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Abstract

This study examines how idealism and relativism, which are the two dimensions of personal moral philoso-
phy, and the perceived moral intensity affect the purchase behavior of consumers regarding fashion items made
of animal skin and fur. Data were collected through an online survey, and data from 372 Korean female con-
sumers were statistically analyzed, excluding questionnaires with non-response, insincere responses, and
outliers. The data analysis using structural equation models showed a significant effect of idealism but a
non-significant effect of relativism on perceived moral intensity concerning the purchase of real leather and fur
fashion items. In a structural equation model for each fashion item, perceived moral intensity had a negative ef-
fect on purchase behavior. The indirect effect of idealism on purchase behavior through the perceived moral in-
tensity was confirmed to be statistifically significant for each fashion item. However, neither idealism nor rela-
tivism had a direct effect on the purchase behavior of both fashion items. The research results were discussed
from an academic perspective and practical implications were presented.
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1. M =2 (real fur fashion items)o] 2}l tc}. HA7IES LG

FRol BERe MRS WAYD B At

Pl BB 5T BuR BE of  REAN UToR 520 B8 AW e AL A
A& 9 A 7g3t ofol & FE0ol AAZHS HAA ARk A o e(Kim, 2011). H AR 3] = Ho] &2 A
F(real leather fashion items)¥} HAX 1| o A= ESEY OREYA RRATG AR YIS &
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W olF Al R 9339 2,500%F Dajo] 13 AL,
2028 7bA] 3% 7 &= 9] 43 7H(1,1309F Fa)vt 7] of =
= Ak3lo|th(Business Research Insights, 2024). A
23] o525 Eakeh Ty 3] 4:¢]0] 52019
H| ¢F30% Z4x8}0] 20214 of = 8,900% E & of W&
Z th(Korea Customs Service, n.d.). BFH, 2026 2 2
¥ o] B s AL A4 7752 2020 o] oF 20 o]
&5 718kaL, 2028 Aol = 12 Fejof E& A o= o
2] 9l tH(Smith, 2024).

3], ZLol= AlFS e wf F=at 2hg of v
5] he} o] oo TAL 7] ol = AulAFo] Z
52 9LEHLim, 2021). 0 A& $2) 2 - ] $2) 2] &

o] I+ 7|13 E4olu AlF 5740l FAUA|
£ ofgfahiz Aol sad, AR Ao w Fage o)
sk el el o7k T A AE 7o
ol it A o Sofl i =YAAS HEg A
T U)o REsjry v go] HelrEa} Ao
B9 ATEL F2 AeAn ] o FAF o)
571, vl Tl A s 2¢1 o 5 of] Al RhE %o
] (Belton & Clinton, 2007; Carrier et al., 2014; Lee,
2017; Lee & Choi, 2016), 55 - 373 o7 A= +
Y5O 2)& 719 =Y A EAol A e A+
= A9 gk,

B A= Q10 o S4o] thE ABES
of] thgt shef) 273 A e Al 1] off Tk i A
3} 2e A ek tha A shel g4 Tu s
S ERE CRETE NEET T
AAAe] AAro] B 153wl axlo] vl 24
of gt FuofA mFHE F& 1Y H(Kim &
Kwon, 2016), 2 217} 23} 21 w5 5 A 4|2 1o <3
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AA7FES Wtdel =
L= AA A Fo] ThA], ALE]
& o|m|R] EH | f{-§5lch o
7hE 2] = o A A E Y] A
BE ek &, &, =HAlL da, ofol, W FolA A F g
7t 2 95, 71 A, AT Al E o AFE-E
™ (Kim, 2011; Seol, 2000), &1-$-, 4 =, H]F L}, 212 2},
vte, B71, 870, &, 9 5 o=l A A S
Hij= 38 7ot Aol ARS-ETHPETA, n.d.).
I A7 A Eoll et oA st
o= TS 5 &9, =S AR Y e
o A1 &] kel at Hredt shshHEAE ARE(Kim, 2022;
Lee, 2015), 22| ZA| WA, 5 671 o] o] F-obA]
7% A7 S0] B2 )t} S Z7bA] 7 ch(Collective Fa-
shioin Justice, n.d.; Seol, 2000). 7 &1 . 51| 9] AH| tfj =
sho} g3}t w3t FEET o = 2, AV H
Al w3, BE 917] 59 ZAE 26k, o]of whet
v, F=, LAEF o}, ojghg|o}, o] A, A
5% & ARy 54 HfsAY A wy
YAt - & 5 A 81329 (Sung, 2021), #H|F, 3=
H| L, o 21742 HE 9175 0 2 A 51 Th(Lee,
2008; YTN, 2019). 22 |4 B =9} T]R}o|HE &
T A 1] O] ARE-S ST THSung, 2021). o] 2%t
Hj7 0.2 Jhsro| A e FE sty A A E A ot &
Zeot= M7 Solu HAw g s dA &) i &
H|&- 2] 4 0 &2 Q1A 8t= &u|AFE 0] F718kaL Qlrt.

