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Abstract

This study analyzed the compositional characteristics of fashion videos and the
characteristics of fashion design spreading as trends through Subversive Basics.
Literature research and case studies were conducted concurrently. Based on the
literature review, an analysis method was designed, focusing on the concept of
online video content, Subversive Basics, and the video content type. For the
case analysis, videos were collected and classified using Subversive Basics as the
keyword. The content was observed, and design features were analyzed. Based
on the results, the collected videos were classified into tutorial, curation, and
creative content types according to their compositional characteristics. Tutorial
content emphasizes practical actions that demonstrate how to make or modify
clothing, thereby promoting user-generated content for dissemination. Curation
contents provide users with style ideas and information about clothing and
purchases to encourage clothing purchases and influence purchase decisions
that lead to dissemination through clothing consumption and wear. Creative
content showcases the process of modifying and creating clothes to enhance
understanding and value of creative design. The characteristics of fashion
design utilized in these contents include bold designs with high visual effects as
the first category, designs that can be easily and quickly modified due to
intentional incompleteness as the second category, and prominently featured
body-positive, individualistic designs as the third category. The results of this
study can be associated with balanced development between basic design
elements and personalized unigue designs, catering to consumer needs.
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Table 1. Video Content Search Support Function According to YouTube Search Engine Optimization Steps

YouTube search engine optimization (SEO) steps

Analytics and performance metrics

e Channel video status

* Number of views, watch hours, number of Subscribers,
number of impressions, prime time for popular videos

e Keywords search * Related search words, hashtags, popular search terms

e Channel and video optimization * Title, description, thumbnail, card, playlist, and video tag

* Comments, video upload frequency, regular content updates,

e Performance monitoring

and additional production support through key indicator
results
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The type of contentcreation Purpose
s ~
Company introduction, production
promotion, brand short films, testimonial, Marketing

reviews, Q&A, promotional teasers,

' type
preview

Information-

Tutorial, how-to, demonstration s  Providing

-

Entertainment
type

Meme, challenge, unboxing, haul -

2 2 Personal record
Vlogs, live streaming »

type

Fashionvideo ideas

= = Behind the scenes
_,_— ———% = Brand history
*  Celebrity style analysis
* Closet organization and tips
+ = Seasonal trend guides
= Qutfit challenges
* =  Fashion collabs
= Fashion DIYs/how-to/tutorial/demo
=  Fashion look bock/collection
=  Fashion hauls
= Fashion history
=  Fashion testimonial/review
=  Fashion unboxing
= Fashion Q& A
= Fashion Vliogs
* Recreate celebrity outfits
+ Make Reaction
= Styling advice/tip/mistakes
= Sustainable/upcycle fashion
*  Thrift shopping

Figure 1. Classification of Fashion Video Content Based on Viewing Purpose
(drawn by author)
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oA 33@0] £ 719 AAL vl=o] 7 ol gof &

Sz Agtstgich
S A SR AL 2023d: 29 195 49 30
7t e] 7|12 F ARFen sl9E A 7|15 w2t 4
A Az gebd 4 Qo de 1] H4a oid B
AAE 79 sk k2 AR HAL 1w Z2Rl=
£ A5 AAske A 19 283 AR

op
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Table 2. Types of Subversive Basic Video

%
b
2
N

No Channel Loc View Type No Channel Loc View Type

1 Alysha Autumn CAN 42K Tutorial 24 Mina Le USA 181M Lookbook
2 amada symonds CAN 33M Lookbook 25 Muse USA 10M Vlog

3 Anna Greene N 329M Tutorial 26 Muse USA 10M Vlog

4 Anya Danielle N 16K Vlog 27 Nadi USA 2.864 Tutorial
5 Beepworld USA 33M Tutorial 28  Nava Rose USA 35K Tutorial
6 Christine Tay MYS 72K Viog 29 ;‘tﬁ; ';"293 USA 6100  Tutorial
7 Dana B USA 56K Tutorial 30  Owlipop DIY ROU 3.100 Tutorial
8 Eldifice UK 2878  Demo 3 X DEU 2600  Tutoril
g emily van N 23K Tutorial 3p Peer Cox DEU 23K  Tutoril

bommel Fashion Rec.

