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HIEHAZ U OBLEF ZAIA Solo)
oIk DJFlS 2010] Bot ¢

ocoo=2

719 0|4 ¥ ME=
QiM|CHere At O 2luLst QiM|CHere ALt
(kihyun3481@gmail.com) (seongwon.lee. 16@gmail.com) (kssuh@yonsei.ac.kr)

mEp 2= optELE o] 88kl AR A, A4, F3E 25 s e 7P AlAoIH, ohitels THE AAllA
€ hAlshs < g8 Aot A viep 2 A AAZ o BAE B glod, viEp 2 Ujoll A opitelE Fel T
o= AA S Bk d7e BET A0t & A viEp 2o A ofrlet AHE B™ W] 7HA] 1T ofE|HE 54
(obrtel E3, ofrlel A4, obitet 2T, ofulel-g3t FEA8)o] AzE ohitet A FRAE wiAfste] v
ERH 2 AREo] Tk RHE e} A& ARG ool WA= gkl thell AT ol E sl AlFE ERE FAFA 196
He o s AEe AAsglon T T4 e B /M-S AFESnh B4 Aol ma, opitel 29, ofnt
Bt Z20dd, ohuteh-3t FEAEE 7He sl sk IT ol HES] Abgo] A7 ofutet A &1l S42< 4
Fe FT AR AUHAT o]FA FFE A7] FA2 AL A 5ol UEREE AA AR JFe FE

-
o

FIHth ® A7E ooz vep ) oputele] EGa AN GFE mAE We 2 7)E 2452 HZdY
The Aol 40 7]9fE At B3 g2 SUE 719A vEm 28 tARlsta Tashe | QoA &34
A 7holEE AT Aoz y|vHch
ZFA|o] ;. vEl 2, olblel, A7) Sl o|E, AAA, AAAL F<
w=2RA0: 2023 5% 202 =24EQ 20230 5 20 KSR 1 20234 5 31
ANRY  SIBHS| Fast Track  WAIKK}: O[5
1. ME A uehiso] Azt o3 lebeba A
39O H, Wired2021)% “$-g]o] Al A3 B
1.1. Y729| HHA 7F 2 wep s ZIAE wEbH 20 B 1]

AE stk A BaAol e wERH 2~
A7gol 202013 47791 2 olA 2028 =
8,200 @& HEZE AT FoZ o3| =
3} TH(Samsung  Securities, 2022).

HEFH 2~of] ik HAlo] Folxle whel, 8
Ao g% WERH 2O i3] B ATE°] T3
H Aok wepH 29 g g AR

g2 A o2 vii| 7AFuAelde] 7
HHA e 27} GA] FERk Q) wlE
= 594 & dAE A g9 3K £
Al AFEEe] d3lal 1 A3 Adsiy nFS
T de s¢d 7MY AFYE TP Morgan,
2022; 1A% 5, 2021). The Economist(2022)°]l

==

rlo

* o] =2

202295 AA st AHle] Y& ol FaE Z19(2022-22-0049)
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5, 2022; Dwivedi et al., 2022; 7}k 5, 2022;
Park & Kim, 2022; 32419 5, 2021; Lee et al.,
2021; Shen et al., 2021), WEFH 2 58 (Lee &
Rhee, 2022), WEFH 2 QIE|H o]~ Q4 (Lee &
Rhee, 2022) & THe FA1Y AF-E0] o] Fo
A3 JATE, HERH 2~ U] opnlere] A A3 o]
of ¥FE mA= 820 E FFol " AT
FZ3F AA o)

H A A AE 7199 Statista(2022)

1,002 & tiF o2 AR B

dstAY 7HdE aste ol frZ dAIA= B
£ Aol H7] fsiAzta gistinh 9,
DAANAE A FEAT vEp 2ol 8t
= AR 24%°] SHATL
wep 2o A E the AAEE 7H Wbt Ha

Ao X E7Fsdd e 8l Raual st &

£ 7ML S BoEnh A8 ATolA
Turkle(1995)2 232}l F3H3} 2241 3t
BN 8] EA R A, 7S AANA AEE
A A o] FA] Foh= ARRH S5 52 o)
At &) wizell, Lxzeile] AA 4
Z}ele] AAAPL O E F3& 7HA "o
o™, Taylor(1999) T3+ 71 AAlo A AHEE
o 0g AANL BA5T Aok FAHAT

2171 81 o] E(self-verification theory)©l] T2
NS Ao &3 Fure] THUSo] Alo]
BelFu7 SHe AAAL ol AN o
T BA o RSSO S AS5H 02 Fogitt
(Swann et al., 1989; Swann & Read, 1981). W E}
W 2ol A= oputelrt Ap7] S FdshE o
gelo|a} o E  opuleElE Fote] hE AME

Y% rfo o rlo mo 1
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S a RS 71 37 R A9} e Ae-S
S (Mozumder et al., 2022). WA, HEPH 2
ol A oprlels Bl ARilo] &AL dh=
250 AAL S AdE FIE 5 s o vE
W2 o] &of tigh =7} wold 4= S Aot

E AFolAE 2] 11 0|23 2] 71 o]&
< 7Hke 2 g3t 22 AFEES B3l wEr
H 20| A olulele]] FFg HAAG Flel Faks
H|2) = 813 Faol sl A A5 T3tk

