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Abstract

This study examined newspaper articles from 2012 to the first quarter of 2021 to explore how interest in and
response to veganism have evolved in the fashion and beauty industries over the past decade. By analyzing key-
words and word correlations, we discovered a steady increase in veganism-related articles in both English- and
Korean-language newspapers published in Korea, especially since 2019. Since 2012, consumer interest in ve-
gan fashion materials has grown, with fashion and beauty emerging in 2018 as significant vegan-related
keywords. As a result, brands have adopted vegan certification systems and introduced vegan product lines, and
new vegan brands have emerged. Since 2020, companies have been promoting environmental, social, and gov-
ernance (ESG) management practices and working toward eco-management that reflects vegan trends in all
areas, such as cruelty-free product/packaging materials, brands, policies, and services. It is also notable that
fashion/beauty consumers have been more actively starting to adopt eco-friendly lifestyles and participate in
vegan-related movements since that time. Our findings offer important insights into the evolution of veganism
in Korea and can help researchers and industry practitioners to develop future business strategies in the vegan
fashion and beauty industries.
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‘0] 7] Y Z(veganism)’ o] 2} a1 St} 19449 qHE5o] &
=+ H] A & 3] The Vegan Society(https://www.veganso-
ciety.com)o| A= B AY S-S “FEo e 2= FH
O] ZH3|oF ZRIFHS 7hs 3k g v Akl F&, Q1% &
e ol S8 5= fle A= NI AHSES
%28} 15ko] 4} 4] 44 (a philosophy and way of
living which seeks to exclude—as far as is possible and
practicable—all forms of exploitation of, and cruelty to,
animals for food, clothing or any other purpose)” ©. 2 %
95} aL I th(The Vegan Society, n.d.).

2| ol Al = TRkt A Fofol] 24 Bl AY
Z o *&o| B 9)t} Hana Institute of Finance 2] ‘H] #
YE o fAP Ko W= = B Q15712021
W 7] 25008 S A Q1AL S7F FAIE Holal Qlth
of wj o] ‘H QI Foll A A= AR A A 5= At
o &8h= AP 51%0] E3skn, U A= v i
A @FSh= 4F 0] WAl 7HA Al QLo Aol whet 1)
219 S 28 8h= Ao 2 e THHwang, 2022).
ol =Hjoll A ‘v A gho] =, v ERIE, vl AIE
S FAENA YERRe] v olgts #ES
HAYUS I F AT ]2 ARg-Sh= Aol A=
HojErh BT Sl LA o A BFEl v AF59] H]
A Aol o] f7F Sedt s 7] 4 (40%) > 2 R
3(36%) > A7H32%) > 55 B 5(24%), A EE2(24%)
> AA L 271(8%) > FuLA](4%), 7] EH4%) o=
UER, 81 2 5w B o dehE 7|uke = gt A Y
S5 A= e WARE 293 g Aol
v B Al FSol i wio] 5% HolEh

7| &9 HIAYE I Q452 B 3= (Han, 2020;
Kim et al., 2022; Lee et al., 2021), 5] A 14 (Bae, 2020;
Choi, 2019; Choi, 2021; Choi & Lee, 2019; Jung & Bae,
2022; Jeong & Chun, 2021; Yoh, 2018), H] A H-€]/3}4+
= (Hwang & Kim,2021; Kang, 2021a; Park, 2022; Park
& Lee, 2021), v] A E3HJoung et al., 2022) 53}
| REE Q1A o ) o) e, WA | o] L T 2]
2w AA =Y (Park, 2021) ol 232 9
Y= ik 53] vld s At vjd fejds A7t
SHA AP EASS AT 5 e, AP AT
oA HIAUZ A4 9 REE 2R A& 7 A
Eewd]d] 3t PRiske] tho] A ith(Choi &
Lee, 2020; Choi & Yoh, 2013; Kim & Koo, 2021; Wi &
Kim,2019). H{AYZol| 23 & St A5 £ 54
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2018, 2019; Shin, 2015). o]o]] & H1= 2012 5§
2022 18717hA] oF 10 7FE] AR 7] A} 3 & 74
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A& o] 2Fth(The Vegan Society, n.d.). A1 & Q1 7] &
A oH BronE 5 230l BAH AL 1
Sh= 0.2 27)0] 44T PEE 48] LEoA
AHE| gl o] A AE B =ol7) ofds] 71 B
Sp7 KRS QLo o] o F, BHAHE, 84 §F
o o] 277K BB AE U 5T AW sk
Al A ol thRh 4xH] A S of9-2A HHA T2