10 emma Lev USA 2.000 Lookbook Queen Bee USA 17M Lookbook
11 Euphoric Ash N 53M Vlog 34 rachel Gania PHL 21M Lookbook
12 honeya BEL 2.568 Demo 35 Rebecca Ko USA 39M Vlog
132 Iman Jada UK 53K Tutorial 36 Rian Phin USA  9.900 Review
14 Inkarlcerating AUS 26K Tutorial 37 Rose fairy USA 7.100 Tutorial
15 Inkarlcerating AUS 21K Tutorial 38  Tayor Rae USA  5.900 Lookbook
16 Jasmine le USA 232M Review 39  Tracy Gracia USA 2.300 Tutorial
17 jiter by bug USA 2.600 Demo 40 Unorthodoll N 155M Tutorial
18 JRIP LIKE JESSY USA 51K Tutorial 41 UPAPA FRA 2.300 Lookbook
19 Juliana Sekai USA 2.709 Demo 42 Vanity whale N 5.400 Lookbook
20 Jusuf Sul 95M Vlog 43 Villamor Twins USA 25M Tutorial
21 Mariel USA 13M Lookbook 44 Whitney Sews USA 8.000 Tutorial
22 Marily Rose USA 9.100 Vlog 45  Withwendy CAN 26M Tutorial

23 Marily Rose USA 9.400 Vlog
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5724973 Row label = Types
Demo l— 4
\ 3414424 I
3130000 Lookbook I =)
Review { 2
950000 (o000
-v»’i% ~J2000__53875—4700945209 2300 568, Tutorial I 21 |
X @ N & ) & &
& \@ = © & & RS N
\3(\ <@ r_;'\\@ (} ¥ & € ° Viag 9
_—views value Total 45

Figure 2. Location Information of Subversive Basics Fashion Video Content Figure 3. Fashion Video Content Types
(visualization done by the author) (visualization done by the author)

2. MEHAIE o4 Tj{ SH4 2= 1zt 2t gurR oz 425k Gl ofo|d] -Gl et H84 A
kAl BHE AFsty [ggel Axg DIyer aAls) Zelzel o
T et REY Zelxe ARARe] DIY 47|
AEHAIE dlo]A] A T4 ZHze ot P4t o ofgh HM 234E =Y 4 glon o Told £ 9lo]
2l 945 xesia glom A Ao Azt ojmel ZEl AgAr A Zelzo] AAate] 2t EE &hito] 71EE
25 NAohe T et b4 BRd 4 otk o] 4 o REZY Zelzo] w7 EdE shAe AE|stH
TFollre mide daste WS olsisl] sl FAEL Table 37} Ztt
TS T Aol met £ AHEIE AR RE
gl Zax, Feold Edx, g Edzxz BERsAh 2) Feold =
7t T Eel=zo] 193 EXI ibgAlg AEohd o ok HiA ofoldll = AEUS XS] AjZFHOoR f
23 Zt} ERHI W% Aok FER =N B, Hol
27, 2R FHoR togst A ofolRlE FAME AU
D) REIY Zdx 330 ’\E’r‘“a ofojtjoiel G7+e At ER=E A
SEY Fe== o ofoldllo] A2t 9 HEY v, AE} =3 Aol ‘where’, ‘idea’, ‘archive’ 52 @olE ARESt
oA # 52 7l dYgcts JHE HgEH, F2 I itk Felold WAl Zelx ARt gpet off =
A8 AW HALE BHoz AgAEA 8T AR ol AlelE AR HoFn ofE ArtdE BdT & gl
£ AFstn AAEe sttt 28] 594 ZHz 5 EAE AN GAde] 28 T npx|ate| ARkl AlA|
7P 2 A% AR Qe FEHY ZHxe ARt g B5E HoFe Aoz pAsiick(Figure 7). FRA
el ‘how’, DIY’, ‘try’, ‘make’ 59| ©olE Argsia 7t AR 9RE AESAY o2 ARt A4 Zdl=ug
et DIY EREr} 54 26z galo] 93k nxl A A G4 AE HEZAGump cut) A9 wWE &L
o2 o5gd 4 itk REY ez 1o] dg & 2 787 QA HolZhFigure 6). ol8] AIHE HojFo]
e 7 AN, T FA, ¥4 E= A G AT Zgat s glet f-83t AW AHel ARt ofo|r]o]
Ay, A3t AXZE FLg=lo] QlckFigure 5). 9G] Zblo| £ AEstr AAR zZhgel Aol afgh EEe] digh
o2 26z G4 & gzaRloly AAA fael ARE 4 AEgT A=E et Falold Edze AR 1F
st M=, 2, & % 52 71812 A=Y, 47], & EQut TAA] AFE FRE Aot i FAefAe] &
27 5 R S Sl A4 T 4 ol wE e A dllasty o Aol S nlH s fre
A sttt (Figure 4). A%t &7 o7 Wy AHE Holw 24 EZC gtof| ogkg mjdch Falold Zelzol 14
E ANES Agd) HolEdh mjd REY Zxlze 7 EZE Sibaly A=]shd Table 49 2t
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Table 3. Tutorial-type Content Composition and Trends Diffusion Method

