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Abstract

Purpose - The purpose of this study was to conduct a preliminary study to identify key trends on
research articles indexed in KCI in relation to tourism in Jeju and sports tourism.
Design/methodology/approach - Information regarding research articles focused on Jeju tourism and
sports tourism indexed in KCI (145 and 120 articles respectively) were collected and finally abstract
written in Korean of 100 and 91 articles on sports tourism and Jeju tourism respectively were
chosen for the further analysis after removing redundant articles. R program was used to analyze
keyword frequencies, co-occurring terms, and degree/betweeness centrality measures and visualize
the keyword network results.

Findings - Event, marketing, content, program, implication, service, stadium, and tourism destination
have been identified as keywords with highest frequencies among research on sport tourism,
whereas tourism destination, image, brand, content, data, Chinese, satisfaction, eco-tourism service,
place of arrival were highly appearing terms among research on Jeju tourism.

Research implications or Originality - This study highlighted that Jeju has been interlinked with a
range of terms such as programs influencing Jeju tourism, natural environment, tourism-related
resources (e.g., museums, dramas, etc.), whereas sports has been closely related to sports event and
vaiours types of sports (e.g., bicycle, staking, and scuber), but not to Jeju-do.
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1. A&

AFE-AR ()3} AFm)E =] Thgt oA FeolA] 368709 &F, 1,950me] ikl stepat
7 1604 Mo s AU o YERAAG A, AARATF A, AAALZTH gz
UNESCO 33898 @4s #3AZA U9 B #gAEe] HEshe ofolay AdZ#S Ad #3A
2 91453 9lth(Jeju World Natural Heritage, n.d.; Kim et al., 2019), AFEE W=ela} 2=/

7] A= HBA Fo SR UEREET 19601 o] 6590 (=9l 64187, 91591 1729) 2] W22 ¢|
A1 19831 1009HE &3}, 20130l o2 10009HH S dolxltt(wa, 2015). AFH3IARE &3
o] ofa) elsl vl S FHOZ BEA AUAIE AAS vl 20229 AFERAAE
PR Azl elahE viEele] AFE WA 77.8%e) R HEAE F2 F D &5
P& ffste] AlFE WAL o 77.8%7t dEILE &8ata o 1917 AEAHE 661,371
o= Uehbith, AFE W AL o R UAE R BRFAE d5E A7l Baw
FF 2 BRL 9 BB v G @ 2FxE BHoz s dRAe d=sajeg ge
oA Gl F dFE wE Ae® yehstk(Song Jun-mo, 2016).

Ea e EHE TR Ao EA MR S Fa won v gk S
B3} 232t AAA 7 kel AAA BAE 98 ALA FRozA oge S
(Connell, Page and Bentley, 2009; Kim Hwa-Ryong, 2019). World Travel & Tourism Council
(2019)ell o3t HAA  dxtele] 10%e] st AdEe] o8 2 FF Aol oA stk
e A7 GDPel 10.4%¢) AAH HFEAE WAL gl Ao e, 3 23

&

TA| 22X = oHIEES FallA 24 Uehe] AAld rXE Fgade & Ao Yedon 53] AAlF
(economic), AF3]A A 2 (socio-emotional), AF3]&E3}2 (socio-cultural), AF3)3}(socialization), E3+

Z(intergrative), 2|2 (political) & A}3]4 o] (social mobility)e] @4 & S w|x| 1 =)
ol ALE] Hukel AL gk s AAS AAFTOEHN THH 75E she AR delA Jtt(Cristea,
2022; Higham, 2021; Stevenson and Nixon, 1972). 23X =9] thoFsl stz Qls)jr] A~ =0 3t
o] #alo] Frlslgor tekal H7o Ax =4 Fojsls FAE B Yuh(Hall, 2004; Higham &
Hinch, 2018), 2X¥Z2+ &3¢ FoJsiA shs 5717 A& AFs7] wol Agke] A4S S|4
S==3 A" Bgo] 5435199 Chen et al,, 2022; del Pilar Leal Londoflo et al., 2021), o]2]&t
HFH 2x 2] F3 &Y WA SollA B2 ATAER T S E45717] s Hte 2 A
2F =9l Bgo] dAAE daAdo] JLs <1287 Al H(Hwang Eui-Ryong and Pil-Seung
Kim, 2013; Kurtzman and Zauhar, 2003) #3330 ~¥X 29| g3 o7 olste] AX =g olgl= SHEE
o7} 5487 =tk (Higham and Hinch, 2018). 2¥X=#3-g 7/dstslr] 93 o AT
(e.g., Hall, 1992b; Hinch and Higham 2001) =X =3%3¢] 7132 H9s S5,

