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Abstract : This study attempted to verify how the selection attribute affects customer satisfaction
and participation intention to provide basic data for the efficient operation strategy of domestic futsal
fields. Therefore, people who used domestic futsal fields were selected as samples, and convenience
sampling methods were used. The final analysis used 271 copies of data. The data processing was
conducted with the SPSS (ver. 21.0) program, which conducted frequency analysis, factor analysis and
reliability analysis, correlation analysis, simple and multiple regression analysis. First, the results of the
study showed that domestic futsal field selection attributes had a significant impact on customer
satisfaction in the order of service, convenience, price, and facility. Second, customer satisfaction had
a significant effect on participation intention. Third, the optional attributes had a significant impact on
participation intention in the order of facility, service, convenience, and price. Summarizing the above
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results, it is believed that domestic futsal courts need to provide facilities and services that allow

consumers to enjoy futsal games more conveniently and safely.
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Table 1. Characteristics of the subject of investigation

Variable Items Frequency(%)

Gender Male 271(100)

20-29 182(67.2)

Age 30-39 70(25.8)

Over 40 19(7.0)

1 60(22.1)

Average monthly purchase frequency 2-3 187(69.0)

Over 4 24(8.9)

Table 2. Contents of the survey tool

Variables Sub factor and Contents Number

Facility 4

, ) Service 3

Selection attribute .

Price 3

Convenience 3

Customer satisfaction Decision to use, Valufa of use, Sajtisfying Expectations, 4

Rational operation
Participation intention Re-Participation, Talk positive, Recommend 3
Characteristics Gender, Age, Average monthly frequency of use 3

Total 23
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Table 3. Exploratory factor analysis results of selection attribute

Cronbach’s «a

Sub Factor Items 1 2 3 Deleed  Totl
Additional facilities(toilet, shower)  .860 .143 .180 .107 .864
.. Parking space 843 080 .184 112 .882
Facility Equipment (balls, vests, etc.) 83 28 129 146 80 O
Size of the stadium 97 306 185 133 .872
Kindness of the staff 248 854 258 143 .903
Service Staff communication 223 873 196 .166 917 936
Provide information 188 869 278 162 .900
Stadium fee 179 265 205 .807 .835
Price Food and drink 184 083 205 .870 .800 .878
Futsal shoe rental fee 062 103 111  .887 .847
Reservation 199 167 850 221 .903
Convenience Accessibility 214 262 846 204 .855 912

Stadium operating hours

241 368 .805 .160 .863

Eigen value

3.139 2740 2.483 2.449

Variance(%)

24.149 21.079 19.103 18.836

Cumulative(%)

24.149 45.229 64.332 83.167

KMO value=.879, Bartlett test x2=2739.019(P<.001), df=78

Table 4. Exploratory factor analysis results of customer satisfaction

Cronbach’s «a

Sub Factor Items 1 Delered Toral
Decision to use .902 .854
. . Value of use 871 871
Customer satisfaction Satisfying Expectations .880 .867 898
Rational operation .849 .883
Eigen value 3.068
Variance(%) 76.693
Cumulative(%) 76.693

KMO value=.813, Bartlett test x?=667.209(P<.001), df=6
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Table 5. Exploratory factor analysis results of participation intention
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Sub Factor Items 1

Cronbach’s a
Deleted Total

Re—Participation .861 766
Participation intention Talk positive .832 816 .824
Recommend .900 .694
Eigen value 2.243
Variance(%) 74.7768
Cumulative(%) 74.768
KMO value=.700, Bartlett test x?=318.937(P<.001), df=3
Table 6. Results of correlation
1 2 3 4 5 6
Facility 1
Service 487 1
Price 3567 3997 1
Convenience 4887 5857 4637 1
Customer satisfaction 5247 7667 5027 6617 1
Participation intention 608" 6177 4417 613" 729" 1
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Table 7. Results of multiple regression analysis
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Dependent variable Independent variable b s.e Ié; t D
(constant) .594 215 2.758  .006
Facility .086 .035 102 2.449  .015
Customer satisfaction Service 461 .040 517 11.522  .001
Price 157 .042 .149 3.731 .001
Convenience 223 .043 .240 5.195  .001
R*=678, F=143.056(.001)
Table 8. Results of simple regression analysis
Dependent variable Independent variable b s.e 1] t D
Particivation intenti (constant) 915 252 3.632  .001
articipation intention
P Customer satisfaction .802 .046 729 17.493 001
R*=.530, F=305.988(.001)
Table 9. Results of multiple regression analysis
Dependent variable Independent variable b s.e I} t D
(constant) .449 278 1.614 108
Facility .293 .046 315 6.435 .001
Participation intention Service 271 .052 276 5.234  .001
Price 119 .054 .103 2.193  .029
Convenience 255 .055 .250 4.607 .001
R*=554, F=84.897(.001)
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