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Research on how to promote fashion brands in the e-commerce era
- Focusing on the work of a fashion PR agency -
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Abstract

The digital environment, which has been rapidly developing since the beginning of the 21*
century, has become more specific due to COVID-19, and marketing strategies are rapidly
changing to suit purchasing activities of Generation MZ, whose online purchases are
becoming the center of their lives, A public relations agency is generally responsible for all
aspects of making a client's product or service visible to the public through various forms
of media, Among them, a company that performs only fashion-related tasks is called a
"fashion PR agency". Now, the fashion industry is also centered on the e-commerce
environment, and various digital marketing strategies have been developed and directly
related to sales. This study examined the current status of online media and digital
marketing, analyzes the aspects of fashion brand promotion strategies and methods in the
e-commerce era, focusing on the work of fashion PR agencies, and suggests the direction
of new online and offline promotion methods based on marketing and technological
aspects. As a result of the study, first, theories on strategies for online media and digital
marketing were examined, and found that the amount of online promotion has recently
increased and become more specialized. Second, this study examines the concept of
fashion PR agencies and analyzed their main tasks through interviews with fashion PR
professionals. Third, based on successful online fashion promotion cases, the study
analyzed fashion promotion strategies and methods that are being integrated online and
offline in the e-commerce era. The main methods included SNS strategy, content strategy,
performance strategy, influencer strategy, and event strategy, and it is suggested that
integrated management is necessary for consistent brand image management, and an IMC
(Integrated Marketing Communication) strategy, which intensively manages all strategies,
should be employed.
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