-51.
Babi¢ Rosario, A., F. Sotgiu, K. De Valck, and
T. H. A. Bijmolt, “The effect of electronic word
of mouth on sales: A meta-analytic review of
platform, product, and metric factors”, Journal
of Marketing Research, Vol.53, No.3, 2016, pp.
297-318.

Bae, J. and S. Kim, “The influence of cultural
aspects on public perception of the importance
of CSR activity and purchase intention in Korea”,
Asian Journal of Communication, Vol.23, No.1,
2013, pp. 68-85.

Berezina, K., A. Bilgihan, C. Cobanoglu, and
F. Okumus, “Understanding satisfied and dissat-
isfied hotel customers: Text mining of Online
Hotel Reviews”, Journal of Hospitality Marketing
&amp; Management, Vol.25, No.1, 2015, pp.
1-24.

Blodgett, J. G., L.-C. Lu, G. M. Rose, and S.
J. Vitell, “Ethical sensitivity to stakeholder inter-
ests: A cross-cultural comparison”, Journal of
the Academy of Marketing Science, Vol.29, No.2,
2001, pp. 190-202.

Brazyté, K., F. Weber, and D. Schaffner,
“Sustainability Management of hotels: How do
customers respond in online reviews?”, Journal

of Quality Assurance in Hospitality &amp;

(%]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

Tourism, Vol.18, No.3, 2017, pp. 282-307.
Bronner, F. and R. de Hoog, “Vacationers and
ewom: Who posts, and why, where, and what?”,
Journal of Travel Research, Vol.50, No.1, 2011,
pp. 15-26.

Campbell, J. L., “Why would corporations behave
in socially responsible ways? An institutional
theory of corporate social responsibility”,
Academy of Management Review, Vol.32, No.3,
2007, pp. 946-967.

Cao, Q., W. Duan, and Q. Gan, “Exploring deter-
minants of voting for the ‘helpfulness’ of online
user reviews: A text mining approach”, Decision
Support Systems, Vol.50, No.2, 2011, pp. 511-521.
Carroll, A. B. and K. M. Shabana, “The business
case for Corporate Social Responsibility: A
Review of Concepts, research and Practice”,
International Journal of Management Reviews,
Vol.12, No.1, 2010, pp. 85-105.

Chapple, W. and J. Moon, “Corporate Social
Responsibility (CSR) in Asia”, Business &amp;
Society, Vol.44, No.4, 2005, pp. 415-441.
Cheung, C. M. K,, M. K. O. Lee, and N. Rabjohn,
“The impact of electronic word-of-mouth”,
Internet Research, Vol.18, No.3, 2008, pp.
229-247.

D’Acunto, D., A. Tuan, D. Dalli, G. Viglia, and
F. Okumus, “Do consumers care about CSR in
their online reviews? An empirical analysis”,
International Journal of Hospitality Management,
Vol.85, 2020, p. 102342.

De Pelsmacker, P., S. van Tilburg, and C. Holthof,
“Digital Marketing Strategies, online reviews and
Hotel Performance”, International Journal of
Hospitality Management, Vol.72, 2018, pp.
47-55.

Dodds, R. and J. Kuehnel, “CSR among Canadian
Mass Tour Operators: Good awareness but little

186

N

IGYEST, H26F A=

0



2l70lel =7+23}, CSR FE, 2lF 734 2| 2t

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

action”, International Journal of Contemporary
Hospitality Management, Vol.22, No.2, 2010, pp.
221-244.

Doll, W. J. and G. Torkzadeh, “The measurement
of end-user computing satisfaction”, MIS
Quarterly, Vol.12, No.2, 1998, p. 259.
Ettinger, A., S. Grabner-Kréuter, and R. Terlutter,
“Online CSR communication in the hotel industry:
Evidence from small hotels”, International
Journal of Hospitality Management, Vol.68,
2018, pp. 94-104.

