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ABSTRACT

By inputting consumer satisfaction as an exogenous variable into the value-based adoption model, this study explored
the factors that influence the user’'s intention to continue using image-centered generative Al Briefly presenting the main
results, first, enjoyment did not significantly affect perceived value, but usefulness had a positive effect on perceived
value. Second, Fee and technicality had a negative effect on perceived value. Third, perceived value had a positive effect
on consumer satisfaction and continuous use intention. Fourth, consumer satisfaction had a positive effect on continuous
use intention. Based on the above results, it is important to recognize the usefulness of image-centered generated Al and
enjoyment in the process of use in order to increase the user’s intention to continue using image-centered generated Al
and at the same time, it will be important to increase the user’s perceived value and satisfaction by minimizing the
reasonable fee and complexity in the method of use at the level acceptable to the users.
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Table 1. Confirmatory factor analysis

. Observed ,
Latent variable ) B SE. t AVE CR Cronbach’s a
variable
Ul 35 - -
U2 75 07 12,793
Usefulness 03 %6 06 16,0505 63 37 87
U4 72 07 12.16%%%
El 74 - -
Enjoyment E2 81 09 12,045 59 81 32
E3 77 09 11475k
F1 49 - -
F2 85 21 6.8k
e F3 66 18 621 | P L 1
F4 75 20 6.445%
T1 35 - -
. T2 32 07 14.21 %%
Technicality T 37 06 16,005 69 90 90
T4 30 06 13.97#xx
PV1 32 - -
. PV2 76 08 12,495
Perceived value V3 ) 07 13150 62 36 87
PV4 79 07 13.20%%%
Consumer | Ol 86 _ _
) ) CS2 90 .06 17.60% %% 66 85 83
satisfaction 3 6 08 104G
Continuous use | CULL 18 _ _
) ) CUI2 87 .08 14.20%%* 58 80 80
intention CUB3 63 08 9,61k

(Model Fit) RMR=.02, NFI=.90, IFI=.96, TLI=95, CFI=.96

sk p< 001
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Table 2. Correlation analysis

1 2 3 4 5 6
1. Usefulness -
2. Enjoyment 9 -
3. Fee = D7k = 49k -
4. Technicality = T4 =79« A3 -
5. Perceived value 9% 6% — Dok = T2 -
6. Consumer satisfaction 5% AR = D0k = T2 9% -
7. Continuous use
. . 9 NAEE — Dok - 67+ 8% T
ntention
wx p<01

® 3 ZEEEN
Table 3. Path analysis

Hypothesis B SE. t
H1 Usefulness — Perceived value o7 06 8803
H2 Enjoyment — Perceived value 13 07 1.66
H3 Fee — Perceived value -08 04 -1.99+
H4 Technicality — Perceived value -14 06 -2.13%
H5 Perceived value — Consumer satisfaction 9 04 18 57k
H6 Perceived value — Continuous use intention 40 06 .15
H7 Consumer satisfaction — Continuous use intention 52 05 9.3k

(Model Fit) RMR=.02, GFI=.93, NFI=.96, IFI=.96, CFI=.96
# pl05 #wk p<001

o Ay AN BAH e v Aoz FelE e A Solgomel 48 G A Ao
ATHB=-14, t=-2.13, p<.05). 7} 58} #H-AtoIA = YEFSTHB=40, t=7.15, p<.00D). npAZte.2 7} 7
1249 AR 24 BERG A GRS AL deiE A BEES Aol golme] 44 o

p=

H(B=79, t=1857, p<.001), 7Fd 69 Bl A4 & & v Aoz YERtHB=52, t=9.37, p<.001).

2
ol

N

6(}:

@ Usefulness
4 '57***
I}
E..h EETd P
R 79%> .

v Enjoyment |13

Perceived Consumer Continuous

>
value satisfaction use intention

% j
)
!
= BO¥**
5 -14%
n Technicality

Model Fit: RMR=.02, GFI=.93, NFI=.96, IFl=.96, CFI=.96
* p<.05 *** p< 0071

ag 2. 7IdAS
Fig. 2 Hypothesis test
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