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Abstract The purpose of this study was to analyze the impact of community characteristics of induced
participants on values, attitudes, and behaviors (VAB) and intention to continue participation. Convenience
sampling (n=192) was used to sample the research subjects, and confirmatory factor analysis, correlation
analysis, and structural equation modeling were conducted using SPSS 26.0 and AMOS 26.0. The results of this
study are as follows. 1) Among the community attributes of the participants, reputation, enjoyment,
interaction, and social connection had a significant impact. 2) Value-Attitude-Behavior (VAB) was found to
have a significant hierarchical impact. 3) Behavioral intention was found to have a significant effect on
continuation intention. Through this, the Judo community needs to build a participant-centered organizational
culture that can create positive value in order to increase participants' participation in Judo.
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Fig. 1. Research figure
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Table 1. Operationalization and references

Operational Definition
Measurement Question
» Participant's beliefs or interest in the information provided in the community
Reputation | « It is well known [29]
* Have a good reputation around
* The feeling that interactions through the community involve or relate to a real person or group of people

Construct Reference

Social » It's sociable.
p * There is human warmth. [25]
resence . o
* There is human sensitivity.
* There is sense of contact with people
* The extent to which the information and services provided by the community are perceived to be enjoyable
Pleasure * The process of participating is enpyab\e. o [26]
* There is experienced pleasure while participating
* Overall, | think it is enjoyable.
* Collaborative communication in which community members engage in ongoing  interaction, activity, or
communication
Interactivity *lcan eaS|IylclonneCt the information yvhat | wanted 28]
* They are willing to answer my questions.
* The speed of response to my questions is very fast
* | can easily filter the content of information for judo
* The psychological connection you get from interacting with community members
. * There are people with whom | feel a close bond
Social . .
. * | Feel that i can share personal concerns with other people [27]
connection -
* | feel that | fit right
* Other participant make me feel at home
« A relative assessment of the community's characteristics
* Excitement
Value * Fun [10]

* enjoyment
« | feel a sense of belonging through community participation
* How individuals feel about the community
* It relieves tension and anxiety in life
Attitude » It strengthens your mind [10]
* You can release your anger
» Community participation can be psychologically reassuring
» Community engagement plan or positive word—-of-mouth intent
* | will say positively things about the community | am participating in
* | will recommend this community to anyone who asks me for advice [31]
* | will continue to participate in the community even if my dues go up a bit
* | want to encourage my friends and acquaintances to join the community
Participation * The extent to which you plan to continue participating in Judo
continue * | intend to judo regularly [30]
intention * | intend to judo as much as | can

Behavior
intention
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Table 2. Correlation analysis

@ ® © @ ® ® ©) ® O}
@ 720°
® .398** .581°
© .398** .398** J79
@ 116 .252%* 144% 4%
© 279% 237%* A72* .162* 450°
O) 316* .386** .351* A1 .283** 495°
© A1+ A48+ .362** .305** .293** B81** M4
® .208** .330** 408+ .383* .280%* A44%% A06** .b30°
® .245%* .188** 118 229%* .189** 257%* 312%* .238** .638°

*p).05, **p).001, a: AVE(Average Variance Extracted)
@: reputation, ®: social presence, ©: pleasure, @: interactivity, ®: social connection, ©: value, @: attitude
®: behavior intention, @: participation continue intention

A7Ve Ao theht 2% Aslsict L AF83te] AT BAef 5] BA XS A5
Aot WA Aot B4 222 99 145ARAE A
2.4 Xp= 2|4 Aeigon, YALEY 248 E8) Cronbach’s a4

