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The Effect of Kiosk Characteristics of Hotel on Relationship Continuity Intention:
Mediating Effect of Perceived Value

Seo Jungwoon

perceived values (emotional value, functional

Key Words : Kiosk, Perceived Value, Emotional
Intention

{Abstract)

This study verified the mediating effect of perceived value and the influence of kiosk device
characteristics on relationship continuity intention to solve the difficult problems of hotel
companies due to the development of current technology and hotel recruitment problems. Two
hundred thirty-nine consumers who used kiosk devices in hotels were analyzed using SPSS
23.0 and Smart PLS 4.0. As a result of analysis and verification, it was found that the kiosk
characteristics (playfulness, convenience, reliability, usefulness) had a significant effect on all

significant effect on the relationship continuity intention. Appeared as a result of the influence.
However, it was found that the mediating effect of functional value in the relationship between
convenience and usefulness among kiosk characteristics was dismissed. These results support
the previous studies on hotel kiosks and have academic implications, as well as practical

implications for practitioners of hotel companies.

-Han Jonghun

value), and the perceived value also had a

Value, Functional Value, Relationship Continuity
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