AAZ ST A AR 0] AR EF] B4k, f-F, 4]
o Al W& WS7E dojuhil QlFolle &8, T
7hEah wu) 28] s AR Fel et v A ES
TET A= T e BFoA B AgHA o]tk H
A7FE ST AlF A Bl w2 vl de e
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FH an| B0 22 2el A YA 3
A1/ 0] 1 tH(Kim, 2010; Lee & Choi, 2016). 7AL}t} )
WY R Abs AATES AAAIES] A"l A Al
E A SN, 25, 2, ) B, &
2], A &2 A E Y B F A3 Hth(Carrier et
al,, 2014). o] A4 7| & AFEolA = A7 A
Any] JHAE LHAE0] FE - B olFE TS
SHA| aL2shA] ghe AL 2 yEbgth 2 o] A
71E AdEol avjAe] A EA4e ashA| o
U7l YEd 4= ek & A= AR OE F 73
o] myAehE anAke] il E B4R =]t
Hel7lE7h Ao w s s E] Fo 2 SHehs B
2 - 317 ol 7ol gt 412t w7} fele] we At
uhe ohEA], 1AL o] 2%t o] gpofl Tt A2 H e}
A7 A AR o] sf A F9f el 2 = =4
£ dEsHh
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Zh(moral judgement)= ©]
o5 &2 A, i of
Faz, Fgstar
Fch(Forsyth, 2020). F-Slo] =g & o]l H]
A= ARl 9] A 9E Zhell FolE o T =
SEARE o | A of] Tt = A Ak Ff @l whek
ch2r} o] Ae AlRHE o] AR ThE EE AsHmoral
philosophy)o 7 ¥Hs}o] AL8}11 3 5817] wfso] o}
(Forsyth, 2020; Forsyth & Nye, 1990). o] - 2% H s}t
(deontological philosophy)-2- A}3] 9] LA 0 2 A 7
Qlo] Yot 5= o] F(duty) 2} =5 4] o] F(moral
obligation) o] % %2 ulZT}(Barnett et al., 1994). o] -

o, of
ofi
-

ol
d|
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Ol

o = ofd of
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R e R R TR EU RS PAL RN R I PA LS AR e
2} 3 9] o] =& AL Tkl (Glenn et al., 2009; Nucci

& Turiel, 1993), 3§ 917} el & A atof] AFakglo] 49
A 8] &AL TEofl 71¥sto] oJAbA A& 3tH(Gray
& Schein, 2012; Piaget, 1932). ¥, B2 2%
(teleological philosophy)of| A= Z 7} 4 o]
7] fioll =Tt o] 2 8ol B &
oL} A elo] =8 3 E(moral standard)]] $Ju)7} =]
g} o]of 3 3]-8-0] 7}55lck(Barnett et al., 1994).
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Forsyth= 7| 212] 8112, A1 9 71%] 2] g 4Jof 413

St 7P S22 8.91o] 719 =g 3H(personal
moral philosophy)©]2tal W11, E4 5t B-A| L} 4 9] of

e oA A2, A4, HE, A5 el Aol
2 olp 2 Aato| A §2 7 ol 450 ol 2= 7] 9}
3 Abrjzo] ol &2 7] Y
A5} th(Forsyth, 2020; Forsyth & Nye, 1990).
|, Forsythi= 315 7] 2] = 3 91 2] 3-8 o (272
vs 212)e =Y #5991 of Fof 23]& gh3=o
MQle) ojbzolel At o] 43S Brleks HE
(Ethics Position Questionnaire, EPQ)E 73} 9t
(Forsyth, 1980, 2020). EPQ & = of| A o] A}5=9] 2148
Melo] b2 Ahgtoll A a2 7121 %) gkend, Alo] &2
y5ol 7HE FeAE B7IRI webA AES
o]0 Aol #&F ME 7 A= Bl 74

shat, ThE ARl Bx)ol AR 708

of

action)ofl = 3/ vi A gt A7t & e g Wi,
ALE Y] =Y RE(EE A, YA, 1 5ol =83}
of A =y 7]Fof Reshe WA o= sttt
(Forsyth, 1980, 1981). ¥FH, o] /5=0] 4 AJgFo] w2 A}
HE2 Y 258 ol #AA At s 5
2, =7t 5HA o2 Akl Al S E 713 4 Tk
W =t}(Forsyth, 1981; Forsyth & Pope, 1984). EPQ Z]
Lol A S0 A2 =Y Y2 o] Kol of
AR AR FrrECh A Y o] &0 E
LY #30) FojHojojA =y H A T o 2H
A =y g2 o] 9] &5} A] oF=TH(Forsyth, 1980, 2020;
Forsyth & Pope, 1984). T3t Aol 52 2] A &Fo] =2 A}
HE2 219 Aol o] 9l 8] A= wizhstaL,
AHalolur ZFAlo] &3t Hehol] 23 & g0l A1t9
71 eE £k, F 0 i IS A= 7
ko] =T}H(Forsyth et al., 2008; Zou & Chan, 2019). £
3], A7 Aol =2 A= Al A e A
2 001, AFFe] MAHA, BAI9 THIE Al )
& westo] Ago] B mE A BehS S 4
of wh2} 2§53 €4 Tk 7] 0] T2 Ch(Forsyth,
1992; Forsyth & Pope, 1984; Tansey et al., 1994).
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219) 15704
AT, Atz
(Lee, 2010). o] 4}
47bs 2787
o] tisff =4
o= Azt =1
Kang, 2019). 51, At}
S BAlE A A &
oup ool 2)7he 919
21 thH(Lee & Johnson, 2007). ©]
Fo)of bl ae] ol whe 214 - v g2l 4 o) 4
Al Foll et &n| R Hhgo] 2 HE 1HT o), 5=
otof, S A A o, BF Y715 2 sk A ATt
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3. XZE EHY 2T

AE 29 s £ dgolv 54 9l
st AA 2 TAYsEA Fo 2 WS 4= Q=
H34 At 384 Ak A S2) ol tigk Q14 4
Z& 2u|stci(Jones, 1991; Singhapakdi et al., 1999).

