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Abstract Due to the recent long-term economic downturn, the number of non-store and mail-order
sellers is increasing as prospective entrepreneurs are concentrated due to the phenomenon of
non-store start-ups with low start-up costs. In particular, in addition to unemployed young people
and housewives who lack funds, many office workers who wish to have a ‘two-job’ are jumping into
the business. Therefore, in this paper, we have moved away from provider-oriented service
platforms that are dependent on specific networks, operators, and service types. In addition, we
plan to design a business integration support system that can provide B2B services in the
promotional material industry that contributes to business support and profit generation of
wholesale and retail non-store entrepreneurs through sharing and participation. The proposed
system is judged to be a business integrated operation support system applying orchestration and
service management technology and enterprise business partner management technology that can
provide stable operation management service.
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Fig. 1. Structural diagram of the proposed

situational awareness system
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