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Abstract Recently, global luxury fashion brands such as Gucci, Saint Laurent, and Louis Vuitton have been
showing special interest in Korean contemporary artists and actively collaborating with them. This can be said
to be a new change that is distinguished from previous collaborations of fashion brands. Therefore, this study
investigated the cases of collaboration between global luxury fashion brands and Korean contemporary artists,
and analyzed the types and characteristics to examine the trends and characteristics and draw meaning. As a
result, fashion brands combine the characteristics of Korean art works of various genres with the brand concept
and pursued values to create new sensibility and high value-added products. It can be seen that the intention
was to prepare a place to draw out. In addition, it was found that collaboration was also utilized in terms of
marketing so that domestic customers could visit the brand store with a sense of familiarity by utilizing Korea's
artistic and cultural sentiments. Based on the results of this study, we intend to provide basic data for the
development of creative contents for various collaborations between fashion and art that can help develop the
modern fashion industry.
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