RQL: AHEA olulelE BaiA T stnA
She A S TR Ve 2 ol 8415

= U Q4@ AR

RQ2: o|2lgt ofulet AAA glol] FaFs
= e 20 542 Folvk
RQ3: |23k olutel A Qe AlgAle]

o2 5]
WEESL A% g RS Folik

2. 012X &

2.1. HIEHHAL} OfH}EL

Het Agts golE 1992d Y AE|EE0

‘Snow Crash’@}= AAoA 2L ALEEHA=),
[
[e]

Lo

‘24, 1 o) & 53k WEKmeta) 2} A ==
FFE ok UM 2 (universe) ] &3 ofolth
t]=r9]  Acceleration Studies Foundation(ASF)©]
20079 A5o% WEMAE TR FE
297 A3 Bz o g grstd 7P E1
F&rolgta AostRom($dd, AL, 2021;
Smart et al., 2007), <747 5(2006)2 HERH
£ AMgEo] oluterE o] &8l AE], AA|, &3t
A &5< ot 7ME AAR Zelstdth 18



HEHHA L OfHIEL FAIY 2lo)

FekE OIxls 2010 et 2

u| =4 71 A A8F 8| (IEEE, 2013)E 7Ho.2 A 9]
H AR EASE AA, AFA 2 dAE
e 7PEtt Bow Rstanh
A3} 7hge] 3 e Z1E el }
o opulete] Wz EAGT. ohues
Fej(E A 5, 201008 7HX “7}*‘/‘1]71]«1
t}2 A}Al(another self in the virtual world)” S 2
(Bailenson & Yee, 2005; Balsamo, 2000; Jordan,
1999; Kafai et al., 2007; Kang & Yang, 2006; Yee
et al., 2007), AFEE2 ohlERE AEstal Frl=
A& Tl Aol Ashs 7HAE 2¥HsIE
3} (Kang & Yang, 2006; O’Brien & Murnane,
2009; "lolE, o177, 2014), JF-< HAH F3
AN ohrtere] FEEY 7)eed 23S 9
ohlERS AT APE % =72 s = It
(Cui et al., 2009; Galanxhi & Nah, 2007; Loker et
., 2005).
ﬂﬂE}‘ﬂ 229} ofrlele] tigt A= | e}
H2:Ql Second Life EA] tjFE FF3] o] Fo
Ak B A7-50] WEH 2 AHS «L_ o Y%
< HA= 2S5l dal A7l skew, A2kd
<71 (Mantymaki & Merikivi, 2010), 7]EH YA
TF(Jung, 2011), &= 2 FA 2 A4(Zhou et
al., 2012), A28l 2 1 Z(Shiau & Huang, 2022),
Zad 79 2 A2t Y5 A2 (Hung et al,,
2021) o] WERH 2= ARG ool S A< I
< HAgE ARES WA
obtErs} wEt 2 ALg ool
of gt =% ©ol | F Tk Hooi and Cho
(2017)= AHA13} g2 ofnle} 9j&7}y 247] 242t
(self-awareness) ¥ AF7] A 2 7 (self-presence)= #
A WP 2 A& ALE O EE Fole AS AT
3k o™, Li et al.(2015) %3} olulEl S B3 A}
314 AAe FHE Z2HE 9T Wu et

nE &

(e}
FH r“

27

B

1

HN

T

As 92

-

al.(2010)= AL HERH 20l A ofulEFE o] 83
AL Z T AR-g-o] HWERH 22 A& A<
FEFS F5 U8 2, Bessiere et al.(2007)>
A HHEE Arlo] st o] 32l BE
o7 YAdsh ol gt A 4leld dro] v
AEEANAA O A vERhES AFsHATh
Bullingham and Vasconcelos(2013)< Second Life
oA AREAZE AA o] AAlS Azt ofnp
S TS 959, Lin and Wang(2014)
AR 71 A A Tl oftERE 7HA|
nom Ry A4S 7Y A4 o8 F719
wet o 2A 2RSS FlsAh
oje} o] WERH 2 o] & oo FFF a9,
ofulete] FFE A7 Jid 2 1 I 5 wE
H =9} ojuteRe} TSt W APATE
g o] gkty. spARE, opuletol] FF7k AR}
7} BoFaA; sk AA| o] e ArglAl Al
g2 d2ses Ayl g d7e F
T AT B AT E AAA & olE
(identity verification theory)E 7]RFO.Z o}ulE}
AAAE ol FEFS vA= WEH 2 84S
A5t a WEMH 2~ o] & ok mA= FEFS

A7t ek

ﬂl

22. AN R7| gl 0|2
(self-verification theory)

AAQH EH ARS RS F U &
© 2 AoldtiRuyter & Conroy, 2002). AHE-E
22l AARE T2 AFEEAl AEsH]
st Qo] &3, F4137 22 thdet A S(Cue)E
A]—Q—%]—iEﬂ(Goffman 1959), o= AFElA A
M-S FH8E A 98-8 It (Wynn & Katz,
1997). Wi A3fo] obd HAFE 7w ARFY

it 4o rlo ox
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Aol dRolMe A AANE TF 1T
o HE FFAtt 2T AFUEANAE

AAZOIY AF S& T3l Aale] AAGe] &

rr

=" 4 21 om(Schau & Gilly, 2003), SNSoIlA]
= AXE, AT 55, ALl 23 Fo] BFAld
& H@E AHF o) 242 FFT F Ao

(Zhao et al., 2008). &3, 71 A A 2E
Al OE AP O Q1A E = ofutElel] A
A& Rt A7E°] YATHLIn & Wang,
2014; Messinger et al., 2019; Suh et al., 2011;
Ducheneaut et al., 2009).

