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Sivathanu, 2020). €& 2, 201613 ol = Kayak©®] ¥
o] 25 HAIA oA A Al AL MRo|H 11
A Azl 718k BtEd o3 ARbS A Fe}]
= 3 HLloureiro et al., 2022). ©] 7] ALXLEL
FAAEE BAFAAT, F2 1de H A
2ol THE F U THKabadayi et al,, 2019).
OpenAl+= 2022\ 1199 GPT-35 ¢1o] 2d &
7I9EO.F Bh= AE3 Al AR ChatGPTE X2
703t} ChatGPT+= 438 Al(generative Al)<]
dFoZA, Wt HAE do]H TS T3
A7t FAYSHA S olafistar 1o whet '
he 58S A, Al £opoll A a3 o
2 HrlE 3l JThAL ef al, 2023). ChatGPTE #-E
I7IE Aol 24 59 ol Wit 7 o}do] 71igle
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2 A= Al ARS0] 7| A XS st
I AL 37S HskAZ Blolgte 455 543
TH(Cuthbertson, 2022; McKinsey, 2023).
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ALe] 7 tigt ATE A SIS FEA
Aomn, 58 9 G Fofw o7} otk 4
A2, Ali et al.(2023)-S ChatGPT7} A &3te @&
g o 2 274E BT v ChatGPT AH-
oE Y FHARE ZAMst] FAA of Pafe}
ChatGPT %] A5 A-8-S H2E A8k =
St Ghazi er al.2023)9] A= ol st A= AR
o] Tl EE&HUS wjo] ARz} Q12 T3]
AR TE 2y A 2 g %0] ChatGPTE o
EEHE AZE AL AL o] Al 3 oA
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AL O 2o A2 Al AR gt FF &
=g FHHoF &8 F v RS /Eska
A} 3tck. 347 Komiak and Benbasat(2006)-2 A
2211 Aol Eo| A A2 o] 28§ A 3
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o d# A& AyE Feth

o7k, A28 Al %o A7 A7|&olet &
= o= vEA| Yk Ak} o] ety T
< At S8 ke HellA, ol&S 48t
3 ke B A71ES Fehe A Fal

o rlo

B

120

ZITET, H26H H1=



ChatGPT, tiste QI=X|sS 2 AM AjH|Ao| dEo|Tof Cifeh o7

433 To] |18} Anthropomorphism) 7 =LA 2
& 7F5430] k. )18 AlFEo] QIzbe] ofd
bl Q1713 B S4S HEhe 2 ool
2 A& AL I3k} g Alsele
Kim, 2023)& o5 AT F $l& Zolth AVle
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S AN AL Ae] ARgell TR s ool P
= Ao 2 A QHEthShi ef al, 2021). MZ2F
ZlEs Frehe iRl B AHR1E Al
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ol wiA= 9% 24T o= JIhEH. ol
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A, Q%Q(anaﬁty)% AFEol 54 Al
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TR ol AHEE o 4 Q0] QA B
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o A2 Al ARL YAjolE SA6IN 7sehe
A2 & ot rqa, 2i4re] 71 fako] A=

i

o

g, %“L?J(Novelty) =4 45, 7HL§ &
Ab=ol| &l EEO}‘:}I’— JAste A=E orlst
], MZ2E A5S doshe Ae Yxsh #-o]
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alQ022y= 1o 2 A S MAUSE et
stz gar, FAlet A4 Az AEshe Bt
Ao Apr oz Awxte] AFo] tigt AE 9
EE S7PIRHA AT o3 duee
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S A g Ade B Fav) gl
S
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(Araujo, 2018; Li and Suh, 2022). -8 2.2, Alg&
o] 54 ARl SJolahE shof Tk Al ol
7 A SAe] ohet 1 Algte] W Aol =

A ThJackon, 2002). 2% 7]l Jackson(2002)-< ThoF
S-S 7R ARlEo] Y AA ] FLS
Ar o oJQlstE Q1A3HA] ¢47] wiell ©fQlstel
gk dals 2] oy Zxch o]
mEl 2 AE A2 Al AR el A AlE0|
oJslsle= A AP 8RS Eshe Aol o,
AV E o] QlyElE = AZtE 9] 23} (Percieved
Anthropomorphism)7} A 2% Al 3 wolSo|=
At A] 73 e FES BFehs Aol TS &
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Im, 2021). &, Pillai and Sivathanu(2020)= %25
oJQ1s7t AP Algs gt Al AL AfE e T84
ks strkal AW sttt o] g o] AFES
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A28HA HH 1 2EH 5485 3|9stal 7
e o A & 5 lon, 7ot A do
71 71% 3FcKBelk, 2021; Loureiro et al., 2021).
o|x | Azte RISyt 71& -89 el A
olm Faee A2 AR e o) Az
FE3l3 Q& AdElol A, ChatGPTS} & ¢33
d MZL AL AES 58 of X7t 9
olgle] g Aoz g gald A u}
© #F AR gAolgte ARF
oA A7 Q18 7F A28 7120 AL AR
ek A9} FFH o= Al AL o] oy o

2.3 QXY dlz|of HME ME|

A2 B Ao AL AH| 2 A F AL}
eA-gety T 7HA 8-S Adgithal A A F
o] gith. o] T AAIF 21 (cognitive trust)= 7] 0]
e E45 vt g AU A FALe AlF)A
S wdalke As vk (Chai er al, 2015), FA14
A Z) (affective trusty= A HIZ Al FA ol thak 7]919]
718 e A 7Nk 2184 dds ojngith
(Johnson and Grayson, 2005). ©|&{3+ & 7jd-& &g}
1 Ao WM E &5 o] gt=d], A
Fan et al(2014)= JE| - A5 nlgoz 2219l
AFUE A AFE = A4S Hrhstal o] & uf
gog PEstele x| 9 At ofd,
AAH 2% & GM A A2 B B o F
8%lo] Z7] 25 FUigh J3ks Akstha 3
T} Yo}l Nghia et al 202002 HEA] ZALE
Sl 2T B 2FE AFEr] Hsf <
A7 Az} XA Al Re] FiEe F/AAS A
Z3) 0w Shi et al 2021y 3] FH A|2H )¢
o] WgtollA 7% AE o=l A B e aa
Z QA 9 HMA AZE AT o) nigo g
AA] E XA Azl A28 AL ARS o8] FE
ANEOZ AR} AHEF oh= =0l
st M3 o422 AAE 5 Utk

