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Abstract

This study examined consumer attitudes and intentions to participate in reward-based crowdfunding projects
for fashion products. We focused on consumer innovation, price sensitivity, conformity, and consumer values
as factors that might influence such attitudes and intentions. A survey was conducted with 228 individuals
aged 18 years and older who are aware of or have had experience using crowdfunding. Respondents were
asked to answer questions based on the example of actual fashion crowdfunding projects. To analyze the
data, reliability tests, the generation of descriptive statistics, factor analysis, and multiple regression were
performed using SPSS 25.0. The results revealed that consumer innovativeness, non-conforming tendency,
and emotional, quality, social, and ethnical consumer values had a significant influence on attitudes, which in
turn affected intentions to participate in crowdfunding. Consumer innovativeness, price sensitivity, emotional
value, and social value also had a direct influence on intentions to participate. In addition to its academic
contribution, this study has important marketing implications for project initiators striving to identify and
understand consumers who are willing to participate in reward-based crowdfunding for fashion products.
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2021), 2016%1(1069] D)ol H|aA=
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Figure 1. Research model.
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Table 1. Demographics of Respondents (V/=228)
ol 72 N (%)
o = 111 (48.7)
o 117 (51.3)
20ty 32 (14.0)
oiz 30cH 56 (24.6)
40cH 91 (39.9)
50CH 49 (21.5)
nlE(gds gg els) 115 (50.4)
22 0% DA £z 0l2) 4(18)
pE 109 (47.8)
2002t ojgt 22 (9.6)
2002H~3002H Ojgt 39 (17.1)
SET A5 3002+2i~4002+2) 0|t 45 (19.7)
4002HH~5002H 0|2t 45 (19.7)
5002+ 0|4 77 (33.8)
THOH/MH AR 9(39)
AR 12(5.3)
NS 116 (50.9)
xlof 22X 23 (10.1)
A 11 (4.8)
St 13(5.7)
ES=] 26 (11.4)
7|t 18(7.9)
nsstu & 0lat 22 (9.6)
- HEC xHel/E 31(13.6)
oyst xHsl/EY 155 (68.0)
CHere xisl/Z¢ 20 (8.8)

H2: 4nle] ARt AR ek-madgel digt
=] ks vl Ao,

H3: aH|7he] B2 AT sAEe] Aekesndo] st
el ook A Aol

H4: 282} 742 s dA4E0] Sef-mgof theh efof
B v Slojdt,

H5: vz} AV (AEHA S, 53 S4d)e s AaAlE
o] AekeEHFol st T golojmo] Jake v A
ol

HG: 2u]xbe] /AR hAAES] SeksEHgo] tet
g tol o) wo] 9fakS ]2l Hlolc,

HT: 4vlAe] B2 A3re mAEe] Ao cage] et

ol ofmol o= v Aot
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Table 2. Crowdfunding-Related Characteristics of Fashion Products

Table 4. Factor Analysis of Price Sensitivity

B0l g N (%)
=E X o]
SeleHe oix| ofs S0 o ot 228 (100.00)
S0 & glch 0 (0.00)
- _ ZE olct, 58 (25.4)
NHE Z2RcHY A o _
RS EES O asen 170 (746)
03] 70 (74.6)
IHE S2PCHE Kol 5s i
23| 6(7.0
35 014 1(48
102+ & ojgt (3448)
102t 2~208t & o|gt 3 (22.41)
IINAIE F2tReHY Ert S 202+ &~302t ¥ 0|2t 2 (20.69)
300+ 2400t 2 0|t 7(1207)
408t & 0o|A 6 (10.35)
100t & oot 20 (34.48)
o 2l~208F 9 oot
T p— 108F S4~200t & ojot 22 (37.93)
Con 208t §~308t 94 oot 5 (8.62)
= 302k @l~508t ¥ ojgt 7(12.07)
502t & 0] 4(6.90)
Table 3. Factor Analysis of Innovativeness
IRX|
i H
2010 sx=s 8 T
H3l2F  Cronbach a
M (SD)
Li= T2 AFFERD M22 2301 T3 a8
of 2ol 1 it '
L= M2 g JdER0 HA 0|85k
- 84
Ho|Ct,
Li= A2 Z0i| Ciol HESECt 2400] Bt 83
L= A1 Sstof BItsict 81 654‘354
MY L= M2 248 Alshs DiXIE X 79 9'2
ROLEL) : ’
XOR=C. 301 (1.05)
Li= 50| At8al EX| =2 AS 78
AE5H7| ZO0tiCh ’
Li= S MED S5 AR 22
R 75
Zofsict,
NZS oHSAE)S Lris S22 5o, 74
928 1l- =9kt VAT (Table 4)+= 4709 %X =S
sEtelal Qlglom, AHERe 53 31%, A% AlE T10]3)
x4 %(Table 5 37ie] & "@8}% 17H94 [ele

3, 7RI, 2 3] ek 57 Aol 217 M=3.01,
M=3.81, M=3.162%, SidE 1t <=, /MU EE =&

288 | Vol.61, No.3, August 2023: 281-295

IRX|
201 s32y 22 s
H3k2F  Cronbach o
M (SD)
ot dote MEs 7g o 1 MEe -
HAE S0l ’
_ - 2.10
Li= XEet NE2 27| HeliA =25k 82 i
244 i Lﬂ 52 - |Z|OH q ; ch 5334
= S Do X o=
oizte H'—[L?;.; Iﬂoala 2] 2ol o2 MZE 75 71
a5t oA} Lt
o ‘_* bl 3 381 (72)
Lh= 7tset 49 T ofAst A-E EX| 59
o= EHel LolN XE2 FOoHSiCh ’
Table 5. Factor Analysis of Conformity
IR
201 s328 o uaews
H35HF  Cronbach a
M (SD)
L= 2 ARME0| HOo| Fifet= MBS %
A ARX] o= HolTh(R) ’
Li= L7t 7HE KIS0 CHES AfolollA 2l 1.90
sA  J|MEO| FHAL tiEsF EH NES 2 78 63.37
g8 ALE/FoleHR| R=ChR) 71
Li= U} Or20fl E5 XES 2ofstn o 3.16 (1.02)
A AtgsteXlof thet AFS|A #E0lLE .66
He Mg MX| S=ChR)
7, o AR oL 2 WMo R mefE|gr,
282} 712 9] H(Table 6), 245} % a 4(efﬁciency)