2219l AARE FEAA gEla RAFE=
FATFoIY Fa3F AL Alo] HoFaAt
e & AbEE©] olslista dotF
& A7) 8Rl(self-verification) ]t} Z}7]
o] E(self-verification theory)ll 2]&H, A}t
Aile] &3k Feke] FAUE0] Alo] B
3= A A o] AP Aol = :Lxgzqo]z

olgfjs = wi, 7 #A ¥ Rk
S AFHoR Fo3K(Swann et al., 1989;
Swann & Read, 1981). Burke and Stets (1999)<
AFFES 2] gjlo] o] FojX]A] k& wf 11,
=3, R EQF AR AUt 2o 7 A

< =20 stk 54 JolA e 2
7] gRle] A oAF= IS Al dEel

AR

QL

N l‘ll‘

u>_|d

%

oo 2 omn de e
o > 4N rlo ro
H 2

FEFS HAH T2 oE oo &8 A= T
BLE Y] A= Y-S PIAA Ak Min
et al., 2020)

2.3. X}7| E& 0|E(self-presentation

theory)2t X2} OFHIE} EA| 20l

271 & ©] Z(Goffman, 1959)°14 = AHEEL
02 AlEEoAl AAlo] ke AR By
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F= 5715 F 7R Z FE3TKSchelnker, 2003).
A, Aol A7) 28-S B3l thE AE
B

AL T =S 5857 ol A7) 28 &

77 2 Aok 7 1A 7= Al AAAd
I AR A S 7R AFEE S o12E] 7] 9
gk F7]°]th(Kim et al., 2012).

o] g 57] 24AE-2 Ma and Agarwal (2007)2]
ATolA AbgrEol 22kl ARUE FAAEH
WE #5317 fste A7) 28-S sk A4
< 43t FRAHIITE o] ATl ofstH 22
Ql AFYEIS] 7P Fd & H(virtual copresence),
UAH ol B (persistent labeling), #7] F&
(self-presentation), B ZZ3}U & (deep profiling)
7550l AZE AAE gls =olH, A4H
A & (perceived identity verification)©] &
Vs A2 7oA E S8l 22l ARUE
AEEH o Bol Fs5Aes gk oA7|A Azt
B A Flolgt Aol & AFA OF T
U ZHE ALl AA A tis) gels W
=0 9= AR AFodr o) 22 A 4H
AA G ol tigk ATES FE 28U Aw
Y E](Zhao et al., 2008; Cheung et al., 2013; Chou,
2010; Ma & Agarwal, 2007), &= 1(Tan & Teo,
2011), 7Fd ©(Wilson et al., 2015) AE 2E| A
F=o] gtom, et AYXEAE= 7
o A7} o] FolAA HF3UTh

H B 2o A & A2 Akl 2l A
AR A= B2 2FoldEe] Aot Lin and Wang
(2014)2 AFgrEol 713 AlAIA BhF oluterE



HEHHA L OfHIEL FAIY 2lo)

FekE OIxls 2010 et 2

TS FRIsA =, o= ofutetel] 2]
B AARE FAT  USE grgth =3

Triberti et al.(2017)2 o}lE}/} A
7|z3te] AAAE H}Oﬂ?ﬂ'qﬂ s

Z_|

AqM 2 W H %%7—‘40171 “H?:Oﬂ TEAHL
2 A= g2 Ao =23 Holgn 1B
ko™, Kuznetcova et al.(2018)2 M 33+
AAAA S| Fz2rgo] ofbtel BAY FAol

FEFES 7E Zolga Ak

B AT e A" AAG gls HE
2 MY 2Eo| 2gsto] | zhd oputel A4
g2 (perceived avatar identity verification) 7)'d S
= g8, A4 oputel AN F<ls v
EfH 2 oputelel] BPT BoFuA} sk FA)
dol B WEH 2 AHEASA AltE e
gl gl ity Be Fxeka Aot e

Use of Metaverse IT
Artifacts Through Avatar

{ Avatar Presentation J i

(+)

\ ’
’

31, Ma and Agarwal(2007)°] <2}l #AHUE] |
A FEZ AFE vEM 2R SAste] 27t
ofutet HAA gelol FEFES vA= wERH 2~
71& 8% 9 HAA g<lo] WER] 2 A& ALE-
Ao wA & FFS ATk

I8 12 2 A79] A7 ZFolrth ERH20llA
A7y ofntel A Rl Y vEH T Ue
yl 70| WERH 2 IT OB HE AR W7, ofulet
H H(avatar presentation), ©HHFEF F-HE7H(avatar
copresence), ©HHFE} Z 23} T (avatar profiling),
olulE}- 7t Ad & 2F-E(avatar-space interaction)=
SHHTE Aot o] HEES AZd of
HEr A el Fol YIS vAH, T57

