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Tab. 4-6 Confusion Matrix of predictive Model
reflecting the mediated effect of challenge effect
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Success Factor in the K-Pop Music Industry
: focusing on the mediated effect of Internet Memes

YuJeong Sim* - Minsoo Shin**

ABSTRACT

As seen in the recent K-pop craze, the size and influence of the Korean music industry is
growing even bigger. At least 6,000 songs are released a year in the Korean music market,
but not many can be said to have been successful. Many studies and attempts are being
made to identify the factors that make the hit music. Commercial factors such as media
exposure and promotion as well as the quality of music play an important role in the
commercial success of music. Recently, there have been many marketing campaigns using
Internet memes in the pop music industry, and Internet memes are activities or trends that
spread in various forms, such as images and videos, as cultural units that spread among
people. Depending on the Internet environment and the characteristics of digital
communication, contents are expanded and reproduced in the form of various memes,
which causes a greater response to consumers. Previously, the phenomenon of
Internet memes has occurred naturally, but artists who are aware of the marketing
effects have recently used it as an element of marketing.

In this paper, the mediated effect of Internet memes in relation to the success factors of popular music
was analyzed, and a prediction model reflecting them was proposed. As a result of the analysis, the factors
with the mediated effect of 'cover effect’ and ’challenge effect’” were the same. Among the internal
success factors, there were mediated effects in “Singer Recognition,” the genres of “POP, Dance,
Ballad, Trot and Electronica,” and among the external success factors, mediated effects in “Planning
Company Capacity,” “The Number of Music Broadcasting Programs,” and “The Number of News
Articles.” Predictive models reflecting cover effects and challenge effects showed Fl-score at 0.6889
and 0.7692, respectively. This study is meaningful in that it has collected and analyzed actual chart
data and presented commercial directions that can be used in practice, and found that there are many
success factors of popular music and the mediating effects of Internet memes.

Keywords: K-pop, Internet memes, Success factor, Process macro, Logistic regression
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