Helel 74 HeZ TRk ettt Lee Hoon (2002)2] 170l oJ8ld 2~
Z5EY AHse] AHE v 2¥Xx FFL A FIo8 BFEHAT: 1) 2Ex FF
2) ‘2¥x= ZF I e dARF e B, 3) ‘2¥xx= 57 gART S
vl £ 4) dASE S 4
A 2E|a AgA a1ls IR0 F aglsfof g A A, et 2X=dge] thfgt
Zgehe N 2o o] 2x = FFAER <13 AAF A 7S uystH AX=
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FREGE APATEo] ¥ =9l Wo] A2 AAE Bads AHsta gz B7dtal <17
WRAR] AFEE WG YA sk 2= e d7e A Aoz yehEth F2 A3
TEL AFAde] AFahe dAzz2aB 9oz Yeptt, Kim, Nam-Jung (2011)2 #1529 ¢]
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and Sun-Jin Kim (2022)«] Oﬂ—_r’n—: Xi]—eroﬂ?ﬂ«] A E= #FH Q 74]151 —1§1-“4"‘)’JH7]Z] 4733}
HRES AABEAT. AlFAI G| 2Fx=2dgd HEE AT, 53] FAUNEE 2RI AHste AFA|
A9 ad = 58] F2 S48 rHKim Nam-Jung, 2011; Oh Seung-Wook, Jin-Wook
Han and Min-So Kim, 2019). 8 APATFE Qs AF = sddx= 334 F2& 48
37 2ol & ZHHA o AFE WEsE 2X= o] 9 2o #H AT e F=2 AGdA =z =)
AL t= AL AHEIeH(Kang, Seok-Kyu, 2014/2015; Li, Sang-mook Lee and Bui Le Anh
Phung, 2023; Chen Nan and Sun-Jin Kim, 2022; Han Sang-Kyum, 2017). 7Aoo g ~X =33
;ﬂzﬂ.x%o] E;q_x%o] /\Ei(—l—_; 3H0g:eﬂx4)oﬂ %g}ﬂﬂ o] 013:1 o]a].J,]_,,]. }\]- ,] _g;\:] oz /\l}\]ﬂ ol%
Ao 2 YePdth(Kim Hwa-Ryong, 2019; Song Jae-Jin, 2003; Lee Jae-Seung and Young-Churl
Ko, 2012), 53] 2323 Ae/idhs fJgt Hgko g A B3t Fatle B3t A #3
gk A2 AT B ERA o AFA oA THset vhet 2 28F Hubel] thgl e AlgkH o]
tH(del Pilar Leal Londofio et al., 2021; Goo Kang-Bon, 2010), o]2]dF A3 ol F313}7] 9J5}<]
AFHFY =X 2R et ol & vl o2 AFA JolA AFF AAg =X =R A5 gl
gt =27t Bty FtEc), ojof ATy 2x =g Uik AP AL E nfgGo g AFAF
x4l et Hlelolel #41E BN AubAel EAes debge BalA AFAlcloli el Az
o gk el e VxRS Ndstaat s

weba] 2 Oﬂ:rL/] XL AFA S AFH 2F2AF gigh M ATl vERd T8 7)9= 4
Tl 49 719EE mEAtA BEE V19E, SAEENIE B V9= UEYAE SR F8 EdE
J}Q}O}J—Z} 3]":} o] 12_?} ATATGE AFAY BFA] 2x= A SHIE 218 =8 NN
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1. o]&% w7