=2
o aulgstolx ATAoRA =ojEm gt
(Gheihman, 2021; Joung et al., 2022; Kang, 2021b; The
Vegan Society, n.d.). 53| H]|#/ Y& 2] o] &]3l H 3}t
SAre Fa 4u) AR FRAS Qe Way e
R ZAMZA ) 82 2uiAke] 543 B2t 19
2 Qg A Eke} 7hx| 3 wEbh o s el w A
f 2 52 37 Qlt} Gheihman(2021)2 AARE
‘A HA]Z_,]X]_ 2 z%xﬂg]_o]_h 71—7:16]— 1 LRl o}q;)r
17189 93 A% ARE /o wEo 4 AE
E& M5y =85l §H 3 9(flexitarianism) A~
H| 2} E]E 58] MZA ol A B} 53] & 5= A &
%S AFFHEAL BIAUZO] HH A L8] 2%
i sjbe)] 5] Bh2 o ARE Aol A Lo}
73 H a1 = Aol =551 o] 5 Q] axnlef A E
o 7]kt shto] eto] el 2% (lifestyle move-
ment) © 2 A 9|5} 11 =95}t
S HAYS B At 2 Dy d
o] 7bx| phak A TFAI O] EAS shobshis Aol 24
At} ol & 5 °f Joung et al.(2022) 9] &1 +-°]
M= MZAT of A A2} )2 Z8to] th8f) 714l =
FpHA QAL AW R Gel A 2T, A%
M -5, % AR Y Al 7HA = fr @ sket At
o, o] 50| 7|/ Al Hrt & ZAE Sl At
AFE] WBto] & FHS u] 2] = dlo] B2 Mol u, S3] 2}
A9 Al Y= 4H] Aoz o3 v AYE
o] 5% g3 =8 E 1 =059k A S
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SHA) 93 ¥Hel BobE el 97 92 9 Kang
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Yol A w7 o4 o 3E Aol g AR e B Ao 4] M A US| of § A SHEE| QA Belg
= AYslal, v A g A(vegan fashion) W H] A H-E] & (Choi & Lee, 2019), EQE] HIAE E A8 Z 3
(vegan beauty) A5 & HolStAiTh vl A A ABE B A% BB e 2l 4L BRITH AT
FEo A fT 2SSO A T, FH N Gl (Choi & Lee, 2020), $FE 541 2l zof pefk u]
= 2ot Hot §& ofu]of A e A W A = U5 AR 9 ++(Jeong & Chun, 2021), B] A E o] &
e ARk, AT 2 7HA] A Zbsle 4] 9] o Bl s B E=of Rt Amf A} Q14 ZAKJung
A& A7) = s A o 7 A ojEth v |/ & Bae, 2022) 5& L o= & 5 QUeh H|A F-E &ofo]
FES SEATES A gon, §E ou|oA=F A= T Yozt v Algo] M SkahH Al A &pe} ]
=4 Aol obd A AR B AAARE AL FEAE R EHES Hoh Z & 4 Qe Al
sto] vk AlE oz FYE 4 Ith(Choi & Yoh, 2 7ol thgt At 43 = %1 (Heo, 2021; Lee,
2013). 3 Ato] W= 201392 7|Eo = S 2022), sjH4H O] ESGE-5 2 w=ohy s vl =y &
H A 9 B E = 22 4 QLR v, oAzl o ) 2ol A AFG A7} vl Aol o G A LSk 2
A5 BHEE SQIe 4= Tk o] 2015d o) A S Q=A] TR = A= U TH(Sung & Kim, 2022).
47t A FAR T AFANA = 27HY &4, Q)
Z712 9 o1z nu 7} AFR-H g o] ujA gz 3. AMA EM A W E

L

A

tFol R o, A&7 A YARelS 15 &4 A
gHoj| Qlo] Ly & ujA|5laL v A | tl(vegan leather)
T2 AT ARSI A9 BHES avfeteitt
(Kim & Na, 2015).

20180l SOl WA v s A° 2} v s A B
W= = vd fAAEF & 2AH R R = ¢
FEo] A3 Kim and Park(2018)2] Ao A=
Q] vl s BHES FAH o R AFRAE A
stow, v A g BAHE o] Mo R titax)

AL, 237 A Al AT SFAL o1 2 A AHE] 3HE o] A

7} & =313 T} 3F H Jeong and Kwon(2018)2] ¢1
= 1A AT RRIE s Hlofl glof vEry
+ 2Elut f-3& Eelsk=dl, 53] s Aol A vjAY
F& B8k BAoll A 1A HIA 24 229 of
a1 34 7199 S84 9 9 ZA A ZuES A
ksl Ao v A A AT 28I 2| A
stk B E S A AvE2 v A A
F ol ol® fQl=0] FFE A =A] FRlst=
ATt EgE 20180 27hE| 9l oH, djg dte] w2
A A aBE A7t B s A A Eol digh A
WS QAskaL 9l om ARk o] o] FHA7} B A Tf
AAEE A Fe
A Ed e} A5 A
(Yoh, 2018).
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£ 47he el 4 9rShin, 2015).
e EEC T L S ERR S
AFE o A= o] Bl = B A (Kang & Kim, 2011; Kim
& Kang, 2013; Kim & Lee, 2016; Lee, 2016; Lim & Lee,
2018,2019), EA =2 tEsl= 54 thoolo] 27
o] B4 (Kimetal., 2012; Kim & Lee, 2018; Lee, 2016;
Lim & Lee, 2018, 2019), 1 o] T4 5 4(Shin, 2015), 7|
A/ o] BEA(Kim & Kang, 2013; Kim & Lee,
2018; Shin, 2015) 50| =2 o] 2| A gkch.
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P QT O R ALGhch FU AR ALEA (The 8 MEZL A A O 2 O whobx 1 9182 BHel e 4
Korea Herald;, "The Korea Times) oA 2012 & Qltt. o] gt M| Al A ol A 3T ‘vegan’ 3E3F o] L&
20029 18716 L3171 vegan' & Al 2ol T AR 4 71202 AR o] folc,
71AHE 420 3h ATk, 714 A 2 2] “vegan’ EF o] 7.5 QA AR W Z1 L7 AT AR A
A5 53] 71 FOR AR ol § vegan WOl ZH WAL & ZhAI 3 917] wh o] T WA S WSk A n
2 QAT B FRE P ol AGHAE 7] 95 AP AR Auelrlol YEA ] 23}
1Ak, ‘vegan diet, vegan fashion, vegan beauty’ 5-2J chal o] A A 4= Qltt o] & Bt ] Y8l 5 717 W
Fo Ao} o] FEAR PALE 4 wlofl= FAghw2y, IREA), Teotd 2 S A& &2 28
AUET S LT n| 2 ARE-H 7] o]t of ‘el Z3E o e 7IAES A4 171, 285,
7|AF =3 A “promotion” o] A|&of e o] QL= 391N =36l - 84770 9] 7| AME A AR 53]
45 ol 71 Ak g are] Al S oht sl Zhar gle ek A" A AR Z2 Y 910 2] udpipe i
1548 54 dol7h A o2 A ARgE Ao 7| Aol 23 g0} g 0] 8-5to] FEja e
2hal o 7] ol 2o ti 4 W Ak= ] A 2 e 7, SHPEAKNNG)ofl @l 24 3Tt Ldut
d& AstAI o= lnar shekste] 23] H| o] ol A YA} 7|0 & o] 1 A3=221,38671 2] o] H(token) 2t