Farrington, T., R. Curran, K. Gori, K. D.
O’Gorman, and C. J. Queenan, “Corporate Social
Responsibility: Reviewed, rated, revised”,
International Journal of Contemporary Hospitality
Management, Vol.29, No.1, 2017, pp. 30-47.
Filieri, R. and F. McLeay, “E-wom and accom-
modation”, Journal of Travel Research, Vol.53,
No.1, 2014, pp. 44-57.

Filieri, R., S. Alguezaui, and F. McLeay, “Why
do travelers trust tripadvisor? antecedents of trust
towards consumer-generated media and its influ-
ence on recommendation adoption and word of
mouth”, Tourism Management, Vol.51, 2015, pp.
174-185.

Frynas, J. G. and C. Yamahaki, “Corporate Social
Responsibility: Review and roadmap of theoret-
ical perspectives”, Business Ethics: A European
Review, Vol.25, No.3, 2016, pp. 258-285.
Fung Wong, A. K. and S. Kim, “Development
and validation of Standard Hotel Corporate Social
Responsibility (CSR) scale from the employee
perspective”, International Journal of Hospitality
Management, Vol.87, 2020, p. 102507.
Giuliani, E., G. D. Santangelo, and F. Wettstein,
“Human rights and international business re-
search: A call for studying emerging market multi-
nationals”,

Management and Organization

[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

Review, Vol.12, No.3, 2016, pp. 631-637.
He, J., H. Zhang, and A. M. Morrison, “The
impacts of corporate social responsibility on or-
ganization Citizenship Behavior and task per-
formance in Hospitality”, International Journal
of Contemporary Hospitality Management,
Vol.31, No.6, 2019, pp. 2582-2598.

Hofstede, G., “Culture and organizations”, Inter-
national Studies of Management &amp; Organi-
zation, Vol.10, No.4, 1980, pp. 15-41.
Holcomb, J. L., R. S. Upchurch, and F. Okumus,
“Corporate Social Responsibility: What are top
hotel companies reporting?”, International Journal
of Contemporary Hospitality Management, Vol.19,
No.6, 2007, pp. 461-475.

Hong, H., D. Xu, G. A. Wang, and W. Fan,
“Understanding the determinants of online review
helpfulness: A Meta-analytic investigation”,
Decision Support Systems, Vol.102, 2017, pp.
1-11.

Hur, W. and Y. Kim, “How does culture improve
consumer engagement in CSR initiatives? The
mediating role of motivational attributions”,
Corporate Social Responsibility and Environmen-
tal Management, Vol.24, No.6, 2017, pp. 620-633.
Kang, K. H,, S. Lee, and C. Huh, “Impacts of
positive and negative corporate social responsi-
bility activities on company performance in the
Hospitality Industry”, International Journal of
Hospitality Management, Vol.29, No.1, 2010, pp.
72-82.

Kang, K. H,, S. Lee, and C. Yoo, “The effect
of national culture on Corporate Social Responsi-
bility in the hospitality industry”, International
Journal of Contemporary Hospitality Manag-
ement, Vol.28, No.8, 2016, pp. 1728-1758.
Katz, J. P., D. L. Swanson, and L. K. Nelson,
“Culture-based expectations of corporate citizen-

2024. 2.

187



rdo

4oy

[34]

[35]

[36]

[37]

[38]

[39]

[40]

ship: A propositional framework and comparison
of Four cultures”, The International Journal of
Organizational Analysis, Vol.9, No.2, 2001, pp.
149-171.

Kim, E. E,, A. S. Mattila, and S. Baloglu, “Effects
of gender and expertise on consumers’ motivation
to read online hotel reviews”, Cornell Hospitality
Quarterly, Vol.52, No.4, 2011, pp. 399-406.
Kim, H. L., Y. Rhou, M. Uysal, and N. Kwon,
“An examination of the links between Corporate
Social Responsibility (CSR) and its internal con-
sequences”, International Journal of Hospitality
Management, Vol.61, 2017, pp. 26-34.

