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474 RS Aol gheo] 7I9Ee
394415 ) S s A58 e
3k A7) SlEiA ke il s dtheg,
Sung, 2019; Ferreira et al., 2020; Kim, 2022;
Latifi et al, 2021). w2 B2 7|9E A 54
B g AR G243} & tket Aok Sel 9
AR WA RS ZAF, oleld AE ©
Az HAL 719 o] feld G Foh
(Kim et al,, 2017; Jang, 2017). Wb, & dA+4+=

715lo] Mg AE e A BAE 2 A
ool A% F el 24 AAS 28 A

QN ATARE 7k Bl o] el e AnRkE
o] QIXe sl FAfekarAl sht} #2241 4t
A9 MuAE 53 71952 Y &0 st}
A 1Ao] 71909] AlE W AB|A A w24
Fosl= Flo] Fsk 1 Au|Ag] FA F SR
QAT It} (Blichfeldt and Faullant, 2021;
Sjodin, et al., 2020). ol £, ol 28l ¢
A9 M|~ G0 MFFakEA] geket u o
=& 3t At (Nylén and Holmstrom, 2014).
_‘% g 7N ‘:L]tl U] JI]X‘] }\]/\Eﬂo 1:%]0}01 1
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=2 g g 5 ‘Zl
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dEA0]2 (Resource—based view)ol| wW=m 7]
o UFAoRE gAlE 23 Apdo] FEato] AEE
7EE M) ol Aol 2] AHds Sl
63)\]94 a1 7].143}7\1 )\];q]i T ;\13]/\5—'_ 7HHL5}
t} (Barney, 1996; Varadarajan, 2020). o &4,
FH A =Y Az GF 7199 AAE
Qg A7]=8] R&D oFLAd o+ FAE vhd
ARIA A 71952 R&D oA o= 3%
2 S7kskaL Jtk(Jang, 2023).
A7} AT Aol 7195 gAIARI AlE
MuIAE el Qe teket FElE vhekst
Lol 1SS 9 (Customer Participation)
7121 Qlt} (e.g., Eiteneyer et al.,, 2019; Cornelius
and Gokpinar, 2020). o]&A] 7199 A% == AJH|
A _'Zili}\] 31]-7@01] _]_7“o] ilo%f)‘]-k‘— e 1:]-01:‘6]— ?SﬂEHi
7Fssh ey Aol w2 T 7RA] e ojaEd
otk 41, AE AFAF Je] Hojola, vE & 7}
A= ZE AR dske] Fololth (Cui and Wu,
2016; Fang, 2008). Az}e] A& &4, A A=k A
= NEEeN aAFAA A ZAE S8l AEE
A3 71 7@1@_‘:0 sﬂ/\ J/pﬂ a1l AlA|
ke e AR Al o) 14 F
5 =9, 91 2 A A
v AAES s flEiA A SRlE (4,
Starbucksideas.com) ¥ =25 O}Olﬂoie
ERskar AA s AR FAXA AAES N
k0l ZA]ECHLin et al, 2013). ©|&A 7190] =+
AL 17%43% AAE = "WV\ 7 el FoiA|
& AHRREo] QIAEHE T AR E7te]
H JEe = AN 5 71500 JJ”—ETH Al
& A FEl ARE dof AE Al W e
S}, IS FF AR FAAA AES ALt
ABlRREo] AAEE 7}5L uf 01
= 27 9 Yopt, 7 b F79 Al
3+ °ﬂ/‘1 7 3o ofghe| wheta] 2HRHES] Xﬂﬁ"ﬂ
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CRRE & A7 FHEI = AR A F5eh uA o FEE Al 8

A A7 T2 AF A Aol oA F
of" 7} 7149 Aol mAle gk Ak ek
(e.g., Chen and Liu, 2020; Zhang and Xiao, 2020).
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T’ O T

TCl-
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= T
= HolE
AF] Fel tigk 121& F3l 1o tiRIgh A

F 719 UF- P gaRlsk Alge] BiE A
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distance beliefs) ol th&t o] g FHsit}
1 FAs= A= Ut} (Paharia and Vanitha,
2019). AR ABlAF Poll 7h S79] SAls} 1
7 ol Whgell gt Q14& vl AFet A i
gt AAolnh gl Al Al el A o
WA q3te] Fo el Eetkal o] F 7 Jid
& Aol aEe A= EEh

