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Abstract

Recently, support for various types of entrepreneurship has been increasing. At the same time,
interest in entrepreneurship education is increasing to expand support for entrepreneurship and
improve entrepreneurship performance. Therefore, the scope and interest of entrepreneurship
education and support is expanding beyond college students and the general public to include high
school students. Accordingly, this study seeks to investigate in more depth the relationship between
entrepreneurship competency, entrepreneurship attitude, and intention to start a business in order to
increase the intention to start a business.

As a result of the analysis, entrepreneurship capabilities (creativity, risk-taking, and innovation) had
a positive effect on attitude toward entrepreneurship, and attitude toward entrepreneurship had a
positive effect on the will to start a business. In addition, the results of the analysis of the mediating
effect of entrepreneurship attitude in the relationship between entrepreneurship capabilities (creativity,
risk-taking, and innovation) and entrepreneurship will are as follows.

First, in the relationship between creativity and entrepreneurial will, entrepreneurial attitude played
a partial mediating role. Additionally, in the relationship between risk tolerance and entrepreneurial
intention, entrepreneurial attitude played a partial mediating role. Lastly, in the relationship between
innovation and entrepreneurial will, entrepreneurial attitude played a complete mediating role. The
research conclusion summarizes the results of this study, suggests implications for entrepreneurs and
start-ups, as well as limitations of this study and directions for future research..

Keywords: Entrepreneurship, Innovation, Risk-taking, Creativity, Entrepreneurial attitude,
Entrepreneurial intention
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Table 1. Exploratory Factor Analysis(EFA)
intentions Innovation Creativity attitude risk-taking
Intention 2 0.915 0.043 0.026 0.228 0.138
intention 3 0.911 0.055 0.04 0.219 0.142
intention 1 0.897 0.079 0.049 0.256 0.108
intention 4 0.856 -0.007 0.026 0.198 0.176
Innovation 1 0.029 0.859 0.252 0.078 0.009
innovation 2 0.076 0.858 0.252 0.065 0.011
innovation 3 0.032 0.853 0.23 0.062 0.009
Creativity 2 0.028 0.225 0.867 0.103 0.016
Creativity 3 0.047 0.231 0.857 0.034 0.006
Creativity 1 0.04 0.284 0.828 0.088 0.046
attitude2 0.249 0.079 0.115 0.892 0.121
attitude1 0.298 0.09 0.07 0.872 0.122
attitude3 0.46 0.073 0.076 0.744 0.183
risk-taking2 0.146 -0.001 0.011 0.101 0.898
risk-taking1 0.108 -0.036 0.064 0.122 0.865
risk-taking3 0.192 0.066 -0.013 0.104 0.818
Total 3.650 2.423 2.386 2.384 2.372
% of Variance 22.811 15.141 14.914 14.901 14.823
Cumulative % 22.811 37.952 52.866 67.767 82.590

®2.40848 74
Table 2. Reliability Analysis

Cronbach’s a
Intentions 0.952
Innovation 0.876
Creativity 0.869
Attitude 0.909
risk-taking 0.854

olo} A F71HQl Bl HITS Hste] #2134 214 (confirmatory factor analysis:
CFA)S AAsI . &4 gQlitAl el Az [nkd Agwe] 77|l uis wh5A] 7ok
AukA e A ¥ = Chi-Square= 256.43(df=94, p=0.000), GFI= .963, AGFI= .947 CFI= .984,
NFI= .976, TLI= .980, RMSEA= .045 = &R1= 1o, 7z} FA7d e gdi-algke] digh t 4k
AAl Fo Al YEFS TRt 36>20.0). ol A1, AETA, Ao, A, A9
SAYEES] 74 ME Y HAFEIGAA S A YA ks Aoz EIE AT
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1EA1Q1 90 ek 370 e o, Bit A FH e 24 /1EA 50wk BA vhehg
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Table 3. Confirmatory Factor Analysis(CFA)
Estimate C.R. construct reliability AVE
creativity2 1
creativityl 0.937 27.717 0.910 0.596
creativity3 0.965 27.266
risk-taking2 1
risk-taking3 0.850 24.546 0.888 0.528
risk-taking1 0.872 27.851
intentions2 1
intentions1 0.956 43.799
- - 0.937 0.623
intentions3 0.916 38.971
intentions4 0.924 36.315
innovation2 1
innovation3 0.936 28.327 0.903 0.571
innovationl 0.974 30.432
attitudel 1
attitude3 0.993 30.636 0.925 0.647
attitude2 0.937 34.124
U= 256.43(df=94, p=0.000), GFI= .963, AGFI=.947 CFI= .984, NFI= .976,
TLI= .980, RMSEA= .045
4. WEey
Table 4. Discriminant Analysis
creativity risk-taking intentions innovation Attitude
Creativity 0.596
risk-taking 0.005 0.528
Intentions 0.016 0.123 0.623
Innovation 0.373 0.002 0.020 0.571
Attitude 0.057 0.118 0.383 0.050 0.647
shA e R fAlg F el hd ghel WHEE pRg gla] 6 wEEgd d5S
drsteleh wEy ke b WERadE g do) A AW e g
33 8h=A o] o 5-5 T3] 715 3 tH(Fornell and Larcker 1981). 3-8, 2 15t o] s gl A5
A FEAFEgtel Y Al Awgiro A vy B Ao 3 BrgA ol
Sgu s o2 @ ABES Bato] ¥ o] WAERA T} W e o] SR
GRS e ERE
5. R4
Table 5. Path Analysis
estimate C.R. P-value support
H1 innovation — attitude + 0.141 2.623 0.009 o
H2 risk-taking — attitude + 0.397 8.892 0.000 o
H3 creativity — attitude + 0.171 2.886 0.004 o
H4 attitude — intentions + 0.743 16.424 0.000 o

