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Analysis of Metaverse Technology Trends and Case Studies of
Utilization in the Jewelry Industry in the Post-COVID
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Abstract This study aims to examine the trends in Metaverse technology following the Post-COVID era and
analyze the use cases in the jewelry industry. With the endemic, the business environment for companies has
shifted from online to offline, leading to a reduced public interest in the Metaverse. However, examining the
global jewelry brand trends in metaverse technology reveals advancements in AR/VR technologies that enhance
realism and evolve the metaverse into a space without the uncanny gap between virtual and reality. The
Metaverse exhibits three main characteristics in the Post-COVID era. First, there is a transformation in the
Second, it integrating with various

setting a direction for Metaverse operation as an omni-channel is being

business domain, starting with digital twins. is information and

Third,
emphasized. Utilizing assets learned during the COVID-19 period and continuing to learn about digital and

communication technologies.

online technologies is essential for securing market competitiveness. This paper discusses how to enhance the

competitiveness of jewelry industry entities based on the trends of Metaverse technology in the Post-COVID era.
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Figure 5. MCM Digital Twin at the CES Exhibition Hall [17]
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