Jones(1991)= =9 4 7%= 7i'd & /3 5}+= 671 3+
A2 A A 8Tk 2H-E(probability)> 574 ¢ =2
Qlako] ksl = e ol efo] A2 ol 2
5231, 7 X (magnitude)= I 3L} 0] ] 9] FH3HS
13}aL, = A (temporal immediacy)2 3| 3fj L} o]
o] AlZHa 22 upi} we] e S g,
573 (proximity)-2 T3t o] o] ALF]H, F3}4,
e, E23 Sl A4l 747k Abg 21
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7Sk ol o] o] o W 1 AA U, FRE WS A

oA 7tal A s o] 2 olut e o] ArfA {2
/d Aol gk zzto ok AF3] A ghe]4(social con-
sensus)-> 57 Y919 upet A A} G2 ol gk Ak
A LEY T Aroltt &84 52 vg2 4
2P Q) o} A [l TRkt Hofof| A o] R0 7]E A
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sto] s d A=
i 35= ol ¥ &x<=o]th. Hong and
Kang(2019)- A| %7} AAES] Fr = doiA]
< &4 el 23S staof o] AlFf a7k 7t
A& AP HZ Y &E, 5, A, THA, A4
olol e A% 4w g Az e g )
&}tk Kim et al.(2009)2 o] = of 2} ti e &5 T4
O 2 Hl&2] 4 sl dAF (2 ol Al E, ol v E| o]
A Al A S = s 22 xd HH =T}
= Y& AdE =94 e g e ® HIsky
oh =g A e Al f 3 o Al ol o 2 A
02 FIFE vAA = FUAT, 2vjAE2 A"
EYA et 2S5 AETE 294 AR
ek, =Y A EA2 gdshs Aol 24 s
olmglo]d A&t HAlEFol hgt ol o] =7}
o 2o o ub Al Al huf o= Y
S o] QI G HY 2RSS A4
(A9, 8o =8 A AH E 2 A2
= W @AE ol A =Y A g WA A48kl
(Davies et al., 2012). o] 3t A A¥=2 A7t =
94 GRS AHE 7o) uel o2 o], Pl (el )
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7qQ1e] =y d ek 7| Q14] =Y 71| (personal mo-
ral value)2 % &= THE(Forsyth & Nye, 1990) 7}
(value)oh W5 Ak 7 A elo] B34
o2 mgrshnA sh ol Bigh wgeln, 1o o
2ol WES 54 WFOR o1 YA Aol
(Rokeach, 1973). Homer and Kahle(1988)-2 7] 21 2] A3
25 A A A7 AR A Zol, o7 EE A,
RS A &f o] &, B2l A FE 5 HFTd FA A
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Y5 o] wAg ol F=51aL, THA-H B3 F A o]
£ (Value-Attitude-Behavior Hierarchy, VAB)’2 A<t
SGitt. o] o] & o] A2 7HA|-H -3 5] 91A A o
F HAE S AT A 9 &2 E5T 7hR] 9 3
9 BA A =9 wj7) 4 go|tt. VAB o] 29
A, 7} = 7FRF =AFR 91 Ao 11, Bl = A2l o] WA
AR, 14, B A 5)F oJulshe F7F 5
ArA o] Aolw, 71AF LA H o2 W= AL
o]t} whekA] Homer and Kahle(1988)-2 714k 244 @
A Aol YR o A 0| s|ntt E o
21 BA QB eof] FEFS AL, Bl B ThA] A1
Ql 5ol FaFE v Xtk A Qtstgltt. E3F Homer
and Kahle(1988)-2 LOV 7}%] &2 (Rokeach, 1973)<
Z}7]Z A A A 9] Y& 7} (internal value), A<:7¢
T} QP S £ Q A 5h= 9] & 7} X (external value), T} =
ArETHO] A9 41 EARE F A= Hijl T
#| 7} #] (interpersonal value) 2 253131, Al & 2] 7}
A7 s Wil E o P H e R FFE v
& 25kl ok Fofd] A A= B A W
= ”ﬂg f ) &2 ok Fek -3 o P (A E, R
4 WE 5)= AYsHaL of| 55k=1 VAB o]
sk slolal gt
O’boyl and Forsyth(2021)+= 7] 21 0] F15}=
7HA §@2 Y =9 ™—ste] 2HE& Erhe Aol
A] Schwartz 7} %] Z &= (Schwartz’s value survey, SVS)
o 3E3HE 10747) 743] HE53 w e Aelahe) phel
H& s ol 4ol svsel A7) 29 713
(AHH], B9} A A o o, Ao
= SVSO] Au g 1} I 0] 7HA|9F A A E o]
L, HEN = B BAE o] FRth £ AtolA =
N1 =g data} 7Fx] 9o gt WAE e sfo
VAB O|&& AA7I5 HARD] sfAAF o)
=& A st= A 9] E(research frame) 2 = Q) 5},
A2 S <Fig. 1>T} Zo] FL/dst 3t
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WAk 2 A7l A
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H1-a (Leather)
H1-b (Fur) H3-a (Leather)

H3-b (Fur
Perceived Purchase
moral intensity behavior

H2-1a (Leather)
Fig. 1. Research model and hypotheses.