A8y Aqtell W= 7] Al A YA

Chandy and Tellis, 2000) 5 t}eksl 572
A, YR AT B 3 e 9 (eg,
Cui and Wu, 2016) % ©foFst 117 Zho whao]
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Al 3o Fofate] AlFo] EAHES we] Unt
H|Zz0] olejst 1A o] D Q1A
ARE-E oA B7h71? B9 AAE Al @
Frolsh a7 9] Asto| whbA An|RFES] Al
gebd A7 olejst o e v R v
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A7 A A TR SRl gl olg e
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Folet 75, o] Folailthe 4RI v 4]
Aol Al ofDA QA= st olst 17 Fort
22 FHA| A Aty
olejgt o5k

7F@ebdrp olgjdt Sl sldsh]

e

eie rE:E

Aol

N
ju!

ul

il

(eg,
6:1/\L]o

=

i

P>

Al

ol A]
7

.

¢

miFF

ji

of whebr] A=) AdAIEe thiet 57}

CRER]

&A-*(Scherier, Fuchs, and Dahl, 2012),

35 4 8ol 7hs,

84

WL °§'E—°~

2. OJ=X! Z U M3 o
2.184M3} 712 Mt

) BA¢E Sdskar A
—fﬂﬂr(eg Ferreira et al.,
4 ARATES 2 78]
rohe dtskar itk

7lE B A Yz 7 o™
AL 7kez sh=Ao] uwkhA I:}Oks} 7} 9o}
(Chandy and Tellis, 2000). & &9, 2 Ax+=
202095 5G B4 AHIAZ T]Hto R g HA4el
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tReksiAA, 719e] sk flsiMe wes] o
S gjelto 2= SEekA| ot ol w, 71
HLollE 7K AxE Qs 1h=e AF e
ol For7]E A77t EEs] JEET Qo (eg,
Bustinza et al., 2019; Engstrom, and Elg, 2015;
Salunke et al., 2019).

flo 1% rr

2.3. 0% &o{o| ER

AARE 7 2ol 2 ool gk

2z
o
2
ay

of w2d A F /KK ggz FEEY. = Fang
(2008) AelMe AR AFAF ] w1 &
aA] AAIE el Ego] HeE Fa8 A AR
AsAolat, JRo] Axo] He Ag dujsity ¥
& WAL Adgke] 1A o] Swgh= AL 3ol A
A Az Fojste] 19 o] Tt AAE A
ol T35k S A ehe AEE Avjditt. & 1
ol AF HE= Au|Ae] A o] B} 2420
£ Fofste] T3 Agks sk Aotk

2.4 22 Ho{e} 2H|R}O| Q1A

2HRF] E A dAsA, 1 Fodof| dist
AR 7HA E= ArkE ATt A e Rk
of ZAnzke] Hrlel] gk A= =i otk
Schreier et al. (2012) A7) =1, o] 24
tjzRIgE AlFo] 71999 Hrtelurt taplgh A|ER.
o 7194¢] Al 5o o A 1] gl &ke
ZAA ks 73tk S HolFn Qv mdk
Paharia and Swaminathan (2019) <17+ w=w,
ARGAE TA0] TiARRISH A|lE-S Al F-el st <l
A& S BT Aol YIS wrhe s AS

Aow WolFal Qlrk ARk ot AREAF 117o]
CARRISE AlFel dist 17 Zo] B5 A5sa

e TN AT @

a1, LJIJ x]—o% upuo] s
3Ltk '3k AlAIES] Al BRe] Bk oj7] ERQlo]
e, st AAFOR AT BES AFE 9
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o mebA, A ERlE sk 1A Hol % 9
% 37 aEete] Ak oA AFE BkE 1
Fok= A F5 Aol
3. ¢t 2 3l J|M Il
3.1 S ER3 MIE Ht

B ool 4+= Chandy and Tellis (1998) oA A&
3 Al V)ES viElo® A83F Benner and

Tushman (2003) 9] &4l 7|8 AHeHES 3H2lth
olgo] w7 Al 7 7=, aAelA = THAE

R ]7171 el Mz 7ms FEshe Aol £4
S TlE 7 Al aAefA = RS
A7) SNl 78] A Vs 1A Y=
off gtro} AlEAl g A 7Rk AT ot

Tl 7IREe] Al & Tlee] AES ARt =1
71E AP IAEY) S FHel 23S B A
ghde], AP 7puke] SA & 7)ed] AEE AR
7F A oz "ol |gk Ve 7 AAES 1
HORE Sh= Alo] o ld, HIFF B A2 A
A THE & 7 e gAs Yristt
(Chandy and Tellis, 1998 Benner and Tushman,
2003).
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720 7% F5 udo] ofd A2 AR A 1A
S 5] g A dujsitt w7t gal