Satisfaction

Perceived Avatar
Identity Verification

Continuance Intention
(+) to Use Metaverse

x

Control Variables

Age

Gender

Education Level

Usage Frequency

Usage Time

Attitude Towards Metaverse
UGC Experience

Purpose

ag 1) @7 29
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A
=

(B 1) X2l OtHiEt Fxlyg =eloy

(e}
o

oot

A=}
=

DXz MIEtHA T OtE|HE

2l A
SRS

s
i
02

OfHIE} ZEH
(avatar presentation)

ofH}E} 2 =2+
(avatar copresence)

olHiE} == melz
(avatar profiling)

OfHIE-Z 7t &S5 ZEE
(avatar-space interaction)

47 Ao

olrle} EE A9 o}¥
AEg Fa omjest

11—
x2dS sl A=

olulE} £% A9 of¥]
A=E o) e ohileh

e
Hel e v AE

ohulebol Tig A3
A5 st QY obe
EE E3 omegls 7

S I~
2 5 e A=

27 ¥4 o))
53] opuiels} 7
s

cobulel 9w, 2Bt |+ olule} BlaE B 4| - ok} xed, Al | - E 29 A%
e | F OB O s | A s 7% s 2AR A%
Im oreae |+ OPIEE B, 2 V|- OE obwEst W | -ohile A7, B2e |- US o 2NAS) 4

A S ol A, B9 | EdAE GEE s | S 2 8% )% gt 7%
A7) 7% A% Q2 W obutet |+ ohulet B 8 FY |- WS Hr} 33 7%
S A 4 9E A%
O 2 WEH 2o ti3 SRS} A& AR % HHE 3 IFAZ), AYsl, 2881 5
o 3429 e U Al AL S AU 5L AUHE S5 bl F
itk £ A7 mgolA A, A, 8, e @ Al DA ek AE o) S5 8 T
W5, ARG AIZE wEbH 2ol tigh Bl s, AREA} O-& AlghEelA ve Z*Xﬂ“g HojZ Zlo|th
XilZ} A= A, veh 2= AR 5245 A ZEaA-g AASkaL ofutele] AL

3.1. HIEFHA 1T OIEIHEQ} X|ZHEl OfH}E} B

A 2ol

A7) & ol 2ol Haw, A}

T OES ASE o]8ste] AHLle] A
S Goffman, 1959). SFATH 22421
AHHA oA o] & 715 Xﬁﬂ"é w2 A

2

7} w28k 4= tH(Jones & Davis, 1965; Heider,
1958). B2 eael S7olA Tk IT o}E)
HES AYele] tJSFERFS FolE AL A7 e

AN SRS ST A

e 2 3

o 24
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& ol&st= 2ol e
g 4

o = )
t-sFEHT
HlAEl 2=

/\

(correspondence bias)¥} &

FYFAA A1) oluberE A5
ol} X Ashe vl A7)

z =
_J____E

o]-&-si

NEE Zo)H o7 3)astd]

L 25 W, 9% 7 %5( wEb 2 ) o

=
OTI‘

f]lolth.

=

=

= opnelE

SO R T G A4le 0}

et AAE S °E AHEEC] Q shed =
< & Zlojty. B AFol4] Azte ofutek 7‘3?(1]
4, 27 4 gloll F3FES mA= HERH 2 IT ofEHE
Mj% 3 £ <& 1> ol v Jhe W= Akt

7ol A= - .

3.1.1. OHIEl EH (avatar presentation)

9lom, ITE uj7) AFFES 2 AP O 2R E] AlS Eel 1)

Hal A e o BE Yskes tHE F A TH Talaifar

& Swann, 2020). Alo] AZFeR= 2pale) @

25T

L

dwg FRowH A AALL EHDT)
wEp ol A = ofilEl} A8 AIE sl te)
59 A7) BAEL
i, obvlet olw 24, el lr'mlﬂ =%/
22 %5 opujel HH 7152

I

H

ofute}

B8] RelFIA She AN ThE AR



HEHHA L OfHEEL FXY 2l

ol Al 2123k}, Bullingham and Vasconcelos (2013)
T Second Lifell A AMEAFE©] ohile} A4 Al AA|
ZA1E A A A Blal(re-create) 73 ShH=(edit) A=
dopdlon, AUE wEtH 2ol A= o] dF o)}
Ayztete BE o8 olbleE A S, Bessitre
et al.(2007)3 Loewen et al.(2021)2 AL E 7}
Aol A opatelrE o) d2olgt sk 508
AY3He AF3SIA T 53] Bessiere et al.(2007)
A2 dio] vt ARFSOAIA o dFQd B
o5 oputetE Ak Aol ¥ =4 vE
e, ARilo] 7HddAAoA BogAa Al
< ohule} 3 7]5E ol &3t AATS
T ATk ofHtELE Wdle EFOE Fu|
3} = ofrlel £ olE|HE= T-E Algol
Al Ale] oputel AA o] AU E HESok=
A Zboll o] FIFE WA Zlolth. o]of WA
7HaE o 2ol AAIg

ooy

X fo bgoof oy
rﬂi’l‘

HI: opAjE} EHE ) ¢ej nEps 2 IT of
BT E2] A}§:& X 2}E oplel YAy
Brolo) FHH o] YL njF FHojck

o7 v

3.1.2. OJH}E} BSEZ (avatar copresence)

H 7P AN A THE A
A ok 1177]% T3 =7 o|tKSlater et al.,
2000). Khalifa and Shen(2004)2 “Jtiwe] &)
ol g vH = 242 Feg4 45