H2-1b (Fur)
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s afol Mzt 7Hs Aol
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©.% o] §3He AT o] Wik
& Herzog, 1992; Wuensch & Poteat, 1998),
ofl Zrof gt u|=el 25 7HES dutk gt
Z20] Agko] t] &=9ft}. o|AFko] AJdko
E 3 5o i3t Aball, 5E A, 5
o s}o] Bl 3l thSu & Martnes, 2022). w}am o] A}
70| ol 5445, A% WU F) Pl 2
Ry 52 5o 952 A Q14 5te] A E o uf
2L gy JEE A Xz Ao 2 =g}
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AAm ] ) 4B 0] ol w3 23 A e A s3],
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O EE 74 B E HE S o] BAE AL
S QAT A - AbE] A A 9ol that Anlabe]
@%%%%i]ﬂqLﬁﬂHﬂﬂWﬂEﬁﬁ%
o] 7 elolut A3l o] ute} thE 4= Qlek o] o) A
ol § & T B S BAUE B3} BEA 2T
oA slg e 2 Fopttth= Mol M A&7k wl A=

o] Fufjof 3l =Y & F =& A A Zbst th(Hong
& Kang, 2019). u] = A 7} o] A] T3} o] A} 0] Al SF
o L &4, BARA(LY, 188 SepaE A1E,
Sus e WS = 22 Bu
(Zaikauskaite et al., 2020). 0] 2§t A I}-of| w}E uff, o] Ak
el 4] & WO S5 Hehd A
= 2 A P A EA T ob g E

5 o) 315je] tghslel AEAo] et w0

AEE A AR AR o SHT APHle o
o3t gk
HI. o] 4l50] Algfo] 5848, W71 f44 &

(Hl-a)7 AR 9] sf AR FHI-b) S+ of f

8 X 7ke me A AR S Aot
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=427 Qabo] 7|vhak Aol o ey A7t EYA FEE RS SuolA Aw
Aotol 7|uket ol ol ol 2 HE SHL B ApSo HEw Az2E 2yl 4ul A8 AE
ol Ao® muE gtk AT, AR Aol & o FolaE A wAo) Ysick AT, 715
S de ol N =t F= v EA Aot AAFAM A s AAF 22kl A Az
2 2 0] 9 THSu & Martens, 2017, 2022). AZ=2] A EYA FE7t 245, o] T AE] tEk gk o4 9
Fol £ ol o] o] HL mFASL FAN  FujEL & 9krhHong & Kang, 2019). E3 11344
sh YE(elol 7 Zol7, i 2] B g0 e bAA  AAAE] Fi W A 7ol i3t Fovk
&, T 287 Hughe D A7k wol o] A|F&] Sl ofl el =H A =g E A A2
(Zaikauskaite et al., 2020). o] H 3+ A5 A2 3} 2IOIEL o] A Eo| Uigt Lol o=t =gttt
Aol o= A7 AAny] ) dAEFS] (Tian etal., 2022). S Z2H| Lo} T Au[Ql -9, &
w2 13t 5= o, S AR A wh, B 7= EE Al #AAEF ool w2 W& = A st =Y
& AT AT TR ARS] BHH Wl A 4 A7o] B2, A BT ol vt vzl
A4St A2t =Y A AETESE o S AAF AHE=S FASAL ol Hees A =E @
= 21 7 0 2 e thKoklic, 2011).

ghel,

a2, vl ) g =<l digt
Aboll A =0l = FEoll et B =2 wEo] ¢l
31(Galvin & Herzog, 1992; Khalid et al., 2023; Su &
Martens, 2018), u]= gjgHA] XA Z FEAF A
Toll gk A2 ”EHT—J A o] it
(Wuensch & Poteat, 1998). 21317 5 9] o o A=
BT IS J‘%QEW R = F71F A
U A9 s s dAlE i 3ds(Hong &
Kang, 2019) %! 274 X1 5}2] 3)-5(ol 017 &017], oA
A meol w8 7HAIE A, B 28 7] E6|3h
3 of tj st Bl =(Zaikauskaite et al., 2023)= At S
oo} o] glolet. ol AL HedrE 3} Helme o)
AA B T A= Aol 47k wEH
o} prelo] gg 4 9le-g Al AT e B 9]
U A o)2po] tht EE A el 294 Fa
o] A\ol, B8}, A7bulet thoks A ReE v
(Auger et al., 2007), $t=+ o] A4 1} t}-2 g} AR RS2
MR T2 U8 B 49tk B A o= A2 A
Toll A BEE EAE Aa o SH 2o g Tk