Mukherjee and Hoyer (2001) &1l w2, A}
O FHA

R

o] AlA|Fel Ag5 o] FAIEH ABAEE AZE
o e Fdoz Qs ® AT =
A& 7 stolH|IA AlFY] G- AlEE 7]

11 9)&o} 3hh= (leaning cost) ¢14] wj&o| @3]
A9 AlE B7HE st "okar gtk

&

rH
o rlo

o=

P

W AT o] AlF FHaE S AYAeE w8
S 7R AnfEES PR AdFE sk
tl, 71 YAl A5 71E AE AR o s
& WO R AE AMES 7154 Hefsk sidel + &
AS FA, 71Ed $E AV)ES v o sk AR
+ 7150 < w2 97 (learning cost) ©]
AAE = Qe REl=E, A Ao Ay 7 s
o] ol Ux] npl9] &g aAES 93 A2$- )T
& F7I Salolme At Anla w1 g
o] A A %S T AW Hitsl AV]Eo]
gy 7o) o EZ A2 7S Hjgo} sth=
F 2t (earning cost) & A2 A& Flot} 5,
T 7 ERLS] Sl B AR delA Q1AEE
%, @do] Q7] wiigell Rk Am|Ab HelA & 7}
A 574 ESle] gAlo] o] £2 AFoE AAHA=
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oJgke] 37 Fololrt, A, FH AlFA

AAZE T EFo] He 8T
olm&tHFang 2008). ©] 7
TR st sk,
Fol= Aol AIFE T A

of
(o3
of A [paN A2

Wy o o[> ot 2 o ok

A Ao Fojslo] A3
Zolth(Fang 2008). °I=
21 gk xolv E1& 71§90l
ALt o] Aol AES AN 7)Y
Al ZeysiA Eck

T 79 A Fol IS FEHE e o

HE HjbEo] QAR N
and Wu, 2016). %41, AE AFA2A 17 Foj=
TR G Al &k te] ARkl IAES
oo Z A ZAF 55 B3l o]FofAH, 7oA
Xl Az ofoltfolu} Y=of et FHE AF
T Aol B2 7199 /A FEA SR AlES
AAZ Jakstal FAISH B &, 3% AR A
FolHr I3 AQ1 Fof goletal & 4 glrk
SHARE, 3 JEAkEA 1A Fol= g Al
A 71 Hole] Tt AE Aot AES 7 5
A5e] IAE0] T MAAR T kst wet
A, Fol 39 Aol Wl =31, A Aol B

gebd % 9l (Cui
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th F2 FA9] Aol FAIE ] A 2wl
Hhgol A 4 glov Fefdt aAe] Aol
U ARl gk 2ls vk awlxbgol d7 /1A
2 ke Bk ol &e) aAe] Fofato] Al
F ARl AAIE 7] Wkl ARAlEARA 1
o] AT A 0R 2pe] Yzt nied A

