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Abstract

This study aimed to investigate the perceptions and preferences of foreigners
residing in Korea towards K-fashion. It sought to provide suggestions for the
future development of K-fashion targeting this growing demographic. The
results revealed that the longer foreigners had lived in Korea, the more
positively they rated Korean fashion, shopping, and culture. The majority of
foreigners purchased K-fashion items online, with popular choices including
T-shirts, jackets, shirts, and jeans. Both men and women identified shoulders as
a common problematic area when wearing clothing, with some issues also
reported in the lumbar region. In terms of preferences, younger males (teens
and twenties) were more inclined towards fads and celebrity wear compared to
older males (thirties and forties). Similarly, younger females (teens and twenties)
showed a higher preference for functionality and celebrity wear compared to
older females (thirties and forties). These findings suggest that men tend to
prioritize aesthetic factors when choosing K-fashion, while women prioritize
practical considerations. To better cater to foreign consumers, suggestions for
the development of K-fashion include promoting it through K-pop stars,
considering dimensions related to foreigners' shoulders when designing top
items, diversifying colors, sizes, and patterns, and providing English versions of
online shopping platforms.
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Table 1. Age Distribution

10s 20s 30s 40s Total
N(%) 6 (5.2) 69 (60.0) 31 (27.0) 9 (7.8 115 (100.0)
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Table 2. Consist of Questionnaire

Division Contents Questions

Image of Korea culture, shopping, service etc. 18

Korean apparel buying behavior place, reason, item, price etc. 9

Actual wear of Korean clothing size, style, item, trouble part etc. 11

Korean preferences for clothing color, style, image, textile, silhouette etc. 7

Demographic variables gender, age, job, height, weight etc. 8

Total

53
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2 o] 6975(60.0%) 2 7FE Wk, oo R APY o] 7] €] ﬂ‘ﬂ% AHE Ayl 9=l eyt HEof
ol 11%9O.6%), AT ARZo] 247t 108E.T%), 75 F3AL olek, FEL BUSIEFE olele
7} 78(6.1%) 9] =olitt. A2/deE v|&o] 67F(58.3%), A Aol UrE‘rk‘iE‘r. ogET} Fido] gHiRlE Aort vl
7150] 4878 (41.7%) 0| )TH Table 3). g o, At FE He } =2 Fe=
Table 3. General Characteristics
Division N (%)
Male 54 47.0
Gender Female 61 53.0
Stature Male 171.1cm(6.9cm)
Female 158.8cm(4.5cm)
. Male 73.3kg(12.4kg)
Weight Female 58.4kg(9.5kg)
Nepal 50 435
Vietnam 17 14.8
Mongolia 26 22.6
. . China 8 7.0
Nationality South Africa 3 2.6
England 2 1.7
Canada 2 1.7
Others(India, Phillippines) 7 6.1
>3years 32 27.8
Period of residence in 3years~<5years 35 30.4
Korea Syears~<10years 40 34.8
10years< 8 7.0
Under high school graduation 9 7.8
University student 47 40.9
. Graduation from university 20 17.4
Academic background Graduate student 20 17.4
Graduation from graduate school 16 13.9
Other 3 2.6
Self-employment 11 9.6
Office job 10 8.7
. Specialized job 10 8.7
Occupation Student 69 60.0
Housewife 7 6.1
Other 8 7.0
. Yes 48 4.7
Marital status No 67 58 3

Total

115

100.0




-

32| AZALL - 2 /K T 222000 Be A7

Table 4. /mage of Korea

Division M SD
Koreans are passionate 3.47 .87
Koreans are polite 3.44 .82
Koreans are reliable 3.50 .86
Koreans are united 3.48 92
Koreans are sincere 343 .75
Koreans are conscious of others 3.22 1.05
Koreans are narcissistic 3.36 1.17
Koreans love to play 3.70 .88
Korea has a lot of great people 3.44 .98
Korea has a developed food culture 3.79 .90
Korea is a civilized country 3.79 .89
Korea is a fashionable country 4.03 .87
South Korea is a shopping nation 3.83 .93
Korea has a developed culture 3.52 .97
South Korea has a low cost of living 2.44 1.13
Korea has good service 3.71 .97
Korean culture is dynamic 3.43 1.01
Korean culture is sophisticated 3.28 1.00

Table 5. /mage of Korea by Gender

Male Female
Division (n=54) (n=61) t
M SD M SD

Koreans are passionate 3.50 .88 3.44 .87 .35
Koreans are polite 3.61 .83 3.30 .78 2.10
Koreans are reliable 3.69 .84 3.33 .85 2.26"
Koreans are united 3.54 .99 3.43 .87 .64
Koreans are sincere 3.63 71 3.25 .75 2.82""
Koreans are conscious of others 3.22 1.13 3.21 .99 .05
Koreans are narcissistic 3.56 1.21 3.18 1.12 1.73
Koreans love to play 3.72 .96 3.69 .81 .20
Korea has a lot of great people 3.52 1.06 3.38 .90 .78
Korea has a developed food culture 3.80 .96 3.79 .86 .06
Korea is a civilized country 3.80 .94 3.79 .86 .06
Korea is a fashionable country 4.04 91 4.03 .84 .03
South Korea is a shopping nation 3.85 .90 3.80 .96 .28
Korea has a developed culture 3.50 .99 3.54 .96 -.23
South Korea has a low cost of living 2.56 1.22 2.34 1.03 1.00
Korea has good service 3.65 1.03 3.77 .92 -.67
Korean culture is dynamic 3.44 1.13 3.43 .90 .10
Korean culture is sophisticated 3.26 1.08 3.30 .94 -.19