A )3} t}. 71 A3}, "The Korea Herald; of| 4] =1357))
9] 7| A}, TThe Korea Times; of| A= 1187} 2] 7|ALS 4=
4l 5 253709) 71448 T A FEH o] 2
W 162,301 709] o] A (token)T} 13,77272] o1&
(type) 2. = o] A Q) O, ‘vegan’-> 922 H, ‘vegans’+=
941, ‘veganism’-2 91 SASIc}, ‘vegan’ of| H| )| ‘ve-
ganism™ 0] 4+th 4.0 2 o) - 2] AH85] 9.
<Fig. 1> L2 E @ = (https:/trends.google.co.kr)

ol A Al F3H= 2012 195 20239 74 244714
A A Aol A ] “vegan, veganism’ 2] 9] AM W1 & & v}
o2 3 AT Het T Z R, ‘vegan (F 7072§)oﬂ
2 H
EE ‘veganism’ 2] A}

H] 8| ‘veganism’(62543])2] 9 A Wl =7} o
o] &k 53] 20204 FHt o] &

100
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D e T S JE s s s S R T Qv R St [t

~ 630 ~

vegan

32,9197112] o] &(type) 22 o] FA glomn, v S
23509, ‘HIAYE 2 163 TEg oz SAdT)
<Fig. 2> 10W 7 =) Ak Al 714} W <v] 3, 8] A
UE dolo] ALg RlE Wshg Rojzct cuj 7 ol
£ tho]=2015 A FE| Wol AR5 7] A1 &F5He] 2019
F43] 1AM W=7t E7H AU E 20179
28 AFR-E] 7] A2 2019, 20219 9F7 =718k Wl E
£ HolX|NEu] 2 of| vl sl o)A o =2 ul-- A A ALg-

Hobs oA = P2} A9 thof AL Akt o

gk,
2) &x @A
7191 B BAH 242 ubeh o R A (refer-

Jan-20
May-20
Sep-20
Jan-21
May-21
Sep-21
Jan-22
May-22
Sep-22
Jan-23
May-23

== == yeganism

. Google search trend for ‘vegan, veganism’ (Jan 1, 2012 ~ Jul 24, 2023).
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2l AntConc 4.1.0 (An-
thony, 2022)2- ©] 2} AE 714 'l |l
Lol o], 719 E A4S Y FTh do] flkE £42
“fashion, 3| 4’7} ‘beauty, H-E]’, ‘cosmetics, SH= 2]
AHE H1Z 7} A AR URE AR 7] AL A A=l
2 oj@7 A=A & AR E LA, Ao £49 7
$-oll= GA AlET Ayt AR ZF dlo] B AAE A
O 7 ‘“fashion, W41’ T} ‘beauty, FH-E]’, ‘cosmetics, S
F9 ¢ T 3709 ol |9 Wl M A TR A
o](window collocation)E £Z&3}o] 0] A o A1} HE 7}
ol A2 AT YA S Mk 0.2 hotel s
@a Yok #7he, Aol g, Hasy

Oy — L—

T (keyness)= 7}o] A
o](chi-square) 2} & 1-2-% H|(log-likelihood ratio)
stk FAA 71 A el A4S 4= ok A Rl=
wojo] BAUES 2ok o o A Ysithn o

A Qs R-SEH7b )2 4g o s AR o)
48] golo] A2 219 w=n]7} p<0.059] YAz
(threshold)& 7| E£ 0 2 AATETH B Ao A= 21
N2 AAE B4 E gho] e A e

7| =309 qtofl 223 Thol 5 Fol A AEEE A
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$-;=8]7} 3.8 o] 4o H o] u] &bl et = =d|(Ray-
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2 RE 2-9EH|7} 57 o] itol it 7Y, AW
olu QIET, 7| Y= B4 o) 2FE ] ¢
AUt A=
o] YA A& 719 =
SrElo] A A A=
Hom, ol At FA <l
Sof 2HE gy Y= it
ZhAx 7|95 £ Y&o] Y HAYS Ef
EE8 AR g at=x] Zelatr] $18) sy A=
U 7|AF Ao A B4 AIE v gtk R 22 e
1 019 udpipe 7] A Y dtm_corE ©]-&3l U &
A W o] 2 Al (correlation) Al4=710.5 0] 44l
S5 F A, RElTRE A Aok A
BLA B4 0] -, e BA A G Eo] TA A
FE = AEE U= Ak eks FolA 371 0(co-
occurrence) w41 2} F-AFSFA| G, $HA| AFE-E| = A ¥ =
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71oRt 1037) o] 7] AF7E v & Al F-2 2ol
ek g1elc

