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Abstract This study conducted a quantitative research on the artistic perception and acceptance of value among
buyers of commodified digital art known as NFT artworks. NFTs, digital assets, have shown rapid growth as
investment products, but recently there has been a trend of declining value. However, NFT art, characterized by
uniqueness and scarcity, continues to undergo continuous development to create new opportunities and values.
Nonetheless, there are also negative opinions regarding NFT art itself as a form of technological art, as well as
concerns about copyright disputes and fears of a bubble due to the conversion of physical artworks into NFTs.
Predicting the value of artworks targeting specific demographics is difficult, and the value of innovative art such
as NFT art, which changes along with the fluctuation of cryptocurrency values, is even more challenging to
predict. Therefore, through research on the buyers who play a crucial role in the growth and development of
this new form of art, the study aims to contribute to the expansion of NFT art.
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Figure 5, What do you think about trading NFT art?
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