"<.05, " p<.01
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Table 6. /mage of Korea by Length of Residence

3. el=Qle| o|F FOiES

gt AF QeI o F FofjshEe] disiA AmEd
Table 83} Ztt. o]=glo] 2 K HAg Fufots FAaz
L oeglol 4WBo] 61H(53.0%) 8 71 Btk geo
B2 sk 249(20.9%), HEUIE 14%(12.2%), oF=2 8
B(1.0%), A 6980G.2%), 718t 2%8(1.7%) 9] «ol3irh x
A 9l=919] tiitRo] 20ti2l 30HZ AL FolojA] &
& FolA oES Fulisk eS F 4 qUth
ol=elo] F& Fufjsts HA of|floR= EM=T} 30
H(26.1%) 02 7P werw, trgez A 21%(18.3%),
Mzt Bakea 159(13.0%), HHkAl 149(12.2%), 55
11%809.6%)9] <=0]ct. 2l=ilo] K e F2 Fuljsh=
7HATE 3k ol STl wigto] 48(41.7%) = THE

Bk, theoR 3uhyl miglt ST ol 7aHl gl
7

22} 2078(17.4%) 2.2 241t 3uhdoll A STk Atol o]

Less than 3 years

More than 3 years,

less than 5 years More than 5 years

Division (n=32) (n=35) (n=48) F
M SD M SD M SD

Koreans are passionate 3.34 1.00 3.37 73 3.63 87 1.33
Koreans are polite 3.41 .87 3.31 .83 3.56 77 .98
Koreans are reliable 347 .80 3.29 .86 3.67 .88 2.03
Koreans are united 3.53 .84 3.29 .96 3.58 .94 1.13
Koreans are sincere 3.34 .65 3.34 73 3.54 .82 .98
Koreans are conscious of others 3.09 1.03 3.06 1.00 3.42 1.09 1.51
Koreans are narcissistic 3.53 1.1 3.03 1.22 3.48 1.15 2.03
Koreans love to play 3.84 .88 343 74 3.81 .94 2.56
Korea has a lot of great people 3.38 .87 3.34 .94 3.56 1.07 .62
Korea has a developed food culture 3.69 93 3.74 .82 3.90 .95 .58
Korea is a civilized country 3.66 97 3.66 91 3.98 81 1.85
Korea is a fashionable country 3.758B .98 3.86B .85 435A .70 6.23"
South Korea is a shopping nation 3.508B 1.02 3.74 AB .70 410A .95 452"
Korea has a developed culture 3.168B .85 3.43 AB 1.01 3.83A 93 531"
South Korea has a low cost of living 2.25 .98 2.46 1.07 2.56 1.25 74
Korea has good service 3.59 1.13 3.54 1.09 3.92 71 1.86
Korean culture is dynamic 3.25 1.02 3.40 1.03 3.58 .99 1.08
Korean culture is sophisticated 3.22 1.01 3.00 91 3.52 1.03 2.89

“0<.05. "X 01
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Table 7. /mage of Korea by Nationality
Nepal Vietnam Mongolia China Other
Division (n=50) (n=17) (n=26) (n=8) (n=14) F
M SD M SD M SD M SD M SD