il
el

olg]gt Ao Uigh o]FH LA~
2 XA BT #oA Al E AuE
= AolA g7t ek M e 37 3
AH JAE 7ke g 519, Q1AA A= 49
SE AlFA et AAF FrreA Yt
(Fan ef al., 2014). 18] 31 3 o] o] AEL} FE 9
75 e EFEA AFSHAE 7| EF O
At} AT = A7) Wil JAAH F GA A
g B0l S g 4= k. Y&l =, Komiak
and Benbasat(2006)= 413 # o)A FH djo]
ZAES] &gt & lRlst 3 BE O Aol dlo]H
EE F&3ie = J3E v, old Q1A
A, XA A7} o] BAZE i Sthe AMS
itk o Yoyl Aj28 Al AR 75 et
o] &% TEL AA FFIAT ofF oAtz
AN 32 75874 HuS dAH, FAA
26l F4S Fi g 717 Qi) AR =
Chen et al2023)& ©] T 7}A] A8 219& AFR-&}
o] ChatGPT ©]H <] AT AE AH] 2 ARg-ol] ok
A4S AR oW, Y Ae 2T AL
of WA AR A A= A Aol vk
AR wE 1] A=, ZAFH Al A
SOl 7Iukel M| 7HAA Alzletar At
247e] AF7F BE dlg ARS A83 A
St 5ozl A TS vH T o
(Chai et al., 2015; Chen et al, 2023). ©]2]3t 9123
9 YA Al ze] 5 g o= A2 Al A
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A=A FHE = A JA] Fa3th o] A7l
w2 AR 2] A(Information Quality) AFHE 0]
sk HR O FAE YepATHliang ef al, 2021;
Kang and Namkung, 2019; Rieh, 2002). F=3+ 2|2}l
BE Ae AR FAATL JR| FHE Hlst
£ A2 2 A5 tHRuan and Mezei, 2022).

Aro Feof J3F2 tpFet 28 Bl A
ATE o] gt o2 59, Jiang er al2021)S 24
mjtjo] g FAFNA FR A3 7l ARS
o 7] JAE AV g BdS )Eg)
t}. Kang and Namkung(2019)-2 -&2}91} @ Z2}ol
H|ZU2 AlAIE A2 3}= Online-to-Offline(020)
ERFANA FEY I BT 719 AAE A}
)= ok ek A 7w gre] He AR uigt
2H A} BT F23%F &8-S 31 (Ruan and
Mezei, 2022), T3]0l g S A1 Q1o 7]4
317)% SCKKim er al, 2017). WEbA A2HE AR Q)
A& olalste A2 o3 FH AA metol A<
25 Al AR AREAL F 5 28-S shotshe H
a3tk

AR A} 2o g APAFE PR
9, o]A 8 52020 ZFEAY YA E o
= AR Fo] 1 YAt E Ao thigk AlF]
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AA S vH5S EA P Koufaris and
Hampton-Sosa(2004) 22431 7oA 7]el tigh
AFE T 7199 ALl Ed| thek 12)e] Jeks
W=t 3T Masti et el.(2020) S A] #3F 9
ol A Jr Al2gle] Fe AlFel] FA A JIFS
n| ke 8Fg ) 2o E Chen er al.(2023)°] A
5Lo] ol 1 AFol| gk A A, FAH 21|
BF 3A8A 9% 4FaA 99 Wes vt
Fo= B ATE v 22 7HES AXgth

ol w2 %o
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=

3 HAFQE ol & o, YH o] Bomstein and
D’Agostino(1994)= AFEEo] © A 4 st=
WS SAHA SR QQASE Aol g7l vH
B EobllA dsgt A=S 2 -3] &8aljof gtk

F3 o) Uo7l Fan et al 2014y QAJEH &
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Fan and Lederman(2018)= Q1E{Yl A7} #AHYE
o] whetol| A HE AlFgAte] tigh =gl 91414
2l gto] ofg} XA AlFol = S0 F3F
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ChatGPT, CHetd olSK|s 2 A Me|Ao| #Fo|of Cish o7

Hob: 0143 AZE AL ARS sl AR A
R P R EREE
HAoz e 5 Aot

gk, o] d
SN F e Aol AAHI|E ok &
S0}, 45 o] Sundar(2008)-> ZAlo] 2L 7|%
o|d YA wtjoje] Aol 74zl T A o
FS AABIGH A EL 71y ke &
i:low FINEE ARl U HHJJM 2t

WE 22 vl A WAYES B3l
o} dF N AE

o th= Ao
undar(2022) ] A7+

ATA 71Ee] Falgte] AFHE

_(]3_
=0 § & AFAS
t}. o]213F ¥4 Liao and S

Al AL dE o] 2e] Flgh EAJo] 38 A < 4l
5 Aoz ojojF g IRIP = AS a#sH
Al AR E 2§ 7hssitta & 4 Utk AlF-4
o 2%, FAlgte] AlEES Fo5 E 4 o
AR Al B FFE = 5 onw A3}
2o 7 g ApF0] 1A & AFEY T4
2 <l §7HE o]Fo] WA Raymond et al., 2003)
X5 4 ATHSnyder er al.,, 2008)= AFATE
o] 1A A o2 AlEE JAste dHel 719
& g At Te S A S B FAIRS
TAAA AMA v FAT F 3loH, o=
g WS FH8ke 4%‘91 Al 71918t}
3 #HE AFelA dFE ¥b UTHHirschman,

A3 AL e 24

/Ho] o]x];ﬂ ;H/qx% /\ﬂoﬂ J;H;@ oftt(g]:E = ‘r

AR b S 9 AFE e

R
7HaE A

3.2.2 742l Al
o] oﬂ:vl9] T b2 v A2 Al AL
AT HEo] Q1Y RS Vs XHE"
= 791 & A14 (Personal Innovativeness)©] 4!
ofd Qs WX=A sk Aol 7H
Q1 ZAl & (Novelty) @ &A1 (Innovativeness)
T2 Hirschman(1980)2] A5 E3) &<l
Aok S Aol W=, FAIgH] Ad S
AFolut 719 AZE 530 BAE A4
o 7id-& 7hQ19) Aoy 543 HHH T o
213+ Hirschman(1980)9] A|¢t 22 2to 2 7]
= T8 OE A8 AFelA 713 gl
2 7)9le] EA IT Aoy 71&S I
Z A W AfH o= ol AU b5
Eole 44 SAdolztal FoHtkWells e al,
2010). Q1 §4143E F3 715480 &(UTAUT)
I 2L Ve 78 4 MY s oEe 2dd 74
99 g 2ue) o=8e o oty whEA=
5, FHE e AdeE E8HI o
(Xian, 2021).

ChatpGPT 57§ o] e} A3 Aol A, 7119
Ao =2 AFEES A AIZE 7]Eolgt o
AAGA A Ao it A= 7HXE o Bol ¢
A8t AEE JheAe] Ata A gt
(Jeong and Choi, 2022). 9| 2, Rouibah et al (2016)->

FoE 7l 2t 24 5 A2 71Es o
218 o S 7]&e] FAAR HS UA AHEL
&8t A Bk A itk Zhang er al.(2020)2
7H0L]z<j g/\]/\-lo] 2E = }\u}.E xh/]-ﬂ- il/\ z;;:}g]
AAXA, 7153, A3A 7HA] )14 ol thgk 34 A
FEFS Asheitta Aok tEo] Agarwal and
Prasad(1998), 2] 31 Hwang(2005)-> <& o] 7)<l

-

m%riu&ﬂoﬁé'é
A&Jﬁéo&‘;rﬂ

4>

>{E r

H3a: A8 A2 AL RS o8 JR 4 Aol IT 71&9] A2 A3} 2219 AF 1]
A MB|AE AR T Q1A F A S84 BAS B A HEddaL vel7)= 3
ooz IS & Aotk o old g AES vlFol & ) A2 Al AR