Chi-square= 256.43(df=94, p=0.000), GFI= .963, AGFI= .947 CFI= .984, NFI= .976, TLI= .980, RMSEA= .045
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Figure 2. Path Analysis
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Table 6. Comparative analysis of competitive model(Innovativeness-Attitude-Intention)

model X2 df p-value A X (df1)
partial mediation model 256.432 94 0.000
0.668
full mediation model 257.100 95 0.000

AR A Fagdo] FdEEdd v A= 9] AEAGE 0.141(P<.0)E LERE O H
ETAMCRE Folatltt. FAUETE FA A6l wA = G FEATE 0.743(P<01)=
Uetgom AR fosiditt. iAol AHgoAel WA= dFe] ARATE
0.049(P>.05)= ek oW F A A4 0% o] 5} 4| A YEFRLTH
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F 7. B 2AF(EAE- A =g oI A)
Table 7. Path coefficient(Innovativeness-Attitude-Intention)
direction estimate C.R. p-value
Innovation — attitude + 0.141 2.623 0.009
Attitude — intention + 0.743 16.424 0.000
innovation — intentions + 0.049 0.818 0.413
0.141** 0.743*
Inno- 0.049 intention
vation
** p<0.05, *p<0.10

719 3. AR AS(HNA-F A H -3 2] A)
Figure 3. Path coefficient(Innovativeness-Attitude-Intention)
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Table 8. Effect analysis(Risk taking -Attitude-Intention)

F-E 2~ E 233 (Bootstrapping) 2 7} A1 2] -7+
AR R PR

TR gAd

direct effect

indirect effect

total effect

Confidence interval

innovation — intentions
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Table 9. Comparative analysis of competitive model(Risk taking-Attitude-Intention)

Model X2 df p-value A X 2(df1)
partial mediation model 256.432 94 0.000
23.512
full mediation model 279.944 95 0.000
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Table 10. Path coefficient(Risk taking -Attitude-Intention)

direction estimate C.R. p-value
risk-taking — attitude + 0.397 8.892 0.000
Attitude — intention + 0.743 16.424 0.000
risk-taking — intention + 0.249 4.849 0.000
* %
0.397 0.743*
risk- 0.049 intention

taking
**p<0.05, *p<0.10

T 4. ARARS DR - =G )
Figure 4. Path coefficient(Risk taking -Attitude-Intention)
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Table 11. Effect analysis(Risk taking -Attitude-Intention)
direct effect indirect effect total effect Confidence interval

risk-taking — intention 0.249 0.295 0.544 0.024~0.200%*

* P<.10, ¥* P<.05, ¥¥* P<.01
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Table 12. Comparative analysis of competitive model(Creativity -Attitude-Intention)

Model X2 df p-value A X (df1)
partial mediation model 256.432 94 0.000 1.005
full mediation model 257.437 95 0.000 )
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Table 13. Path coefficient(Creativity -Attitude-Intention)

Direction estimate C.R. p-value
creativity — attitude + 0.171 2.886 0.004
Attitude — intention + 0.743 16.424 0.000
creativity — intention - 0.066 -1.003 0.316
*%k
0171 0.743**
creativity 0.049 intention

** p<0.05, *p<0.10
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Figure 5. Path coefficient(Creativity -Attitude-Intention)
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Table 14. Effect analysis(Creativity -Attitude-Intention)
direct effect indirect effect total effect Confidence interval
creativity — intention -0.066 0.127 0.061 0.016~0.223**
* P<.10, ** P<.05, *** P<.01
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