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A Study on the Influence Factors of ChatGPT Intention to
Use by Extended Technology Acceptance Model
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ABSTRACT

This study explored the factors affecting the intention to use ChatGPT for adult men and women. The results are
summarized and presented based on the hypothesis as follows. First, perceived ease of use had a positive effect on
perceived usefulness. Second, information reliability did not have a significant effect on perceived usefulness. Third,
information quickness had a positive effect on perceived usefulness. Fourth, perceived ease of use had a positive effect
on user satisfaction. Fifth, perceived usefulness had a positive effect on user satisfaction. Sixth, information reliability
did not have a significant effect on user satisfaction. Seventh, information quickness had a positive effect on user
satisfaction. Eighth, user satisfaction had a positive effect on the intention to use.
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Table 1. Confirmatory factor analysis

Latent Observed Cronbach’s
. . B SE. t AVE CR
variable variable a
. PEU 01 8 - -
Percevied
ease of use PEU 02 30 08 12.3 73k 61 82 78
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