H3b: A1 A2 AL RS o3 Ju 3 iL’“’“ﬁr AE kel BAE THAH Aol gt
A AqHI A AREE ) YA E A T & Aole} A5 5 Sl v, A AFES]
ooz g € Aolvt TEe = 9 AL ARl e seke) JE2 )
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A Aol A8 ofstE e M o vk HE] Azbe oJQiste} AAF A= Atolo] 54
©]SH|¥, Tran Xuan et al.(2023)& wUAd 7 AR BAE AFA: durH oz L2l &7
o} wgtoll A 7j1Z ga4o] e sUAd oA dugztel 84 FeAg g s
of thet AAE sE=7F Al vA= o G QAH B A Al ek o] glvka o
o) H okl Bttt Iranmanesh er al (2023)% &4 4 9l=tl(Punyatoya, 2019), 919] A= 1
o] w2 7RI Aprlgte] 1L BE4 el A ool Al BRololx 2RIstrt & Hof g
&7)ol AeF3 AEAF 71ee) o8 A=t A A& deAtgol 7hsshd 2ol i 9147 B
o F= &= A weral FAY. Sl XA A7 S dee AT
Senali et al.(2023)2] A= 7|AF FAlA]o] AA} that kol AFaEo] A ZH 2o ]g]r‘— Al 7)%
Agko] Ao Az dReh=s Amok Ak A3 off thak A% 3 FEojrol] 3lo] 23]7 FAZ
< MM e ok e A BAE A3z ojojd w7} l=d, oJR1ste] FAj A<
A

2 A
= zdson, ol 7Hm “1 3ol kg%#
NZE A=
3 OH%OMiEh oﬂmu}. S o Ao
A3E ChatGPT ©1F-2] AZ& Al S 478}
= olete)] s, AN e AR o)k
o] Qg okatAZ Rojeta ¥ 5 Ak weh
29 A7E Ted S Addnk

& Aolek. 2, 7191e) 8440] FolA
W osde 394 9ol o o
248 Zolth

Hied: 71971 SAL8E 33 DA

& A0l 5, 1010 H4480] 2o
A8kl FA 2 gdko] © 72

Axe] 9|18 Yot ARAOZ N P
7101 % QAehs A e oA Aol ol 5
AT ol T, Ng er al. (202002 AFgHEo] IZE 2

O A4 E5E T AR FEH A S

AAHOZ A= st= Aol vkar HAgich
IE, Moussawi and Benbunan-Fich(2021)2 Al 9] ¢]

$34 9L OE ATES URE BT 2
#7) olgelt B4 £F o2 Beo] AUk
(Akdim et al., 2023; Chattopadhyay and MacDorman,
2016). 3iF o] &l W= 7]&e] Aol 43
AR} 2 229 WAY B8 L A 2ol
FEote & AUAA st E Algrso] 23
o 2AFL =AAL, 428 A A
1o sl e AZRS aHA sha Ao d4
X 284 ToA Itk Aol e Fa
3 e ol Fago] 2 Aol TR B4
I AGAA AR Aol ol UEh =Tl (Akdim
et al., 2023 Chattopadhyay and MacDorman 2016),
w/g0Iu RS THAA] e AR Aoll= @l
FH7] ook

AA| 2, ChatGPT o] 2] o] &L= u
32 SR A7 S5 AR

= viAE 93 FHAY v} gk 9%
wof gt} o & 01 Murphy ef al.(2019)-& H o]
A8 FE AL AL LA} 21152 9
Ast Aol Wgish BEGte 2 oSk 3t}
= =70l Al Ao tigh Al WX 3784
gk Ao g 72stet & 9o Ak
Uol7} Shi er al(2021)2 AT 716 =3 A|2~H] =)
gtoll A e Al=Rl o oI} =545 oY F
Aol el 4971 6 oA 0 AAEE 3
Aoz QA8 rhsol B ANAT. o)z
=0 & uteo g A7 AZte ofRlste] gk 7}
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o
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¢
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de thes Bk

HSa,b: A28 9fQlsl= Hre] Ao JAHH
M A AlF ko] BAE FAHHOR =
Ag Zolth. F, A7td oRlgtE 49 =
A =7 FRQle AR Ao o FAHHL
2 e v Aol

H5c,d: A28 998t A9 <3t <1
HAMZ) AF k] BAZS FHHC
2 248 Aotk &, A7E ofRIs &
g =4 =7 A9 xztE Q&g

n)
H
A
2
o}
bt
o2 .
ogk
o
i
o
o)

o]
HSef: A12te oQlst= A3t A (HA

=
2 1S gl B S 8H R JF

< 2 Zlojth

3.4 ME2 Al R0 Cfs 5 RIAQ HES
o=

Nicolescu and Tudorache(2022)= Al &l o
SHEHEE AR A ALY 8 59 A &A
AL AL RS Tl THHeE FriE &
AT ARFSHAT £ AT H4L2 A= Al
AES o) R A4 Aoz ARgsh= Aol
gk AFEE S YR8 ARSI Aol7]d, Y
131 Nicolescu and Tudorache(2022)&] A otel u}
gt o] FF oeE F A SHoR ERGCR
A Pzl sl 2 A gFstaat ok sk
+ MZF Al AENA AFste AP HRE &
4318+ 9 =(Intention to Accept Information), T}
E e A Al RS AEHoF o) A
B Ao A8+ 9% (Continuous Intention to
Use)o|t}.

2 322}l wleto| A Johnson and Grayson(2005)
o] AF= Jhde] AHIzel thgh 1A A F A A
A 2EE 25 7 A QIohA s AHl 29 o

2to| X} = Bhattacherjee(2001)E K A]2E o]
3k 01x A 2 AAA Weo] g A AH ] A
ARl AR Q=g EFZAZITA WA T 23
AR AqH| 2] Aow AEe AL AE-S
Fat7] 8l Faste FRe] v vk 3l
(Nguyen et al.,, 2021), &8 2 #3 A9 Wil A
Meyer-Waarden et al.(2020) 2127} &3
Heto A AR AL o] FHHOR

Aoha Aok wEbs #F JE gy
SRE AT 2R AL AR AEHH L

o 2 2 >

Atk

Fan er al.2014)2 22}¢1 AFUE oA €] §1A]
2 g AXAF A7t ARUEM Algshs FR
£ 788 rd dAHHoR JFE Rt v
EbiTh E3F Punyatoya(2019)& 22421 Al G Ak
of gk AAA % XA A7t a5=2FH T
W geg ASgca TAYL, Fan and
Lederman(2018)-> ©]2{ 3 1414 81 HX 4 A1
7b 291 A% AFUEM Algd AR 8
TR JFS e S dSdth ®
g 5 Bl #ag Zopol Mo ARy do]HE
=] Qo] Pillai and Sivathanu(2020)2} Shi et
al.Q21)e] A= AAA B GA ] AE7F AR
of gk FF o= AHH T JIFE vzt
At olgjg o] F AFE MEE Al FEo]
F AR 5§ Yrox L7 83
T AEE AAT fje 22 71
& 7te g B AFoMe thedt e 7

