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[ Abstract ]

With the rapid decline of the school-age population, the competition for admissions has increased and marketing through digital
channels has become more important, so universities are investing more resources in online promotion and communication to recruit
new students. This study uses Google Analytics, a web log analysis tool, to track the visitor behavior of a university admissions
website and establish a digital marketing strategy based on it. The analysis period was set from July 1, 2023, when Google Analytics
4(GA4) was integrated, to January 10, 2024, when the college admissions process was completed. The analysis revealed interesting
patterns such as geographical information based on visitors' access location, devices(operating systems) and browsers used by visitors,
acquisition channels through visitors traffic, conversions on pages and screens that visitors engaged with and visitor flow. Based on
this study, we expect universities to find ways to strengthen their admission promotion through digital marketing and effectively

communicate with applicants to gain a competitive edge.
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Table 1. Demographics Overview

22 ofjgeleias | &0l Hz 24

ALEA A ALERL 2= o Ml = g ‘jﬂ ﬁo; ot &0 AlZt

CHEHE = 92,618 89,150 139,611 74.16% 1.51 1203%
& 137 122 9% 53.63% 0.7 57%
=7t o= 127 106 94 58.02% 0.74 46%x
U 100 83 113 74.83% 1.13 48%

HIEE 65 55 82 73.87% 1.26 1209%

Mg 27,076 23,524 35,045 74.45% 1.29 1201%
4t 6,430 4,747 6,410 67.97% 1.00 39%

HIFA| 6,289 5516 11,913 72.84% 1.89 2815%

k| 4,351 3,828 6,457 78.86% 1.48 18295
x4 CHA 4,191 3,034 4,569 69.86% 1.09 563
FOHA| 3,352 2,434 3,870 71.48% 1.15 46%

ZA| 2,772 2,425 4,705 78.22% 1.70 1831%

HFA| 2,753 2,322 3,923 78.48% 1.42 1216%

QKA 2,725 1,99 3,332 73.88% 1.22 1203%
=N 2,154 1,433 2,222 69.29% 1.03 Bz

ohilet Tl AFSHE #4 HolEz AAlsh ThE & glo.
w Fo] b5 A% A td Fuu AFH,

8 A= o & 29 2 7)7] Frelagel mE
Ay AV gA= 2uFd(48,616M), HlATE(38,900™), Ef
E3(5,714%)9] o2, FoJ&L HES(80.29%), HX

A=}
24
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Ao WEA 54T A AW vt £ e, F B(1R0F), BuI@3R) £o= EEth £ o
E2.787M2
Table 2. Tech Overview
Agx Magms metdes  mois  EMEEY waaen
2k 48,616 47,372 69,854 69.28% 1.44 VEES
717| 7tE| 22| oAz 38,900 36,937 62,225 79.98% 16 2816XE
Efeal 5,714 5,483 8,847 80.29% 1.55 1209
Windows 35,017 33,365 56,758 80.66% 1.62 281E
i0S 30,690 30,395 41,153 70.64% 1.34 39%
2GAR Android 23,934 22,452 37,656 71.02% 1.57 54%
Macintosh 2,821 2,753 3,778 70.86% 134 1220%
Linux 728 629 883 70.58% 1.21 18220%
Safari 30,789 30,558 42,595 71.25% 1.38 BE
Chrome 21,652 20,676 34,001 75.61% 1.57 18257%
gatex Edge 15,577 14,735 26,340 81.83% 1.69 2530%
Whale 14,212 12,758 26,764 79.57% 1.88 12172
Samsung 7,565 7,437 7,963 61.29% 1.05 IYES
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=5 aoF Al Aotk 71 AHd 4 Z# Organic D. Z= B 24
Search(47,601), Direct(40,785%), Referral(713%), Organic
Social(6887) w2 2, #oJ&-2 Organic Search(80.47%), A g 2o bRz A A S ol 28 9]
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oz vehton], gAY F MM St Organic 2o WA ANT F gl QAIE OIS e = 9]
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Table 3. User Acquisition Overview
M AFBR % a0f M aoig Mlia | o
Organic Search 47,601 80,396 80.47% 1.63 12212
S Direct 40,785 60,385 69.19% 1.43 1227%
Referral 713 1,133 75.18% 1.53 1245%
Organic Social 688 762 69.91% 1.08 3=
Direct 40,785 60,385 69.19% 1.43 1227%
Naver 19,398 36,676 81.63% 1.76 18245%
H AFRAF A Google 7,179 10,068 73.37% 1.38 1224%
Daum 2,205 3,206 80.43% 1.42 1218%
Bing 1,639 2,409 78.27% 1.43 18257%
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Table 4. Pages and Screens Overview
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Fig. 2. Path Exploration.
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