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The Mediating Effect of Sense of Community and
Relational Consumption in the Relationship between
Loneliness and Consumer Happiness among University Students
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Professor, Dept. of Home Economics Education, Dongguk University WISE Cam.

Abstract

Consumer happiness is the ultimate goal pursued by consumers, and it is important to understand the variables related to
it. This study analyzed the mediating effects of sense of community and relational consumption to study the relationship between
loneliness and consumer happiness. For the study, 288 university students were randomly sampled and an online survey was
conducted from May 4 to May 31, 2023. For data analysis, serial mediation analysis was performed using Hayes' SPSS Process
Macro (version 3.5.2) model 6, and Bootstrapping was performed to verify the significance of indirect effects. The results of
the analysis are as follows: First, in the relationship between loneliness and consumer happiness among students, the sequential
mediating effect of sense of community and relational consumption was statistically significant. Second, it was found that the
level of loneliness of students seeking financial support has a negative effect on relational consumption, and relational consumption
has a positive effect on consumer happiness. Third, when seeking psycho-emotional support, loneliness has a positive effect
on a sense of community, a sense of community has a positive effect on relational consumption, and relational consumption

has a positive effect on consumer happiness.

Key words: &2 2l(sense of community), A& ZAH|(relational consumption), £~H]A}8)E(consumer happiness),
2] 2-2(loneliness)
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Figure 1.
Research Model
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Figure 2.
The Medlating Effect of Sense of Community and
Relational Consumption in the Relationship between

Loneliness and Consumer Happiness (n=288)
ZEA | oser | A | (W288)

o] Al 2NH|

0.07 — 0.04

sty o] o] 223} ARy o] FAllA] F5A 2T #
AR 2=m1e] w7 &S 53171 $15H Hayes©] SPSS Process
Macro(Model 6)E- ©]-8-5}4] Bootstrapping= AA|3FATE ¢17]
oM BAHCE feofngt Zlos Hsly] YsiMe & 3
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3kslar 9IA] golok $HTH(Preacher, Rucker & Hayes, 2007). TH
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SR A mlEE AR A, gigAle] o283 A
AP EL] FANA FFA A MR FAXCE f
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I FAA ZAnle] 2k i Eds FAH R frojuld Al
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OJA|, PR AH|9t AHIKI=O] IHFHIZOMS] Xfo|

el o2 go] FEA AT B AnlE AHA
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Table 3.
The Mediating Effect of Community and Relational Consumption in the Relationshijp between Loneliness and
Consumer Happiness (n=288)
95% CI
F&HQ SHEl B SE F (df) R
LL UL
NPt o2e 0.11 0.10 -0.08 031 1.30 (1, 286) 0.01
s CIE R 0.24 0.10 0.04 0.44 5.54 (1, 286) 0.02"
28 0. ) 0. ) ) 147
A 2] g 0.06 0.06 0.17 0.06 2321 (2, 285) 0.14
5424 0.23 0.03 0.16 0.29
LIRS 0.07 0.09 -0.10 0.24 30.06 (3, 284) 0.24™
ZH| A Y E 5124 0.18 0.05 0.08 0.29
HAA 4] 0.63 0.09 045 0.80

w4

<001, <01, "<05.
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Table 4.
Loneliness and Consumer Happiness Mechanisms of a Group of Students in Need of Financial Support as the First
Priority (h=170)
95% CI
F&HQ SHEl B SE F (df) R
LL UL
ZH| R} E o2e 0.04 0.12 -0.20 0.28 0.11 (1, 158) 0.01
TEA| 2] 7L 0.14 0.13 -0.12 0.41 1.14 (1, 158) 0.001
23 0. ) 0. 0. : 09"
A 2] 2% 0.13 0.05 0.23 0.02 8.70 (2, 157) 0.09
5424 0.11 0.03 0.05 0.17
A= 0.07 0.11 0.14 0.29 15.46 (3, 156) 0.22""
ENGIt R A4 0.26 0.06 0.13 0.39
HAA 4] 0.64 0.15 0.34 0.95

w4

<001, <01, "<05.
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0.22, p<.05)2 FFA o2 o3t FaFs mAH, FEA9
219] 5.0%5 AHshs 202 YERITHF=6.09, p<.05). A,
Q) ZL(f=0.01, ns)L BAA LHlol| F27 IS v]X)x|
Bk ot FFA ) 4(5=0.52, p<.001)S HAIF Z2H]ol] Fo
g e vA, AAZ 449 26.6%E A= Aoz
\%EMEKF=20.82 p<.001). L;LWH BAZA 2:H](8=0.49, p<.001)

LR B fo)dk FaFe FA|N & ZR(6=0.05, ns)
+£xﬂ«l*'(ﬂ:005 nsy froldt Fae A e AR U
ERom, o] 52 AHIRsE9] 27.0%E AWshe 2o Y
ERTHF=14.05, p<.001). TAHIH 2 AvEH, ety o]
2L FoAel A IS X, FEA
TAF Anlol] AAR] FES vAH, BAH LHlE 28R
5ol 421 FaE A= A O = VERITH(Figure 4, Table
5 F=2).
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Table 5.
Loneliness and Consumer Happiness Mechanisms of a Group of College Students Who Need Psycho-Emotional
Support as the First Priority (n=118)
F&ue s34y B SE hd F @) o
LL UL
NPt B 0.20 0.17 0.13 0.53 1.46 (1, 126) 0.01
s CIE R 0.39 0.16 0.08 0.69 6.09 (1, 126) 0.05"
A ) R -0.02 0.11 -0.23 0.20 20.82 (2, 125) 027"
5124 0.40 0.06 0.27 0.52
A= 0.09 0.15 -0.20 0.38 14.05 (3, 124) 0.27"
ZoH| A} &A1 24 0.05 0.10 -0.15 0.25
BAA &H] 0.66 0.13 0.41 091

w4

<001, <01, "<05.
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