4

He AR A AZe Al A2 o8 4
A4 A2 AEE He ZRGEE
of 3AHOR L F Aolth

H7: 91408 Azl A8 Al RES o) An
A A2z A% o AgstEE o

=o 34408 9T F Aol
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3o 9 2 7eg s A9, ddo
w33 AR ol 3t A New Bing] BHS nle
o2 FAHE §HS HYFHY a8 T A=
& Al A5 1 ghio] digh gre] A &3,
Falgh N9 A4, A Zhe 218, A1AF 4l

e

g, A A Az, BRFE T, A &AL
o] aQld tigh A8 AFE utgez )
7-Likert 49| < 1> 22 TFEZ A
AFE AT

ZAHoE o= FH L& AFoY
AE Hdste d Ao N2 Al REo] A
e AR JAH 44, HEA, FA4,
g2 HAHA, TEA 2 F84S et
(Trivedi and Trivedi, 2018). <3S o3 AR
A o3 MUl A g 9 ook, o FH
9 &8 5 OYdst o3 #d S5 A2 Al
AEE AHEste Aol el Ale] 222 47
St AEE FFEoE Y AtHKaya
2019). FH21ge AES Fo o) HE
A3l Mz Al AR ZHAEFS AHEshe &
A JiQle]l 222 7S 2R 2 534
Fo.2 HolEAth(Wells et al.,, 2010). 7<) 8
e N2 ZE 7|&s Agsta AFsH
AR Qg Gz FH Ath(Wells er al.,
2010; Zhang et al., 2020). QA E Q3= ALE-
AZE mERt, A2, Ay o S48 2¢
stod A2k AR AR 54S AAEE A
AL AFZAT| & AER 247 A7t o
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o] Z th(Araujo, 2018; Munnukkaer al., 2022). S14] she o3 #A ARE FH 2 ARE HFHO
A Qe AT ABE o Yuo Az 2 3w, nestu, FE e BdE
g A AR 5, 9 AR oF  IAS FeHeR 24 HelHO M iang
e Gl Wz AelE AW ANE A aal, 20D, A% AHE SIS o] o9 Bl
e ol B 29 L QS P9 A% o BHoz AR AHMAE AL olEFHATE I
280 AL e A3 L BAF 5 A EY X, 23 0B BE AR F
o] Z+H o8 AHow S thChen ef al, 2023). AH A& 7hsAHez A= th(Meyer-Waardenet
8 gEE oy 2F2 WY W ko] AF  al, 2018)
(2 1) H+8 58 &5
LGS 54 4= &7
1. The new AI chatbot seems to provide complete information.
2. The new Al chatbot seems to provide accurate information.
3. The new AI chatbot seems to provide timely information.
4. The new Al chatbot seems to provide reliable information. A?;Og;)al'
Hrel A 5. The new AI chatbot appears to convey information in an appropriate format. Trivedi a:n d
6. The new AI chatbot appears to provide me with the precise information I need. Trivedi
7. The new Al chatbot appears to provide sufficient information to enable me to (2018)
do my tasks.
8. The information provided by the new Al chatbot would be helpful regarding my
questions or problems.
1. I am familiar with using the new AI chatbot for travel information searches.
2. I am familiar with using the new Al chatbot to plan and book travel-related services.
3. I am familiar with the processes of using this kind of new Al chatbot to plan|Chang et el.
o)23} and book travel services. (2008),
4. T am familiar with inquiring about travel recommendations on this kind of new | Kaya et al.
Al chatbot platform. (2019)
5. I am familiar with searching for travel information with the new AI chatbot.
6. I am familiar with the new Al chatbot as a travel information searching platform.
1. Using this new Al chatbot platform for travel information searching would be
a novel experience.
2. Using this new Al chatbot platform would be a new and refreshing approach
to travel-related inquiries.
3. This new AI chatbot would represent a unique and novel way of accessing travel
- information and services. Wells et al.
veE 4. Using a new Al chatbot to search for travel information would be a new experience. (2010)
5. Using a new Al chatbot to search for travel information would be a novel and
refreshing experience.
6. The new Al chatbot would be unique as a travel information searching platform.
7. Using a new Al chatbot to search for travel information would provide an unusual
experience.
2024. 2. 129
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(E 1) wsd 53 $208)
HE 3 35 4
1. T usually learn about new information technologies before most people in my social
circle.
2. Compared to my friends, I actively seek out extensive information about new
information technologies. Wells ez al.
7091 #AlAl 3. Generally, I am willing to try new information technologies. Zha(nzlglgg’al
4. When. I hear .abopt a new information technology, I actively look for ways to (2020) )
experiment with it.
5. Among my peers, I am often the first to try out new information technologies.
6. I enjoy experimenting with new information technologies.
1. T perceive the new Al chatbot as warm.
2. I perceive the new Al chatbot as friendly. )
A Z+= 3. I perceive the new Al chatbot as sociable. Araujo(2018),
olol3 : Munnukka
oJ%13} 4. I perceive the new Al chatbot as agreeable. et al.(2022)
5. T perceive the new Al chatbot as likable.
6. I perceive the new Al chatbot as personal.
1. The new Al chatbot demonstrates professionalism and dedication in assisting with
travel information searches.
2. Based on my experience with the new Al chatbot, I have full confidence in its
1A H A competence and readiness to provide travel information. Chen et al.
=71 13. 1 believe that using the new Al chatbot will not complicate my travel problem-solving (2023)
process.
4. In my opinion, the new Al chatbot is a reliable travel information search platform.
5. In my opinion, the new Al chatbot consistently provides up-to-date travel information.
1. T feel secure when relying on the new AI chatbot for travel decisions.
AA2A 213 |2. 1 feel comfortable trusting this Al chatbot with my travel-related decisions. Ch(eznozeg)al.
3. I feel content when depending on this Al chatbot for my travel-related decisions.
1. When I have to make travel-related decisions, I am likely to seek suggestions
from this new Al chatbot.
2. I am likely to visit places recommended by this new Al chatbot.
3. I am likely to take into account the travel information and recommendations provided
by this new AI chatbot when making my travel decisions.
AR 2=g9] 4. The information.from the new AI chatbot is likely to make it easier for me to Jiang et al
© make travel decisions. (2021)
5. The information from the new Al chatbot is likely to enhance my effectiveness
in making travel decisions.
6. The information from the new Al chatbot is likely to motivate me to make travel
decisions.
7. I am likely to choose touristic products or services based on the recommendations
of the new Al chatbot.
1. I plan to keep using the new Al chatbot as my travel information searching platform.
2. I intend to share positive feedback with others about using the new Al chatbot
for travel information searches. Johnson and
A &AE-9] |3. T will recommend the new Al chatbot as a travel information searching platform. (E:;g}(l)ssc))n
= 4. My in.tention is to continue using. the new AI.chatbot as my travel information NIeyer—Waa’rden
searching platform, rather than discontinuing its use. et al.(2018)
5. I am more inclined to continue using the new Al chatbot as my travel information
searching platform than to use any alternative means.
130 AA™EEATE H26H H1=
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22kl HEAE 20239 1129 MturkS 53]
v S0 A ) = =6, ChatGPT, New Bing,
Google Bard 5] A& Al #E-2 H|= 7]§]0]
MR T2 gol= <5 Alo]7] wEe] 7]
= 2 9] FriArEe] B AA olaE F dog
g} Al 7] wjFoo} gk B A 2AF HUL
A7 AR Felatr] flal AEAd o2 gH
gy AES IFAALE oS 9], ChatGPT, New
Bing, Google Bard 5 A E& Al AR-S AHE-gH
F 35S AES $ 3 HE AMgEA] e 3t
A= AQYTh B ATe Q2 Al AR 2
ezl g 9 @33 et A 35 o=l Uis] g
T3taA; sh71e] ZE Al AES AHE FE o]
= A7EE A3et dide] ofyet waEtal v

wolth F 2349 o] SHo] FHHUL 1 F

e E S ALY 30ES 2t 3H
Sk 2}, BHEHA SEe A 5 F 299 o AEA
= AA= A A dole 2= & 2057
o] o] AHEE A

