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A Study on the Characteristics of Aesthetics in the Yohji Yamamoto Brand
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Abstract This study examines the works of Yohji Yamamoto, one of the most influential fashion designers in
21st century Japan. The research focuses on the Yohji Yamamoto Women Ready To Wear collections
showcased at Paris Fashion Week (2019F/W-2024S/S). The research methodology includes case analysis and
summarization of images. The study analyzes the Yohji Yamamoto brand development and design style. A total
of 399 runway images from 2019F/W-2024S/S were downloaded from VOGUE and analyzed based on four
aspects: silhouette, color, material, and item. The analysis of these aspects reveals the aesthetic characteristics of
Yohji Yamamoto: Zen-like, simplicity, naturalness, and elegance. The findings indicate that these aesthetic ideas
are the core elements of Yohji Yamamoto's unique aesthetic and play a significant role in shaping the brand's
style.
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