Koreans are passionate 3.28 .88 3.41 87| 369 97| 338 .52 3.86 .66 1.80
Koreans are polite 342 .76 359 1.00] 338 94| 338 74| 350 .65 .20
Koreans are reliable 328 93 353 80| 369 74| 363 74| 379 8| 160
Koreans are united 3.18B 98 [365AB 79|388A 77| 313B .35|379 AB 97| 373"
Koreans are sincere 342 73 359 87| 342 64| 363 106| 3.14 .66 .83
Koreans are conscious of others 2.88B 100 (347 AB 80| 327B 108/ 413 A .83 |350AB 1.16| 3.61™
Koreans are narcissistic 292 C 107|376B 197|381 B 120463 A 74|28 C 95| 7.64™"
Koreans love to play 330C 68 |435A .79(4.08 AB .80 |3.63 BC 1.06|3.71 BC .99 | 7.57""
Korea has a lot of great people 324 94 | 353 72| 358 106 325 128 393 92| 168
CKSEE:Q has a developed food| 37, o g3 {371 A 85|412A 91|288B 99 |400A 88| 343
Korea is a civilized country 3.72 .86 3.71 92| 39 92| 350 1.07| 4.00 .88 75
Korea is a fashionable country 396 .86 400 87| 404 100 425 7 4.21 .80 .36
South Korea is a shopping nation | 3.64 .83 400 94| 408 98| 375 .89 386 1.17] 1.15
Korea has a developed culture 342 103] 359 8| 350 99| 3.25 .89 4.00 .88 1.18
ﬁ\‘/’i;‘g‘ Korea thas a low cost off 534 106 | 220 99| 300 1.13] 225 158 207 1.00| 231
Korea has good service 3.72 .99 341 1.06] 350 103 425 46 414 .66 2.10
Korean culture is dynamic 326 1.03| 329 99| 369 93| 363 92 364 115 1.10
Korean culture is sophisticated 3.00B .99 |3.24 AB 83|377A 191|338 AB 1.19|3.36 AB 1.08| 2.71
"K.05, "p<.01, ""pK.001, Duncan's multiple range test: A>B>C
7HdE 71 dzske A& & 4 ok K Hfds dufv 4 7, 24 T8 1Este] FHiske Aoz EAEHA
A% Fofstenle AnE An, 4L TF W A T sikele] K #ld o) ol Aojd a9l 4874 29l
sl A7t 49%(42.6%) 08 1 Wort, theo= gt 478 B gQom FESIM AmE Ay, HujHg a9l
o 2% ¥ A= Fuiske A9t 3938(33.9%), 6710l MM 0l 7F oKl AAHIL 84 gkl
AT W A Fujske 97 18W(57%)] 202 BA A @5 wWoly, AHA BY oAt A 29
ek K sjde] FiE7ioll tiside Aol vhfoA 7t HdAo| 7MF 8% olfr= ZA=H UK Table 9). =2jof ot

408 (34.8%) 02 71 Wk, theoz ‘Wasiil vt 319
(27.0%), ‘SRASNIA7L 27TH(23.5%) 9] «o=z BA=t

K w4 7o) A Fesd melshe Al disiA

1o
B,

o] 45%(39.1%) = 7V

o
= &4

=02 HARjle] 287
(24.3%), 7¥A0] 239(20.0%) 22 Yefgth o] Loz A

s AgHel ael
EPStTH(Table 10).

B3elo] FH] e
AQlat AA7E Fobd K e 7
. B3elo] FRIT} el vl
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Table 8. Clothing Purchasing Behavior of Foreign Residents in Korea

Division N %
Online shopping mall 61 53.0
Department store 24 20.9
Outlet 8 7.0
Place of purchase Mart 1 122
Market 6 5.2
Other 2 1.7
Jacket 21 18.3
Denim pants 14 12.2
T-shirts 30 26.1
Shirts & Blouse 15 13.0
Mainly purchased Pants 8 7.0
fashion items Skirt 6 52
Home wear 6 5.2
Sportswear 11 9.6
Inner wear 1 9
Others 3 2.6
Less than 30,000 won 20 17.4
30,001 ~50,000 won 48 41.7
Price of purchase 50,001 ~70,000 won 12 10.4
70,001 ~100,000 won 20 17.4
More than 100,001 won 12 10.4
Other 3 2.6
1 to 2 times per month 39 339
Once or twice every three months 49 42.6
Number of purchase Once or twice every six months 18 15.7
Once or twice a year 4 3.5
Other 5 4.3
Because of changing season 40 34.8
Because of sale 27 235
- Because of special events 12 10.4
Motivation to buy Because of extra money 2 1.7
Because of necessity 31 27.0
Other 3 2.6
Price 23 20.0
Quality 45 39.1
Color 6 5.2
Important pgrchase Origins 3 26
considrations ;
Material 4 3.5
Trends 6 5.2
Design 28 24.3
Total 115 100.0