] TR AL )AL ) <) 4, 3] ol 2] ALl
% WSl <Fig 4>9} 2T} A7) ARl A “fashion’
©] & 1049, ‘beauty’ 7} - 83 St ARt Al&of
Mg o] 628, <HE] 7} 3279 AHR-E| 9T} “fa-
shion, 3| 41’2 2018 ¥ €], ‘beauty, H-E]’= 2019 5
B Z1AF o Aol Soluhs BT AL mald,
2018ofl= v sj M EdlE, X3 sjd Ball= 5
of thgt Tl o] Hofuhr] AIAR o, 2019 of =
2] B FE| B =So] A7 A v JE 7 Al
H ik S AL 71ARS] 7 oA, FEP o e
Fol 444 0.2 574sHs 2412 ol m glow], 53]
B B 7| A 29470 = 78 -2 2021 Hl o] 9
A sl 42 0] 2841, “HE 7} 1254 91 o] Selelc.
2021 ofl= A& A9 2 B 7| A oh e e e
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Fig. 3. Number of vegan-related articles published in Korea from 2012 to Q1 2022.
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7] $13l A AZT LRt AL 7] Akl A 242 “fashion,
beauty, cosmetics’, ‘I A, HE], 3PAE 9] ol & E‘—@,
sholet. Aojo] 21k A4 Aol whet G A] = <=
ol A 159] ol 223+ Aojihs B4 ti o2 Akght
<Table 1>2 v A A} A& 7| A} Y “fashion’
o Qlo] BEom HA AL P L B, 4]
6}7\] & ‘cruelty free
fashion’, 18] 11 %
o2 AF /\]—
I} FE7F A o 1
<Table 2>2] U4k Al

o R ‘k-m

o friendly fashion’ 5-2
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Table 1. Window collocations (3L, 3R. min freq=3) of ‘fashion’ in English newspaper

Keyword Rank Frequency Likelihood
industry 1 13 64.873
week 2 10 51.863
vegan 3 23 47.795
brand 5 7 23.201
luxury 8 4 18.27
beauty 9 5 18.234
eco 10 4 15.872
cruelty 11 4 15.602

Table 2. Window collocations (3L, 3R. min freq=5) of ‘fashion’ in Korean newspaper

Keyword Rank Frequency Likelihood

vegan 1 102 148.342
eco-friendly 4 28 56.604
domestic 5 26 70.765
sustainable 6 8 50.288
ethical 3 12 47.67
brand 9 26 42.563
digital 10 11 41.861

k 14 8 36.477

7] AF W “beauty’ = <Table 3>] o] 5
o A &2l x| o] ‘k-beauty’ & EH &= 97| Zro
o, o] W2t A “k-pop’ T} &7 AFE 7| = 3ti}. fa-

shion’ ¥} fF-AFSHA| B = “brand’of] gt ¢15o] RIH

=]
St 1R T} 8] A HE] A E ‘products’ o] T3 &

O gho] ARE-E AL Qlth TR H| A - E EFER f-5)
KBS w2 ‘clean beauty’ 2 ¥] 71 3| A E] 3
2 913 ‘halal beauty/makeup, halal certified’ o] ofj gt
=9k o] F A 1L

G} AlFE 71AF W ‘cosmetics’= <Table 4> 4] 2}
Zro| ‘beauty’ 2} 5 U3t ‘vegan, halal, brand’ o] = 7}
A AR, “cruelty, free’ | & 2] 2] axv]ef W EH

ENEES

Table 3. Window collocations (3L, 3R. min freq=3) of ‘beauty’ in English newspaper

Keyword Rank Frequency Likelihood
k 1 10 65.192
products 2 14 43.531
clean 3 6 38.183
halal 4 6 34.001

brand, brands 5,6 8,6 31.943,29.767

vegan 7 16 29.488
pop 9 4 20.018
fashion 12 5 18.234
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Table 4. Window collocations (3L, 3R. min freq=3) of ‘cosmetics’ in English newspaper

Keyword Rank Frequency Likelihood
cruelty 1 6 31.772
vegan 2 15 28.238

company, companies 5,7 7,5 23.504,21.101
free 6 7 22.824
halal 4 20.152

premium 9 3 18.376

launched 10 4 17.368

makeup 11 3 16.744
brand 12 5 16.35
biggest 13 3 16.285

3t o 71WE 27 BAS 7H2Ich £& company, T glom He B o dat Edo| A SRS
premium, launched, biggest’ @} - X HE1} o] 3 HolZr) E3] ‘Qlt] Hel B E9] H| A AAX o
Ag e a gzt ol 2 BAFEo] Zajugl 5} FESE A ACR Rtk B AagRE Bt
FE HAES Eshs AN 8 BlEo] 30 7|9 ER ¥7 FE ofoldli E =T A% oA
A 27 e A vl 1o =) o] Wl sieh
<Table 5>©] Ayt A1 7|49 “HE]’ o] BEo <Table 6>©] Bk A1 7]A}9] ‘BFAE ¢lof B &
2} A1E9] “beauty’ &1 o] O - AFS}A] v A Aw| o} T o, BAE, S oo E FE AW, v 8
2 2H 28kl S -CH1R) FEP Aol gol = FO] =, B P A, vl (S ol gt
Table 5. Window collocations (3L, 3R. min freq=5) of ‘beauty’ in Korean newspaper
Keyword Rank Frequency Likelihood

clean 1 25 197.049

brand 2 46 176.023

indie 3 13 106.522

vegan 4 57 89.208

item 12 7 45,988

health 14 6 42.81

trend 15 8 40.692

Table 6. Window collocations (3L, 3R. min freq=5) of ‘cosmetics’ in Korean newspaper

Keyword Rank Frequency Likelihood
vegan 1 138 342303
brand 2 60 219.89
female 3 26 138.991
animal testing 5 17 96.298
domestic 8 21 44.042
ingredient 10 10 43.106
market 12 14 39.086
certified 13 13 38.852
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3. WS Hl M, RE| 2 7| 9E W M
TA| £ 24