Video image

Figure 4. Trving Viral TikTok Tights Trend, 2027
(www.youtube.com)

| Py t
Motivation Empathy formation Participation

) . Build trust
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, induction
transmission of Everyday material/ Explanation / Proof
_Information Easy way \_ Demonstration ) %
* Transmission of trend e T-shirt *  Cutting *  Produce ¢ Presentation
C ‘ information e Stockings *  Shredding *  Transform
mponen :
omponents o « Collection, brand e Crochet * Slashing
content )
introduction e  Fraying
* Design examples *  Knitting
* DIY, recycling, eco-friendly e Twisting
*  Tying

Figure 5. 7utorial-type Content Composition
(drawn by author)

e Connection with DIY contents
How trends spread e Search for personalized problem solving -> content viewing and engagement -> content
reproduction.

Table 4. Curation-type Content Composition and Trends Diffusion Method

Video image

Figure 6. Thrifting Styling Trending Aesthetics, 2021
(www.youtube.com)

| Facilitate potential needs

3\ \ ( Build trust
"""""""""" Example ‘ Eexample ‘ Example Example ©® @@
Style ideas | J J 7 Proof
L J
«  School look Y *  Presentation
Components Of Used clothing *  Other Creator Content Videos
content Maximalism *  Fashion Collection Videos/Photos
Layering *  Online shopping mall product images

Figure 7. Curation-type Content Composition
(drawn by author)

* Provision of product information and style ideas
How trends spread e Provision of style information, trust building -> Purchase information, influence purchase
decision -» Promotion of consumption




96 OjMEH| =LA FH27H 45

%}3} E—E]iw_ FEYE e HEIHoE FAATL AA
2o yAlshAY W 25 A2 e Aol @
= I e M golde Axsi 55
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‘make’ oIS ARES| AlZt] omIE xSl Jlok. o1
AZolut Hgsl= S Bl A(ime lapse) HA]og
ARl 55 gS HojErhFigure 8). 2 ZHlx=
Y& zHo] wdel gt oot At ofre, Azt A
A7 79e JEAY QB Fe
she 2% L3Eshe Zol S L sl

2 "WHO]UJ] 7H° 9}1_ A5 Zﬂ

gae
A 340] et o2 ol Ao et oloHE of
A Edlse] Qgrg vtk A ZHzo] 74w Edc
SAPIAS ASHA Table 59 et

3. MHH{A|E H[O[A] THMCIRIQI EA

D) et A 44 g3ty
ez A= ARH ‘ofLZF A(apocalypse)’, ‘ZAHIA

(unconventional)’, ‘2% 1(swag)’, ‘ZoF(cut—out)' ¥ 7
2 7o fARIC FEst Al EAAS ALt A
of2t 7] &(key hole) HHIES A Ei= HtfH R HlX]
of AA 9RE Edule Hlo] Sbare look)} ¢l £
g AEHE ARERE Al2aF(see-through) TIARQIOZ Al
A ans lL’-ﬁ‘:}(lzigure 10). 50l Bzt HE o7
grHor &2 EAY A2 dof Beta st =
@okar UrkFigure 11). %9} WHRo] A2 AT tzt
¢ HeHYe Efoldd: Fdsty /dHoR  Helt
(Figure 12). HAR1Y] HITiAALE 44 84 Aol9] #F
AYE =22 g2 Aoz #2S5 A5 g5l Azt
A 287 EHFigure 13). ABHAIE Ho]A] M|z}
o] I AZHA fal= WEE] ojt EA g
] T HHA A A1ZHH dPor mPH

re

rr _\;:1

0

2) o5 njehdt 7P

= AEy dEeld AEE CEdlAadold
(transformation)’, “ZR(flip) ®(turn)’2 WS} 7FsAdeS
A Figure 14). AAY A2 I3E Y &2 #
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Table 5. Creative-type Content Composition and Trends Diffusion Method
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Figure 8. /mitation the Imitators, 2021

(www.youtube.com)

Expression of creativity

Production process

Creative output

Components of
content

Creative plan

Creative intention .