)
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3.32% ERT. 1 ool =

AuE AL 49T

e AR gﬂ. & FlA BERE I=
Aog BEAE g cHFigure 1).
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Table 9. Reasons to Buy K-fashion
Division M SD
Design 3.47 .93
Sophisticated style 3.28 .93
Material 3.44 .92
Aesthetic factors  Color 3.34 .99
Brand 3.47 1.00
Fashionable 3.59 .94
Coordination with other garments 3.28 .96
Activity comfort 3.60 .94
Practicality 3.43 .97
Practical factors  Price 3.11 1.15
Ease of purchase 3.37 1.05
Satisfaction with A/S 3.33 .96
Express personality and mood 3.37 .95
symbolic High reputation with purchases 3.23 1.07
Expressive Factors Diversity of product assortments 3.28 1.09
Symbols of high status 3.10 1.04
Modesty appropriateness 3.20 97
Table 10, Reasons to Buy K-fashion by Nationality
Nepal Vietnam Mongolia China Other
Divison (n=50) (n=17) (n=26) (n=8) (n=14) F
M SD M SD M SD M SD M SD
Design 326 AB .85 |359AB 62 |392A 1.16|3.13B 83 |343AB .85 2.68"
Sophisticated style 3.00 .83 3.41 80 | 358 1.24| 3.63 52 3.36 74 2.27
Material 330AB .81 |3.59AB 87 |3.92A 102 |3.00B .53 |3.14AB 1.03 3.26"
. |Color 3.10 97 3.47 62| 358 1.21| 338 1.06| 357 .85 1.39
Aesthetic
factors Brand 3.38 95 3.59 1 377 1.18 | 3.63 74 3.00 1.18 1.59
Fashionable 3.54 81 3.76 751 373 112 | 363 1.19| 3.29 1.14 68
Coordination with |55 o1 | 300 71| 362 110|338 92 | 314 110| 131
other garments
Activity comfort 346 91| 347 80| 396 1.00]| 375 1.04| 350 1.02 1.42
Practicality 324 92| 376 66| 342 117 | 3.88 .83 343  1.09 1.42
Practical |Price 274B 1.07|3.06AB 97 |3.77A 1.14|275B 149 |350AB .94 451
factors |Ease of purchase 328 97| 335 93| 377 1.03]| 250 1.20]| 350 1.16 2.61
Satisfaction with A/S| 3.24 1.00| 3.41 711365 8 | 288 136 | 3.21 .97 1.39
Express personality | 3.5 gy | 355 70| 365 98 | 313 99 | 350 1.09| 209
and mood
High reputation with| 34 4 09| 341 87| 350 103|375 46 | 300 136| 180
_|purchases
Symbolic Diversity of product
expressive 3.18 1.02] 3.59 87 | 346 1.10| 3.25 .89 2.93 1.54 99
factors assortments :
Symbols of high 294 110| 347 721|323 99 | 363 92 | 271 1.14| 201
status
Modesty 302 94| 318 53| 346 121|375 89 | 307 92| 166
appropriateness

"1.05, "p<.01, Duncan's multiple range test: A>B>C
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Figure 1. How to Search for Information When Purchasing Korean Clothing.

Table 11. How to Search for Information When Purchasing Korean Clothing by Nationality

Nepal Vietnam Mongolia China Other
Division (n=50) (n=17) (n=26) (n=8) (n=14) F
M SD M SD M SD M SD M SD

Display 2.92 1.07 3.18 .88 2.69 1.32 2.75 71 3.14 1.41 66
1\ 2.50 1.05 2.65 .86 2.65 1.29 2.63 1.19 ] 1.93 1.00 1.19
Internet 3.98 .89 3.76 97 3.92 1.20 413 .83 414 1.17 34
Opinion of friends 3.20 1.03 3.06 90 3.85 1.08 3.25 1.16 | 3.14 1.46 2.00
Advice from a salesperson 258AB 109 |282AB 88 |327A 122 | 338A 1.19|2.14B .95 3.56™"
Magazines 2.44 1.23 2.41 1.28 | 2.04 1.15 2.13 99 1.50 .85 2.06
Newspaper 2.26 1.21 2.35 1.11 1.73 1.15 2.25 1.39| 1.57 1.16 1.75
Celebrity dressup 266AB 124 | 329A 116 |335A 141 |[263AB 1.19]221B 1.19 277"
Catalog 2.44 1.18 | 3.00 79 2.54 1.42 2.63 1.30 | 2.07 1.44 1.17
Vehicle advertising 2.26 1.21 2.88 93 2.46 1.33 2.00 1.20 | 1.71 .99 217
Elevator advertising 232AB 119 288A 99 [ 196B 108 |[2.13AB 1.13 | 1.79B .89 2.56"

“0<.05, p<.01, Duncan's multiple range test: A>B

Aaz pulle] zolo] webd sk 49t BE 4, 212QI0| 3 9|8 2Bl

QI FRlo] thE U] WlshH B 2o Ut

delele] LAY B Pl AL WEWIT BE 9 AR o019 OB FgARE Auu Rl K

Qo] Uimoltt E JIE et Ayt e Aoz B4 wjAS HEWS U by BWG FO- obAwet 329
Ak Qeplolele] B BT Pk AL dMER  (78%oR Mg BT Teom udelt 179