S5 AR, i SA
| T JAEF 3 F= A, WA Tl
e Fo|= IT oI EY = Sk AA,
¥ (Ogara et al., 2014)3} SNS(Gao et al.,
2017)7F Zdeige] SR e o] FEFS =9tk
= d7E0°] ANS ™, Ma and Agarwal(2007)=

wefe 2ol 4 = xw% celshe oijere
Aot TR AR 238 8, ol 5
o= ALgAR Aol EAISAR vIEkH 2 B
Wel A ofrtel the opiberst AFaL &
B30 BAE 9 gl Hr, AgAEe
4ol wel ThE ohulebE ol g3l HelFan
sk ohulel FANL EAGT webd ohuier
2 53 4o ohulelel g AER Tj8hE L of
HlebE o) 83l &4 AW HAU Al E F
& 59 opulel FAEY olEIYEE T AP
o] W7} okiletel £RT BAYE SHelahe
o) 9 w1 otk olo] FuA sHES

The3 o] AR

H2: opIE} FEEZE FEGE AEH2IT
FE A=) A2 2 opiet IAY

Fojo) A =0] GEES mlF AHo)rk

3.1.3. OIHIE} ZZ2IIYE! (avatar profiling)

7P BRtlA e 7] )1 A2 AR AlA ]
2171 &1 HA3 vlwe] d 7A] o] & 7RItk
(Ma & Agarwal, 2007). AA| A|AN A= A2lo]
AFEANA =25 AAEQL &1l R A A
AR, A5 57t AFEHAN 7P 1t
Ae AXE, AE, EH, 9% T oS okt
e} 7] 50| dol HA Y ARSI A z7HA] A
oA A2t o]l opnel =AY IT of
B EQ| ALE-& TE ARESolAl W o}u}q.q
AA S o olsiATE
< gtk A F
HELS FEehe A5 E

b =& F= 9%
Tkl Ag w2 gky B o}
A &3t ohlEl 22
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Yl ol - Az

LY T ope) AL thSFEH TS 22A7]m
A7) &l 7FsAe B el olol Al WA
M thest ol AN,

H3: ofuie} ZERY g 89 F=IT of
EJZES] A}&S =]Z}E olHlE} FAE

el HE e FEFE rj¥ Aol

3.1.4. OHIEL-ZZt A5 EE
(avatar-space interaction)

HERH 2ol A= B8 7Y FXEell A ofnler
7} @53, ofblele ThFRE Elukel 59 &)
Yoo H&Esa e W LBA9 F5AE
ﬁ&r/}(@%ﬁ, 2022). Milligan(1998)°l] w}=

Foll A 7HQlo] &3F o, 2t Az 5o &
SA8-S A d I FZ gl ofzto] A7
t}. Goel et al.(2011) )3 I3t ofjzHo] 714
AANAE a7t 2 PP, F7t] g
oH;‘d—o] F+E v|s=5t ﬁ%JQ 213 .f?l_/\]-%]- 17]—
2 Aka stk 7MY 3ol A o S A
2 ALE o =E =o|H(Koufaris, 2022), 7}
3 W AA A 3 AP T F

Zroll gk 342 A o= o]ojxItk(Shiau &
Huang, 2022). Zk7] &1 o] &9l whet 7] &1l
o] o] Fo|X|A] eFE 735 Tﬂml AL 7z
= H(Burke & Stets, 1999)=
A FZhol A& o= APES
£ o] &3 F3F o] & Aol REEAYES AAL
RS ofulEle] Hojgk AT
71 5‘5'8}04 AAAE FASEZ(Triberti et al.,
g A eke] FoAg-e ofnt
A3 AEY F AUk o9} 2
|5k, opule-E 3t Fo A

O}d o Ho

¢

o o
ol
n.u >{

N oy

gﬂ
o
=
rot
>~ o
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ol e} B
A,

AR e the) 2ol

H4: 7} 32F8) ¥e2&7 HHE IT ofF
HE L] AR§-S 2] ofrfe} FAE 2

oo F5¢l FS 1H Aok

3.1.5. X2 OfHIE} BN &olo| st

HERH 2~ A& ARG O s B AT HF F
& WHpolth 2] 8]l o] 2o [q.euq AHE
Aol A 2HLlo] HofFa1a}h dh= BgFo] i

