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The Relationship between Lifestyle and Life Satisfaction of Single-Person
Youth Households: Focusing on the Mediating Effect of Interpersonal
Relationship and the Moderating Effect of Parents’ Socioeconomic Status
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Abstract This study is a research study aimed at finding out the relationship between lifestyle and life satisfaction of
single youth households and the relationship between the mediating role of interpersonal relationships and the effect of
parents' social and economic status regulation in the relationship between lifestyle and life satisfaction. To this end, this
study conducted a self-written survey of single-person youth households across the country through an online survey
institution, regardless of gender, and used a total of 501 copies out of 520 subjects for final results analysis. The data
were analyzed using the SPSS 25.0 and AMOS 25.0 programs, and the applied statistical techniques included correlation
analysis, confirmatory factor analysis, structural equation model analysis, multi-group analysis, and bootstrap. As a result
of the study, there was a significant positive (+) correlation between lifestyle, life satisfaction, and interpersonal
relationships of single youth households, and interpersonal relationships were found to have a mediating effect in the
relationship between lifestyle and life satisfaction. It was found to have a significant positive (+) effect on income and
income satisfaction, but the moderating effect of education, economic activity, housing ownership type, and class
consciousness was not significant. Based on the results of these studies, it was intended to provide basic data for
developing various community programs and institutional arrangements for single youth households.
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economic status
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The Relationship between Lifestyle and Life Satisfaction of Single-Person Youth Households:
Focusing on the Mediating Effect of Interpersonal Relationship and the Moderating Effect of Parents' Socioeconomic Status
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