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The Exposure on Social Media, Menstrual Attitudes, and Intention to
Tampon use of Female University Students
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Abstract This study aimed to assess the level of intention to tampon use among female university students and
to identify factors influencing intention to tampon use. The participants were 140 female university students.
Data collection was performed through an online survey using chi-squared test, spearman’s correlation
coefficients, and multivariable logistic regression analysis from March 13 to March 30, 2024. In this study, it
was found that 63.6% of female university students had an intention to use tampon and factors influencing
intention to tampon use were marital status, length of menstruation, and prior experience with tampon use.
Specifically, participants who were 'unmarried', 'had menstruation lasting 5 days or shorter', and 'had previous
experience with tampon use' demonstrated a higher intention to use tampons. Therefore, it is necessary to
continuously monitor the changing patterns of women's menstrual product usage and intention, identify
influencing factors, and establish educational and promotional strategies to provide information on the
characteristics and usage of menstrual products, enabling women to choose the best products suited to their
menstrual needs.
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Table 1. General characteristics according to intention to use

Taking

painkiller
Yes 60(42.9) | 36(25.7)| 24(17.1) 596
No 31(22.1) | 16(11.4) | 15(10.7) ( 672)
Occasionally 49(35.0) | 37(26.4) 12(86) |

Experience of

tampon use
Yes 50(35.7) | 45(32.1) 5(3.6) 93 46
No 90(64.3) | 44(31.4) | 46(32.9) '

p<05, *p<001
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Total Intertltiorl to use , Table 2. Correlation between social media exposure, menstrual
Variables %) or Yes amponSNo ()1()) attitudes, and intention to use tampon (N=140)
M:SD | (n=89) | (n=51) Variables 1 \ 2 \ 3
Age (year) 21.20£2.74 o (p)
10-19 35(25.0) | 21(15.0) 14(10.0) | 0.26 N 3 ]
=20 106(750) | 63(486) | 37(264)| (612) 1| Social media exposure !
Marital status 2 | Menstrual attitudes 03 (.710) 1
Yes 12(8.6) 5(3.6) 7G0)| 272
No 128(91.4) |  84(60.0) | 44(31.4)| (.099) 3 | Intention to tampon use | -.21 (012) | —.15 (.076) 1
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Least 2] B3] 160] = TN EEARE S=7E 004M SSITHOR=0.04
Moderate 89(63.6) | 55(39.3) | 34(24.3) (831) CI=0.08-0.16)(Table 3).
Heavy 31(22.1) | 21(15.0) 10(7.D) |
Menstrual pain
Minimal 16(11.4) 8(5.7) 8(5.7) 510
Moderate 75(536) | 54(386) | 21(15.0) ( 678)
Severe 49(35.0) | 27(193) | 220057 |
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Table 3. Logistic regression analysis of factors affecting

participants’ intention to use tampon (N=140)
Variables 0dd Ratio | 270 CLof
OR

Age (year)

10-19 Ref

=20 118 0.42-3.37 753
Marital status

Yes Ref

No 32.76 3.85-278.76 | .001
Menarcheal age

10-12 Ref

13-14 1.37 0.46-4.06 569

15-16 1.96 0.37-10.82 439
Length of menstruation

<5 Ref

>6 0.16 0.05-0.46 001
Regularity of
menstruation

Regular Ref

Irregular 1.47 0.54-4.02 451
Menstrual volume

Least Ref

Moderate 0.60 0.15-2.46 480

Heavy 2.15 042-11.12 .360
Menstrual pain

Minimal Ref

Moderate 1.22 0.25-6.02 811

Severe 0.52 0.07-3.71 512
Taking painkiller

Yes Ref

No 0.375 0.08-1.88 233

Occasionally 3.29 0.91-11.97 070
Experience of tampon
use

Yes Ref

No 0.04 0.08-0.16 | <.001
Social media exposure
for the past 6 months

Yes Ref

No 0.60 0.21-1.68 327
Menstrual attitudes 1.03 0.99-1.07 139
Nagelkerke R? 0.505
Chi/df 64.453/15

V. = <9

B A olxjushyel BEAE
& sl S v 27

£ 7FsAS AT 5 Qe WS npEstual AA g
Ak 2 Ao A AR e] FEANE o EE o
Ake] 63.6%= YEREom, o] g Axbe ATt A
vl 7E17] o] EE ARge] oF 12%%1 Al
HlaE] & w) oA dEe] §E ALgo] AEHH o R et
e = lo|th4]. weha] A5l Al BE AL
de AR ARE AFHE F de vgS
S whAste] oA 50| ARl ALY
5% a8t Jds AeEES A
= ARl A w2o] a3ttt
2 AT A FEANE o ke] Jgadle
|, 974717 2 SEANE Ao E YElgon, 71@
H &Rl A HEARE vt 32768 =okor
A7717ke] 5 olaiel el Hs| 64 odel A
SREAME o] =7) 0168 wron, BEARS Aol 3l
= 5ol w8 gl AgolA] HEARE 2=} 0.049)
Uik
ﬁﬁﬂoﬂfﬁoﬂﬁ A% A9 &
S e ATE 3] AH Y-S
AT mlEodo] biFiel didate] 54% ¥
Hrlo] FREALS 9& b =A e s ez
o} T3 o o] YAV HEARE o] A
ot oheket A7 W= A] Fakly] wel AHA
2l Hlae]] ofelgo] 9lor =)
A7 desith FEAS AT SEAL

o
[o

=

mﬁ

faA] delds AAATFN s A9 A
§E2 AESHE B A WA e Fo] Aofut
o BAR tg FER Bro] o} wES] AL
e oled B A BEAA FH, BEelA L
Aege el Aoz tesy] wid oe) ¢
EALg o] GEAS omel Fad Ge vHe
Aoz Azl

whe] ¥ QoA 0FY L APB] BEAS
os} frolak Feige] Vel ghekd), oleld 2
She ol Aol uel thoke Ale] =2 HElg 4
rhs A3 9ARNRS FANNE FHOR G
& QA & AgATeh Aolvh Q= Aoz
ERdTHAL g AanlEe] wmdo] BE AL} TelE
F oirhe ATANE AolE neld olHg Az
= AT 28 vTolE e YEe] AL
Hol g 488 ANE QAG BE AL el