1 #gstolA o] BAE wloly

42 AYATE WulolE) ARE BE3e] ATEFS vIe7] 5ol Y2E vholg SIS B

T gk, H2E vlodg Bgd AT 71249 7|9= Wik (term freqeuncy), To] FAIEE vESA
(word co-occurrence network)E HlE O 2 ## o] YELIA 83 FA71 T2 lejéhﬂ
3t AU EHZE AAEt U EYA T2E 9 °‘5‘}7LL Sketh, #3338} Robe thekst SIS 85

ATEoFEA EFAES Kol A7 B7] white] #HE AFFAES B8] SEiie —’F@% 25
g MES T 725 sk Zlo] afo|t}, T #38 AFAE AsliA Be| d7E 7 FAE
T she EdoluntolA e glfE &-83F #3359 user-generated BlHo]E] o] thgt B 2E nloly
48 AAste] BFAES o, g TEla BFA ovX|e} BHE EAES dAsE Aeltke.g.,
Nowacki and Niezgoda, 2020; Orea-Giner, Fuentes-Moraleda and Villace-Molinero, 2022). Chen
and Tussyadiah (2021)+ peer-to-peer accommodationoj 2] £A2<l glf Bldo|HE $33}o]
o] BAE3 YEYA(word co-occurence network)E Eate] Aln|2 Adfo] F9 FAS 2Halge
v £ F2]28 #(document clustering) & 2A|3le] F2 F22E]E(guest-host interaction, cus-
tomer service, room and amenity9} payment)g £&§ 0 2M AH]2 Ao (service failure)?] §3-2
skt

olglgt vl &ollA H2E nlo]yd 7|H& AF=EEdd 83t AFEE v getetazt sk
ATFEo] A5G, (e.g., Arici et al., 2021; Cho Si-Young and Lee Kwang-Kug, 2023). Arici
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et al.(2021)E ATEE] F32 gtetalr] $ate] co-citationd} B]AE wholy 418 Aalste] Fu)
2o Yol °‘°W ALE] dFE 713E dFFA1 leader-member-exchange ©]&¢] F84&
dxstgon H2E nlolyd 25 Foto] 71 WA T dolES EEst9or LDAE F3t
o AFE=FEEA el F8 FA7) leadership theory, comtemporary leadership behaviors,
leadership effect, leader-member exchnage 123 abuusive superivsion& ¥713}t}. Cho
Si-Young and Lee Kwang-Kug (2023)= =AAAZ #3337 #dd U AF7Ed gk g2
wtoldt 719 = U EYI #4& AAEte] 3] ATFFAE Ttoll Ao} USS B8ty FF AFE
Ak s AT

2 A A HAAA

& Y fraEx ojlEV) & IS FIS T2 HGlyptics, 1989; Hall, 1992a; Higham
and Hinch, 2018; Weed and Bull, 2012). Kim Jae-Hak (2010, 7-8)& A¥ =332 3kA| 4, F714,
e, A agle mee] Jilagel Ao ATel JUBNE Holt R o)y
T 19 njwl Aulet HERoA] HEN SE5d g SEHo 2 Fojy A4 9 AN A¥x FE
Folshs B Badh A Mulag pujshs o 23 293-E /ida e Aostdrt. Higham
(2021)& 2001 29 UNWTO (United National Tourism Organization)$} International Olympic
Committee(I0C)= iﬁj_zﬂ' w3gol gk A AHPEE vpE ARy ex MHE AHE 2=l W

o] U 45 HYH BAE 2n FRH) AR 2o POz ASAT, AEaERe ATz
725 T3

i]—o:] = y)ral = %%__f’z/ﬂ u]/\]-?jﬂo] Exqo .,]_]_ olouq ‘—51—1] /‘EZ_’:SL]— _/l:%@ P
o =¥ 20 54 BAA &5 AN EFoE 2RE F Uedl 2x=2 33 &5 #atd
g E AF(Kim, Jae-Hak, 2010; Lee Hoon, 2002, 22)0]] up=2H =¥ 20| AAYH Qi+ =
23z 3], AR2AH 232 77], Z2EX f3], 4=7, & H A 23z
ZE2 Anl(fun)E HHo g sl gxES] "YU, SX, AHE, 52, ARle }‘3} , ohke] A7,
NWEVE7) T MERAH 2x= AU1E Eeke 42§ e .—E.%L%ﬂ]/ﬂ—t— F2 2¥ =27}
"}’J’«] FoE7F H7= T 2 28F 554 BE FEAHoR Fogtis] #ge] Fa Tt
=
N