2012:3 2 v ¥ GAF AR 7] AR A A9 A
A ddd 7| EEET o) FA Aoy, 22
3] w7l T UREALE 7] AR A= <Table 7>} 3¢
o 4 A F A7l I} FE ool 055
ot 2 AASE BAT 714 74 o Eafel] o
Hkelstr| = o HAI S& B ook wredsto] Bl
Aol thgh T o] 2012 FE] R E S ElT
<= Sk v W S 714k 292012 312013
o] 7ol A A At

201349 G2 Al B F- 7] AI A FAFSHA
<Table 8>3} o] o A3t ¥ & “faux, fur’ 7} 22 o
ol 50 A9 7IHER Yehdth & S=HE B

L3 SR

‘faux’+ ‘faux fur, faux leather, faux fashion, faux

pearls, faux goods’ 2| & A4 55 Z3 4-&
N3} e AR E LS B H A B A
2 #3357 Y3l AFg-E At E3] “a movement to-
ward socially conscious shopping makes some people
feel better about faux purchases” @} 72 %3-S 3
Aa7hset an 2 B4 ARES AFLe A B
a4 AE0) o7t o] 917 31 9 - ol ek,

201441 ¥4 B2 QR 7 AFE O] A Hele) e
H 5E 23 7] 9= ‘animals’ 7} <Table 9>2} o] L
ettt oig 7] == e Al A St e E A
31} #H3| ‘Torturing animals to test cosmetics is
wrong and unnecessary.’ 2} 22 X §H 0 F ALLE| &= 7]
Q]| &= ‘any use of animals — for food, clothing, and/or
medical research’ % & T}Fst J Jol A AFGEH I Q)
o} o] 79I = 0] F 20224 147] ARIIA T2
8] gtk

20144 v T gyt Al
10>0[ 4] &} o] o}k Bl 4]
olujohis Ul 2 S ALESIA B ARG FA
S HIA EAS sl A B d
oju], ALg 50| 05K Th 2 A A LS 2= whol#

Table 7. Correlated word pairs in vegan-related Korean articles published in 2012, 13

Year Term 1 Term 2 Coefficient

2012 0.552467486
Animal Fur

2013 0.652051

Table 8. Fashion or beauty keywords in vegan-related English articles published in 2013

Keyword Rank Frequency Keyness (likelihood)
faux 3 28 283.117
fur 21 12 101.962

Table 9. Fashion or beauty keywords in vegan-related English articles published in 2014

Keyword Rank

Frequency Keyness (likelihood)

animals 8

23 119.843

Table 10. Correlated word pairs in vegan-related Korean articles published in 2014

Term 1 Term 2 Coefticient
Ingredient 0.622385
Brand Meaning 0.58795
0.53656
Use Ingredient 0.526997
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FHAE 225t 512 Atg] 104 HIH M, SE| Bgl 24

< o] &t} ol= aH|AE o] ThSE R E Al EFS A 7S 2 BT A=Y 43 < Ao w6
A BlAS arshy] AlRAL B EE0] o5 H&- 2] 4Rl 3744 =5 vwstal 559 A9}
oA ofl 2851l Al HojEtTh EAE T &S0l FE ol R, B 9 &

2015 ofli= B T G, ANE AT 7] AF ol of HAE 2L 7| == SsHA] gt
AAE2E ), 7 = 7 e A AT 2 <Table 12>0f| 4] &1 &= oA @old-522016

ool SAsHA et =2 27k, tEA 5 1 = GREALR 7| A7 AL AL 71 AR S
7Rk Hd A Al S B o] Slok A HFIL USE HolEt) ‘5=4Y, 3%,

<Table 11>2] 2016'd =W B ¥ G2} A 7] BAE, T, B9 e ol 58 oAl dolie
Atol| 4 20138 FA}F Al 71AH] 7| I ESLE “fur’ o] & AIASE Bt o] & F3lf vl s Ao it
A 5788 Alo] woll |t A &2 543 719 = WA up7 R 2 SPE/ A E 2okl A TE BT
F e, REloh BelE halal e w7 MBS WY o pas) v o] g BAlol HolHSE HAUT
A5 B E o] Y=t 53] FrE HH AF=ol o AUTE 20179 AR Al 7| Abel A= o] S T EAE,
3 oF 3L Qloh & 152 W] Qs A= = A ol A A& dojute] =2 AHuA S ETh
U2 A, Algtd, S2S SR = = o 2018 JAF A& v BEH 7| AHE A ST
Folt}, o] WEto]| A ‘based, ingredients’ 7] Y =E-0] A, HE T 7] Y=L <Table 13>3} 2t} 2013
He] AES YUHEZA] ‘animal-based ingredients, Y oz} AR 7] Abo] o] 1] “faux, fur’ @} ZFo] w4 e

lard-based lipsticks, ingredients certified halal’ 51}
2o FF oA AFE-E T Qlth 7] Y E ‘ingredients’ =
o] 2022'd 187] A E7HA] 3| ATt ‘pro-

s ¢

ducts’+ ‘animal(-based) products, halal products, beau-

ty products, makeup products, cosmetic products’ 52
TN A g AL AR S ABolu B
g o] AR E = AL ofUth 2017W 9 vl w4l

L=
R

N

AETE Al 2016\ o SEAE RE W AE
£9] 3 153 #AH ‘halal’o] thA] T,
2018 of| = ‘fashion, beauty’ 7} 2154 W] A 7| Y E2 5
At 179] 7] 9 & “certified’ = ‘vegan certified, ha-
lal certified, RDS certified’ 52 2 t}Fal 7] 543t
o] 2 ‘RDS’+= ‘Responsible Down Standard’ 2] 2FA}
2, g ol AH& 5 o] ZlEo] Folu AEH

