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+ New chat
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ﬂ Please explain 10 moving advertisements for April and why.
And let me know the YouTube link of the ads.

Here are 10 moving advertisements for April and why they are impactfusl, along with
their YouTube links:

‘Dream Crazier” by Nike: This powerful ad features female athletas breaking barriers
and pushing boundaries, The ad encourages women to dream big and be fearless in

pursuing their goals, YouTube link: https:/fwww.youtube.com/watch?v=whpl 19RI4]Y

"Choose Kindness™ by Google: This heartwarming ad shows people using Google
products to spread kindness and make a positive impact in their communities. The ad
encourages viewers to use technology for good and choose kindness every day.
YouTube link: https://www.youtube.com/watch?v=-gPDEvE120M

. "The Impossible Whopper" by Burger King: This clever ad promotes Burger King's

w

vegetarian burger, the Impossible Whopper, by tricking people into thinking they are
eating a regular meat patty. The ad challenges viewers to rethink their assumptions
about vegetarian food and consider trying something new. YouTube link:

hitps:/Awww.youtube com/watch?v=2¢GxV7ATwv0

&

‘The Showdown" by Pepsi: This fun ad features two famous soccer players, Lionel
Messi and Paul Pogba, competing for a can of Pepsi. The ad plays on the players'
rivalries and highlights the universal appeal of the Pepsi brand. YouTube link:
hitps://www.youtube com/watch?v=pzcbUfS6-w3

“The Journey" by Hyundai: This emotional ad follows a father and daughter as they

travel across the country to attend her graduation. The ad showcases the Hyundai
Sonata's safety features and emphasizes the importance of family and connection
YouTube link: https:/Aww.youl S Regenerate response  9ckThU
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ZE We Believe: The Best Men Can Be 2019
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