qlo] FEZRloly HE uzh Aol wishA B2 Aoz v (14.8%), sl=jet 9Bt 47 14%912.2%), 7F&5917F
ERth(Table 11). 1278(0.4%)°] &0z A=t ZololME o779, st
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Table 12. 7he Actual Wearing of K-fashion by Gender
Male Female Total
Division
n (%) n (%) n (%)
Shoulder 1 (20.4) 21 (34.4) 2 (27.8)
Bust 6 (11.1) 6 (9.8) 2 (10.4)
Bust 6 (11.1) 8 (13.1) 4 (12.2)
Hip 7 (13.0) 7 (11.5) 4 (12.2)
Most uncomfortable part Leg width 6 (11.1) 0 (0) 6 (5.2)
of Korean clothing Leg length 7 (13.0) 10 (16.4) 17 (14.8)
Sleeve length 3 (5.6) 0 (0) 3 (2.6)
Front length 3 (5.6) 1(1.6) 4 (3.5)
Back length 1(1.9) 1(1.6) 2 (1.7)
Other 4 (7.4) 7 (11.5) 11 (9.6)
Jacket 3 (5.6) 9 (14.8) 12 (10.4)
Denim pants 9 (16.7) 9 (14.8) 18 (15.7)
T-shirts 12 (22.2) 6 (9.8) 18 (15.7)
Shirts & Blouse 7 (13.0 3 (4.9 10 (8.7)
Items of Korean clothing Pants 12 (22.2) 21 (34.4) 33 (28.7)
that do not fit in size Skirt 0 (.0) 3 (4.9 3 (2.6)
Home wear 2 (3.7) 0 (.0) 2 (1.7)
Sportswear 4 (7.4) 3 (4.9 7 6.1)
Inner wear 3 (5.6) 3 (4.9 6 (5.2)
Others 2 (3.7) 4 (6.6) 6 (5.2)
Tight fit 9 (16.7) 13 (21.3) 22 (19.1)
Fit which | use regularly Loose fit 43 (79.6) 43 (70.5) 86 (74.8)
Other 2 3.7) 5 (8.2) 7 6.1)
Casual style 35 (64.8) 43 (70.5) 78 (67.8)
Formal style 4 (7.4) 13 (21.3) 17 (14.8)
Style you usually wear Sports style 10 (18.5) 2 3.3) 12 (10.4)
Other 5 (9.3) 3 (4.9) 8 (7.0)
Total 54 (100.0) 61 (100.0) 115 (100.0)

Sl HALolrt g

g BWe B9 uehdeh K g 2sklo] 129(104%)9) welglth ZAIER F 2079
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P81WoR 71 Wkt theezl FuAet B4zt th

747} 18%(15.7%), AZ0] 1278(10.4%), A=} Bapg-27t Aol w2 o 2kg AEjo] Afolg AmEH, WA K

087 2eolalet WA 5 b 2EE B9le] glol o wauch ol
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=92 2 S @ol ot Aoz FAHY Ba KA, Fh EA de AEHYGON Y AL JPAHEG
ZAUE AEARE FEe AErdo] T8%(67.8% o= ojdo] ol Zgol= Aoz AR UHTable 12)
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Table 13. /nconvenience in Operation due to Size of Men’s Top

Below No. 95 No. 100 Above No. 105
Division (n=10) (n=19) (n=24) F
SD M SD M SD
N The armpit is pulled 2.80 1.23 3.32 .75 3.08 .93 1.02
When Taising. - 1.q ek is puled 320 123 321 63 28 90 @
your arms
The arm is pulled 3.00 1.15 3.32 48 3.04 .81 .81
When bending o oo is pulled 300 133 28 8 271 120 29
your arm
The armpit is pulled 3.10 1.29 2.95 .85 2.54 .88 1.59
) The shoulder area is pulled 3.10 1.10 2.95 .85 2.50 .88 2.05
When bending he back i lled "
your upper The back is pulle 350 A 1.27 337 A .50 275B .99 3.56
body forward The top rises to reveal the waist 360A 126 337 AB .60 271B 1.08 3.95"
The back waist of the pants is g5 o 450 342A 61 2588 97 451"
pulled down
“K.05
Table 14. /nconvenience in Operation due to Size of Women’s Bottom
Below 26inch 28inch Above 30inch
Division (n=13) (n=18) (n=21) F
M SD M SD M SD
When lifting  The hips are pulled 2.46 .88 2.67 .84 3.00 .84 1.75
the leg Thighs are pulled 2.77 60 2.56 92 2.90 89 84
The hips are pulled 246 B 78 244 B 78 3.14 A .79 4.85"
When squatting The crotch is pulled 2.69 .75 2.61 .85 2.95 97 .79
The knees are pulled 2.54 97 2.61 92 3.14 .85 2.44

*<.05, Duncan's multiple range test: ADB>C

AuEY, GAE Gor FREE ﬂl 5ol %71% 7é% €
A gez 7S of FAsfeii
BAE dor 7RIS o v Hoﬁlﬂ E‘?ﬂ LHEV}L
7ol SlofA] Ato|zo] et fojulgh AtolE Wt A
oj27t # o 5ol F7I= e, FolelnEol 9A &
7 HsEE BA Welrke et | g Aem F
A= 2ck(Table 13).

of=]l o] st Apolzel] mE FE Al EWRLIE
AmEE, 202 ¢g o gPolrt Ve BeolA st
Ao zel wt fojmt ZolE uEtilth. 202 ghe o
FPolt F7E BeE st A=zt 2 o gol BlE

A EITH(Table 14).

