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A Study on the Effect of Selection Attributes of Agrifood
Platform on Customer Satisfaction: Focusing on the
Mediating Effect of Supplier Trust

Kwang Chul Kim*
Chul Moo Heo™

Abstract

In this study, the effect of platform selection attributes on customer satisfaction by mediating supplier trust for agrifood platform users
was analyzed. The sub-variables of the selection attribute were classified into diversity, convenience, information, commerciality, and
interactivity. The collected 190 questionnaires, SPSS v24.0 and Process macro 4.0 were used for empirical analysis. As a result of the
analysis, first, it was found that information, commerciality, and interactivity affect supplier trust in a positive direction, and diversity and
convenience do not affect supplier trust. Second, it was confirmed that supplier trust had a significant positive effect on customer
satisfaction. Third, convenience, information, commerciality, and interactivity were found to affect customer satisfaction in a positive
direction, and diversity did not affect customer satisfaction. It was tested to mediate between informational, commercial, interactivity and
customer satisfaction. These results suggest that the platform's informativeness, commerciality, and interactivity can increase customer
satisfaction by increasing supplier trust. As a follow-up study, it is recommended that the analysis of moderated mediating effects by the
conditional process model including moderating variables or research to discover third mediator(s) other than the supplier trust used in the

study is needed.
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