OF QA" 5 gl
mebA, it anxkEe] Q1 Aol 54 A
e 7L 1A Y27t dkgdd At

o1gte] 17 Polurhs ur} kARl te) 2wz
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w7 2E 7PdE AT S Qitk s 0129 T HR)of YIS w5 Aot
) 7]A A AlFel st JHef = 4]
7 20 Auk B[RS AlE R 2 ellA] 7o) Az TAARJ] A (ol T2 715, 715 2 7) el
st A, Fost uA o] A HH Qe W) witel FRA A (e T8 71z, 7]
AzAz st A9 35 NEAE ol s 019 e AR) o FE JFS WA S Aol
ot 7ol webA AAES tEA B A ok 1 i Aol )& A]%}O]J— g 7)ol FA
ojck: /N #Aelx Fs AEAE Fold A ARl whajehd, T8 7)e Y OWO] WAEE Flo]
CEG AP AR AlGARE Folet 9ol Al Aup} A& =247 A28 AlFS B7ehs bl 7HE
AFE TS 59707 Frhek Aotk 93k 947} E Flo]y] Uﬂfol‘jr wheba], 7 erx*
oA 1A Fo] Fel= A DA77} o2} 5
3.3. =it 07 Fofo| ASAE St AQ1 WMol B g An|Rke] AlE B7el| T Qﬂv%LE
aHA| k& ol
71E AFES Aund 12 o AHRRE0] SHAIRE Al 7|aE 1S 7RO R §F AEE Al
OLX]EHZ‘ AFE2 Falidel Y3 FrH(Schreier et o] EA1E o], Uut AH|AELS AfFoE FAA
. 2012). Hgh a78o] tiaRlsh AlES 719 7 I ETE FRAQ A ¥ 93E vk Ao
1}7} RIS AlEETh o U Al F4S 7R A 53], o] AlFE B AdsE A8 AZe 97 E
OF QINE I o]Zlg FalA AR HAlE As SZAFV] S8 EEI R, e AHRkE
o HAR FEE T AS ATHOE HojFal o] o] AlAIEel theix] diFoR W& 7] o
SIth(Paharia and Swaminathan, 2019). 3kA]%F t} T E= geAs =4 Zojn upehd, 14 o]
& &7 A Bl 17 o] Dol sk At P} 22 FH JR7F AAE FrbA F3 R
o] 12 g A Hrke 1Es A EETh ol & 4= Qltk o] A, 1o A FH AlFAE
7HQ1e] AR =|2]2} #d¥ Elaboration likelihood oet Aol Tt AH|RES] 7E AlECR F
model= 71Q1E] AH. A7}k thde] ARIARI TRk, =57 xok Uze] st JRE AlFste] vlFR 1L
e olal] 7 E A RS 5] ne} v NS 915k AAIFE] EA1E ZolE=z Hrf B2 &
Zolgta A st (Douglas et al., 2008). o] Fdlo] H|AE9] Akl Y=E Hlddls Flojghi= ¢12o]
W=, FAIAQI AAIF] ZAIESE |, o] AFo] 7V Aot} W, 48 B4 1Ao] A& Ves
stolE A AlE 2 a3to] AFY ¥Rk ohel, Al 7 AR AE el Fojsk 35 A 93]
& 7|0 AL, A)so] T3 AlE A5 4] BE AdECE A7 U=E Hist AFoE Ql
A EAE BN FE FAAQ WA (o) AE = glomw A ARAFA G 17 o
el F2 Vs 9 7)ol F 9TFS vt vk 7} o]Foizl 57t AlFE Bkl oS 59AQl 4
of, T3 a3} AlE el dAetE el o & & otk webA, thya 22 7Mdo] EEHh
St ZNIARI T Ao Q1A F Aol B B &
A 7S] HalA e A2 AlEoA N A |E0] & 7P 30 7l 7N A 7INEe] EAl AlE AlE
o7t Zlo] ope} 7]&Ee| W 7es S83to] 7|E A el A] o]Folzl F 7HA] 1A Fgo
T 3 o] obd AjlEE 1A ko] Y= T 25 (A AFA 35 HEAD & A6l

& 9 AlEel AR AolEh, ARkl AHAE AE Hrlo] ThE S = Aotk
> TR :
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7P 3-1: 71 7Ike] Al AlFo] EA1E ¢
Al 7 2HgellA o]Folxl F 7HA vE
F50] 37 o] SBe 2019 A W)
o e 74 9 Aol

7H 32 A 7)) S
B A A 2k 30 AT oY
xlo%a]—
a4l A 7 5 45

PR 2 Zoltt.

4. o

7]_1\4 7420 9&3}] 1—31

o] “41611*1 2 (F
714 7]ak SA vs, AF 7)HF 8 X 2 (a7 2o
A AR AFA vs. T NI AAR 9

om 7}z 1‘416} xﬂ% ﬁﬂﬂ i}OE H]ﬂ%}-ﬂ ;q
X & 4 7K F5F
kw2 A 175 B: 713 7]k &A1
IAF, C: A 7k Fa, AR AFAEA 1)
ol D: A 7RF AL MakApm A A
o Al = AAFE g/\]oﬂ tfat 7)ARRo] Bl A
TA7F Ak 2F A (Between Subjects) & 73]
et AFd 2ARE EaiA S 9% AlE B Al

.T’_
[¢)

Vol 2 ) 2] B A,
41 AREZA 2 XEE

AEE fet A== RS 98 200 A=
ikl AgtEel gy 8% (A ' 50%, ¥
ol: 22.34) oAl Focus group interviews %
AR AL FEE Al 63"4 4‘3‘1011‘15 7 @
22 A7 GAlel| st g
JEF didzkso] Adsittar *@7—}3 ot 7—| Al
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Aoz 20t sHEA FALT} =& AET
A 714 A 2 A dalo] 71sd Al
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EE o] AgHgr ofeld AvhEES solda
AlFel &shs 20R, A Aelr: vkt A
Fre tpor A Pl gus udstu v

