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Abstract

Purpose - This study aims to determine whether four characteristics of tourism content on YouTube
(i.e., entertainment; credibility; diversity; and informativeness) influence tourists' destination choices.
Design/methodology/approach - A total of 201 Koreans and Mongolians who use YouTube were
surveyed in the research. Validity and reliability, correlation, and regression analyze were performed
in SPSS 29.0.

Findings - As a result of the study, it was found that the features of YouTube tourism content, such
as entertainment, credibility, and diversity, have a positive effect on tourists' choice of destination.
Also, it was found that there is no difference in the perception of tourism content features between
Korean and Mongolian YouTube users and it is not statistically significant.

Research implications or Originality - Tourists' YouTube content shows that YouTube features such
as entertainment, variety, and trustworthiness, influencing tourists' travel destination choices. The
limitations of this study and suggestions for future research were discussed.
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.

A5k Hebd, A, s, 2eiel 74 ol aalel vl 1383, ) delaslel o 42,
AFEASA 54 segow %— 2 £YE mESHS AEIARE FRRE olgIE TR 10595
BE9 961, % 20139] 41e vhgom AWt A WA WHoRE 24 gl HEAE
34 wEo] WEsy, T w Wio i dlEd AEAE B 24 278 SS9 BM 5PSS
20.0 B Z2IRE ol §3te] £HY A ol NEw @ BFE BY, ZHYR| BEety

12 sl FhE =2k AR B AR AN )

7-176]\:‘)\4 7}.}\47-1;§H)H 51:_‘—- ﬁﬂ%_ﬂ% )
TAANGE aolwal A, 37lel aglel Thepy, A, eetyon mEHL,

olg nhgrow Aol e vhewt 2k A, B S0 ahel 2012l o2h, T,
N a9le A Aejel] Ao FFL mlAE Aoz tEhte. )
9§ AuAe ik glone Addn. & 47 Wi e A397s Q9B 3, Oun
& Han(2011) 52 o] §A5e B Ag-on fay Tu2E BEx of Zdlze] ARAE

o1% ARlglT FPIEA 22 5 Joha gelon], AASQ019)E FRE BTz AHgH 2EY
499 ALHARES] FUF 927F SA felvld JFE vAkn AFsA Fe 202D
FRE BTz 02l ko] T wRelel felnld JE mATH: ALue Selshgon,
53] f52 A A S kb oo adetn wag, olsh B¥Iste] fFH AT}
FRIA=E Fol ARE Qe AW, 2= P4 gue Pud AV Frize P



150 Asia-Pacific Journal of Business Vol. 14, No. 2, June 2023

22 AFse o 9Fecl & Row BeEt Wb B B Az A A A0 BAL g
AR AT e} Ar] 225 Deld HnkE Agske] AAA Swoel 22T 942 SHel
of AuAe] W AL 4 = melslol Brkn GRYITHEL, 2021), EF A719 (022 “HR
B PgEdz 540 B ool nAE 9 drel AR BREEE 540 496 wel B

—Yi J[m

Fo Abol7h itk 7hae AASLE, A AstelAl thekst ool A ool
Srolab 98 vIAE Aow ehdek, ofol W) Az4a AuAe fols grkn Uehon, oS
oz @ ATdNE SRE BEEUz 549 9o, vk, Al BRA ol dee
m ek mgkth

2 Ao SA AL )Ee] AR FRL BTz B4 024, thep, AeAel £
ug AFele Bae] BRA ddo] 344 =
FRo Bk I BT 02, o
w3 Ado] 932 Z F 9 2l

pu o= & T M%’% O%"%‘—ﬂ
FRB o84 off) A% S 1A 5 9

BE2 Y95k BB190] A Zrl=r} old 5
& #3) AF e aBdel Polzks ARe @

T

R

i3 HRol thest ol ARA ANE BE I 5
=

a2 A 2 41 QolRA A3} gL

Bgow o R AREHS topy, AH4, oeoR ekt AWATOIA AT AR

AHALA T B ATANE o R BHASE AFTA2E AAT ) chePAolt A4, 2ol

g Ak Aoz ¥ 4 vk 53] vy 2gle] A Kolnla 92 vAE o e,

o BESlS] ol th BAlo] Foluhw] tike BFTA=E F75He Ao Heldth, ueh

B Tl veke BA) 2] 2 BE, $BAe] NS A FA=E AL Bast YA
0 S0 dehtisn ol f dRAns §

A EA%e] FHtE ook
S F=3l7] YEiME o3l
FE= %—ﬂ]&i% AN | = %71%E Hul= JM%E% a3t 58 Zloz gt
2 ATE R 1?4%11291 540 AREE Al%io% #FAe J& A Aol vzl JFEAE
sk ARl < AN F 7R A 7HKICE AA, B dFe] FejalEe] fR1E
Ade] 1y o]&Ato|7l s FF Aol 1de] 19 o] oS 3t AIEES X33l fRFE
= 540 ofwl JFS WA FAFHoR ZAE vl itk EA, #F RokolA] EEshe
7190l AAH =& 7] S8l FH e mE Zolg BAE Hav) ok, wgt v%y_ &%}—@@z EA4
£ 18f3kA] &3 Aol SR Hol o}, ol Z=1t 19 Y

gars)d Aow 041  7kd =7hE 354 2 #3A Y ookl JRE f5
ot ek T AT %ﬂ Zt B ATE T3 FFAR gk EE} Azzle
o] "asjitiu Br} nixjuto g B oM AP ATtE nEsle] f-FE BFEd
, *@M’ T, ARAAOZ AABAAE, BAAGN AR mapH A
o xq%o}aiv}. FYPATE ALY ATE bﬂsﬂo}oq 2ol #FEel =] ARAS
dAISHH, BBz PS50 Q3 Hrh §-83% FHE AAE Zo= Hel