7/io

Aol e oE g Al 24 T %%’4%— A EH,
GAS o7z} 25W46.3%) 02 71
Borl 69(11.1%), 327} 4‘34(74%)-4 s=ololtt, o2
o7t 24 (39.3%) 02 7P BWal, TR = ISR 7
H(11.5%), 3217} 6'0.8%)9 w02 FAT oA nE
o7t 7P #AIZE ol Sk, S Bl A7t
ST o7e] Aol o7 FEThe ol A %
2 g g9t A7t Wtk (Figure 2).

ol=lo] K mfMe] digt B AlS Addd o=t A
mHEE Table 159} Zth 4aA, dzel, 7%, 54, AEr
4, 714, A/S, Ze4, BA FelAe @8
ENESe ALt Hg Aoz BAESGIN 1

B 5
Holdd, &

o1/ge]
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Figure 2. Problem Areas When Worn by Genader.
Table 15. Aorean Clothing Complaints by Gender
Male Female
Division (n=54) (n=61) t
M SD M SD
Material 2.83 1.09 2.85 1.05 -.10
Design 2.85 1.07 2.82 1.09 .16
Function 2.70 94 2.69 1.06 .08
Activity 2.83 1.06 2.74 .95 51
Laundry manageability 2.83 97 2.90 1.04 -.36
Absorbability 3.00 1.12 2.85 .79 .82
Breathability 2.93 93 2.84 .82 .55
A/S 2.94 1.05 2.77 .88 96
Color 3.28 1.09 2.89 1.03 1.98"
Wearing sensation 3.07 1.08 2.84 .95 1.26
Sewing condition 3.09 1.20 297 93 63
*1<.05
U S oK} Yol TSt =2 LFEFIT. o} A%ste= K ool Aede 7Fd Aol 599
g OF79] Aol disf of/do] © &Rt Ae g 5 (Gl3mez 7P woka, o= e Agtdo] 261
ek, (22.6%), 2~3LE] 2EFdo] 217(18.3%) 2 &0l XT3}
L Ak Bajo] 769(66.1%) 08 7V Be Aow B
5. =019 st 2| Roj| Cist M A=t ARste 9F9 omA= AES HekRE ofn]
217F 303 (26.1%) L2 7P ok, oo wHud ojn)

Ql=1e] K mfMe] thist A5 wE AHEH, Table 163} 2

Z7F 20%8(17.4%), 2@ olm=|7} 18%(15.7%), EF
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Table 16, Preference of Korean Clothing

Division N %

Casual style 59 51.3

Modern style 26 22.6

Preference of Korean

clothing style Sporty style 21 18.3
Cuty style 4 3.5

Other 5 43

Achromatic (Black, White, Gray) 76 66.1

Red 8 7.0

Preference color Blue 16 13.9
Green 7 6.1

Yellow 2 1.7

Other 6 5.2

Feminine image 20 174

Luxurious and conservative image 9 7.8

Modern image 18 15.7

Lively image 12 104

Preference style Mannish image 9 78
Active and cheerful image 15 13.0

Simple and comfortable image 30 26.1

Elegant image 2 1.7

Natural fiber 50 435

. Synthetic fiber 13 11.3

Preference textile Mixed fiber 44 38 3
Other 8 7.0

Fitted fit 27 235

Preference fit A little relaxgd fit 49 42.6
Relaxed fit 32 27.8

Other 7 6.1

Jacket 27 235

Denim pants 12 104

T-shirts 23 20.0

Shirts & Blouse 21 18.3

Preference item Pants > 4.3
Skirt 7 6.1

Home wear 2 1.7

Sportswear 11 9.6

Inner wear 3 2.6

Others 3.5
Total 115 100.0

g2 olwAzh 15913.0%), A71%e oAt 128
(104%)°] =ol9itt. Hoshe o=9 sl AALA7}
508357 e 7P wWety, theos _EJJJHﬂ 4473
(38.3%), FAA7F 138(11.3%)9] <=olet. AToh=
oL 23 AREE o] 49P@26%) 02 JFF Wk

$08 oG Fo| 32W(27.8%), T We Ho| 27

O:
RN}

N
ol

(23.5%)2] =ol3it}. 71 ASsk= w4 ofoldle] gt
AAAE Azl 27H(23.5% 2 7V wWoka
=7t 239(20.0%), A=t EakeArt 218(18.3%), 4
H2)7F 12%(10.4%) 9] %019t