ol
Mo
Ol
o
o

~

>

o o
o
:.Nz
E
=
%”,
\
X
Inf
=
O{N
o

¢

O
ol
2

b
I

A7

1o o o o T
H
[e)

ox
>

)
of
_i>4

|
.
o5

~ N
- -
B %
2o o

(

tu of

ifﬁ
I_‘}L

P A8 U 2782

10,5 o4k2] 2
4 2810

Halere wol
u} a211e 7

o s Aol A AT A A A
sl ﬁOIEP.”ﬂ B4 04 AT 5 A ol

=4 710,84, A2
} 1 0.54% L}E}wu} S A 7kx 2 YA

EZ—*.EOH Zﬂ*l% Xﬂ%

}
AR, A
0, Sl

fo
2

744 0.88. &

/HO] tl] X—I

iy
rUE

www.her.re.kr



>
=5
=
o
>
%
N
T
5
1
i
on
B
x
9!_!
>

HIX} 7EX|7t ThMAIZ S| S2tREHE0) et AH|X} EHE R HEHQ=0| 0|Rl= S&

Table 6. Factor Analysis of Consumer Values

HER

Human Ecology Research

DRX|
g0l M,
291 2328 S5l (=H%)
Cronbach a
M (SD)
o Z2HEN HAE HES] Z2A(2I)S 0fS OFETTt, 78
o Z2HEN HAIE AHES XIS hS MR 76
o Z2EEN HAIE HES FEtHoz DH° ol=gtt, 75
Ct2 AfRISE o] Z2ME| MAIE MES 7D A0fa Ziolct 75 561
gt g O ZESEC] HAIE KBS Agstc rw o} B4 20lc, 71 26,71 (26.71)
0 ZRHEN HAIE HES ARE U= ohS #Es Zo|c 69 o
0 Z2HME0]| HAIE HES ARE 1 04 528 Zi0|c 67 339 (64)
CH2 ARYSE 0 ZREEN HAIE HMES ALRS| =1 Aofat Zio|ch 66
ol Z2HEO] FAIE x%% ARBICHE 22 U2l 57122 & Zolct, 65
0 ZRHEN HAIE HES AHBS = CHTHst ZHE0| 20192 Z0|ct, 63
o ZRHE| HAIE HE \ M52 02 243 20/t 81
0] mER|E0| RIAE MBS 220| 0§ 248 HO|ck 81 S8
25k o m2AE0] HAE MES 0fS 2SS0 80 ‘4'698(21'4(”
0| Z2HEQ] HAIE HES SUSH MZSECH ALRY|7H0] Qa2 7 2 77 e
0| Z2HEQ] HAIE MBS QSOH AIRE 4 Qict 71
0 ZZHEN HAIE HES AR ARISS LHIEOR AN K97} S, 84 283
apoi e O B0 HAIE MBS 483 NES0| Ngsis 2ol 8 1370 (55.10)
o Z2HEE HAIE HES 95 ARIS0| ARRSHE Zio|Ct, 79 88
0| ZRHEN HAIE HES ARSI ARIS0| B2i93t Zi0|ct 62 284 (83)
1.69
qoxopx O ZEHEO] HNE HES Lt AiBSicilE LS ol ARIS0l OlsiE 201ck 74 804 (63.14)
0 ZRHEN HAIE HES ARBHE CH2 ARISS| 8L X2 Zio|c 73 54
3.56 (59)
Table 7. Factor Analysis of Attitudes toward Crowdfunding Projects
8|
20i0 sues e s
Halzk Cronbach a
M (SD)
L= oo HAIE HAHZ0| tel 2T o MBIt 75
L= meME HAIE MZ0 3242 JHXA (e 81
Lte m2dE FHAIZ ARZ tal OHEHS 7HXIA Iic 78 433
B L= 0| IjM S2I9CHY ZRMES B 22 £2 Z30jan M2l 7 61.92
Li= 0] I ZRIRCHY mame| tfs) Mo 2 DEEsicY A7 3_459?61)
Lt 0] hN 33te=my M i 520] 2itt 86
L= IhNKZ] FeecHy neREl L0| 7ict 8
5&% ﬁj 1901} o= EH” a9l Oﬂ 27H94 % JRro] AZEE Q7]

ol5lonz alAel Ak A 25 s 25 1A
o185tk

www.her.re.kr

SeH|AL 7B 9] o] skl aclel wiet A1zt ?-é% Hlﬂﬂ‘ﬁ%
o, AHARSo] AAE FeRe-EHy A Q
S22 7 (M=3.56)7} 7V &3k U%, lﬁr—aﬂi% W
A 712 (M=3.44), BMH 7121(M=3,39), AF=]2] 7H1(M=2.84)

A

Vol.61, No.3, August 2023: 281-295 | 289



ksl Ak - oleH

HER

Human Ecology Research

Table 8. Factor Analysis of Intentions to Participate in Crowdfunding Projects
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Figure 2. Results of the research model.
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Table 11. Direct and Indirect Effects of Predictor Variables on Intentions to
Participate in Crowdfunding
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