L i=2¢)
=23

Table 11. Fashion or beauty keywords in vegan-related English articles published in 2016

Keyword Rank Frequency Keyness (likelihood)
halal 5 13 140.11
fur 8 13 122.827
ingredients 22 11 73.587
products 24 19 72.677
based 28 24 64.7

Table 12. Correlated word pairs in vegan-related Korean articles published in 2016, 2017

Year Term 1 Term 2 Coefficient
Animal testing . 0.943731
- Cosmetics

Ingredient 0.79189

Animal testing Ingredient 0.77155

2016 Animal testing 0.613106
. Cosmetics 0.602658

Animal

Protection 0.591695

Ingredient 0.572495

2017 Animal testing Ingredient 0.559205
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Table 13. Fashion or beauty keywords in vegan-related English articles published in 2018

Keyword Rank Frequency Keyness (likelihood)
halal 3 25 259.557
fashion 5 38 218.341
fur 12 17 149.171
animal 13 28 145.264
certified 17 18 117.416
cosmetics 21 12 99.868
beauty 29 15 73.616
25 A e S oA Al EH ASS st <Table 15>0] 4] 2HQ1%= 20194 v 9j A, F¥l
< 5ol T YA AR 714 71 E FolA 119 719 =

2018 =) v]A T AR
A2 <Table 14>9} 2t} A

e 7l

A FEREE AA A

A AL 714k A9 719
o), e, g, A, A,
‘o, W o oo}

A ol
Ae710.55 H

P) AL AF-El o] A ALE 7] Afell 54 E RDS’

Q%3 W sk Aelef glek. U
Y HOHEE G AR

B, B,
7| Aol A e W

Hel 319 7] 9 =9} A 23te) v A g A1 HEl= o2
3}, $-2 oo S8l A Au| Rl AAH)

‘brand’+ ‘vegan brand, vegan beauty brand, vegan skin
care brand’ 53} gro] 220 A 8] 7 A| 0] A Ak} g
Ul AR BAse] @y o BYE S Hol
Z=T}. ‘beauty, cosmetrics’ 7] ¥ =E-2 2018 o] 0] o]
SAettE 239] 7] 1= ‘makeup’-2 2018 9] ‘beauty’
9] A& AFO| A ‘vegan makeup line, from makeup
classes to vegan beauty products making classes’ 52

FH o2 AFRE Q] 149 7] 9 E ‘animal’-2 ‘animal
test-free cosmetics, animal-derived ingredients, animal
products including silk, leather, and fur’ 3} Zo] & =
TR SEA ARt WS FE e A Fofo A &
= LrEbR T

Table 14. Correlated word pairs in vegan-related Korean articles published in 2018

Term 1 Term 2 Coefficient
Fashion Fur 0.678917
Culture Ethics 0.639983
Raw material Cosmetics 0.537075
Fur Padded jacket 0.535323
Vegan Fashion 0.525477
Leather Material 0.517855

Material Fashion 0.51179

Table 15. Fashion or beauty keywords in vegan-related English articles published in 2019

Keyword Rank Frequency Keyness (likelihood)
brand 11 44 196.48
animal 14 37 174.891
beauty 15 30 156.072
makeup 23 15 91.303
cosmetics 27 12 87.91
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IMAE 288t 5

et= Atal 104 HIZ IHA, REI Hal

A

=

AL

20199 w3 B AHE 41E 7] AFE ol A<= <Table
16>3} Zro] GAF A2 7] AF 7] 91 = 9] “makeup’ 2t U 4]
Sh e, Qe U, SR T g 4u
olEo] wradrh

202049 FAFAIE Y] v B 7] ARS Ol A =
Eht 7] 9] =52 <Table 17> A ¢} o] s A, FE| &
EFRE AU B4 AE 2] 2] Wefol ek Aol
. 79 9] ‘animal’ 2 5 & Aoy FEA JES X
oA L, BB N BAE NAT AEE] &
ulg WAt Asel B 7)Aol A no/banned/
stopped animal testing public's awareness of animal
rights, to eliminate animal cruelty, free of any animal in-
gredients’ 5 ThFgE 2 © 2 SASHCE 119 7| ¥ =
‘consumption’< ‘ethical consumption, eco-friendly con-
sumption’ 50 2 7 H 5 & Q|5 v A A& &
Z An| el B o] Tt 229 7| Y E ‘cruelty’ = F
2 ‘cruelty-free products/event/campaign/manufactur-
ing system’ 7} 7o) X185 0] 52 o] th gt 2432} kol
e AT AFE Y A 4nlE 2 279

‘sustainability &= 54 A &)l 7158 %] gHe AL
Z33 %] —’1'17]————’6]— A8} vrAS PASL= ‘sustain-
ability campaign’2 A7l 5= 7| Aol Al SA T
20200 UHF AIE ] B TR 7] APl A BRE =
T4, $E] Pl AR Tho] S <Table 18> 2k,
Aol Falldt SAHEY SEl =
Alo1E e Z e A2 A A S ARE-SHA] At
=2 d 28 &5, 7Solu 20 28 0] 83 )
A AjF=ol et =271 o] FA| AL QLo el E T
<Table 19>2] 2021 v] A A FA} AE 7| A9
ZINESS A, FE S 2ot v AlEe] 2t
2B Aol iRt Aeolth vl thAAEF A
‘vegan market, vegetarian food market, plant-based
market, meat-free market, meat alternative market, food
tech market, sustainable diet market’ 52 2 X] % F r}.
28%]9] ‘eco’= ‘eco-friendly, eco-responsible’ 7} Z+-&
FHoR AE ZAERE A7, HAlE, AW Au|A
5 Thopat o o of 4 AMEE|Qlet o] 2]k 1] A Ao