B SPSSS} Smart-PLSE 3] o] Fol %t
T olfre B ATV AIEE AL Aolgte AV
o f$ P& o A8 221S FAstaA}
s ©AA dTo] 7] wiiZo] PLS-SEMo| st
O At 7] WEolth A AT oA

(E 2) AF&AIsH S4(N=205)

4% dotatelE 5H0R NEEAEAS @
T AR A, s A, AL A, A%
H oQs}, QA A=, A 4A1F, JreE
&=, ASARE ol thet 2917 2]lE4s A
Atk 2 F A7RFY 29 3 ¥ BAE AT
37 floll T2 A5 e o] %o 7
EXEHBS ZAA

4.2.1 ZAtCHAe| 2

AT REY RJATFATH B4 A= <k
2>9} ), AEE o3X(62.0%)°] 24 (38.8%) .t
=) Yt A8-8 30tH(36.6%), 40tH(21.5%), 50
(18.5%), 20tH(11.7%), 60tH(7.8%), 70t & 1 o4
(B9%) =22 Yt 71 742 A I Ve
42.9%), P E€@2.0%), A9 Q= 71E(15.1%) o=
UERsTh 2E 392 A} 319147.8%), 24T 9]
0] 4+22.4%), AESAL 8+9](16.1%), 1580 =
°o]3K(13.7%) w22 eIt A7 A5-2 $50,001~
$80,000(32.2%), $20,001~$50,000(27.3%), $80,001~
$110,000(16.1%) =°]az, PEAIEFC.Z $20,000 ©]3}<}
$150,001~ $200,000, 2] I $200,001 o|}& =&
(54%)S 7123tk

T ™) [HIE(%) TE ™) [HE%)
Jeg ki 97 38.0 20-29 24 11.7
° e o 4] 146 62.0 30-39 75 36.6
et E9 olst | 28 137 | am 40-49 44 215
ZAEA} 9 33 16.1 e 50-59 38 18.5
HE sty AL 39 98 47.8 60-69 16 7.8
wran o | w | n "
n)& 86 42.0 $20,001 ~ $50,000 56 27.3
M 74 AY gle 71E 31 15.1 $50,001 ~ $80,000 66 322
Ay e 7E 88 429 |AF &5| $80,001 ~ $110,000 33 16.1
$110,001 ~ $150,000 17 8.3
$150,001 ~ $200,000 11 5.4
$200,001 ©]4F 11 54
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o] 8914 29) ¥4 s} 41z)
R 7 A, e B EEEAE e
o 71 $E RS 2 M R AAD
F RE UoA gRe 9% A 47 712
07¢ FES4 & 274 2ol gy Juye

S ERIge =N AFHUT A= A2}
&aK>.7)7} 0.896%14] 0.959 Ato], tho_a(>.7)7}
0.89991|1 4] 0.962 Ao], 18] 31 tho_c(>.7)7} 0.9281 4]
0968 Ato] = UERoH, et S4 R 3
Y#Ado] tkar EARIF AT TlE] 7} FtAl
Z3C.5) 2 0.641914 0903 AlolZ YERGTH

ol >

= Outer loading a Rho_a |CR(tho_c)| AVE Mean |Std Dev

InfoQ_1 0.827
InfoQ_2 0.810
InfoQ_3 0.797
InfoQ_4 0.820

Arel A InfoQ_5 0.726 0.925 0.930 0.938 0.656 5.29 0.96
InfoQ_6 0.858
InfoQ_7 0.821
InfoQ_8 0.814
PerFa_1 0.882
PerFa_2 0.868

0143 PerFa_3 0829 0950 | 0951 | 0961 | 0803 | 414 | 158
PerFa_4 0.928
PerFa_5 0.931
PerFa_6 0.932
PerNo_1 0.844
PerNo_2 0.920
PerNo_3 0.917

BTy PerNo_4 0.851 0.951 0.960 0.960 0.773 5.00 1.32
PerNo_5 0.933
PerNo_6 0914
PerNo_7 0.765
PersInn_1 0.849
PersInn_2 0.856

AQl By oSS 0.763 0923 | 0930 | 0940 | 0722 | 473 | 126
PersInn_4 0.885
PersInn_5 0.858
PersInn_6 0.880
Anth_1 0.930
Anth_2 0.925

ggj‘} iﬁ:ﬂj g:;g 0.953 0.954 0.964 0.841 4.56 1.56
Anth_5 AAH
Anth_6 0.906
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il = Outer loading a Rho_a |CR@ho_c¢)| AVE Mean |Std Dev
CogTr_1 A=
CogTr_2 0.884
o1x & A= | CogTr_3 0.848 0.902 0.906 0.931 0.772 4.96 1.17
CogTr_4 0.922
CogTr_5 0.859
AffeTr_1 0.962
A AF | AffeTr_2 0.944 0.951 0.952 0.968 0.911 474 1.45
AffeTr_3 0.958
AccIn_1 AAL
Accln_2 0.786
AccIn_3 0.839
ARFEE | Accln_4 0.833 0.923 0.926 0.940 0.723 4.98 1.20
AccIn_5 0.896
AccIn_6 0.854
Accln_7 0.889
Useln_1 0.898
Useln_2 0.893
A &A% | Useln_3 0.902 0.936 0.937 0.951 0.796 4.57 1.45
Useln_4 0.896
Useln_5 0.873
W S Hrsh] AsiMe = Y A Ho|| tigh AVE Algo] sld A dps} thE
& AEAAE Hrishe Ao] Basith §4 291 i 74 A BAIRG 7] wj el b= o
W 3559 Ze Ak (oading)> tHE QISR 7158 $5he ASZ YERsT 712, Henseler
o 3 8lolA] Fotof i BEAES YEhE et al.(2016)°] ©e} SRMR %S PLS-SEMol| =&
T Slth ﬂ"}i‘;‘o(cross—loadmg) A= <3 4>0 23t 7]—%9‘2 A4 STk PLS-SEM(Henseler,
uo} 9}, w3k ¥ IS Hrksh) 98 = Ringle 2 Sarstedt 2016)°]= 0.08%.T} %2 SRMR
ATe 7 W EH'B‘H =9 I EAHAVE)Y ol AAEA=H, Smart-PLSE S35 ALkek sl
Algo] g W o] b v 7he] A 299 SRMR 29 A% g2 00530, 24t
A #e 2AN=A I3 chFomell and Larcker, 2d A4S Yepdth o] A= 54 2d
1981). <3% 5>9] tjZtdel] BE=A= 27]9E 2k A e Ad4S A5t & ¢ Atk

