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Hlom £=2l H BIEE ﬂqmo]a]% f0]

g agE AgEnE A A Edert
=ik
o274 fHH ZeElxE ZE(long-form)
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fﬂfé 3HA e EAZE hFE A ol
el ther a4 E FHH sk Zlo] 23
H 1 B AFHEE woleH Eok 834
olT= A& %%}715 SAthAYd, &
A4 2022). olAE, & &
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(McMillan, 2002; Cho and Leckenby, 1999).

Hanson(2000) "t ofollA] 5 2Hg-do]
V5 AHEAEC] AHI2E O A o] &
A HRE 2EklelA MFEs AR S
atA H= Aol thal skt Novak et al.
(2000)] AFolME AaA-gAlo] AMEAFES]
21 A0]a frouldk YFE vtk

&) Fang(2012)2] Aol AE <l
Ul S8t A 7190l aild Eoke oA
Tt e BIE 185t ALY} & A4S
28-S 5l o) BHAE Howe} AR #

ol
3

- 172 -



TRE A fE3axed YA Bl 3] 22 2 AIFEHE nAle 9F

g5 Rk 1S YE, HE 9 AR
UAleldS S48 0= gelste] 14 Y= 2
A A EA AS BEE I YTk o]HH o
APAFA FaA-gAdo] wH o] ARgel
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aRleltt. 53], ol S0 vitjo] AolA
of AR A E ek FaHTEA Y
o] e vitie A=l Eolvar 3lor
(C17Ht, 2019), mIH o} S7lA 7H<le] As}
= ARl etk FH=E Adddke 554

A 9o EAS uHsEle] E2-99F AT

ATEel B AokAEFE, AFTE
2020).
Z£299 Mde  Hx=E AN
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I, ApEAQ 75‘ dS Tk o] 8AY] 554
o g A 3 ER HE
02 OJAALS]H(FAE ) T
T Atk AR A FEAES &
&% %JOH oJaijA Aoz AAFEH, o5
QAALE A AT 22 A ul) ] o] A7}
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1. AFol Fgaithy w7E7t AR, #749(2020),
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AL, A 7 HEAelE HEY
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T, A33H zﬂZi, 202449 64
=y
IV, AFE

3

Qe < >0} 7

Aol 519

(51%), 940 49%(49%) .2 TAFHAT ¥

#9 %

H AT 12%, 2~3Y0]] 3 A
I 26%, 6~7L°
Uebstth 18]an, Hiks g i

of gk ¥

< Hie AAE 3

o= 199 3+
I= 18%, 4~5Y
3k =

IS 4%

AAE ) B

o7 NAsRE= AIZFE 308 m9 77%, 30
B~ 1AZF 15 20%, 1~2A17F )9k 3%E e}
Wl 2 wo] A= g S B AR

SN wS Therd So] st

4.2 #4383 AS

B Aol ALeE ZATEe) A=A e
G4 Az 9 A

Confirmatory Factor Analysis)= AAI3F% 1,

O AdE <E 3>7 2t

<E 2> APEHEH 54

T st= HiE TE st= BT
g o SR | g w A5 ) 0% W%t 778
o 497 Aoz 3o¢~1 AZE o)k 207
A+ F 1¥4 & W A= 127 A ;];_ e 12A12F gt 31
_ [ {F
Hiks 2~3Y° g ¥ A= 187 S 23t o) 09
N A= 4~599 & W A= 263 FZ A= | 2 3, dEe 9, A, EEF
3= 6~7d0l T W A= 447 A s "¢ E‘ro‘—“'o‘}ﬂl UepRd
<E 3> =0IX QQIFEAM Zu
= Std. Cronbach’s | Construct
W= Skl . E. R. S
H Estimates SE CR a Reliability AVE
HAA1 0.894 0.306 6.604
QSR TEE WA A2 0.926 0.349 6.104
el e 0.887 0.855 0.606
HAA HAA3 0.672 0.312 5.158
A 44 0.561 - -
o841 0.576 - B
BJ o892 0.827 0.129 8.352
oA A AEA3 0.782 0.107 7.854 0850 0.857 0.606
A A-gA44 0.892 0.117 8.948
Z29] 0.781 - -
292 0.742 0.122 7.459
Za9 = 0.849 0.865 0.61
=T T 0813 0.103 8.234 7
Z294 0.803 0.132 8.127
AFEHEL 0.790 - B
AFH= A FE =2 0.798 0.128 7.739 0.897 0.821 0.604
A FEHE3 0.743 0.122 7.007

CMIN=113.240, df=84, p=0.018, CMIN/DF=1.348, RMR=0.73, GFI=0.871,

CFI=0.963, RMSEA=0.059

- 178 -

AGFI=0.816, NFI=0.873, TLI=0.953,




TRE A fE3axed YA Bl 3] 22 2 AIFEHE nAle 9F

AA 8l A3 Fxo AP A
A3}, CMIN=113.240, df=84, p=0.018, CMIN/
DF=1.348, RMR=0.73, GFI=0.871, AGFI=
0.816, NFI=0.873, TLI=0.953, CFI=0.963,
RMSEA=0.059 2.2 YEh} 3-&5+= 7|EXE
- S5t 2o 2 Rl

W41 8 Z(Construct Reliability) #k< A+
3 A 25 0.7 oo 2 ey, HFEA

rulo

FZ(AVE: Average Variance Extracted) 4k
o 0.50)4 02 Vet e
dEE FEale A0 IHT) wH, <
3>3} <3 4>olA AT F Y% F 5 &
QloflM abE=d AVERS] Hagh2 0.6040]3,
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<Abstract>

Effect of explicitness of paid advertisements and BJ interactivity
on flow and product attitude in YouTube muk-bang

Park, Min Yeong * Shin, Jae Ik

Purpose
The purpose of this study is to identify the influence relationship between BJ interactivity,
explicitness of paid advertisements, flow, and product attitude in YouTube muk-bang, and to

determine whether there are gender differences in the relationship between them.

Design/methodology/approach

In this study, an online survey was conducted targeting college students who watch YouTube
muk-bang content using a questionnaire form provided by Google. 115 questionnaires were
collected from April 1 to 15, 2024, and after excluding 15 insincere responses, a total of 100

questionnaires were used in the final analysis.

Findings

The results of the empirical analysis are as follows. First, the explicitness of including paid
advertising was confirmed to have a significant impact on both flow and product attitude. Second,
while BJ interactivity had a significant effect on flow, it was confirmed that it had no significant
effect on product attitude. Third, flow was confirmed to have a significant impact on product
attitude, and as a result of confirming the moderating effect due to differences between genders
in the relationship between the variables set in this study, it was confirmed that there was no

moderating effect.

Keyword: YouTube muk-bang, explicitness of paid advertisements, BJ interactivity, flow, prod
uct attitude
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