of=le] Ao whE AYHE K 4] AT olfE
AmE Ayl G 1009k 200, 30t} 40Toll A A,
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Table 17. Reason of Men’s Preference of Korean Clothing by Age Group
10-20s 30-40s
Division (n=32) (n=22) t
M SD M SD
Material 3.47 .88 3.59 .96 -48
Design 3.63 .75 3.45 .96 73
Functionality 3.22 1.04 3.18 .96 13
Activity 3.41 .95 3.32 .99 33
Laundry manageability 3.38 1.07 3.05 .95 1.16
Trends 3.69 1.00 3.14 .99 2.00
Celebrity wear 3.50 1.02 2.64 1.09 2.98"
A/S 3.22 1.07 3.05 1.21 55
Color 3.59 1.07 3.45 .96 49
Wearing sensation 3.44 .98 3.18 1.05 91
Sewing condition 3.56 1.01 3.23 1.02 1.19
Brand 3.47 1.05 3.27 1.03 .68
“0<.05, "p<.01
Table 18. Reason of Women’s Preference of Korean Clothing by Age Group
10-20s 3040s
Division (n=43) (n=18) t
M SD M SD
Material 3.21 .94 3.11 1.13 .35
Design 3.65 .87 3.17 1.04 1.87
Functionality 3.44 .80 2.89 .90 2.38"
Activity 3.49 .80 3.11 1.08 1.51
Laundry manageability 3.28 .83 2.89 .83 1.68
Trends 3.51 .94 3.17 1.15 1.23
Celebrity wear 3.21 .97 2.61 .85 2.28"
A/S 3.19 .88 3.06 .87 .53
Color 3.49 1.01 3.17 1.04 1.13
Wearing sensation 3.35 .87 3.11 .90 .96
Sewing condition 3.26 .88 3.06 .94 .80
Brand 3.21 .99 2.89 .96 1.16
“K.05
UAeL, A1, BEA, Al mold, A/S, A, Fe7 Bal Jel Jls4T £391e] A PR AnmEE §
E, BAVH Sold= d3diel ot 2ozt gtk 1 omjgt ztolg yepdeh 100ieh 20th7F 30thet 40thHch
ST G0 28 mRolets FRAME foful 5T §HUY A8 ofE K HHS NIk Aoz
@ Aol viekch 30cis) A0ect 10619} 20 58 BASGEL WA f, oS AHsd il K g
A3k fele] g K ae AEshe olfrt e ATshe A0R Ueht Aol etk WAL AulHe)
Ao BAH oS 10the} 200K, 30het ool R9loR Qlgh Ml BT, e A8H adloR g
AA, gARl, 54, ME HolA, 7%, A/S, A ZHE Aot w28 & 4 UtK(Table 17), (Table 18).
4, BAVSH, BHE 52 Al w2t Zolb fltk =& & K #jd AS olf= §3¢U2 F=3 e
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Table 19, Reason of Women’s Preference of Korean Clothing by Nationality

Nepal Vietnam Mongolia China Other
Division (n=50) (n=17) (n=26) (n=8) (n=14) F
M SD M SD M SD M SD M SD
Material 322 AB 74 353AB 72 377A 99 288B 83 300B 157 2.70
Design 3.40 .64 3.88 49 3.58 1.10 3.88 .83 3.29 1.44 1.54
Functionality 3.28 .70 3.4 .87 3.19 98 300 107 314 146 35
Activity 332 74 359 94 338 94 338 106 329 138 .30
Laundry manageability 3.16 .84 3.59 .87 3.19 94 350 93 2.71 1.14 2.00
Trends 3.42 .84 3.82 .95 3.50 .95 3.38 1.19 293 1.49 1.58
Celebrity wear 306 A 91 353A 8 327A 108 325A 116 221B 1.19 3.84"
A/S 3.08 97 3.41 94 3.31 97 3.13 .64 2.79 1.31 .99
Color 322B 97 38 A 81 404A 77 338B 106 28 C 123 5.24"
Wearing sensation 3.26 .80 3.47 94 3.54 .99 3.13 113 293 1.14 1.21
Sewing condition 3.24 .82 3.47 .80 3.58 1.14 338 52 2.79 1.25 1.80
Brand 3.12 94 3.71 1.05 338 1.02  3.13 .83 2.93 1.21 1.59
*0<.001, p<.01, Duncan's multiple range test: A>B
uEtel] HlsiA A mize] K mjidE Aok Aoz 1 Z gol sty K gl 3o o] f=2 AnAd a9
By, 99l 2ah el Aslske Aee HEES, Tl 71 S5t AAE, A8H ade EF #
Uil 329, F=dlo] th2 ute] HeiA @ Zle. o[, 4 mA allelMe At *Hﬂ EHo] 7+
HAEQ. Y diZel] Agste Aee HERIY 3= Fa% otz AU il FEE JHUE SoiA F
glo] ylElolut =4, e uet Aol HIsiA B2 A B ¥e Aow et
oz FAEtHTable 19). K sid 28 Al 0% f9=2= o7t 713 gar, HiX
4o, d2e} o], 7MEHAY w02 YElth Afe]=7t
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KN oz
o guom

3 K 4 Aol %3—63 R
S AT RS Wo] WA, £, SAES, AL,
wo} Sol waso] gtk AZS, gEAL kb A
Zolsta, QAste] A=F 4 gtk ALt 3 A
Foto] A5% AT WA, 47, B3] el A
o8 Wishgth. Re F2 Lokl £FBS A K
e posidn, 2 sk ofoldle Bz, A
Az, RetA) Bolglom Tl sbAdie 38 o4 Su
slgto] b wstch ol Ao E4, gAe), e vt

& ¢ s ofolsl2 Hix], AHpA|elal, Ao

K27t BAE it

7b gal o2 HiA

e v Ao

IRy
o 4 M=

for
ol

£

o

I

™o

o

dlo
|o
il

—-

rr

1
& A7k ws

[
olt
ol

>
2
=,
)

=
gl

Ao

o

N

j

ofmrt ok

o “ﬁ
for
QL
3R
_v;
>.
=
=
=
o)
2



-

32| AZALL - 2 /K T 222000 Be A7 31

[¢]