(E 4) Cross-loading Z2}

Accln AffeTr Anth CogTr InfoQ PerFa PerNo PersInn Useln

Accln_2 0.796 0.593 0.460 0.636 0.616 0.358 0.411 0.376 0.611

Accln_3 0.837 0.673 0.473 0.658 0.666 0.380 0.473 0.416 0.677

Accln_4 0.874 0.657 0.512 0.678 0.672 0.352 0.624 0.479 0.731

Accln_5 0.920 0.703 0.518 0.706 0.683 0.346 0.675 0.449 0.722

Accln_6 0.883 0.716 0.590 0.691 0.667 0.399 0.633 0.419 0.729

Accln_7 0.899 0.721 0.537 0.722 0.681 0.395 0.586 0.446 0.755
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(E 4) Cross-loading ZZHAIZ)

Accln AffeTr Anth CogTr InfoQ PerFa PerNo PersInn Useln

AffeTr_1 0.758 0.952 0.635 0.818 0.703 0.501 0.510 0.458 0.796

AffeTr_2 0.745 0.951 0.658 0.819 0.684 0.494 0.496 0.480 0.797

AffeTr_3 0.721 0.947 0.627 0.791 0.718 0.436 0.566 0.489 0.775

Anth_1 0.525 0.634 0.936 0.561 0.535 0.397 0.500 0.435 0.571
Anth_2 0.551 0.620 0.937 0.610 0.536 0.403 0.506 0.449 0.601
Anth_3 0.536 0.641 0.940 0.577 0.545 0.423 0.511 0.423 0.613
Anth_4 0.539 0.575 0.903 0.547 0.524 0.371 0.501 0.400 0.589
Anth_6 0.595 0.645 0.915 0.612 0.572 0.419 0.574 0.395 0.629

CogTr_2 0.697 0.798 0.555 0.890 0.697 0.375 0.549 0.401 0.735

CogTr_3 0.660 0.700 0.526 0.852 0.636 0.334 0.466 0.392 0.650

CogTr_4 0.715 0.803 0.589 0.914 0.755 0.403 0.552 0.435 0.719

CogTr_5 0.669 0.669 0.523 0.834 0.705 0.290 0.571 0.330 0.656

InfoQ_1 0.664 0.693 0.544 0.681 0.821 0.271 0.527 0.366 0.623

InfoQ_2 0.563 0.607 0.542 0.669 0.811 0.243 0.501 0.376 0.505

InfoQ_3 0.476 0.512 0.429 0.578 0.761 0.140 0.446 0.268 0.459

InfoQ_4 0.615 0.601 0.488 0.682 0.828 0.268 0.481 0.351 0.516

InfoQ_5 0.550 0.415 0.319 0.486 0.704 0.090 0.375 0.225 0.382

InfoQ_6 0.635 0.578 0.412 0.645 0.828 0.227 0.476 0.319 0.506

InfoQ_7 0.635 0.645 0.486 0.671 0.817 0.240 0.414 0.329 0.589

InfoQ_8 0.734 0.625 0.487 0.680 0.825 0.257 0.513 0.393 0.552

PerFa_1 0.368 0.468 0.392 0.334 0.252 0.905 0.154 0.452 0.516

PerFa_2 0.378 0.486 0.432 0.404 0.256 0.880 0.190 0.357 0.532

PerFa_3 0412 0.484 0.392 0.379 0.283 0.874 0.189 0411 0.518

PerFa_4 0.372 0.410 0.369 0.339 0.216 0.939 0.156 0.428 0.504

PerFa_5 0.400 0.453 0.398 0.371 0.265 0.932 0.196 0.448 0.516

PerFa_6 0.402 0.430 0.386 0.364 0.243 0.933 0.165 0.442 0.537

PerNo_1 0.591 0.535 0.520 0.519 0.510 0.187 0.878 0.371 0.570

PerNo_2 0.688 0.584 0.522 0.616 0.588 0.223 0.911 0.419 0.616

PerNo_3 0.606 0.516 0.484 0.596 0.572 0.159 0.918 0.350 0.570

PerNo_4 0.512 0.403 0.469 0.511 0.485 0.144 0.869 0.292 0.471

PerNo_5 0.630 0.497 0.538 0.551 0.536 0.176 0.922 0.390 0.554

PerNo_6 0.559 0.487 0.528 0.562 0.516 0.176 0.902 0.307 0.523

PerNo_7 0.421 0.334 0.384 0.396 0.374 0.106 0.780 0.244 0.398

PersInn_1 0.362 0.370 0.355 0.279 0.250 0.434 0.270 0.834 0.389

PersInn_2 0.383 0.375 0.374 0.325 0.261 0.435 0.315 0.870 0.442

PersInn_3 0.393 0.412 0.367 0.360 0.405 0.272 0.320 0.771 0.425

PersInn_4 0.471 0.455 0.387 0.402 0.371 0.429 0.347 0.890 0.497

PersInn_5 0.389 0.388 0.362 0.358 0.300 0.440 0.294 0.884 0.405

PersInn_6 0.495 0.513 0.447 0.500 0.472 0.375 0.405 0.855 0.488

Useln_1 0.749 0.781 0.531 0.711 0.599 0.549 0.485 0.493 0.911

Useln_2 0.717 0.724 0.664 0.702 0.580 0.556 0.573 0.539 0.892

Useln_3 0.740 0.754 0.610 0.720 0.608 0.537 0.573 0.480 0.912

Useln_4 0.764 0.755 0.561 0.746 0.594 0.503 0.542 0.459 0.918

Useln_5 0.716 0.758 0.584 0.713 0.580 0.457 0.579 0.409 0.908
) Accln = HHRFE T AffeTr = FX 2 A&, Anth = 2|zt 2|23}, CogTr = A4 A1F], InfoQ = FH 2|
4, PerFa = 9|53, PerNo = 341, Perlnn = 7}Q1 3414, Useln = AHAME &
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(E b5) Fornell-Larker AtztziA|

Accln AffeTr Anth CogTr InfoQ PerFa PerNo PersInn Useln
Accln 0.869
AffeTr 0.781 0.950
Anth 0.593 0.674 0.926
CogTr 0.785 0.852 0.629 0.873
InfoQ 0.764 0.738 0.586 0.801 0.801
PerFa 0.428 0.502 0.435 0.403 0.279 0.911
PerNo 0.656 0.551 0.560 0.613 0.586 0.193 0.884
PersInn 0.496 0.500 0.454 0.447 0.416 0.464 0.389 0.852
Useln 0.812 0.831 0.649 0.791 0.652 0.573 0.606 0.524 0.908