AHEZFE oSl IS ws w A&7

o] 713K (Swann et al., 2000). 12|31 A}7]
Qlo] T2 uff AAlo] &3 AAl O A=20
Z ZoJ3ktH(Swann et al., 1989; Swann & Read,
1981). 22kl AP A4 ALl AAAHE
Sl e "ASY FA =Tt STk A 2
©](Teng, 2017), WEPH =AM E ofulel A4
o] & AFEEFE QAAOH wER 2o
AL Fodstaiat k= o =7} wobd Zlolth o]
of o5 7Hd& AT

ot

HS: X]Z}E ofHlE} FA4 BFo].e mEMH]~
R AL o] o) FF X O] GO ] F

Aol

WEe B4 AN T o] tF 2nA
S 2P gFcK(Kim et al., 2009). AF7] &<l
o SJ3t, AFEE A7) Felo] WD 1
o] &3 Pere) WAl o BEAGT BT}
(Swann et al., 1989; Swann & Read, 1981). Z}7]
gl wrEEo] AR WA= 22l Aw
YE](Ma & Agarwal, 2007; Swann et al., 2004),
SNS(Min et al., 2020) 5 ThFst 240 75



HEHHA L OfHIEL FAIY 210f

%_

st 917

A AZHo] gk, oleiek Aal Aol F]utated,
HEM 2o A X ztE olulel AAA Eolo] H
Eb o) O gk ThEo) ko] HekE mXte= o
& 7He AN

He: 2}El ope} FA)5 Fele meinz:
ARGl T BEE FYAY Y

o) @ Zlojt

HEA2E Foke] ge AFEC] IT ¥
7HIT A& AME- 5o FAAA FEFs v
= AMES AZE3S $hoh(Zhou et al., 2012; Chea &
Luo, 2008; Ma & Agarwal, 2007; Bhattacherjee,
2001). 53] Zhou et al.(2012)2 7Mdd4 A ~E
ol 71 AlA o] & TSR} A& ARE- o=
TE A& RISk ol &
ATolA S HEPH 2~ T A& ARG o =0
Fe] FEE v Aolghks s 7HE S AR

._]
=)
o

Ry

filo
o

FHH FFL

=
et

H7: HE}RH = AR-g-of cf 3t

X% Ag om0 FHH FE

o7 v
Zle]

7 B 2
e

4. 917w

4.1. HO|E FZ&

B AT s AE e o83t HolH
SR = Ho HERH 2 A H] 23] A
H E(Zepeto) T8 FAE tdo= HAES AlS
stk AW EE 20180 EA13o 2022
71 4 7HaA 399, ARk oo’ 410%F
N, 72 ofoldl FulgF 68007 S ST =]
o Wb ESEFo| oL A, 2022). ©]

=

=

of o] oA 71 Bol o] &5+ AHE
S2E e g ATE FYFgoEH B A
o] AFEE Fo|uAl AT

folg 3 HAE AE AE o831
202213 12¢¥ 64 HE 7974 F 200 2] 7
tlolEl S 335tk

HAE SAETEL 7]E AFE 7Hte =
2 ot AsAY A= ANEetdoh
H 2 SlEjHo] 29t BHE EPWS F o}

E

T 282 Ko and Park(2020)3} Tivari(2014) A7+
£ Farste] MAs o] &ttt obuler A
ofule} ZEWUH S AZE JEste] o]-8313
o} o] EA N3t SAHEFELS AW E o] & 7
ol A& izt tiEtdA, el Dems

>
>
ol
oL

o (.
bt

N
QL
8
&
o
=
o
filo
=
oX N
o
fru
%)
e

tlo w

H

(N

—{E < Oﬁ _l:u":
Ju o oo 12 omx

Heg THRGOm, AET
1>o esheck

# Aol 47)e SYAFe oprbet E, of
Hlet FRER, oftel ZEshad, opulel-F1
WEAgel 24 =7l thsl B4, W A
£ BFE stk & A7) ) el 53
Mt AP AEdolse Ag JER E

6]

A

197



g M= FAA A E(formative indicator)
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T2 59l gelela A7k ohulel AAA 8
24eT7E AT A28 ohule AAA

S}21-2 Brown et al.(2016)3 Chou and Lu(2021)
SAETE Fasty Mgste] HdH A%
SA A

HEP 2 THE5E Ma and Agarwal(2007)3}
Ray et al.(2014)2] ATollA 2183l om, wEL
WX ARE 9| Venkatesh et al.(2012)3
Bhattacherjee(2001)2] AT& A&3FTh F5
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ARl wERH 2ol thdk AF8AFe] EjE=+ Chen
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*é%°ﬂ %‘ﬁsﬂ dehs B8 F7Mske] du
A 98 4 == 34t 181 2=
e FHAER SRIsk] fl3te] o)A A=

(attention check)@5-& A& F1toll F718HA T

ol
-
ole

AR A% F 20049 7 HolHE 33}
Rou, o'l AIE THA X SEAE
A 2g F 19682 HloJEE A3t <& 2>+
AE A JIFEATE EAS AHEg &
olth, A& FEAS -2 o] 99%(50.5%),
o] AJo] 979H(49.5%) 0.2 A #53 HIEE
AF P om, AFYE 2007 509(25.5%) 0%
744 Bgkom 40th7} 469(23.5%), 30t 71 397
(19.9%), 5007} 3275(16.3%), 107} 2978(14.8%)
o2 PAEACE SHA] 61H(31.1%) 2 2 1-35]
AHEES o] &3t szuﬂ(26 5%) AFNES A
o] AHgsHA ethal SR, SEAEY 4T
T7F A ES] HAY P%XPOV] Hoe A8s
3 FASEUS IRl SHAES] 13] HE
Al B o] & AIZHE 308 mIRko] 729(36.7%) 2
71 wkem 30&00A 1A3F ©]-&A7t 691
(352%) 2.2, AHt o]fo] 1AIZE PITHO 2 A|H E

