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A study on Korean tourism trends using social big data
-Focusing on sentiment analysis-
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Abstract In the field of domestic tourism, tourism trend analysis of tourism consumers, both international tourists
and domestic tourists, is essential not only for the Korean tourism market but also for local and governmental
tourism policy makers. e will explore the keywords and sentiment analysis on social media to establish a
marketing strategy plan and revitalize the domestic tourism industry through communication and information
from tourism consumers. This study utilized TEXTOM 6.0 to analyze recent trends in Korean tourism. Data was
collected from September 31, 2022, to August 31, 2023, using 'Korean tourism' and 'domestic tourism' as
keywords, targeting blogs, cafes, and news provided by Naver, Daum, and Google. Through text mining, 100
key words and TF-IDF were extracted in order of frequency, and then CONCOR analysis and sentiment
analysis were conducted. For Korean tourism keywords, words related to tourist destinations, travel companions
and behaviors, tourism motivations and experiences, accommodation types, tourist information, and emotional
connections ranked high. The results of the CONCOR analysis were categorized into five clusters related to
tourist destinations, tourist information, tourist activities/experiences, tourism motivation/content, and inbound
related. Finally, the sentiment analysis showed a high level of positive documents and vocabulary. This study
analyzes the rapidly changing trends of Korean tourism through text mining on Korean tourism and is expected
to provide meaningful data to promote domestic tourism not only for Koreans but also for foreigners visiting
Korea.
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Table 3. Top 100 keyword tourism type analysis
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