)
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314
= A #32E =2 T35 Robinson and Gammon, 2004), oE EW, Q E#lo|2o 24 v}
SAY edmAele pEs Ao s¥zpwow Rad 2 9th(Hall, 1992b). ¥HA Ritchie,
Mosedale and King(2000)2] 9A7-ollA A€ vle} Zo] TFn| 4 71E AHeE -2 w572
A7) AGE et T8 717 ofvEr #REF e S Bt AAIEE Tl BEA
o] A <kelA AHet #FAFzo AtEE HRbHeitta B ¢ gt}

m, AbiaE
1. 92K vlo]y
sl w48 BulolE] Lol Uehd 9AE el %77 ojujE vtely=r] a7tHl

Hole EAMolth X APE B2E vlolde BalA Ty AR Sol thEd 2504
J=Ee FEea oo U J19/F04 2L B4 A9=E WA
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1) K24

2 A7 KCISAHKCEEA 3 KCI¢F5AA] =g ) =i g
FHskAh. AR, 2X=2RFE FAR s F 14599 =2 ATl FAlolh dyE I
ShE e 120982 skt F5 wwt = 250l TEE v w=wd Alefshal 7} 1004,
o19e] =25 4ol L83ttt =i #dE FAARARE RISSOA odd F2om £33 &
R program< #-§3F x5 &4 &3t}
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2233 AFHFe] 71928 717 =EEE 7AE HoHE
T+ (punctuation), o (whitespace), <A numbers)E A A3},

Fahait.

o
O
i
i
Hd
3
et
ftlo
B
Hd
2L
fu
E 2

o] F2 =& 7Y9=EES &3 &5 (degree centrality)e} 9125414 (betweenness cen-
trality) & 243l F2 =oHE 7|9=E 1] U EY I tisty] gt E5544(degree cen-
trality) > WIE$3 actor7} 7HAIL Qe AA3FE Fate] Fa3AY F8 9Aol JE actord
FZ 7153 sk ddZF 44 (betweenness centrality)= WEYZ 9] th2 YxEoy HES A4
e LB s &3l olBd E5F Al (betweenness centrality)E w7 9 (role of
intermediation)& &=  actorE Sl cH(Burt, 1992; Casanueva, Gallego and
Garcia-Sanchez, 2016),
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G FH 719 = Hx 53] o) Ed3 719 =E 107707 e AR et} (Table 1) o

Z: 2y =} AANE ARt 7P A5 Tshe FAlolE oMIE,
) 717, ez, ASE, $33A], rYol2 Yewtt, (Table 2) o
PE 2838 9J3kS sl 719=(degree centrality) 2%} #3370 o]o]x oJHlE, wiAY,
, olmA, lzetz Jehgth, 220 7] = U ESAY T 79=EF 7P wol
w7z el ke dta = F)Y=(betweenness centrality) 52 2¥ = @337 oWlE  Fel
, AR, Z23, AP, AR, A1, 3R] 02 el ol X2 333 ATl oA
node i vertexst 9AEo] QI J5E NFEOR B ] oME, i, 27, Za2, o|n| A}
T84S Adse Zoz JeRdA vy d8s gte 7)serE Eulx(74.926)71 WA
(70.362)° Hls|A Fag /dde] Yelker 53] degree centralitydl A F83 /Idoz yephd
olu| A7} wi7h A H(34,201)2 thA HEZe Flo 2 vehyit), o)F ©ed] A H Senhs on|shE
degree centrality$} == Alolo] wlj7]&] A3hS o|n]dli= betweenness centrality®] x}o]7-S HojFEr),
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Table 1. Top Sports Tourism Keyword Frequencies