Proof
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- Transform

Figure 9. Creative-type Content Composition

(drawn by author)

How trends spread

e Delivering value through design and artwork
e Visual effect -> Increase understanding of design meaning and value -> Content sharing
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Figure 10. Figure 11. Figure 12, Figure 13.
How to DIY Subversive Basics — Zoombi Streetwear Core, DIY Subversive Basic Tops, Subversivebasics,
Part 1, 2027 2023 2027 2027
(www.youtube.com) (www.tiktok.com) (www.youtube.com) (www.tiktok.com)

@withwendy

Figure 14, Figure 15, Figure 16.
She Isnt Perfect But We Love Her, How | Made My Distressed Sweater, | DIY'd Multiple Biral Trends into One Dress,
2022 2027 2021
(www.tiktok.com) (www.youtube.com) (www.youtube.com)
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ZHl= A= Aol AME BRolEf(tght)’, Ry e B3=T Qi

ol YAEE TR B4E Edshy ok i @A

(body conscious) TIAQIE 2Hgate] Bufjel X412 E4& V. ZE

& Coel AAH ks Dz AR st 4

WS AT 91%9) WAON THE B} S 4 of et eoel Advlde] B 9 EA F oy



98 OjMEH| =LA FH27H 45
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EdER S AR S4o] FRH0R WAVY AT 2PN ReraNoR ST 4 glor] ZHx g4l
o upAY detoR @Y 5 YEAS Lol sk ksl ASASOA A2 AT AnE A2F 4 9
AT TP mAx 74 40 et REY F oh AUHAE dold Wi 94 Azt DY, 183
dold, A7 ZHz fgoz HRsdt 94 Mz A9 Ad Al AX 34 59 ookt sl Edcs
S0l ne hH EUES ek S WAL T Hob ASA Y TEI20 AMS fuete, ARsle] o
3 gtk BEY FHAE o2 muxe O EE o oxel e 7R Ae] BAE B9 AT SHPEAL
AH 5 oAl AR ANSlel B0IE ol QAR mER] gtk ol MRFolck. wMe] AMulte] 5
A 2 5 G 2ok 4 PHOR AR BAS & G4l BelEst Ho] APt S| olRojAH L Z
wof ZRxe] AS ZUG FEeY Bl oF /| ek MAR Wekn ok 94 & HAS 8L
2 ARSIt Agst WHE BoRt A0 WES 4 99 484 BN AZ4d 4L F- avel 497
Z3p] gAY BRIZE 2004 BGT Fel AES avlshe Aoz Asksha gtk ool nle AE
oM ERxL ASAA AEY ololtolet olf AE 2 ol HSlA BEA BEL A s AA,
W oEgRE AR OF PuE Eskn 7 2l A oA g RS o et W0z sk
Qe WAk WPS AgA A Eexel BAG o 98-S SISk o] AP mjHe] Lol BGY EHlx
2 4Hlel Agoz o] ofount % Tz: 24 /WS xWeld oAl AUs Eds s ol
IRE WPSL ARSE B HolFol FoH Uz olo|tols AFskv] A7 et ek B @) A
Qo tgt FlAe} ojale HeIth mACAele] FF ® APH CAls ol ekl BG4 AuuAL ¥
oEE T A ol ol B9 FABO AW olHelie] tixiel, a7, e vhE Bgstel ARciz
Aol A3 AL Bolt Fas TEx otz A8 o hEw sk SES UARle BRA ALE an
o a7eh RS A Ao AAT 5 glor], T
ABEAE dold shAe A2 Bt 1, dude & AgAEe] BE A7E AIMoR vshe ABM
2 B Ty FeE Holwl, AP AAS A W nblY HPEoR BAE ofuly U EdA HE
Hi) @A ARloR BARYTh AZE At e U AEE B9 4 U Aokt
Ao JE ogs A, Fehi, FHE £, L2 F

+ 5 ez 7|E oteldo] He st 72 9 References

5 ofoldlo] ZIA Ql= A8 Aoy 715s HEsHA

U getHQl g wRAlolut 2R TGS SiAle] et QA Arbanas, ]., Arkenberg, C. Auxier, B.,, Downs, K,