1= ol97h 30theh 40tAECh 10tHe} 20eeld A vieh
oh olge JlAT 89 HgoR Auste olfst
30¢ie} 40e=eh 10ehoh 200kl A et B A
njHel @l ojge A8l aeloz K e HAush
A & 5 9k

ofrele] K wAde] ot FubAle, g0, Hoo
@ 24 ANE HigoR @ dFAL S K A AL
Slgt S et Pk 3, K AR B9 K 94
gRo WaKo] Yrech 9Relo] K WY AT olg F
o] 35 ol REY Agolnz, K BAekSe

Aol dishis <2 2

b
~

fr o

=

W52 DAt 97t ot A wEl A A Aol 2]
cleet 9 AGS weid HE Aol Basich A, £
ool £920] o] WA bt AL GF AR 9
Q9] Peiest Letol 2B B4 K dEe ek 2
o wAHglong 9F1Y K W4 P §olstes
ol Aglo] /e £WB FHo| WaF Aoz Az
.

B A7 Ui B2 ded 249 9% FHoR
@77} o|Folq mFolt £, W 59 elFelo] K o

of chet Fole), 2840, ASEE bz ekt

o

o 1 PP} glon], ATAnE dwsle o
Flgofol Bt FF AT U, A §
Aol whet TojAle], FEAE, AT Sof olrt
Jotz Wart Qe Acw A7t

30 i N rfr o
lo
i

rr o
Y

A]

References

Ah, H. S, & Kim, J. Y. (2022). Analysis of global
media reporting trends for K-fashion—applying

dynamic topic modeling. Journal of the Korean Society

of Clothing and Textiles, 466), 1004-1022. doi:
10.5850/JKSCT.2022.46.6.1004

Back, S. Y., & Jang, J. A. (2015). A wearing condition
& preference survey on casual jacket of active senior
male. Journal of the Korean Society of Design
Culture, 21(1), 253-265.

Hwang, S. S. (2023, June 22). Fo} - dintoq KajA
5.2 AYE T2 108) S7HK-fashion craze in
southeast Asia and Taiwan..Korean sellers increase
orders by 10X]. Social Economy News. Retrieved
February 23, 2024 from http://www.senews.kr/10869

Immigration statistics (2023). Resident foreigner. Ministry

2024  from
https://www.moj.go.kr/moj/2412/subview.do

Jang, M. S. (2023, July 14). BAIGA, KA - KHEl &
2] ‘@F[Duty free industry ‘active’ in attracting
K-fashion and K-beauty]. Economics.
Retrieved ~ February 23, 2024  from  https://
www.vival00.com/main/view.php?key=20230712010003
635

Jung, M. K., & Yun, S. J. (2023). An exploratory study

on K-fashion acceptance behavior among vietnamese

of Justice. Retrieved February 20,

Bridge

international students in Korea. Korean Fashion &
Textile Research Journal, 252), 175-184. doi:
10.5805/SFT1.2023.25.2.175

Kim, H. S. (2017). An analysis of a strategy for the
activation of Korean wave K-fashion. Jjournal of the
Korea Fashion & Costume Design Association, 193),
175-192.

Kim, H. S, & Ahn, Y. S. (2019). A study on the
development method of the domestic sewing industry
for the re-vitalization of K-fashion. Journal of the
Korea Fashion & Costume Design Association, 21(4),
181-194. doi: 10.30751/kfcda.2019.21.4.181

Lee, Y. J. (2012). A survey analysis on clothing behavior
of elementary children from multicultural families.
Journal of Korean Practical Art Education, 2X2),
213-238.

Lee, Y. J. (2024, February 21). AAEFHE] 22 2=l
5, K-1j4 - F=of E®¥[Foreigners visiting the world
table tennis tournament are fascinated by K-fashion
and food]. Kookje news. Retrieved February 23, 2024



32 OjMEH| =LA F28H 25

from https://www.kookje.co.kr/news2011/asp/news
body.asp?code=0200&key=20240222.22008006059

Liankai, W., Kim, Y. K., & Lee, K. H. (2021). A study
on the fashion design and style of K-pop boy groups:
Focusing on the music programs and Youtube videos
of BTS and Seventeen. Fashion and Textile Research
Journal, 236), 726=743. doi: 10.5805/SFTL.2021.23.6.
726

Min, K. S. (2023 May 9). BAPE FEok= K-1j4, olf
=[K-fashion in the Japanese market, why?l. Maei/
Ilbo. Retrieved February 23, 2024 from https://

www.m—i.kr/news/articleView.html?idxno=1011677

Yang, M., Kim, Y. K., & Lee, K. H. (2021). A study on
the fashion style of K-pop girl group on music
broadcasting: Focusing on BLACKPINK, TWICE, Red
Velvet. Journal of Fashion Business, 255), 1-24. doi:
10.12940/jfb.2021.25.5.1

Yu, H, & Chun, J. (2023). Cultural appropriation in
K-pop artist’ fashion. Journal of Fashion Design,
234), 1-21. doi: 10.18652/2023.23.4.1

Received (March 1, 2024)
Revised (April 17, 2024)
Accepted (April 25, 2024)