Keyword TF Keyword TF Keyword TF Keyword TF
1 sports 542 1 acc‘igd'”g 42 21 olympic 22 31 data 15
2 for 208 12 program 41 22 infra 22 32 new 15
3 about 132 13 image 3 23 Satsfactio, 33 Imelicati g
on on
4 appear 113 14 marketing 30 24 hfggka 20 34 expert 14
5 through 109 15 Penglike g5 o5 problem g 35 imeortan -,
this s ce
place an competit
6  impact 75 16 stadium 29 26 by 18 36 -Ompetl 13
on iveness
7 tourist 71 17 service 28 27 ':;Z‘;trs 17 37  audience 13
8 event 49 18 gym 28 28 system 17 38 show 13
tourist
9 contents 48 19 destinatio 25 29  owing to 17 39 have 12
n
10 varies 42 20 media 25 30 keyword 16 40 regagrd'” 12
Table 2. Top Sports Tourism Keyword Centrality
. Betweennes
Keyword Degree centrality Keyword E——
1 through 105 through 390.314
2 for 104 for 333,535
3 about 100 about 255.448
4 sport 99 sport 255.325
5 according to 87 according to 145.841
6 appear 85 appear 142.043
7 varies 83 varies 118.104
8 tourist 79 being like this 109.725
9 being like this 79 tourist 98.105
10 event 76 event 91.704
1 marketing 73 contents 74.926
12 program 68 marketing 70.362
13 place an impact on 67 program 60.410
14 contents 66 come true 59.872
15 heighten 63 place an impact on 59.392
16 have 61 implication 58.124
17 come true 61 have 49434
18 image 59 heighten 49.209
19 infra 59 service 47.758
20 service 58 new 44,551
21 tourist destination 58 stadium 43.678
22 stadium 57 tourist destination 41.639
23 new 57 gym 39.982
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24 implication 56 infra 37.316
25 accomplish 54 owing to 36.205
26 by 53 expert 35.905
27 owing to 53 have a look 34.607
28 have a look 52 image 34.201
29 expert 52 pass through 33.737
30 regarding 52 accomplish 29.959

Table 3. Sports Tourism Co-occurrence Keyword Frequencies

Keyword 1,

NO e 2 Frequencies NO Keyword 1, Keyword 2 Frequencies
1 tourists, sports 600 16 Repertoire, media 119
2 event, sports 398 17 Implication, Sports 105
3 program, sports 302 18 service, sports 104
4 marketing, 264 19 Life, Sports 102
Sports
5 contents, sports 245 20 style, sports 102
tourist
6 destination, 223 21 audience, sports 99
sports
7 image, sports 208 22 data, sports 98
olympics, sports 171 23 bicycle, sports 90
9 stadium, sports 165 24 Jeollanam-do, Sports 90
10 |nfrass’;tcr)lstcsture, 159 25 satisfaction, sports 86
1" expert, sports 149 26 resorts, sports 86
12 keywords, sports 147 27 media, sports 84
13 local gsc’;\éi‘gment, 145 28 Pyeongsc;:rrt]g-dong, 84
14 media, tourists 126 29 gym, sports 81
15 Metropolitan City, 125 30 foreigner, sports 79

Sports

(Table 3)l oJ3h¥l 714 A% B43H= BA5F 7194e o
(398), TR ~F=(302), nHAIE 2E2(204), Telx 2F2(245) o=
o geE FAl(zad, opg, S9u, 4714, <l 5)7h slel SAeE Ao et oleg
Ashe 2xz B Qo 2E2 oliES 2ol Fad JTL s Eﬁ oleldt 2x 2ol
Z2 a7 FR=2E o9A THEE Zo] 8% FAYS Uttt F1Ho2 FAISE 7192240
el sz fe % EJWWW}*EZAJJvdlﬁ?Tﬂdﬂ%%£47“’ﬂﬂ*izom
E, 54 Ade] 2xz=wy Aol Slojx Tad AT-FAIQl Aoz Yehstthbicycle, sports; metro-
politan city, sports; Jeollanam-do, sports; Pyeongchang-dong, sports), 2X=x%F 7]9=9] Y E