38 do] 11 theut o] AL/ ML,

z
A

ol &

H2-1. Jfj 5= 9] 3ol &5 A A7I5(H2-1a)

3 Al m ) A4 EH2-1b) o] of o)
A7 = s g Al

H2-2. el 2] 2 A7} (H2-2a) 3} 31 €1 5] o
AAEH2-2b) ool o3 22kt e
ok o] gle ol
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ERL, vl ek o] sk 9 g o S
Ao 235t ZAA LS| w2, $21F 9($ 3
A, &2 A 7hA], A o A o] v A off T et
A A, S A, w2 AL A A ) AR A
2ACE A e, A8 919, e e A
w5 o B Eol o5t ol £ & 912 Th(Belton
& Clinton, 2007; Carrier et al., 2014; Lee, 2017), 2] &
AT} 24 AP A H L FEA £AE A8
ok o u) 7 WA A Zof| 3t SHL U S o]
ol & i £ 35 $ITh(Yoh, 2018). whehA] H A7p=5at A
EEE PEEDES ERE LR

e A ok, 3758 = E ) pistel 2hd B

o= =20
A A7 S 5o AlFel tiet s W

AL R o SH.
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Tofjof ol A zket YA evl 2o 42
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o] A&l tek e W& Aol

N F 77 BE “Oﬂ EHTFP el %
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A7 EEA AR Be FulaEol pHeR P AE AT SN el aolon £
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ey AFoAE E2l% vl lth(Hong & Kang, 2020, 2023). A Z+¥ =53 7}%=+= Hong and Kang
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sHl A gl A of obAl Aiele] e det
3l= 7129 EPQ 2 Z=(Forsyth, 1980) &5
2] 9 QA S AAIRE IS4 & 24,
ol %), AP ALSolA A
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712 =2 % I th(Davis et al., 2001; O’boyl & Forsyth,
2021). thE 2150 43 BAEE A3 AAA
SYRZE, ABA} Ag PAlo] Bt g5l
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(Kline, 2005). 274 @30 4 2|25l w4 w6
7N 3¢ AF S 255 22} Q 2l(a second-order factor)
FE 2 FAE UL, o] 2], A9, s
12} 92 ?1(a first-order factor) & el & LA =] 1. A A
24 ol of3t 314 A oA TpYA 172

)
1

S|
ol SAHHY Ao A= 2 a1 270 Eer
A = o = EA4 o Fa 7t glrh(Kline, 2005).

A7 A S SH P9 21 8w
A3l Aej Ao} FRAYA S A 7|2
(>.9)0l ZABFA L} 1 0] AF0] QL I(TLI=.917, CFI=925,
NFI=.871, GFI=.863, AGFI=.836), =& 9] XA
1 sE 714 2§ X 4~(PCFI=.832, PNFI=.783) E3t
B 71225 THAATNC.S 22 >.6). 53], 23
LFe g o] B aleE RMSEA X]4x(<.08) ¥
90% 41 F 719 AFetghal o}ehglh HE 4= 9] o
A ATHRMSEA=.056, LO 90=.051, HI 90=.062, p
close=.024). y*/df gFo] =& ¥ 9] ol k= H(1~3),
£are) elsgol T 27lo] uzksiehs Ho=
796.252, df=365, p<.001; 2/df=2.182), Th2 A= 2|
FEO HAF VA E SN = S THH LR
2T o HAVE fAAEY] SAHARY HIe=
IR R s 2

K QJF 552 <Table [>0] 4] B o] HE 59|35}
A1, 7ig Al =] = (composite reliability, C.R.)2} U] Z
41 2] &= A|5>(Cronbach's @) W= A 7| X & FFA
AN (7) A SRR a9k 27
Yo R0 SA4H A4 =Y Fro] SAA 2}
TR ERELE R EREES L
Z; 7122 o)dolol A EAI7F ¢lgo] EIE AT =
Z % EAMg T (average variance extracted, AVE) T3t
<Table 2>0f| 4] H.i=u}e} Zro] HA} 7|22 o) 235
SO w(>.5), o] =2 ek 9] 9] AVE -2 ol ¥
M| EPQ-5 ol 4 %28 AVE gt SA3h ek

Table 1. CFA for the pooled second-order measurement model: Real leather fashion products

. . Mean
Variable Items Loading CR. (SD))
One should not perform an action which might in any way threaten the dignity TR
and welfare of another individual. ’
One should never psychologically or physically harm another person. 162 **
Idealism The existence of Potentlal harm to others is always wrong, irrespective of the 585k .829 . 5916
benefits to be gained. (.810) (.725)
A person should make certain that their actions never intentionally harm 5RQ*H*
another even to a small degree. ’
If an action could harm an innocent other, then it should not be done. T85H**

