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A Study on the Persuasive Effect of Mobile Application
focusing on public interest content
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Abstract This study sought to examine the effectiveness of mobile applications, which have recently
increased persuasion effects by stimulating consumer experiences. In particular, to determine how
content for public interest affects users' attitudes and beliefs, we selected interactivity and public interest
as characteristics of mobile applications and examined their relationship. One of the actual applications
was selected for research and the reactions of subjects who experienced it were investigated. As a result,
the interactivity and public interest of mobile applications were found to have a direct and indirect
influence on content attitude and beliefs, and it was confirmed that content attitude can affect beliefs.
These research results show that cognitive structure can be influenced by reinforcing the audience's

attitude toward content.
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Fig. 1. Result of the Research Model
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