E}Zl 0 2 3l= AH| RS2 ‘vegan consumers, health-

Table 16. Correlated word pairs in vegan-related Korean articles published in 2019

Term 1 Coefficient
beauty 0.60445
brand Cosmetics 0.5188

Table 17. Fashion or beauty keywords in vegan-related English articles published in 2020

Keyword Rank Frequency Keyness (likelihood)
animal 7 53 231.813
consumption 9 40 195.837
cosmetics 16 20 106.932
cruelty 22 17 92.332
sustainability 31 18 72.702

Table 18. Correlated word pairs in vegan-related Korean articles published in 2020

Term 1 Coefficient
UV-rays 0.92942
0.82887

Coral

UV-rays 0.76077
Leather 0.62377
Filling Padded jacket 0.58031
Sea 0.55665
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Table 19. Fashion or beauty keywords in vegan-related English articles published in 2021

Keyword Rank Frequency Keyness (likelihood)

market 24 89 208.651

consumers 25 43 181.933

animal 27 38 161.839

eco 28 23 155.662

cosmetics 30 20 150.851
conscious consumers, ethical consumers’ 2} Z-o| T ot A = W3} oS A H okt At Aa) =
8] BlZdo] oby e} A2 A7 2251 f-E A9l 4Bl At o A eyl FAF AT LyE AR RO A A Y
2 EAE I QI 5 2o et HelH 7] 9= ‘animal’ S AR 7)Aol A LA o' Frbs o,
& 20189 - H F13] 57gstal itk 53] 2019 o] & 5¥ FrpEo] A Sl )l
2021 GHFAEo] v ¥ 7| AR ol A s A o ghlElth. vl ZIAF ol A ‘sl A, e, 3 o
Bl o} hed gl Akt A| o4& <Table 20> 9] ‘01 o} 52 AR 2018 E 57] A|AFcE 53] Lyt
EE OR, o= IPE Y SetkaY TS v E E}%k Aimel A Agwre] A&Aor sttt 2021
ot Al Fol tigt A=A OIAE o Fof ti gt 7] A, FE Y AR W=7 G A Stk Bl AE
ARE o A Ab5= ARE-E ST 45 S8 HAd-FE ok HiAY S EFEE &
20223 157] 9] A} A& 8] A BH 7| A S A= QIgH 2| oI Aifol w2 2013 A HE] 2018 E 7}
SE A gt FA7E =2 R oY s A, 7E A 39 9| = ¥ o] ¥ 9 ¢Fo] oF 2.5u F7}skgd
o} A EH o) gtk T 7|7 Atk Al R Q] v A 25 8213} 9 31(Choi & Lee, 2019), 2015 K- 2019
& 7] Abol A= <Table 21>} o] 58 B & M50 WA7MA] B AE mhold 2 X13Yet thE Ao A A
WA s T2 S A7 A A= /e ERE Holgrt S7ste FAIE EATHJung &
Bae, 2022). & A Lo A =2019 o] E 2 &= v A 1| A
4. 29% A =9 I el of] TRk AFS] A A o] ALE3] FrshAl )l

o it 2 Aol 25510 & A e

U] Av|ARe] wjAY S dijh Bt o] L o=, v s Al B e ek HR e A A =2
ZE| T Q) Ao A B3] 54 & HE| Bofo| A= FAZEAG 109 7F A E & oW A Wt wh
AU S-S S 27 = A7 2] o] Fof 8 2= Zelstara) gk A A 29 "5 Al
2] 31 QlTh. o]of] B AL Zu ol A v AUZ, v A 1) 2012 5E] 2022 18-7]714] 9] A} A, Ak Al
A F-Efof digt B =7 A 10 ZE o B A H s} o] Bl # 7| AE S wAlL FE T =Sk A
3 gl Felshe Ae AMA AFEAR dA st A Dol o2 A e Hotrt A= vy we

31,2012 78 20229 1:27]744] oF 10:d7F2] 8] 7 FH| 2} AL o] 52 <Table 22>9f o] A 2| == 3]
US HA 7|Afob o A, e, e Tol Ml koAU S EE ) o WA oA FA = s Aol
A& Sl 2= AR o wIAY S eI S AL e Ol Ak, A ko] A A A o = e HE FAlE

Table 20. Correlated word pairs in vegan-related Korean articles published in 2021

Term 1 Term 2 Coefficient

Attack Movement 0.540412

Table 21. Correlated word pairs in vegan-related Korean articles published in Q1 2022

Term 1 Term 2 Coefficient

Animal testing Cosmetics 0.574919

~ 640 —
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Table 22. Fashion or beauty topics of vegan-related newspaper articles published in Korea from 2012 to Q1 2022