*+k)<001, *Cronbach’s a
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Table 1. Continued
Variable Items Loading C.R ey
o (S.D.)
Ethical considerations in interpersonal relations are so complex that individuals 635%4%
should be allowed to formulate their own individual codes. ’
Moral standards are simply personal rules, which indicate how a person should S75kRx
behave, and are not to be applied in making judgments of others. ’
Relativism  Questions of what is ethical for everyone can never be resolved as what is moral 792 o 4.662
. . oo 819%** (.790)"  (1.138)
or immoral is up to the individual.
Moral standards should be seen as being individualistic; what one person
- . . T05%**
considers to be moral may be judged to be immoral by another person.
What is ethical varies from one situation and society to another. S535%H*
Magnitude 988***
Probability 950%**
Moral Temporal immediacy BT 935 4351
intensity Proximity (633 k* (849) (929)
Concentration B73***
Social consensus .643%***
If I buy real leather fashion/clothing products(e.g. cowhide, lambskin etc), Q1 1#%*
] its impact on animal abuse will be great. ’ 771 4210

Magnitude its negative impact on animal welfare will be great. B15%** (.753) (.699)

its negative impact on animal abuse is very small. -.536%**
If I buy real leather fashion/clothing products(e.g. cowhide, lambskin etc), ET*R*
it is very likely to actually worsen animal abuse. ’ 809 4183

Probability ;i very likely that it will actually have a negative impact on the animal welfare.  .820%%*  (794)  (.684)
it is very unlikely to actually occur animal abuse. -.579%**
If I buy real leather fashion/clothing products(e.g. cowhide, lambskin etc),

Temporal  the fatally negative consequences for the animals will soon appear in the near ~ .787*** 749 3.387

immediacy ~future. (749) (824
it will promptly promote animal abuse. 160%***

If I buy real leather fashion/clothing products(e.g. cowhide, lambskin etc), _510%%*
people around me will be hurt because it may worsen animal abuse ’

Proximity people that I am clos'e to who love animals will be emotionally hurt because of 851 H .803 3.653
the cruel death of animals (.777) (.750)
my family and my close acquaintances will be emotionally hurt because of ggokk
animal abuse. ’

If I buy real leather fashion/clothing products(e.g. cowhide, lambskin etc), 750
the negative impact on animals is very strong although its range of effects is small. ~ *
Concen . . . N ks .846 4.984
—tration the number of animals affected is small, but its damage to them is fatal. .849 (841)  (1.108)
the kinds of animals that are negatively affected are not many, but the damage to 2k k
them is very serious. ’
Ifi bu){ re.al leatherfashion/c.lothing.prt)(.l'ucts(e. g cowhide, lambskin etc), 7]k
Social the majority of our society will consider it unethical. ’ 937 3.624

consensus  the majority of our society will consider it an undesirable decision. 956%** (.935) (1.319)
the majority of our society will consider it an incorrect decision. 907***

Purchase = How likely are you to purchase the following product? 942% %% 782 3.706

behavior  How often have you purchased the following product? 643 (753)  (1.263)

**k)<001, *Cronbach’s a
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Table 2. Comparison of AVE and SMC values

Product type Research variables AVE - SMC - -
Idealism Relativism Moral intensity
Idealism 496
Real leather Relativism 438 011
fashion items Moral intensity 710 017 .000
Purchase behavior 650 .002 .000 .266
Idealism 496
Real fur Relativism 437 011
fashion items Moral intensity 674 .054 004
Purchase behavior .608 .002 000 295
(O'boyl & Forsyth, 2021). T4 7t LA S0 Al gk 74 Aolo] ghlete e Eat ks silct
 Zk(squared multiple correlation, SMC)-2 X5 266 AGL7HA AZo] 9bA] B0l A Q1B A AvE B

o|stol A BLE AVE gL ot A gttt wheba 2 At
1o FHEE E35H FEg Ao R Tl E Qi)
AAws A7 EF Sl s A= aQl&
A5 A A gE A 3= <Table 3>0f] A A =] ¢} 2., 7Fo] A
2| 42(*=752.485, df=365, p<.001; y*/df=2.062)S
H]io].o:] zhsLE x]_,_eg_._zﬂzq oz J_gng = [[H
241y HEL o5 5tGrHTLI=919, CFI=.927,
NFI=.869, GFI=.879, AGFI=.855, PCFI=.834, PNFI=
781). RMSEA %2> 3+ 3% 7|&28 22
(RMSEA=.053, LO 90=.048, HI 90=.059, p close=.142).
ST 8.8 BotgE BE fostglom, 7dg 4l
2%, WA A= E B3k A% 7ITXI S S EAAA ATt
HRIO e = FEotgth HARD] fAAF
Ryo N2/ o2t S EY A FE o] FA
A e A2 N d A R ok Y H AR E
A 712 o g ste] S o ZA7T gleol FelE
9Tl TE AVE ZH-& <Table 2>0)| 4] H 0] %= SMC

of

2 WIS ArE 6} L paired r-testE A A S A3}, o] A
2] gH(M=5.916)0] At F=2] A H(M=4.662) . T}

B] = UTHr=17.311, p<.001). 3] o] & A hhbA] 54| of A
= ol oot Atha=2] o] TA| 7} Hl-F-2JEl| A (=078,
p=128) F /92 AR 55 AR FRl= ot
A2 =8 A 7= 2] ot th gt paired r-testo) A = 6
N 2 BT 5% F-olg=Foll A F AE 7E Rl gk 2fo]
7h Ak & A ma s AAEe] e R4 2
IHSHEAY A T, HEL]7])7E S 2-5(4.426),
TFIE(4.599), ZA)4(4.470), T844(4.253), K24(5.299),
AFS] 2] 301/(4.391)& H A7FS s A A E 9] o 2
ZE stz H Al e 3H5(4.183), 711(4.210), SAA
(3.387) TLHX(3.653), WE4(4.984), A3 Thely
(3.624) R} = A A ZFE it W AR 1] (2.980) E o} A
A715(3.980) tf A ALufstgl o, g tuf 7}
LA T3 A T|(2.190) 2 o} W A 712(3.430)0] ©
=%