4.2.3 714 AS

4231 9+ 714 AA

£ AT A7 A5S 913 PLS-SEM
T2 A 2R S Smart-PLSO| A FEAE
233 50003] 2| skl APtk ol -2 =
B A7 2 AL AR W3 29 E
2 Ag o)X Q2L TFsE Hste ©
A AT A& ZEE, p<0.174A] F-of vl sttt
o AEsh AHA g9 9 28 a9 459
ARE <aY 2> 2 <F 6>7 2rh

( oHol sy >

0.1240)"
0.550(0)"™ \\h’

0.462()"™

( Yol
0.125(+)°
olet
02249
0.223()™

C g >/ T oosne

0.088(+) "

< X2t oot} )

*

eI 1l I
R>=0.735
0.407(0)™
A g
N R2=0.696 0573 >

BN Axs dunEd gre ge 9xF
21 2](8=0.550, p<0.001)¢} A1 A A12](3=0.462,
p<0.00D)°ll 2F o3 F(+)9 &S WA=
Ao 2 e Hla, Hibe A=Ak <38
<= AAF A (B=0.125 p<0.05)2 HA 2 A
(B=0.224, p<0.01)°ll EF Fn|gt H(+)9]
&S 1A= Ao E YEY H2a, H2be A9 5
Aok ZFAlge AAF A1F(3=0.223, p<0.001)
o} frofmet J(he] YIS A o= U
B} H3a® AP EH Ao A8 AA A Al

P+
R2=0.662

04303(+);<

X% AF8 ols
R2=0.713

) " Significant at the< 0,001 level. ™ < 0,005, < 001, * < 0.05. " < 0.1.

(a2l 2) SEM

=
=4 21t
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(¥ 6) 7td &4Z 21t
7H A=z B Std. Error | t Values | P values A3}
Hla. InfoQ —CogTr 0.550 0.057 9.629 0.000 el
Hlb. InfoQ —AffeTr 0.462 0.061 7.577 0.000 A
H2a. PerFa —CogTr 0.125 0.050 2.508 0.012 A
H2b. PerFa —AffeTr 0.224 0.051 4.425 0.000 A
H3a. PerNo —CogTr 0.223 0.055 4.053 0.000 e
H3b. PerNo —AffeTr 0.095 0.062 1.516 0.130 71Z¢
Hda. PersInn x PerFa —CogTr -0.124 0.044 2.842 0.005 A
H4b. PersInn x PerFa —AffeTr -0.061 0.045 1.357 0.175 717¢
Hd4c. PersInn x PerNo —CogTr 0.040 0.052 0.770 0.442 712
H4d. PersInn x PerNo —AffeTr -0.005 0.055 0.083 0.934 712}
H5a. Anth x InfoQ —CogTr -0.059 0.052 1.136 0.256 717}
H5b. Anth x InfoQ —AffeTr 0.010 0.064 0.164 0.870 712+
HS5c. Anth x PerFa —CogTr 0.082 0.046 1.787 0.074 el
H5d. Anth x PerFa —AffeTr -0.034 0.050 0.694 0.488 71Z¢
H5e. Anth x PerNo —CogTr 0.088 0.051 1.745 0.081 A
H5f. Anth x PerNo —AffeTr 0.025 0.061 0.413 0.680 712+
He6. CogTr —Accln 0.438 0.086 5.097 0.000 el
H7. CogTr —Useln 0.303 0.073 4.177 0.000 A
HS. AffeTr —AccIn 0.407 0.088 4.638 0.000 A
HO. AffeTr—Useln 0.573 0.072 7.959 0.000 2 e
fo) BAE EAHOR fo)5A go} Hsb—e 04938 p<0.001)SF A &AFE-o] % (B=0303,

NZA=E A MAA gade &g AR A
AE 7re] FAHH BAE F3AA [l sHA
o WEo s FH(B=-0.124, p<0.01)3t= A
© 2 Ul Héae A Ao o]9fo] 24
AHREA AH AL BAHoE {2
A3E el A B3 H4b, Héc, H4dE 71245
Atk AZtE oRlste &g AAFH 4l
e FAA BAE s FvlEA FH#)
o] Wreko 2 %A (B=0.082, p<0.1)3taL, FAlg
I AR A 21 7te] FAH BAT B3}
oA A+ WFo=zw  ZH(B=0.088,
p<0.1)3t4] H5c, HSex AEE Ao} o]9f9]
zHaRZN AZH 9l = FAZHCE F
o) st A7E YERU A £3) H5a, H5b, H5d, H5f
= 7145 AT A A Al e RFEIEB

o)

p<0.00D)°ll 27 Fo& B+ F&FES vA=
Aoz Yely He, H7S A=A HAMFH
AE = AHFE9 % (B=0.407, p<0.001)2} A&
AHE O = (3=0.573, p<0.001)0] BT F9o]3 A
(] FFE VA= Ao FE YEY HS, H9=
2 & = Sl

53] 2482 A€ H 714 Hda, H5c, H5e
AF <ad o2& FPH] Sl 71E9 9%
&t} 9143 /\]Q 7F AR FEBRAE A
iAo ¢ =& A5 ¢ i+ Aoz I
O]Eh:]. H]—U:] OIAz];:}J,]_ o];q;ﬂ /\ﬂ %xg;ﬂ °§
FaAe ALE 9Q1strt o =& A5 Ei 7
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o5
o1
o35
o155
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o
o515
o35
s ; s o4 o3 ) 5 o ds 7 s
PerFa
— Postom 1.5 — e ar Mean e P a +1S>
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06
052
oss
“
Y
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oz
0
o
o
. o
5
oos
3§
ook
o
o0
o0
12
016
0z
o2
o
o3
036
by
i1 4 49 o5 47 46 ds o4 43 02 41 o 41 a2 d5 a« d5 ds o7 os do 5 1t
PerNo
At a1 S — Aty Mean wm At a1 1 SD
2y Anth Qoo]‘CT O]XJ/\ PF
) Anth = A4 H 2R3, CogTr = UAH erFa

4232 WiAEy 2 2HE fAEY AF
Komiak and Benbasat(2006)= 424 fAIo|E
T3 co]AE thgt = % AT HAstE
4H A3} oo]HE tigh FFo® 1te] AAE
o];qx-] x%}qx-] /\g]7]. tuHg].r/]._,_ Eoﬂr/]. H o
Fe= AZE Al B Ao w o]xpﬂ 7(4/\1744
A 7F A EHE Yepd A gAskaat Jiok =
Wz Jrel A oLd FAdta uH7Hl:ﬂ
Tiﬁ EEREEE REREREEE
L2 ABF BT A5G Tl
UH 7} 292 Baron and Kenny(1986)°] A|A| g+ vt
Aol w2} Smrat-PLSS] FEXE#E 50008 A
Ae Aoz olFolzom, 1 Aske <& 753