(e.g., Paharia and Swaminathan, 2019; Scherier et
al, 2012). & AFA AASHR= AFTEE Al 71|
e AE B FEeld A eE w2 7l
AFE Be Ze JHEage] &9 (eg.
Scherier et al. 2012). & A= 7140] AMZE A
HIA = AlE SAE 2 W ARE 5 e d
SRl 1A Aps 285k SAIAl AAE s 3
B4 o1 9 4 AAAS Al o
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4.2. 83 CHaRL S

/\1% _/]\_]H LHQ—EQ] Hs]—zo] ZOq] ELA(})] LHM—O
= 2APF AE 24 S5 Ygo] 2214 V)
AREe] |11 4 7] ARl theld & 16078S e
O® AT A Al 7 ZIAREe] tig 27
s $]5P e 5 5T (AE H5), 4
d 5 A 6*501 ZZEIH. o] Fol
] %‘“é %%% Eoet 1355 ALddt 147709
Ao Aol A8 P?i‘ﬂr. Aol AR
AE AITEAS 542, & 60.1%, <Ak

39.9%, B+t Hol= 22940tk

= 7;” 61—%4

U:FK

4.3. MR|= BN

£ AelA Ak&
7] HEHH
A e

4 5 Hske sl AEEE 54

7] YA =21} &d3H(Cronbach’ s @) 3 % 33}
Aok AE HE (2=0.924), 7]1& 7k §
=0.919), A% 719ke] §41(2=0.928), HH. A l%}
24 17 (2=0.974), % NIAEA
J(2=0.956), 54 FEol| e AT 2S5

doich

NS

Ath = B #FEY A8 09 ofdew v

7 age] 24 GRS SR AL 2 2
o Brhggct
4.4, W% 5%

2 A7 AgHI 538 AGES 4Y AT

o] A} el S 5 B S A gate

270w Sk s Ao ueb) 7)E I
B2 B ool il $Askh 2 el AgH
BE AR G5 1385 134 Shheldl 7005
2h7H TR S HEs Sge

24 el 242 o= kel 2ok, /)% 7w

oY
mlo

89

o] a3t A 71HEe] Al thaA= Zhou et al,
(2005) 2] AT-ollA] 7iet 574 S ARSIt
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Note. Dependent variable: product evaluation

Fig. 4—1 Interaction effects of new product in—
novation and customer participation roles on new
product evaluation
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Consumer evaluation of the innovation types and the dif—
ferent roles of customer participation in the develop—
ment of new products for service innovation

Hyeyeon Yuk”

ABSTRACT

This study investigates consumers' perceptions when customers participate in the process of innovating new
products or new services essential to companies in the era of the 4th industrial revolution. Specifically, this study
investigates how consumers' product evaluation varies depending on two types of innovation for a company's new
product development (technology—based innovation and market—based innovation) and two customer roles (as in—
formation providers and as co—developers) participated in the development process. The research questions are as
follows: As technology—based innovation and market—based innovation are different types of innovations, will con—
sumers' product evaluation vary depending on these different types of innovation? If customers participate in the de—
velopment process of a new product reflecting each innovation, how will the information that the customer participat—
ed be perceived by other consumers? In addition, this customer participation method can serve as an information
provider and a co—developer, and will consumers' evaluation of new products vary depending on this role? As a result
of verifying the hypothesis using an experimental method, it shows that consumers' product evaluation differs signifi—
cantly depending on the role of customers who participated in the process of developing new product development
process. In other words, the results indicate that the case where customers participated as market information pro—
viders in the process of developing new products is more favorable to the new product evaluation than the case
where they participated as co—developers of the new products. In addition, there is an interaction effect between the
type of product innovation and the role of customer participation. To be specific, when a product reflecting techno—
logical innovation is released, there is no difference in consumers' product evaluation according to the roles of two
different customer participations. However, when a market—based innovation product is released, product evaluation
1s more favorably perceived when customers participated as information providers than they were involved in the
new product development process as co—developers. This study is of theoretical significance in that it distinguishes
each type of innovation and verified how other consumers' perceptions vary depending on their role when customers
participate in the innovation process. Finally, limitations and future study directions are suggested along with practical
implications.

Keywords: New Product Innovation, Technological Innovation, Market [nnovation,
Customer Participation, Consumer Perception, Product Evaluation.
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