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Abstract  Since the COVID-19 pandemic, art content platforms have evolved into content venues for the
holistic experience of art, which is distinct from offline experiences, and possesses unique characteristics that
are no longer just auxiliary means of information delivery. The purpose of this study is to explore the
direction of platform development for art content in order to revitalize art experiences in the era of the Fourth
Industrial Revolution by analyzing functional utility cases of art content platform services both domestically and
abroad. To achieve this, factors for analyzing the functional utility of art content platforms were extracted
through literature research. Then, the functions and services of domestic and foreign art content platforms were
categorized into three groups, and based on the analysis factors of 'interaction', 'reliability’, 'convenience', and
'diversity' extracted from the literature, the development direction of art content platforms was examined through
a service and function analysis. The significance of this study is that it analyzed the overall user experience
online and the development direction of art content platforms through functional utility analysis. Through this, it
aims to provide implications by analyzing the various utilization possibilities of art content platforms and the
perspective of users who experience art in the media environment.
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