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A Survey on the Purchase and Preference of Golf Wear
for Men and Women in Their 40s, 50, and 60s
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Abstract This study aimed to provide basic data for the design and R&D of golf wear intended for 64 people
in their 40s, 50s, and 60s by identifying the needs for golfers through a survey of golf wear purchasing
conditions and preferences. The findings shows that purchases are made at permanent discount stores, and
information about products are discovered through TV and Internet advertisements. Golf wear is purchased once
or twice a year, with annual expenditures ranging from KRW 500,000 to less than 1 million, with single
purchases ranging from KRW 200,000 to less than 500,000. When purchasing golf wear, design was considered
first, with women preferring white garment, while men preferred black and gray ones. Men tended to prefer a
PK collar button fastening style, while women preferred a knit style with a round neckline. Women preferred
semi-fitted and fitted styles, while men preferred semi-fitted and loose-fitting styles, showing significant
differences. When considering the production of golf wear, the younger the age of the consumer, the more the
results indicated that the design needed to look younger, so it is the necessary to design golf wear that reflects
the functional need of golfer while prioritizing designs for various ages.
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Table 1. Where to Buy Golf Wear N(%)
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Table 2. Golf Wear Buying Information N(%)
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