https://doi.org/10.21186/IPR 2024 9 3,163
3 > =)
&R 21YE S|4 9 vlolH|olE] A= £4 B AAEL AT
0|FE, oldg”
ucisly JIsdETEUEE HARY, Disliy J|sEGHE0EE ug”
A Study on the Analysis and the Improvement of the MyData System
from a Consumer Behavior Perspective

Young-Jong Lee’, Seong-Yeob Lee”
Doctoral student, Graduate School of Management of Technology, Korea University’
Professor, Graduate School of Management of Technology, Korea University™

2 9o mojuojE= TiIYROIFHE S Fol MR wet ARFA Y] HHE Aol ERIPEE ZEoto]
270R18F WEE AHIAE 7heA she dlold 289 A= Foielth -2luet mrojhlolE Alks THIAR

AEE IR AFadolgte AlEE FASEINA, o8 T8 M2 moldlold S FEska ot
 AolA AAFeR M=zl Axz FrHEch ol 2 A7 A= Al 39 Al 92 mtojdlofe] Aleg 4xH]
s Bl BA-FrIskaL Aeke ASRITh olF 8l AR AndE B AdT FES Sl
A HRRYE WA Al B4 3 F7E 7S stk ERE mlojHlolE B AB|AE AF-EolAl vt
ofdlol® of&of fFomFt FFE VA= HrES st ARARE WA A= B4 AT FERo= A
gt} 2HARE BHoA A=S 24T Aah ] vpolHolE Ake &HAPE F88H Adtte 8aES
Hlaa 2 ukgdstal Qe Ae= Frhdnh sHAt o8 He At AR H3e} Zo] FE ZHA7 Qe A9l
A 40l & o SAEe Aer SIEInh wEbA mrojdiold Ake E/dststr] allAl aRjAk Hert
AEHA = 9 WellA A AepHor Ax 7S FAT 2871 Aok & d7s A5E 2HAElE d7et
TARH AFE st moldlofe] A AUt mES AlERtke HolA 71E d7Ed AEAEE 7Rk
ZHIO| : vlolglolel, A HOEH, HA/% 58, AulAWE, FARI

Abstract MyData is a new entity that strengthens the rights of information subjects through the ‘right to data
portability’ and utilizes data to enable hyper-personalized services using personal information. Korea's MyData
system is recognized globally as an outstanding system in that it is creating a new MyData industry by
granting the right to information self-determination through the 'right to request data transmission'. Now in its
third year, this study evaluates Korea's MyData system from a consumer behavior perspective and identifies
issues for improvement. To this end, this study reviewed previous research on the relationship between
regulatory policy and consumer behavior to determine the applicability of a consumer behavior perspective in
institutional evaluation. In addition, in a study on consumer behavior related to MyData, variables that affect
the use of MyData were investigated and evaluation items from a consumer behavior perspective were derived.
As a result of evaluating Korea's MyData system from a consumer behavior perspective, it was found that the
factors considered important by consumers were appropriately reflected in the system. However, in cases where
there are dual values of ease of use and personal information protection, regulatory aspects tend to take
priority. Therefore, in order to revitalize the MyData industry, it is essential to implement market-friendly
system improvements without compromising consumer rights. This study is differentiated from existing studies
in that it attempted to derive a plan for system improvement by combining empirical consumer behavior
research and regulatory policy research.
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