=
B oi70] A=A el SPSS 26.03F AMOS 26,0 2 = AFEste] AlFE 35S st Eet B 4

Table 3. Confirmatory factor analysis

Factor Question B S.E. C.R. CR AVE
It is well known 767
® Have a good reputation around 772 121 7171 837 720
It's sociable 530
There is human warmth .545 216 5.693
® There is human sensitivity 777 233 6.610 844 881
There is sense of contact with people .705 256 6.148
The process of participating is enjoyable .688
) © | There is experienced pleasure while partucipatiing .830 123 9.082 913 779
community Overall, | think it is enjoyable 777 | 127 | 8834
characteristics - - -
| can easily connect the information what | wanted 483
@ They are willing to answer my questions 719 .308 5.835 85 549
The speed of response to my questions is very fast .823 .368 6.080 ' ’
| can easily filter the content of information for judo .641 273 5.658
there are people with whom | feel a close bond 448
® | Feel that i can share personal concerns with other people .b38 .298 4.627 764 450
| feel that | fit right .585 .326 4.731 ’ ’
other participant make me feel at home .610 .302 4.843
Excitement 719
Fun 474 128 5.427
© enjoyment .506 142 6.0356 798 4%
| feel a sense of belonging through community participation .b87 131 6.835
It relieves tension and anxiety in life 517
It strengthens your mind 534 179 5.490
VAB ®© You can release your anger .468 149 5.174 738 414
Community participation can be psychologically reassuring .633 173 5.284
| will say positively things about the community | am participating in .b6b
® | will recommend this community to anyone who asks me for advice .638 .200 6.058 819 531
| will continue to participate in the community even if my dues go up a bit| .596 .348 5.124 ' '
| want to encourage my friends and acquaintances to join the community | .626 243 4.996
participation | intend to judo regularly .706 778 638
continue intention lintend to judo as much as | can .651 .155 6.588 | ° )

x*=679.191(df=441, p{.001), RMR=.044, RMSEA=.053, GFI=.820, TLI=.843, CFI=.860
A: community characteristics, B: participation continue intention
@: reputation, ®: social presence, ©: pleasure, @: interactivity, ®: social connection, (©: value, @: attitude, ®: behavior intention
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Table 4. Modification index

=
factor model 1* revised model 2z
model
z? 679.191 649.278 631.095

af 441 440 439
Sig .000 .000 .000
GFI .820 .828 .833
RMR .044 044 .044
RMSEA .053 .050 .048
TLI .843 .861 873
CFI .860 .877 .887
AGFI .785 .793 .799

Table 5. Verification of research hypothesis

£ AN AR 1L BEE) Slel 2R
5y $HL AASHOM H% 23K Table 59} 2.
A, 7V 19 = ARUE Foiel St A
AL FAROR BEA Qold WA et 47 7
Mo A=t B4, 7H 29 FHet HEe] BAL
FAHCE RoF WAL /et =S WAL FAH
o8 ROF WAL Gl AOE veht A7 HHe A
Ssgich A, 7H 39] HEst FEelw] WAL B
AHOE Gof7t A0E ekt 47 7ML AeE gl
WA, 7 4] BEOESE AL we] AL fo
3 AL QI AR vt A7 HEe A=
CHUAL 714 59) R Foele] ARE] B4 2143
oIol=o] WAL RYYBHA %S AR Leht A 7H
° 71759l

B

4. =9|

B ATE S Holzte] ARYE Exo] 7H-H-
BE(VAB)2} A|&740] o o] m|X] i A BAshict
olo] §I= ARUE HolAS o ATE ABAL
o 714 252 Soto] Uehd A0S theat Zo] k]
s gt

A, S oAl ARUE B4L 7] 28
o o5t FFL WAL Ao Uehgeh ARHoE
Avine Wg, 249, TA8H, ASE dB0L &
oot k|2 MRS FI5H] gk RO ekt

Hypothesis Path B S.E. C.R. Note
H1-1 reputation = value .166 .068 2.436 accept
H1-2 social presence = value .064 100 .640 reject
H1 H1-3 pleasure = value 189 .081 2.349 accept
H1-4 interactivity = value .339 106 3.193 accept
H1-5 social connection - value .655 .208 3.143 accept
H2 value - attitude .920 144 6.408 accept
H3 attitude = behavior intention .621 136 4.564 accept
H4 behavior intention 2 participation continue intention .621 .260 2.392 accept
H5-1 reputation = participation continue intention .076 .092 .826 reject
H5-2 social presence = participation continue intention .076 134 .566 reject
H5 H5-3 pleasure = participation continue intention -.031 109 -.289 reject
H5-4 interactivity = participation continue intention 109 132 .828 reject
H5-5 social connection = participation continue intention .b24 272 1.9256 reject
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