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Abstract

This study examines the measures and implementation strategies needed to
develop sustainable design from an international perspective, using examples of
sustainability practices and product planning from Helen Kaminski, a
representative fashion brand of positive luxury. The research method includes a
literature study on positive luxury, a case study on positive luxury brands, and
an empirical study where the researcher participated in the development of
Helen Kaminski's design. The study identifies the following measures needed to
develop designs for sustainable products: First, the development of designs that
increase circularity; Second, the use of certified materials and strict adherence
to material usage; Third, the simplification of production methods or
development of new technologies for this purpose; Fourth, ensuring that design
development incorporate the traditions and unique handicraft techniques of the
local community. The implementation strategies required for a sustainable
product planning process are as follows. First, changes in the product planning
stage and expansion of participating members are needed. Second, securing
and conducting prior inspections of the supply chain for ethical sourcing is
required. Third, prioritizing the use of eco-friendly materials and material
development. Fourth, establishing a stage for selecting and evaluating objects
that will become representative designs with sustainability. As a result, this
study can serve as basic data to strengthen corporate competitiveness and
establish itself as a fashion brand for sustainability through actionable strategies
applicable to the domestic fashion industry in the future.
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Figure 1. Helenkaminski & Butter Fly Mark
(www.helenkaminski.co.kr)

Figure 2. Butter Fly Mark
(www . positiveluxury.com)
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Table 1. Number of Positive Luxury Brands by Category

Categgries Fashion and Jewelry and  Beauty and Travel and Premium Interior and Suppliers
Positive . . . L and
Vo BRei Accessories Watches Fragrance Leisure Drinks Living Retailers
170 41 38 35 20 15 14 7
Table 2. Classification According to Fashion Categories
C:::Zi:r?es Brand Name Country FirSthe ertified Certified Score
AERA New York, USA 06/2020 64
Footwear Aimée Ann Lou London, UK 2023 67
or Alterre Atlantis, USA 2020 67
Shoes Emmy London London, UK 2023 56
CARIUMA Singapore 05/2022 73
Anya Hindmarch London, UK 2018 -
BAV TAILOR London, UK 2019 63
Bamford London, UK 2020 68
Bags Maison Maes Paris, France 2022 62
Acces&sories Oushaba London, UK 2023 57
Piper & Skye Toronto, Canada 2023 73
Thalie Paris Paris 2024 69
Valextra Milan, Italy 2022 60
Coco de Mer London, UK 2023 58
Cecilie Bahnsen Copenhagen, Denmark 2019 63
Cult Mia London, UK 2022 63
Helen Kaminski Sydney, Australia 08/2023 61
Koraru Tokyo, Japan 02/2024 63
LK Bennett Lomdon 04/2023 52
Lola&Lykke Finland 03/2023 62
Womenswear 3 - .
Maison Atia California, USA 11/2018 -
MCM Zug, Switzerland 2022 -
Needle & Thread London, UK 2019 -
Nomadissem Zurich, Switzerland 2020 70
Story Wear Taipei, Taiwan 2023 53
Verandah Mumbai - -
WE-AR4 New York, USA 10/2023 57
ZAEE FA2o] HEETe] 5 T Bl A ot} o] HHto| tis) %7}, 9% A F ATE
1167folm) 71 F =i 2 ofAARe] BE: 27702 AT XA Table 29} 2t}
BHE 570, 7PE 9 epAlAte] B 87, AR 1470
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Figure 6. Helenkaminski Srilanka Artisans
(www.helenkaminski.com)
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Table 3. Helenkamimski's Sustainable Practice

Positive Luxury
Guideline

Helenkaminski's Sustainable Activities

Environmental

Animal welfare
(79%)

Use of leather certified by animal welfare system (LWG/RDS) and meet regulations
on animal welfare

Circularity (78%)

Support plant growth, limit the extraction of a certain amount of raw materials,
use of recyclable materials, redesign, and extend the product life cycle through
‘steam care service.'

Ocean and Land
(73%)

Manual extraction of raw materials, recycling of wastewater, and restricting the use
of plastic packaging

Hazardous
substances and
Pollutants (71%)

Use OEKO-TEX STANDARD100 certified products, manufactured materials

Water (60%)

Omit the natural dyeing process, reuse wastewater, and proceed with natural
dyeing using natural dyes

Energy (58%)

Setting and complying with production periods, minimizing packaging, and
maximizing energy efficiency during transportation

Packaging (56%)

Use FSC-certified materials to minimize the use and packaging of recyclable materials

Waste and
Pollution (55%)

Minimize waste and use of environmentally friendly natural materials, digital
lookbooks

A supply chain
(53%)

Partnership with animal welfare certified wool growers

Standards and

Certifications (45%)

Use of Good Earth Cotton, Wool Mark, GRS, FSC certified materials

Climate (35%)

Product production of eco-friendly certification and recyclable materials, traditional
manual production of craftsmanship

Pesticide (25%)

Organic production method that does not use chemical fertilizers, using
biodegradable detergents when washing wool in wool cultivation agriculture

Action plan (5%)

Butterflymark Continues efforts to re-certify every 2 years

Fair remuneration

Compliance with working hours per week, providing fair wages

(79%)
Employee welfare  Ensure that it does not exceed 48 hours per week, and implement a flexible
(77%) working hours system to work and raise children at the same time
Human rights Respect for Sri Lanka's traditional culture and guarantee human rights for artisans
(70%) (race, gender discrimination, forced labor)
. Community Sri Lanka NAITA Convention contributes to community growth by developing
Social . . . . 8
investment (67%) education recognized as professional skills
Safety and Implementation of "health and well-being" charity policies (promotional activities
Wellbeing (38%)  that take the lead in protecting the health of women and children)
Company culture  Create a healthy corporate culture by respecting all members from different regions
(15%) of origin
Diversity, Inclusion Employment without discrimination, including women, marginalized indigenous
(4%) people in the community, and various races
Purpose (94%) Brand sense of mission statement specifies sustainability as brand philosophy
Unlted.natlons The progress is measured and carried out in line with the 17 targets of the United
sustainable Nations Sustainable Development Goals (SDGS)
development (70%)
Best practices Certification of Butterflymark based on international standards, global laws and best
(69%) practices principles
Governance - . - = - .
Standards and Partnership with internationally certified supply chains, OEKO-TEX certification
Certifications (66%) (workplace environment and worker safety)
. o,y Trackable Supply Chain Selection (Traceable Pure Merino Wool Factory), GOOD
Traceability (61%) | FATHER WORKING GROUP
o,y Publicly displayed on the website, including labor, human rights, safety, environmental
Transparency (28%) pollution-related sustainability data, butterflymark certification scores, etc
Innovation Sustainable Environmental innovation, social innovation, material and product innovation, and business

innovation (66%)

innovation to build a sustainable future beyond the regulatory compliance presented
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Figure 7. Raw Material Sourcing
(www.helenkaminski.co.kr)

Figure 8. Object Selection though Indigenous Projects’
(www.instagram.com/helen_kaminski)
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Figure 9. Color Grouping
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Figure 10, Care & Repair Service

(Helenkaminski, n.d)
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Figure 16. Figure 17. Figure 18.
Restoring Madagascar's Forests Raffia Braid Raffia Crochet
(www.helenkaminski.com.au) (www.helenkaminski.com.au) (www.helenkaminski.com.au)

Figure 19. /ndigenous Fashion Projects with Biabbarra
(www.helenkaminski.com.au)
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