B AE=(600), o|HE 23

T— ,——J———

Epsit}, 2z oflE

<

ze w

HE A (Fig DI 222, Z2ag, il B35, SMIE, A, 24 5el A9}
WEAZ ] FAl6l I3/5he] The FAlolo} e AAME Holw Q= Flom Ehon] Filol eh)
A QAR Q1AM BAEH Aehdwe) ge 1 o 2 zaael Qo1 BAE BT e Hlos

s,
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Fig. 1. Visualization of Sports Tourism Keyword Network
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(Table 4yl oJsd AFTF #A 719= Hlx 53] o] £33 71=t 95771 = Aoz Jehdt
ot AFHF #BHE NH9= T AFEe FFAL Asta 7} z}é SHAe = FAolE BFA,
ojmx|, Hll= Felx dlolg, T, vEL, AuEF My BHx|7 el o|gjdk Fa J|¥=

So AFERe P2 A% BE 2R ol HE A7 2 S0 Hal A
F08 BYPAAL HolFT, B AFE F3<0] T2 B WAl AFAR
Y 7 a0lozA BUES EHE NelETn ¢ 4 AT, (Table 5)E AL B

Table 4. Jeju Tourism Keyword Frequencies

Keyword TF Keyword  TF Keyword  TF Keyword  TF
1 Jeju-do 193 11 brand 39 21  ecotourism 19 31 COmiests't"’e“ 12
2 for 141 12 contents 37 22 have 18 32 design 12
3 about 123 13 be'?ﬁisllke 36 23 varies 18 33 unesco 12
4 tourist 98 14 show 31 24 service 17 34 keyword 12
5 through 96 15 data 29 25 heighten 16 35 regrding 11
6 appear 79 16 new 28 26  destination 16 36 make 1
7 according 54 17 havea 5, 27 marketing 13 37 storytelling 11

to look
Tourist Ten
destinati 52 18 owing to 23 28 problem 13 38 scenic views 11
estination )
of Yeongju

9 image 49 19 Chinese 22 29 implication 13 39 corona 11

place an 4o 59 satisfaction 20 30 program 13 40 including 10

impact on
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1 F28 dEe sk 719 (degree centrality)is AFE S Bl ololx] A, T2, 2l
2, s, A oz etes RelEt) ol AFwEs HaE ATAE Bile B2
Aol HFEe] Jor] Az gl mza, ez, Aulxel BAH v} wol HaH Hoe
dehsith, 53] AR Feslshs take s Aol Fad 3L st Aoz 44
g ok AFHE A8 71¥e vEY A mislF el dgs Fta g 7] E=E(betweenness central-
ity)2 #337, #BA, Z2a, Felx, FAAY, Au=, AP, 3 €], vlold, B4, o|u|A] F9
o7 eyttt FAdeR AFEF AFola T2aA:(53.666), Eu=(34.744), B (28.652),
AR12(27.308)7F th2 ATFFAR ABAATE wiiE 98-S @i Fdste so2 YElytt o=
AFHZE A AT BB AFA ) sl olsfiatr] Al AT A9 w3 AH 2397
Zel= a3 Anjzd gigk olair FadES vERATH

Table 5. Jeju Tourism Keyword Centrality

Keyword Degree centrality Keyword Bifavr\:(ta;r;i?is
1 for 90 Jeju-do 260.462
2 Jeju-do 89 about 253.902
3 about 89 for 231.945
4 through 86 through 177.160
5 tourist 77 according to 115.478
6 appear 76 new 114.115
7 new 74 appear 110.143
8 according to 73 tourist 109.607
9 being like this 73 being like this 104.971
10 show 73 show 100.402
" tourist destination 65 tourist destination 71.431
12 have a look 65 have a look 66.044
13 varies 63 varies 65.162
14 owing to 62 owing to 62.446
15 have 59 including 56.677
16 program 55 program 53.666
17 contents 54 have 47.731
18 place an impact on 52 place an impact on 46319
19 service 52 heighten 41.485
20 competitiveness 51 reveal 41.190
21 regrding 51 contents 34.676
22 heighten 47 regrding 32.744
23 including 47 competitiveness 28.652
24 data 44 service 27.308
25 domestic and a4 implication 20,852
international
2 accomplish 23 domestic and 20115
international
27 destination 42 accomplish 19.310
28 image 41 data 18.527
29 ecotourism | destination 17.598

30 marketing 41 image 17.380
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Table 6. Jeju Tourism Co-occurrence Keyword Frequencies

Keyword 1, . .