Tr

- 9%, P
B

(a2 3) H4a, Hbc, Hbe2

Anth x PerFa

0128
0148

0.168

0.188

0208

LI 1 09 08 07 06 05 04 03 02 01 0 01 02 035 04 05 06 07 08 09 I LI

— Anth as -1 SD — Anth as Mean wm Anth as +1 5D

PerNo = #2138} Perlnn = 7]Q §AIA

=20 Jej=

2t
HAFTH R, AR A= R A3 A&
AR Ate]o] FAE S, 5T A&

Ao, FART AL RS BAE B
mAste Aoz Jelgth w3 XA AFe
Bu9 A3} A% =S AMASE I8,
Anel As AngolE, o5 gt ugo
= 9 AN RS RR e Ao v
st

vpAlet o2, 7]Eo] AeE 7HE<] Hda, Hsc,
HSeZ u502 %ol AA% A2s 44 s}
o AEARE 2= wAl= FFlA A HlA
o A7kg ojQ1ste} 2 E v A :La =
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Zay-FEZ
Algo] Q1A AFE ZHF3le] A &A= FEXEHY 50008 AY Fof £4 A= <R
v 2= GaFol A Azt oflste] - wisf& 8>3 -t}
I AR5 AAstu A} 9T} Smart-PLSE 53 4 A5 T8, NI HAAHL I
( 7) iz 2o 23t S
Regression Dependent
t-val -val 3
Equation Variable b value | pvalue 2
Step 1
4
Auel A o1xZ AlF | 0.551 | 9.640 | 0.000
AXMA AF | 0462 | 7.580 | 0.000
P 1A A | 0.125 | 2512 | 0.012
AXZA A | 0223 | 4419 | 0.000
XA AF | 0224 | 4.067 | 0.000
‘1—/‘\_]@— x%,qx% A]g]_g] il/\]g—:q. TE }__/J’\_]j?j_/lr_ 7t RE
H AA A oM 2 = RN o= (i
X2 A= | 0095 | 1.522 | 0.128 WA 712
Step 2
JH =8
el 2 XO%TOQLE 0.517 | 8.871 | 0.000
A &AL E | 0313 | 5.138 | 0.000
P ARFLYE | 0.198 | 3.783 | 0.000
A&EAFES T | 0359 | 7.115 | 0.000
q 2=~Q
A3 ARFEIE | 0271 | 4254 | 0.000
&AM T | 0239 | 4.124 | 0.000
Step 3
AAAH AlFe] BE SS9 JERFET 7H
AH=Q ol 1 = H S S
NPT RS2 % | 0169 | 1.634 | 0.102 479 BE iAET 72
AEAFEYE | 0308 | 4.069 | 0.000
JH =9
A2 A FEFEOE | 0240 | 2.624 | 0.009
A &AL T | 0354 | 4.266 | 0.000
; ;| BESEYE | 0313 | 3892 | 0.000 |F-wil
AR A a
AEALEE | 0017 | 0281 | 0.779 | A
o s AEFEE | 0124 | 2.559 | 0.011 | FFujy
s AEAFESE | 0243 | 5291 | 0.000 |%Eu)/)
g ABRSFLT | 0211 | 3255 | 0.001 |FEuj7y
B A&A2o T | 0.137 | 2916 | 0.004 |FEul
(% 8) == opiznt AS Z21t
ZA" vias A= B T-value P-value A3
MNAH P43 x A& — i
_ o))
ANAH A7) HAEALE T 0.037 2.533 0.011 Ao
A Z+E 9Rls} x &3 — e
AXH A2 — AEAEIE 0.025 1.740 0.082 A=
A2E Rl x Falg — .
AHA g > AEAEOE 0.027 1.548 0.122 72}
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2, ASAHEIIE Afols] o)
8 209 BHOR Fovlsh AT o
ol kel AZH8 ojelsh o)% 3, AAF 212, A
SO E Afolo] RO ETE Fel BF
o fofulshl ATt & 4 Atk B, B
A, AAH A, ALAEE 3 FEop &
3o A5 AZE A} frolrd 2 v
EE A 23k

v.2 &

5.1 JAH =9

B AT Ae g Ju ANE AT A
NETEEREEE ERE EEPEE TR E
FAgich FAHCE Prel A3t A7 A,
A7 219 7ke) 3449 AL Frel Lol
A AL ] detol A= Az BN FL
AT Brhe A2 HolFTh AT A

Ho] do] viEe, e 3 Ao 44 ¢S
T o] dATe] Aol IRt (Niang et al,
2021; Kang and Namkung, 2019; Ruan and Mezei,
2022).

= 7] BA} A4,
3] w7 s o] ALgA o]
I REREER FE

™ —

9 B8 A% Aol
g 37, ANH 29 A4S A
neol A3 AnsgolE, A58 Ausgels

7F F83E AR o]A Y 2 dTe AEE
71 B3A AHEARE] MHlA FEo s ¥
deke H QAH, BAH AF7E o dEs &
A Hel S Al e

=2,
=
o
oft
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o] A7 A= 3 A EF Al ARA] A E AAA A7) A E 9RIstE BT Q1A H
Aol ol o=, Fal, Q1A Al 3t AHE AT o 2 24 W E F UL
o] A5 AES Witk A& AXH A=} Uehdth 94 B Al maw shle] A4
BAA AE BRo] SRR JFS A, o] Y-S E AFFEL Qg go] AAF AlF el F
AREAFEC] A&t ARS T AlElshe Aake] 9l = 344 JE&S o A WA = AFo] o,
s AL AJASH o]& &gho] Q1A4 Fg Qe Aol AR Yo o] 52 =T
S =0]aL AN AA A i ® ootk ARS QAAH o Z F8F AU S AART: Tt
o] 9] Aol YA grkBomstein and D*Agostino, ol2 Aelstas QA i o] Folnd A
1994; Jacoby and Dallas, 1981). 1] FA %=, A8 HEg 7)58HA] 3=, ol 94 7|03 g
7} A1F Atole] TAlE EjE A=, FAE Ao 1%L ZAs Aoz e u) Ao
o] AAF Al=el TR FFES PIAAR AA 2 o] AT JIEAL Tole A EAQ 1
2 Agde 93 VAR FET ol Al AR F(Wells et al., 2010), 1A 2] Aol JaFS F7]
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A Study of the Behavioral Intention on Conversational
ChatGPT for Tourism Information Search Service:
Focusing on the Role of Cognitive and Affective Trust

Minsung Kim" - Chulmo Koo

Abstract

This study investigates the antecedents and mechanisms influencing trust and behavioral intentions
formation towards new Al chatbots, such as ChatGPT, as travel information searching services. Analyzing
the roles of variables such as familiarity, novelty, personal innovativeness, information quality and perceived
anthropomorphism, the research elucidates the impact of these factors on users’ cognitive and affective
trust, ultimately affecting their intention to adopt information and sustain the use of the AI chatbot.
Results indicate that perceived familiarity and information quality positively influence both cognitive
and affective trust, whereas perceived novelty contributes positively only to cognitive trust. Additionally,
the personal innovativeness of new Al chatbot users was found to weaken the effect of familiarity on
perceived trust, while the perceived level of anthropomorphism of the chatbot amplified the effects of
novelty and familiarity on cognitive trust. These findings underscore the importance of considering factors
such as familiarity, personal innovativeness, information quality and anthropomorphism in the design
and implementation of Al chatbots, affecting trust and behavioral intention.

Keywords: AI Chatbot, Travel Information Search, Familiarity and Novelty, Chatbot
Anthropomorphism, Information Quality, Online Trust
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