Table 3. CFA for the pooled second-order measurement model: Real fur fashion products

. . Mean
Variable Items Loading CR (SD)
One should not perform an action which might in any way threaten the dignity 775wk
and welfare of another individual. ’
One should never psychologically or physically harm another person. 161 %**
Idealism The existence of potential harm to others is always wrong, irrespective of the 57k .829 5916
benefits to be gained. ’ (.810)* (.725)
A person should make certain that their actions never intentionally harm 500%**
another even to a small degree. ’
If an action could harm an innocent other, then it should not be done. A Sk

***p<.001, *Cronbach’s a
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Table 3. Continued
Variable Items Loading CR %\éleDari
Ethical considerations in interpersonal relations are so complex that 6355
individuals should be allowed to formulate their own individual codes. :
Moral standards are simply personal rules, which indicate how a person should S74k0k
behave, and are not to be applied in making judgments of others. :
. . . L . 792 4.662
Relativism  Questions of what is ethical for everyone can never be resolved as what is moral - a
. . AT .819 (.790) (1.138)
or immoral is up to the individual.
Moral standards should be seen as being individualistic; what one person 70555
considers to be moral may be judged to be immoral by another person. ’
What is ethical varies from one situation and society to another. 535%x*
Magnitude .899%x*
Probability 94 7x**
Moral Temporal immediacy T91%** 923 4.853
intensity  Concentration 969%**  (855)  (842)
Proximity 669 **
Social consensus ST74xH*
If I buy fashion/clothing products made of the fur of wild animals(e.g. mink,
fox, rabbit, etc), 946%**

Magnitude it will greatly destroy ecological environment. 838 4.599
it will greatly damage ecological environment. 8O3 *** (.796) (:621)
its negative impact on the ecological environment is very small. -.540%**

If I buy fashion/clothing products made of the fur of wild animals(e.g. mink,
fox, rabbit, etc), B76***
babili it is very likely to actually damage to ecological environment. 796 4.426

Probability it is very likely to give a negative impact on the ecological environment. 198*** (.780) (.607)
it is.Very unlikely to actually having a negative impact on the ecological - 560%%x
environment. )

If 1 buy fashion/clothing products made of the fur of wild animals(e.g. mink,
Temporal fox, rabbit, etc), B4R 692 4.470

immediacy ~ ecological environment will soon be destroyed in the near future. (.670) (1.141)
it will promptly give a negative impact on the ecological environment. 596 **

If I buy fashion/clothing products made of the fur of wild animals(e.g. mink,
fox, rabbit, etc), 84 8***
Proximi people close to me will be harmed by the ecological environment destruction. 823 453
roximity ecological environment destruction will be fatal damage to my family. 199*H* (.816) (1.202)
the community I live in is also damaged by the destruction of ecological 6836%**
environment. )
If I buy fashion/clothing products made of the fur of wild animals(e.g. mink,
fox, rabbit, etc), ) ) _ ) ) ) 733%%%
the damage to the ecological environment is partial, but the intensity of the ’
Concen- ~ damage is very great. 731 5299
tration it does not destroy the entire ecological environment, but once it is destroyed, T75 k% (.718) (.910)
it is serious that it cannot be restored. ’
the extent of its negative impact on the ecological environment is small, but S50kkE
the intensity is very high. ’
If I buy fashion/clothing products made of the fur of wild animals(e.g. mink,
. fox, rabbit, etc), 921 ***
Social most people will consider it undesirable. 918 4.391

CONSENSUS — 1host people will consider it is not right. 910%** (917) (1.292)
most people will consider it unethical. 833 HH*

Purchase How likely are you to purchase the following products? 917*%* 749 2.586
behavior  How often have you purchased the following products? B12%*% (718)  (1.198)

**k)<001, *Cronbach’s a
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AA7rs HAAE Ao sol ek A2y -S
H 431 A 3, RMSEA #|4= 2 90% A1 2] - 7Fo] Atk
shgtgkel ®9le =8 HYol AU IL(RMSEA=
.056, L0 90=.051, HI 90=.061, p close=.029), T} &
U= A4 B3 @ 72X FE S FAIHHTLI=I17,
CFI=.925, GFI=.863, AGFI=.837, PCFI=.837, PNFI=
787, ¥/df=2.170). QT ¥ o] AR AL v F 23}
A= #7]%E <Table 4>} £33} A= A AIH
<Fig. 2>l A & 4= Qlth o)d597} A 2| =93] 7t
Lol u A= A4 FF2 FBFA A TH(=.195, p=.028),
do ot A 4E B9 4 ol u)X]= JEk H|

i)