(o)
W
1



The Exposure on Social Media, Menstrual Attitudes, and Intention to Tampon use of Female University Students

V)

=
i
fitl
o,

>
QL
=
K5
o
>
op
Lo
ki
il

B |

ok L i)
o o
N
=l
i)
rlr
(L i
§2

HtolE B3 FGEAE] T

o

" H
® Aol

r

N
o
=

i

2 o 2
= S o

= I

ol

e 6=}

o2

gl_‘:

N

R it

b o

lo N

2, w

H 9
= e Bl
4 -

2

o,

|

o]

oot
ol
i)
o,
oo
i
o

S~
)

i
lo,
ox, rlr 4
R

' =
)
N,
)
iy
ol
o,
—lﬂl Lot
2
N,
N
&S
=l
%0,
ui

R
T 9

=3
1>
Y
ol
=
>,
=
E
ot
2L
rlr
s
ox
(1
e 1o

| :ﬂ:, 03);"
e
2 o
-
ki
T
T,
of
3L
N
do
3L
(e
L
i =
ol l'U[O e
2ok oo
Ko oo &

)
ol
o

o e cob oM o > ol
X,
[N
ol
=
=
Ho
£ o
ofef
f

o o
>,
£ oo
9(_: ”
)
o
o
kT
=2,

N
X
%0,
to
o
(o
il
oZ
)
o
Ku)

re
re
-4
rr
2
o -
- 2
>
tlo o
ot o2
rc% filo
ol
=2
L
(0]
%‘ i
> b
= r&t
o=
= &
o
k1
e 2

) to -
=)

Mo
lo
Lo me (T orl

Of
-

L T
P P
I
fr

oo T o;:

o 3L o
._E‘ gﬂ
o e
=3 %
r?Lr
r&&tﬁ%
H e Ty
ﬂlﬂgﬁ
Hoor o2
= ook
N

=
)
2

ki
of ot

el
i)
o,
i)
o
oo
ol
>~
>,
oo
=2
=
S
filo
jur}
=
i
o
[t
il
)

References

[1] H.J. Kim, S.Y. Choi, “Status of use of menstrual
hygiene products and genital organ hygiene
management in unmarried women’, Korean
Journal of Women Health Nursing, Vol. 24, No.
3, pp. 265-275, September 2018. https://doi.org/10
4069/kjwhn.2018.24.3.265

[2] E. Park, E. Bae, “The use and perception of
menstrual hygiene products among female
adolescents in Korea”, Public Health Weekly
Report, Vol. 13, No. 10, pp. 531-543, March 2020.

[3] MR. Singer, N. Sood, E. Rapoport, H. Gim, A.
Adesman, R. Milanaik, “Pediatricians’ knowledge,
attitudes and practices surrounding menstruation
and feminine products”, International Journal of
Adolescent Medicine and Health Vol. 34, No. 3,

pp. 1-18, January 2019. https://doi.org/10.1515/ija
mh-2019-0179

[4] Y.J. Seo, D.E. Kim, J.A. Mok, M.Y. Young, H.J.
Baek, GH. Sung, YI ILee, EH. Jung, HC.
Jeong, “Effect university students’ experience
with sanitary products except for disposable
sanitary  pads”, Asia-pacific = Journal of
Multimedia Services Convergent with Art,
Humanities, and Sociology, Vol. 9, No. 11, pp.
683-691, November 2019. https://doi.org/10.35873/
ajmahs.2019.9.11.061

[6] Y. Yang, X. Ma, J.G. Myrick. “Social media
exposure, interpersonal network, and tampon use
intention: A multigroup comparison based on
network structure”, Journal of Health Psychology,
Vol. 28, No. 4, pp. 343-355, March 2023. https://
doi.org/10.1177/13591053221120332

[6] L. Ren, D. Simon, ]J. Wu, “Meaning in absence:
The case of tampon use among Chinese
women’, Asian Journal of Womens Studies, Vol.
24, No. 1, pp. 28-46, March 2018. https://doi.org/
10.1080/12259276.2017.1421291

[6] JE. Kim, “A model of the theoretical structure
of factors influencing college women's attitude
toward menstruation”, Journal of Korean
Academy of Nursing, Vol. 23, No. 2, pp. 224-244.
June 1993.

[71 F. Faul, E. Erdfelder, A. Buchner, A.G. Lang,
“Statistical power analyses using G* Power 3.1:
Tests for correlation and regression analyses’,
Behavior Research Methods, Vol. 41, No. 4, pp.
1149-1160, November 2009. https://doi.org/10.375
&/BRM.41.4.1149

[8] D.O. Yang, The relationship between increased
years after menarche and attitudes toward
menstruation, Master’s thesis. Chonnam National
University, Gwangju, 2002.

- 86 -


https://doi.org/10.4069/kjwhn.2018.24.3.265
https://doi.org/10.1515/ijamh-2019-0179
https://doi.org/10.35873/ajmahs.2019.9.11.061
https://doi.org/10.1177/13591053221120332
https://doi.org/10.1080/12259276.2017.1421291
https://doi.org/10.3758/BRM.41.4.1149