= Zd#lo] sk Zlo] A=A 1349(68.4%)
o] SHAEL ofoldl 52 A AR Aol ¢l
Ao, ofoldl Azt Ay = SHAE 421



(B 2) A1SAH EF
CIECIE=2A)
A #E F N = 19
4 39
@2k 99 (50.5%) 158t AshEY 34 (17.3%)
S 97 (49.5%) Etn A=Y 138 (70.4%)
ol st AshEd 24 (12.2%)
10th 29 (14.8%) ALg-2L B 2z 3
20t 50 (25.5%) A 134 (68.4%)
30th 39 (19.9%) o}o] =l 42 (21.4%)
40tH 46 (23.5%) 4= 10 (5.1%)
50TH 32 (16.3%) ¢ 10 (5.1%)
A E ALE HNE AHE A& Az
F53] o] % 11 (5.6%) 304 HRE 72 (36.7%)
F3 - 43 28 (14.3%) 30% - 1A% 69 (35.2%)
F1 - 28 44 (22.4%) IAIZE — 241 48 (24.5%)
41 - 33 61 (31.1%) 2A1ZE - 3AIZE 5 (2.6%)

A A QH3H 52 (26.5%) 3AZE o) 2 (1.0%)
(21.4%), 9= A& AP 104(5.1%), = o Al 3 FEEAS B3 3488 AR FHED
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=g WSS s tHHair et al., 2019). E
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dlo]e] 412 Smart PLS 4.0 ©] &3l Ao EAH GO folg FHEAD o] g

o gesled, 7HEAe) frol & SHETAS
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(B 3) 228 48 2t 8

EIPEES E=84 . .
X £ I ™ X & INETRTDS VIF Weights t-value Loadings
AF1 2417 0.337 2.787%%* 0.869%++
AF2 1.984 0.238 2.557%% 0.794% %

ARI, AR2, AR3 0.791
AF3 1.850 0.397 3.578% 0.85 ] *+x
AF4 1.300 0.271 3,834+ 0.667%++
ACFI1 2.027 0.322 2.843%+ 0847+

ACRI1, ACR2, . .
ACE2 ACRS 0.724 1.800 0.534 5.535 0.908
ACF3 1.853 0.298 2.752%% 0812+
APF1 3753 0.115 0.937 0.88 1+
APF2 APRI, APR2, s 3.978 0.385 2.789%+ 0.936%**
APF3 APR3 3.534 0.353 2.423% 0.930%
APF4 3.161 0.236 1.981% 0889+
ASIF1 2.529 0.366 4.987%#* 0.901*++

ASIRI, ASIR2

B ) k% skskook

ASIF2 ASIRS, ASIRA 0.871 3.610 0.261 3.339 0.910
ASIF3 3.869 0.456 5,496+ 0.950%++

Note: p<0.05%; p<0.01**; p<0.001***; All tests are two-tailed

Note: AF=Avatar Presentation Formative, AR= Avatar Presentation Reflective, ACF= Avatar Copresence Formative, ACR= Avatar
Copresence Reflective, APF= Avatar Profiling Formative, APR= Avatar Profiling Reflective, ASIF= Avatar Space Interaction

Formative, ASIR= Avatar Space Interaction Reflective

foat 08819 @S 7HETH B Ax 74
o] B F5ahe 2L BRI, F4H A ®
o] ZAHETE 2lFAo] FHETA Tl

tog BgA Ax2 ZAE vsiseet
Fause] UHHS slstgon, 1 Aste

<3k 4>¢} 2} Cronbach’s Alpha 4to] 0.7 ©]7,
Composite Reliability 2+ 0.7 ©1;, Average Variance
Extracted(AVE) #t°] 0.5¢0]7¢ ¢ o mdeo] A5
AJo] dthal FH3CHFornell & Larcker, 1981).
<E 4F T8 IS F AR, B I 2

& 9 20 BF BEAA s S5
S AL Belstar
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FekE OIxls 2010 et 2

(B 4) orpeiset

B0l g MEE

B4 = &7 Loading Cronbach’s alpha i?g;;;ﬁ;e Ag:{;i?e!iz%nge
PAIV1 0.918
Perceived PAIV2 0.945
Avatar Identity 0.953 0.954 0.877
Verification PAIV3 0.943
PAIV4 0.939
S1 0.910
Satisfaction S2 0.901 0.905 0.906 0.84
S3 0.938
CIl 0.956
C‘I’;‘tt:;;‘;’:e cn 0.951 0.949 0.95 0.908
CI3 0.952
H 5) HTMT TE EtIEef 7HE o2atA
HTMT criteria Fornell and Larcker’s criteria
CI PAIV S CI PAIV S
CI - - - CI 0.953 - -
PAIV 0.582 - PAIV 0.554 0.936 -
S 0.889 0.717 - S 0.825 0.666 0.917
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Use of Metaverse IT
Artifacts Through Avatar