Kim, M., C. White, and C. Kim, “Examining
relationships among cultural factors and expect-
ations of CSR”, Journal of Communication
Management, Vol.23, No.4, 2019, pp. 427-443.
Kim, Y. and S.-Y. Kim, “The influence of cultural
values on perceptions of corporate social responsi-
bility: Application of hofstede’s dimensions to
Korean public relations practitioners”, Journal
of Business Ethics, Vol.91, No.4, 2010, pp.
485-500.

Kolk, A., W. V. Dolen, and L. Ma, “Consumer
perceptions of CSR:(how) is China different?”,
International Marketing Review, Vol.32, No.5,
2015, pp. 492-517.

Lee, C.-K., H.-J. Song, H--M. Lee, S. Lee, and
B. J. Bernhard, “The impact of CSR on casino
employees’ organizational trust, job satisfaction,
and customer orientation: An empirical examina-
tion of Responsible Gambling Strategies”,
International Journal of Hospitality Management,
Vol.33, 2013, pp. 406-415.

Lee, J. and C. Park, “The effects of corporate,
review and reviewer characteristics on the helpful-
ness of online reviews: The moderating role of
culture”, Internet Research, Vol.32, No.5, 2022,

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

pp. 1562-1594.

Lenzen, M., Y.-Y. Sun, F. Faturay, Y.-P. Ting,
A. Geschke, and A. Malik, “The carbon footprint
of Global Tourism”, Nature Climate Change,
Vol.8, No.6, 2018, pp. 522-528.

Leon, R. D., “Hotel’s online reviews and ratings:
A cross-cultural approach”, International Journal
of Contemporary Hospitality Management,
Vol.31, No.5, 2019, pp. 2054-2073.

Leung, D., R. Law, H. van Hoof, and D. Buhalis,
“Social Media in tourism and Hospitality: A liter-
ature review”, Journal of Travel &amp; Tourism
Marketing, Vol.30, No.1-2, 2013, pp. 3-22.
Li, C, G. Cui, and L. Peng, “The signaling effect
of management response in engaging customers:
A study of the hotel industry”, Tourism Manage-
ment, Vol.62, 2017, pp. 42-53.

Li, Y., H. Fu, and S. Huang, “Does conspicuous
decoration style influence customer’s intention
to purchase? the moderating effect of CSR practi-
ces”, International Journal of Hospitality Ma-
nagement, Vol.51, 2015, pp. 19-29.

Liu, M. T,, Y. Liu, Z. Mo, Z. Zhao, and Z. Zhu,
“How CSR influences customer behavioural loy-
alty in the Chinese Hotel Industry”, Asia Pacific
Journal of Marketing and Logistics, Vol.32, No.1,
2020, pp. 1-22.

Liu, Z. and S. Park, “What makes a useful online
review? implication for travel product websites”,
Tourism Management, Vol.47, 2015, pp. 140-151.
Luo, X. and C. B. Bhattacharya, “Corporate Social
Responsibility, customer satisfaction, and market
value”, Journal of Marketing, Vol.70, No.4, 2006,
pp. 1-18.

Ma, E., M. Cheng, and A. Hsiao, “Sentiment
analysis: A review and agenda for future research
in hospitality contexts”, International Journal of

Contemporary Hospitality Management, Vol.30,

188

N

IGYEST, H26F A=

0



2l70lel =7+23}, CSR FE, 2lF 734 2| 2t

[50]

[51]

[52]

[53]

[54]

[55]

[56]

[57]

No.11, 2018, pp. 3287-3308.

Maignan, L., “Consumers’ perceptions of corpo-
rate social responsibilities: A cross-cultural com-
parison”, Journal of Business Ethics, Vol.30,
No.1, 2001, pp. 57-72.

Martinez, P. and N. Nishiyama, “Enhancing cus-
tomer-based brand equity through CSR in the
hospitality sector”, International Journal of
Hospitality &amp; Tourism Administration,
Vol.20, No.3, 2019, pp. 329-353.

Martinez, P. and 1. Rodriguez del Bosque, “CSR
and customer loyalty: The roles of trust, customer
identification with the company and satisfaction”,
International Journal of Hospitality Management,
Vol.35, 2013, pp. 89-99.