A} zH  AF

o o
fz oo
e mo
2L W
.
Oft il
T
O_Li >N Fﬂ?
-2 rlﬁ
T =
mlm =
T o 2
%
2
I

References

A8, A5, S Q02 " BRI sk Arel el A 0, A A3 oz o vl
2 oo WA= T, sEFYee# 30(7), 217-235.

Ak, A1, B (2006), "91<) R — 4(56), 109-129,

U] (2020), SRR 92 Blelole 412 Ea elael dAe] Hakw A4 B B A, Bsistk
B, A=,



a7 e mjxe 9% 151

HLZICTATFA(2016). F=2] 2nfEZ 2 olEul AREE http://barunictkr/?p=6629.

ul2<r (2015), “Erld AR} BEA] o|n]A| B HWFR] W) n|X|= JFF, HF AT SR
27(9), 41-58.

ke (2021), “fRH oIz EXF o] 8A} vk, oo Tho| A", #BF Y 25(2), 183-207.

2153 (2019) “FrRE FAd Fael] tgk ARt QIAOAHE L Hekgel] mAE @k v Y

F23) ATRIEE S0, AjsksleR AYuielm

QT (2013), “SNS FFA BT} WPA| del&AdH Wgnksel vX|e o #ek A7, At thehe,

uhpel st
32, 493 (2018), “AAn|to] FRE Kol e volEE Fare] AFUA oA =, Ba=rixielsrels

16(1 ), 253-264.

oP S & oPdr (2018), “FrRH. ol8Ake] EUERT W S viAlE 89l A, R s
%] 18(12), 660-664.

ol5HE (2020), “§F2 Tl 20 1S go] RuRETel WEelol vl 9, AFuism, A

=T
O3 (2006), "B} 714, Zolzaglel, Br)7h wRAAE glelwol v e, A7k vt
EINAL SR

o|18], AF, Az (2019), “FRE WEIH= 50| S, AtE F84, 1, SAwel viAE IR 7Y
%] 28 (Expectation-Confirmation Model: ECM)¢] 4", #%¢/7 34(8), 47-70.

o|73], A4, AdZ (2020), “WFTel = EAS 0|83 f-FH o84 AAAMESt A, International Journal
of tourism and hospitality Research, 34(6), 43-56.

SIS (2010) “BPA| ALyt BgAb vk A I, A A}ELHE_\?_ otolrjstw tjjsh<l.

A=, o]F% (2021), “frirE WEFITH= HUEAo] TAHA A4, AT, Ausfrolwd nxe JF

A} 7VsA] RS $A O R, International Journal of Tourism and Hospitality Research, 35(9), 23-27.

A<, 4192 (2019), “SNS PN ——H«] B3R5, TR Ad o3k A, #Bgger7 23(2), 677-700.

&3] (2022), “fRE IRARELo] IFA| onR|9} PFome nX= JF, FFEY9E 17(2),

537-552.

A%, Az (2022), "SRR B ZA=EAe] BFowo] nlAe 9 dezmeEse) wplankE 240
2", #FHA97 34(8), 177-194.

27)¢} (2022), “YouTube PEe= S-go] 2] ool v|Aj ek 454 Bole} vlrfe] 2ele] WAL
e B, AFUSL e, HASER, 13-20.

HAS (2019), “FRE JT= S4o] B} WEo) v 9F B, BPFIAT, 23(2), 193-211.

2571 (2020), “S PR A3 fRm0) Aelo] AkE E71%, A8A W B B Ee] v
qgF, Bgsat, 44(3), 123-145.

5, Hret (1998), “WaE7Ioh wEA v gke] Al A7 A7, $AAFAT, 7(2), 35-5L

4 (2020), “RE HETE = EAJ0] o] &RlE, A&oldolw, AR FFolwd| v JFF, journal of
Corporation and Innovation, 43(3), 155-175.

Jeng, ], and D. Fesenmaier, (2002), “Conceptualizing the travel decision-making hierarchy: A review
of recent developments”, Tourism Analysis, 7, 15-32.

MacKinnon, K. A. (2012), “User generated content vs. advertising: Do consumers trust the word of others
over advertisers”, The Elon Journal of Undergraduate Research in Communications, 3(1), 14-22.

Oum, S. and D. Han, (2011), “An empirical study of the determinants of intention to participate in
user-created contents(UCC) services”, Expert Systems with Applications, 38(12), 15110-15121.

Soh, H, L. N. Reid and K. W. King, (2009), “Measuring trust in advertising”, journal of Advertising 38(2),
83-104.

Vogt, C. A. and D. R. Fesenmaier (1998). Expanding the Functional Information Search. Annals of Tourism
Research, 25(3), 551-578.

Walters, C. G. and G. W. Paul, (1974), “Consumer Behavior: An Integrated Framework III", Richard D.
Irwin, 6-7.

ot