Fostoiet. whekq A 2E me A et o 4ol
oko] 4% FHA(H1-a) 9 AFTh 2] ko] el §le(H2-
20):& 2|4 % LA B, APRh 7010 A\ 25l = A 7
o] 34 )= 71205 QL eh(H2-a). A\ 2HE =
27 AT HARE T F ol w A
AH(B=.600, p<.001)& A 2] ¥ GIEh(H3-a). o] 4H5] 7k
TR ol v %)= 7H4 4 YRR <Table >0 4] 1
So] §ojahelm, At Fole] A AL v o)
sheich mrebd AA7kE A AA B FofaE ol
X7l 7 o] v 7} o] 8L o] Az ool A iz X 2| 9]
(H4-a), ATRh 0] 4 = 7125 9l ehHS-a).

e, YA, 55, 454, ghelel A a7t gl
] 2] 4 %50] 5] 3] of 4= B A o] 4500 AlTh -

2o N
of o HI

Table 4. Direct effects between research variables: Real leather fashion products

Model Dep.endent Independent Non—stand.ardlzed SE. CR. il
variables variables coefficients
Moral Idealism 195 .089 2.193 028
Research intensity Relativism .003 .049 062 951
model
Purchase Moral intensity -.600 063 9.573 000
behavior
Moral Idealism 196 .089 2.204 028
‘ intensity Relativism 002 .049 044 965
nggllanve Idealism 030 093 319 750
Purchase Relativism 021 051 -404 686
behavior
Moral intensity -.603 .063 -9.513 .000

[c1][cz2] c3 |[Proxt|[Prox2 || Prox3

Perceived
moral intensity

S

Social
consensus

64277

-512"

Fig. 2. Hypotheses testing: Real leather fashion products.
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Table 5. Indirect effects of idealism and relativism on purchase behavior

Non-standardized Standardized
Product Type Paths - p-value -
Coefficients S.E. Coefficients S'E
Idealism— moral intensity 1 056 024 067 031
Real leather — purchase behavior ’ ' ' ’ ’
fashion items Relativism— moral intensity
-.002 .032 .842 -.002 .033
— purchase behavior
Idealism— moral intensity 208 062 010 119 033
Real fur — purchase behavior ’ ’ ’ ’ ’
fashion items Relativi 1 intensi
clativism— moral nfensity 019 033 607 020 034

— purchase behavior

3. MO ifMAME TS A= A

02
oo

ol

gt PEorof APH o= JIFS v H = A
7} BEHE = Z o A (e.g., Swaidan et al., 2003), &
FEPo 2793 H HEE XS] it g S &

i

Admy] s dAE FoigEol et Ay o

A%t A3}, RMSEA A 4=5 H|35}F0](RMSEA=.056, 2|9t A 4== RMSEAZLE B] =5} of(RMSEA=.053,
L090=.051, HI90=.062, p close=.024), 1.3 A3 == LO 90=.048, HI 90=.059, p close=.149), A 2] B E 7
k% 519t TLI=.917, CFI=.925, GFI=.863, AGFI=.836, St 2] 427F PR 7|21 o] LABFAY T o)Ato| 9
PCFI= 832, PNFI=.783). &1L 5.8 (1’=796.531, df=367, TH(TLI=.919, CFI=.927, GFI=.878, AGFI=.855, PCFI
p<.001)T} o &+ 2 3 (5°=796.252, df=365, p<.001)Z =.838, PNFI=.785, y*/df=2.058). | £ &3} A & A|$=7}
B e A}, gk Zpo)(4y’=279, 4df=2)7} 95% 41 =] A A ¥l <Table 6>} 3£ =3} Al 5=7} A Al ¥ <Fig. 3>
ol A Q) AAX (=5.99) Ko} ZropA] = g o] 7 A Bz, o] o7t A 2 E =Y A o] v =
e Aol A &= H]F-9J 5kl Th <Table 4>f B o8k aL(=.295, p<.001), e 5= 2| 7} A 2}
A HLIzo] o] 4= 0] of Al 5= 0] 7} uf 8 F-of] 2] 5 A H =93 Ao v 2= 92 B8kl whet
© 2 n A= FFL HF-Yseleh o] A WAk A A ZrE e A Freet o] Foleke] HA 1A
 JAF o] ol A XzE =92 =Tt 7e1e] (H1-b) B A 5=0]2ko] o gl-3(H2-2b) A A &
e A (o] = o) it Al 35 7Hel WA E e RARE, A 09} A 7+ =Y A AP o] A A
Nek& ofm|gte} (H2-1b)= 712 = ek A 2H e =Y 2] =7} v 35

Table 6. Direct effects between research variables: Real fur fashion products

Dependent Independent Non-standardized
variable variable coefficients S C, el
Moral Idealism 295 .081 3.648 .000
Research intensity Relativism -.027 043 -.630 528
model
Purchase Moral intensity -705 072 -9.793 000
behavior
Moral Idealism 301 .081 3.723 .000
intensity Relativism -.027 043 -.634 526
Alternative Idealism 155 097 1.603 109
model Purchase
. Relativism -.006 .052 -.114 .909
behavior
Moral intensity =734 075 -9.832 .000

~ 609 ~-



Vol. 48 No. 4, 2024

792

Social
consensus

5757

-535 Purchase
behavior

w5k p < 001

Fig. 3. Hypotheses testing: Real fur fashion products.
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