Matten, D. and J. Moon, ““implicit’ and ‘explicit’
CSR: A conceptual framework for a comparative
understanding of corporate social responsibility”,
Academy of Management Review, Vol.33, No.2,
2008, pp. 404-424.

Mudambi and Schuff, “Research note: What
makes a helpful online review? A study of custom-
er reviews on Amazon.com”, MIS Quarterly,
Vol.34, No.1, 2010, p. 185.

Nieto-Garcia, M., P. A. Mufioz-Gallego, and 0.
Gonzélez-Benito, “Tourists’ willingness to pay
for an accommodation: The effect of ewom and
internal reference price”, International Journal
of Hospitality Management, Vol.62, 2017, pp.
67-71.

Packard, G. and D. B. Wooten, “Compensatory
knowledge signaling in consumer word-of-mouth”,
Journal of Consumer Psychology, Vol.23, No.4,
2013, pp. 434-450.

Pan, Y. and J. Q. Zhang, “Bom unequal: A study
of the helpfulness of user-generated product re-
views”, Journal of Retailing, Vol.87, No.4, 2010,
pp. 598-612.

[58]

[59]

[60]

[61]

[62]

[63]

[64]

[65]

[66]

Park, S-Y. and J. P. Allen, “Responding to online
reviews”, Cornell Hospitality Quarterly, Vol.54,
No.1, 2013, pp. 64-73.

Peir0-Signes, A., M.-V. Segarra-Ofia, R. Verma,
J. Mondéjar-Jiménez, and M. Vargas-Vargas,
“The impact of environmental certification on
Hotel Guest Ratings”, Cornell Hospitality
Quarterly, Vol.55, No.1, 2013, pp. 40-51.
Pencle, N. and 1. Méldescu, “What’s in the words?
development and validation of a multidimensional
dictionary for CSR and application using pros-
pectuses”, Journal of Emerging Technologies in
Accounting, Vol.13, No.2, 2016, pp. 109-127.
Pomering, A. and S. Dolnicar, “Assessing the
prerequisite of successful CSR implementation:
Are consumers aware of CSR initiatives?”,
Journal of Business Ethics, Vol.85, No.S2, 2009,
pp. 285-301.

Ringov, D. and M. Zollo, “The impact of national
culture on corporate social performance”, Corporate
Governance: The International Journal of Business
in Society, Vol.7, No.4, 2007, pp. 476-485.
Schrempf-Stirling, J. and F. Wettstein, “Beyond
guilty verdicts: Human rights litigation and its
impact on corporations’ human rights policies”,
Journal of Business Ethics, Vol.145, No.3, 2017,
pp. 545-562.

Sen, S. and C. B. Bhattacharya, “Does doing
good always lead to doing better? consumer re-
actions to corporate social responsibility”, Journal
of Marketing Research, Vol.38, No.2, 2001, pp.
225-243.

Serra Cantallops, A. and F. Salvi, “New consumer
behavior: A review of research on EWOM and
hotels”, International Journal of Hospitality
Management, Vol.36, 2014, pp. 41-51.
Serra-Cantallops, A., D. D. Pefia-Miranda, J.
Ramoén-Cardona, and O. Martorell-Cunill, “Pro-

2024. 2.

189



rdo

4oy

[67]

[68]

[69]

[70]

[71]

[72]

gress in research on CSR and the Hotel Industry
(2006-2015)”, Cornell Hospitality Quarterly,
Vol.59, No.1, 2017, pp. 15-38.

Srivastava, V. and A. D. Kalro, “Enhancing the
helpfulness of online consumer reviews: The role
of latent (content) factors”, Journal of Interactive
Marketing, Vol.48, 2019, pp. 33-50.

Torres, E. N, D. Singh, and A. Robertson-Ring,
“Consumer reviews and the creation of booking
transaction value: Lessons from the Hotel
Industry”, International Journal of Hospitality
Management, Vol.50, 2015, pp. 77-83.
Villarroel Ordenes, F., D. Grewal, S. Ludwig,
K. D. Ruyter, D. Mahr, and M. Wetzels, “Cutting
through content clutter: How speech and image
acts drive consumer sharing of social media brand
messages”, Journal of Consumer Research,
Vol.45, No.5, 2018, pp. 988-1012.