S FHozn JA9 4He FoE FXRL F2 AE Loucks, J., & Westcott, K. (2022, march 28). 2022

Aol digo] ogt g5t A ofkxH FHE HId= Ax Digital media trends, 16th edition: Toward the

o] g Args] EHE EYsH ngdeR Bdd metaverse. Deloitte. Retrieved March 22, 2023, from

YRRl ARSI dohe A4S AgRto=m olot https://www2.deloitte.com/us/en/insights/industry/techn

Amjof] o3t AREAE B ZHl=O] A AAHT 2 ology/digital-media-trends—consumption—habits—survey

gt medo] Al AAY et A7 5ol v AV /summary.html

T oz s Bt A A7 me] ZxEoh & Brin, D. ]. (2022, February 11). Video marketing study:

ehdsty mighy FHO EAL S4HoE olRoRe o 56% of companies are implementing video marketing

Q1 AFAQ et wro] TR EAT A AR in 2022. UpCity. Retrieved from July 9, 2023, from

=9 Y AHE fkste 890 ABSk ok 2P| https://upcity.com/experts/video—marketing—statistics—s

AAE Aok HiY 44 TRl ARols ZFxsH urvey/

28210 Fujet AA1A EAS Eeue] AR AA Cigliano, O. (2021, July 22). What is the subversive

< S 9 2el=9] iy 9428 Zgotal Q. basics trend?. CR Fashion Book. Retrieved March 22,
HAE AR T T ZHxe ddolEe S 2 2023,  From  https://crfashionbook.com/fashion—



ool / MEHAIE H|o]Al(subversive basics) SH4 2Elxo| THMC|zIQl S43F ERIS SHitdtMoj| 25t A7 99

a36958308—-what—is—the—subversive—basics—trend/

Chung, S. J., & Yim, E. H. (2020). Fashion activism in
social media: Deconstructing the ideal beauty. journal
of Fashion Design, 20(2), 55-72. doi:10.18652/
2020.20.2.4

Conditor. (2021, December 10). BHAE7} LoloF & JAF
Zelz F7 107k [10 types of video content
marketers need to knowl. CONLAB. Retrieved May 1,
2023, From https://contentslabkorea.com/%EB%A 7%
88%EC%BC%80%ED%84%B0%EA%B0%80~%EC%95
9%8CI%EC%95%84%EC%95%BC-P%ED%I5%A0—10%E
A%B0%80%ECHAT%80—-TECH98%81%EC%83%81~
P%ECP%BD%98%ED%85%90%EC%B8%A0-%ECH%ICT%
A0%ED%98%95/

Conrad, S. (2023). 9 Short—form video ideas for social

GRIN. Retrieved May 22, 2023, From

https://grin.co/blog/short—form-video—ideas—for—social

media.

—media/
DIY subversive basic tops. (2021). [Video file].
YouTube.  Retrieved  April 20, 2023, from

https://www.youtube.com/shorts/ M4-MUoQ5d-Y

How I made my distressed sweater. (2021). [Video file].
YouTube.  Retrieved — April 20, 2023, from
https://www.youtube.com/watch?v=n]2wajxJfbE&t=29
5s

How to DIY Subversive basics Part 1. (2021, May 15).
[Video filel. YouTube. Retrieved April 20, 2023, from
https://www.youtube.com/shorts/FIMyTdYDwAY

Hong, K. H. (2012). The effect of consumer’s prosumer
propensity on the WOM effect of fashion website.
Fashion & Textile Research Journal, 14(1), 75-82.
doi:10.5805/KSCL.2012.14.1.075

Hur, E. J., & Han, H. J. (2022). Analysis of fashion
contents type and audience comments on YouTube.
Bulletin of Korean Society of Basic Design & Art,
23(3), 481-496. doi:10.47294/KSBDA.23.3.35

I DIY'd multiple viral trends into one dress. (2021).
[Video file]. YouTube Retrieved April 20, 2023, from
https://www.youtube.com/watch?v=0NHITpdA6ag&t=
112s

Imitation the imitators. (2021). [Video file]. YouTZube.

April 20, 2023, from https://www.youtube.com/

watch?v=EdYXSvWiQFw&t=360s

Jung, S. Y. (2015). Analysis of the current utilization
situation and type of the card news of the big data
era. Journal of the Korean Society of Design Culture,
21(4), 609-620.

Kim, L S, & Kim, J. M. (2021). YouTube algorithm
and confirmation bias. Proceedings of the Korean
Association  of  Computer  Fducation — Autumn

71-74), Seoul: The
Association of Computer Education.