Satisfaction
R?=0.70

\

Yo

( Avatar Presentation

H1:0.229™ HB: 0.524"5

H7: 0.373***

SR
Perceived Avatar
Identity Verification
R?=0.52

—=

|
1
|
I
|
|
I
I
|
! —

[ Avatar Copresence }k H2:0.052 |

Continuance Intention | !
to Use Metaverse E

H5: -0.023

2—
[ Avatar Profiling J/:‘/H3:°-315" i 2'84
E Hi- 0305 Control Variables
i .« Age
[ Avatar Space Interaction ; +  Gender
\ / * Education Level
N * Usage Frequency > S CI™ oo '
+  Usage Time
+ Attitude Towards Metaverse - S™; CI"”
.+ UGC Experience
Note: p¢ 0.05*; p{0.01**; p{ 0.001***; All tests are two-tailed. \_* Purpose /

Qg 2) 718 48 21

B 6) d2A+2 714 4E

dE2AHF EEFHX t-value s

A — PAIV 0.229 0.070 32717 H1 A=
AC — PAIV 0.052 0.077 0.669 H2 712
AP — PAIV 0.315 0.084 3.733™ H3 A=)
ASI — PAIV 0.305 0.081 3765 H4 A=)
PAIV — CI -0.023 0.048 0.480 H5 712t
PAIV — S 0.324 0.064 5.045™" H6 A&

S — CI 0.373 0.068 5.451"" H7 A9

Fre — S -0.096 0.046 2.092"

Fre — CI -0.212 0.035 6.111"

ATT — S 0.574 0.072 7.985™ )
ATT — CI 0.452 0.062 7262

Note: p<0.05*; p<0.01**; p<0.001***; All tests are two-tailed

A=Avatar Presentation, AC= Avatar Copresence, AP= Avatar Profiling, ASI= Avatar Space Interaction, PAIV= Perceived Avatar
Identity Verification, CI= Continuance Intention, S= Satisfaction, Fre= Usage Frequency, ATT= Attitude Towards Metaverse
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(B 7) 04 2
UHE= B ™ a3 t-value A2l 72+ (0.25-97.5%)
A — PAIV —- S — CI 0.028 2.612%* 0.01 0.051
AC — PAIV — S — CI 0.006 0.626 -0.01 0.031
AP — PAIV — S — CI 0.038 2.663** 0.015 0.07
ASI — PAIV - S — CI 0.037 2.796%** 0.014 0.065

Note: p<0.05%; p<0.01**; p<0.001***; All tests are two-tailed

Use of Metaverse IT
Artifacts Through Avatar

—

Avatar Copresence J

I

'

'

I

'

|

I

|
T

1

'

|

'

|

'

1

[ Avatar Profiling | Faos0e

H4: 0.313**

1
1
1
1
1
1
1
1
1
1

1

Satisfaction
R2=0.70
-/

H7: 0.373***

Perceived Avatar

Identity Verification
R2=0.52

v

Continuance Intention
to Use Metaverse
R?=0.84
¥

~—
~—

H5: -0.023

Control Variables

Age > CI"

Gender

Education Level

Usage Frequency > S"; CI"™
Usage Time

Attitude Towards Metaverse > S™*; CI"™
UGC Experience

Note: p{ 0.05% p<0.01**; p{ 0.001***; All tests are two-tailed Purpose
(O 3) otgd XHE A™E A7 2Y
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Construct Cronbach’s alpha Composite reliability Average V?Z?/née extracted
Avatar Presentation 0.927 0.928 0.872
Avatar Copresence 0.923 0.923 0.866

Avatar Profiling 0.869 0.873 0.793
Avatar Space Interaction 0.962 0.964 0.898
ety Verfeaon 0953 0954 0877
Satisfaction 0.905 0.906 0.840
Continuance Intention 0.949 0.950 0.908
3) HTMT EtZ4 ZAt
HTMT criteria
AR ACR APR ASIR PAIV S CI
AR
ACR 0.429
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Abstract

How do people verify identity in the Metaverse:
Through exploring the user’s avatar

Kihyun Kim" - Seongwon Lee™ - Kil-Soo Suh®

The metaverse is a virtual world where individuals engage in social, economic, and cultural activities
using avatars, which represent an alternate version of oneself within the virtual realm. While the metaverse
has garnered global attention recently, research exploring the identity manifested through avatars within the
metaverse remains limited. This study investigates the influence of four IT artifact characteristics related
to avatar usage in the metaverse—avatar representation, avatar copresence, avatar profiling, and avatar-space
interaction—on perceived avatar identity verification. A survey was conducted with 196 experienced users
of the Zepeto platform, and hypotheses were tested using structural equation modeling. The analysis results
indicate that the use of IT artifacts enabling avatar representation, avatar copresence, and avatar-space
interaction has a positive impact on perceived avatar identity verification. This achieved self-verification
indirectly influences the satisfaction and subsequent intention to continue using the metaverse. This study
contributes to the academic field by empirically verifying the metaverse technological factors that influence
the projected identity onto avatars within the metaverse. Furthermore, it is expected to provide effective

guidelines for metaverse platform companies in designing and implementing the metaverse.
Key Words : Metaverse, avatar, self-verification theory, identity, identity verification
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