Wang, X., L. Tang, and E. Kim, “More than
words: Do emotional content and linguistic style
matching matter on restaurant review helpful-
ness?”, International Journal of Hospitality
Management, Vol.77, 2019, pp. 438-447.
Weber, M., “The business case for Corporate
Social Responsibility: A company-level measure-
ment approach for CSR”, European Management
Journal, Vol.26, No.4, 2008, pp. 247-261.
Williams, G. A. and J. Zinkin, “The effect of
culture on consumers’ willingness to punish irre-
sponsible/corporate behaviour: Applying Hofstede’s
typology to the punishment aspect of corporate
social responsibility”, Business Ethics: A European
Review, Vol.17, No.2, 2006, pp. 201-226.

[73]

[74]

[75]

[76]

[77]

[78]

(791

Xiang, Z., V. P. Magnini, and D. R. Fesenmaier,
“Information Technology and consumer behavior
in travel and tourism: Insights from travel planning
using the internet”, Journal of Retailing and
Consumer Services, Vol.22, 2015, pp. 244-249.
Xie, K. L., Z. Zhang, and Z. Zhang, “The Business
Value of online consumer reviews and manage-
ment response to Hotel Performance”, Interna-
tional Journal of Hospitality Management,
Vol.43, 2014, pp. 1-12.

Xu, X. and Y. Li, “The antecedents of customer
satisfaction and dissatisfaction toward various
types of hotels: A text mining approach”, Interna-
tional Journal of Hospitality Management, Vol.55,
2016, pp. 57-69.

Yin, D, S. Bond, and H. Zhang, “Anger in con-
sumer reviews: Unhelpful but persuasive?”, MIS
Quarterly, Vol.45, No.3, 2021, pp. 1059-1086.
Yu, Y., X. Li, and T.-M. Jai, “The impact of
green experience on customer satisfaction: Evi-
dence from TripAdvisor”, International Journal
of Contemporary Hospitality Management,
Vol.29, No.5, 2017, pp. 1340-1361.

Zhao, Y., X. Xu, and M. Wang, “Predicting overall
customer satisfaction: Big Data Evidence from
hotel online textual reviews”, International Journal
of Hospitality Management, Vol.76, 2019, pp.
111-121.

Zhou, L., S. Ye, P. L. Pearce, and M.-Y. Wu,
“Refreshing Hotel Satisfaction Studies by re-
configuring customer review data”, International
Journal of Hospitality Management, Vol.38,
2014, pp. 1-10.

190

oX

YA, M263H HM1=



2l70lel =7+23}, CSR FE, 2lF 734 2| 2t

Information Systems Review

Volume 26 Number 1
February 2024

Relationship between Reviewer’s National Culture,
CSR Information, and Review Usefulness
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Abstract

The phenomenon of consumers referring to the opinions of other consumers when choosing a hotel
based on review platforms is rapidly increasing. Previous research has mainly focused on how online
reviews affect travelers’ information acceptance and decision making. However, there are only a few
studies on how hotels’ CSR activities are reflected in online reviews and how this information affects
potential consumers. As the importance of CSR in the hotel industry continues to grow, it is meaningful
to analyze whether a hotel’s CSR activities are communicated to other potential consumers through online
reviews. In this study, we explored the relationship by considering the reviewer’s culture as a leading
factor of CSR information included in online reviews and review usefulness as a subsequent factor.
For empirical analysis, 6,632 online reviews of hotels located in Seoul were collected and analyzed
using multilevel regression analysis. The LIWC(Linguistic Inquiry and Word Count) methodology was
used to measure CSR information, and national culture was measured separately into East and West.
As a result of the analysis, consumers in Asian countries tend to write relatively more CSR information

in online reviews, and CSR information included in reviews had a positive effect on review usefulness.
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