NO Yea 2 Frequencies NO Keyword 1, Keyword 2 Frequencies

1 brand, Jeju-do 309 16 satisfaction, tourist 66

2 image, tourist 204 17 destination, brand 63

3 contents, Jeju-do 178 18 travel agency, 63

businessman
4 tourist, Jeju-do 165 19 service, tourist 58
5 image, tourist 163 20 data, tourists 57
destination

6 tourist attraction, 139 21 drama, Jeju-do 54
Jeju-do

7 unesco, brand 132 22 destination, ecotourism 54

brand, tourist

8 destination 126 23 keyword, data 50

9 sat]sfactlon, 102 24 content, brand 48
image

10 Chinese, tourists 96 25 keyword, Jeju-do 47

1 image, Jeju-do 84 26 Lee Han-woo, 47

Yeongjusipgyeong
Republic of Republic of Korea,

12 Korea, brand 84 27 Jeju-do a6

13 World heritage, 84 28 world heritage, Jeju-do 46
brand

14 UNESCO, Jeju-do 80 29 Entreprenuer, Jeju-do 45
Tourist

15 destination, 72 30 Tourists, contents 45
tourist

(Table 6) o «lﬁ} AFdg3 ghste] 7P AF S FATE 7158 BAEAFE

(309), oA, #3H(204), Z¥l = AFE(178), #FAH AFE(165), o|n] A, AFA(163), #FA AF
=(139), TrLﬂii BA=(13 ) LERAS ](126),1_—1 011 A(102), S5, #34(96) =22 e
W ole AFWF AFES FulZ AAAARAT SAE AT BFARA L ojnA], H=
agjal Fz=rt F8 FAYE AGAAAFI L BFAZA AF) dE s} T3 djAE
F& FAYS BAFUT. (Fig 2) AN AF33 7= AlF=et wgA|er d=o] tefst A0l
YA om dd 2 ads) Fel=r) olet A7l ddHo] T8% FAYS & & v 53] AT
Fe dg Au|zed g oS S S BF SHARA Y o A7t Fad ATFAYLES
A AR
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Fig. 2. Visualization of Jeju Tourism Keyword Network

AT AFAS BB X 2G| gk AP AT Udehd T8 719= 248 B3l 29 719=
N 9 719E YESAE AR F48 EA=E Fofstax)
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o
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L
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2, BFA, olnlA|, BAE, Fel=, dolE, TR, WEE, A, Mul= B o Vet

. E, 9=, v, Z2ao] 523 AR5 AASHANE A FHF ol A
FA e ofu|A], HAlE, FRl2I}t FiHo R Fa% FAYS e FolEUE ATt 33|
24 T8 HAARA w2 A7 A=A AFETE Sx=wge] SR 2= FasH F2E
A e AeR s & o

A, TAGEA Ao 2x =g AT AR gt 9% aaEde] B33 dAE 7HA
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WESZ 725 HIITh 0|8 oy Axzegw AFwRe od ot FH=t 8473l

Ae FABA LRt 202 sidjs) B % olrk, et AYAT 71 gsSel Azks Aol
ojshel 2zzpe AT vl i Hr} e F2E BYoEs 1 AL umA fshl 23
97 RS welFon oledt APARE A2 Ax=uPy BAY Fo AFSo] ATAAL
PRI PRAES o s ?Lxﬂ@"d 7 % AghEo] AHolehs JHL S geh(Han
Sang-Kyum, 2017; Chen Nan and Kim Sun-Jin, 2022).

A, 2E2BY A5 TGl elshi 2x 2 olES BAY FAL 3916 SR AT
W BB TIA=goA e AFEe] BYA2A Y ofn A, HAe m s deldl 7)ol
910l SRk, AFBBNAE B0l o] WEE Aol FaF APFAYo TR
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