Kim, S. J. (2021). A study on the characteristics and
production of short—form fashion video, Journal of
The Korean Society Of Clothing And Textiles, 45(1),
200-216. doi:10.5850/JKSCT.2021.45.1.200

Lee, H. D., & Lee, M. S. (2019). Values of vintage in
Korean fashion prosumer's activities. journal of The
Korean Society Of Clothing And Textiles, 43(6),
808-824. doi:10.5850/JKSCT.2019.43.6.808

Lee, J. (2020). A study on types of short—form video
contents. Content,  (58),  121-139.
doi:10.18658/humancon.2020.09.121

Lee, S. (2022, August 21). The subversive basics trend is
about rebellion. L'OFFICIEL. Retrieved March 21,
2023,  from

what—is—subversive—basics—trend—tiktok—runway—y2k—c

Conference  (pp. Korean

Humanities

https://www.lofficielusa.com/fashion/

utouts

Mrignayni. (2022, April 4). 23 Fashion video ideas to
grow your brand in 2023. Invideo. July 20, 2023,
from https://invideo.io/blog/fashion—video—ideas/

Poggi, M. (2022, March 2). How subversive basics

TikTok’s fashion hack. Paper.
March 29, 2023, from  https://

www.papermag.com/subversive—basics—tiktok—trend

became favorite

Retrieved

Search Engine Optimization (SEO) Starter Guide. (n.d.).
Google Search Central. Retrieved April 1, 2023, from
https://developers.google.com/search/docs/fundamentals
/seo—starter—guide?hl=ko

She isnt perfect but we love her. (2022, January 12).
[Video file]. TikTok. Retrieved April 20, 2023, from
https://www.tiktok.com/@adidasbykOrn/video/7052111
675037633838?lang=ko-KR

SOLA-SANTIAGO, F. (2021, August 13). From



100 M| =LA A273 45

“subversive” to “avant”: when did basics get so
complicated?. Refinery29. Retrieved May 29, 2023,
from https://www.refinery29.com/en—us/2021/08/
10624976/subversive—basics—trend—tiktok

Son, H. Y., & Chun, J. H. (2022). The characteristics of
fashion memes on social media. Journal of Fashion
Design, 22(3), 55-73. do0i:10.18652/2022.22.3.4

Subversion. (s.d.a). Cambridge Dictionary. Retrieved from
March 9, 2023, from https://dictionary.cambridge.org/
dictionary/english/subversion

Subversive. (s.d.b). Educalingo. Retrieved from March 10,

2023, from https://educalingo.com/ko/dic—en/

subversive
Subversivebasics. (2021, October  2). [Video file].
TikTok.  Retrieved  April 20, 2023, from

https://www.tiktok.com/@lauren_gwyn/video/70144820
05224213766

Thrifting Styling trending aesthetics. (2022). [Video file].
YouTube. April 20, 2023,
youtube.com/ watch?v=ndG2p79Agdo

Trying viral tik tok tights trend. (2022). [Video file].
YouTube. April 20, 2023, from https://www.
youtube.com/watch?v=X3q_o4KgCRE&t=146s

from  https://www.

Wastson, L. (2015, October). Video Micro—Moments:
What Do They Mean for Your Video Strategy?.
Think with Google. Retrieved march, 3 2023, from
https://www.thinkwithgoogle.com/marketing—strategies/
video/video—micro-moments—what—do—they—mean—for
—your—video—strategy/

YouTube search. (n.d.). YouZube Retrieved March 20,
2023, from https://www.youtube.com/intl/ALL_kr/
howyoutubeworks/product—features/search/

Yun, J. Y. (2016, May 30). &= pioE ZH=9 FZ
72]77 47}2] 29 [The essence of content that creates
connections, and the four types]. Retrieved April 22,
2023, from https://organicmedialab.com/2016/05/30/4
—types—of—content/

Zoombi streetwear core. (2023, January 20). [Video file].
TikTok. Retrieved April 20, 2023, from https://www.
tiktok.com/@carlita_elizabeth/video/71904352866844705
74

Received (August 14, 2023)
Revised (September 1, 2023)
Accepted (September 15, 2023)

Mat Y2 o HYUCZ MY SO|Lt 0] =2of A
S Z245te Ol oS AYE SHR| PU HAE A
2

OlieESE Ene|A| AU