Year English newspaper Korean newspaper
2012 . .
- * Fashion: animal, fur
2013 ¢ Fashion: faux, fur
2014 * Beauty: animals * Beauty: brand, ingredient, meaning, use
2015
2016 ¢ Beauty: halal, fur, ingredients, products, * Beauty: animal testing, ingredient,
based cosmetics, animal, protection
2017 * Beauty: animal testing, ingredient
* Fashion: fur, padded jacket, leather,
2018 ¢ Fashion: halal, fashion, fur, animal material, vegan, fashion
* Beauty: certified, cosmetics, beauty * Beauty: raw material, cosmetics
* Consumption: ethics, culture
¢ Fashion: animal . .
2019 * Beauty: brand, animal, makeup, cosmetics Beauty: indie, brand, cosmetics
* Beauty: animal, cosmetics * Fashion: leather, pants, filling, padded
2020 ¢ Consumption: consumption, cruelty, jacket
sustainability * Beauty: UV-rays, blocker, coral, sea
2021 * Beauty: an.lmal, cosmetics * Consumption: attack, movement
¢ Consumption: market, consumers, eco
2022(Q1) * Beauty: animal testing, cosmetics
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AL 7FA I A A ] B A A o )] A7 A7) Al
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SARN L ZLE 7 ERE ERE AT X7t F3rth 109 7E] A Y Zof tigh Q124 W3S g2l
FAF Aol 5748 71 == ‘animal’, ‘sustain- TFOozH 7S 05 Bl B[R A H A E
ability’, ‘eco’ 5} Zro] Xt A A 2 Q1 ¥4 01]*194 = A= sl tisff Kok FghAo]al 212 o] =i
o7} gho] o] Foj A = W, = dnt Alwo] A shaL, 7])& Al F 2 A H 2 7 et ofy e A 28 4]
‘padded’, ‘jacket’, ‘coral’ 5} Zro] FA| o] EF ‘:7} 2UA ek o] S8 4= & Aotk ARt o
FAHLZ MFH 7Y EE AHE & Ut 354 2 HAY S| tigt Wile] 2 A 53] 20199
S 2E=20169FRE St A1FE HEH & o] v s A, vl FrElofl ek lgro] 58kaL QL
S H7 5ol ek A& A Q1 AL 2HjREo] & ok A A 1 =] A E AT EGS o, A A FE
H|7}2] o] d R & v A& drol5o| 1 A HsH= FAE Al Foll AHE= 2= olm] 2012 5 E A &2 o
Hold 9= FAloll 719 H EdEA L v AYE B AFS A Q1 A& Fol2 Aof vlal] =) A] o
of thet el 7|20l Al Ql= Ao = S A E 4= Qlrh of tf-gsto] W 2AE WA SEsHA H A2
H| AU Foll EHT* AP A T4 o] 2|42 o & oA AL 20209 58 Feg Tk fAFSHA 9 A 2 /e Eof
7] wizoll =5 v i A, 7 E EfEE Y-S oo of A ‘vl Al H vl A B S s WA
3 Zwlo|A] AsiE of waie Ao Ay & 201993 pehhir, o] A8 Absl 4 4]
AL b0zt WD BT b FA o] ¥} AFIAI ) 0G0l tha kA o] 2ol AT UL
2 RLAE AR 7|AF AR E 0] 8-3) o] F A EHEQ] S 51018} 2= Q) 22 o] 7| Q=2 A R thdat
BAH BN AT, EY Ao PHEA G Aol o Uolrh gl E AN E A&7k
ALS] Yol A o) vl s it e Edl=of ot bk o] sluto] S a3k AH| ZpA| HOo = o FE o] Bl
2 WSS A AlZbo A AT 4= Sl itk Aol So] Ao AHA Al Fofsta &S
A o1& 7E ek Y BIAY S B AP A= 5 SIS = Qlth ARAES o] & aLEsto] Al H B
2 agyda 22 54 A Aa 544 =535} NE ZTH oA E 2vA=2] vl T Ta5F
= A, AR A ] I ol A o] HIAY S = e YT AFY A5 A 2EA, 97
of thsff =AFsH= Hlol 232 352U thJoung et al., A, Al AF SOl it AR E A A ez Algd 2
2022; Kang, 2021b; Song & Jung, 2022). 4~/ u]t] o] o] QAo 9lo] Ko, AnH|RLete] FEAARE T 15}
A Dy A7t AL S Rche 2HlzE A9 I BHE olu|x] & 1F5}7] flsf AFERtol A o]
/= W3l Kang(2021b)9] AF-of| Al e vupb7hA] = av[AF A g AT ¢ e W oW EY |l
A W82 Al wetE o] e AS A 4 = Aot A w3 sl & 5 s Aelth
Uth e o 2= 53] i ofl A 3 A & e 9 ] A F& Aol A= s AR o B4 WS uig e
& A =Yste dFsol AR soiva 3l 2 o2 0 A AvbE vid oA 9 5 At
T AR A &) A -8-AZH(Choi & Yoh, 2013; Kim & A4S W = E Aotk A E Eof, & AT
Na, 2015; Sung & Kim, 2022) & 48]z} ¢]14](Choi & o= mjAH, Helo BiE AyErE AAFHo U
Lee, 2019; Jeong & Chun, 2021; Jung & Bae, 2022; Yoh, 2014‘34201 Ho] Aul Al v A I 7| AFE Q] AF
2018) #7 A7} &2 E] o o] F oA grow, vjAY TA Toj BEol= 27wl d, 85, Al
Zofl thgh axH] =} 14 A EJF 28|27 YA g ) Aol 2tE o] Jl=tl, o= A B e Zofete
2EE 24 o m AU 1A Sl &St DHsH dutH= 2oz g AVES 7ee=
Ath= TAE A} o] H gk Hof A 2 At oj @ &n|At Hto] A7 E P18 vl EHEE
2 BAE =Qsto] AA ALE 49 9 o) A2t} 2HA 833l e o] Zlo] s A A FE Auof of W F3F
7hE e B9 A g g S B AyA oz O = U H A s E 5 S Aolth kg = Ao
ofe = A== Fth= HollA A2 HE of 2t & A Aatol A B ey A, A9 22 AL
FHHEHNRE djHd 2 {E Fofo] 22 S AR L E A gttt ol H gt L[ PARS S &
2 A A& SA 5k th= o9& AdTh 3zof| At BlAYUZo] et AbE 4 w4l o] s
2 AF A= AFHL R e {83 AAFEE Al 9 R E A A o B A REF = 2 o Aol A
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