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Abstract

In this study, in-depth interviews with Hanbok experts on the development
direction of the Hanbok culture industry were performed to listen to
professional and future-oriented opinions for the development of Hanbok
culture and the Hanbok industry. Interviews were conducted with 12 experts
to identify the perception of the Hanbok culture industry and to confirm the
possibility of sustainable development of Hanbok as a global culture. First, the
results of this study should be preceded by the establishment of concepts
such as traditional Hanbok, daily Hanbok, fusion Hanbok, and new Hanbok,
and design, education, and government support suitable for each field are
required. Second, the responsible craftsmanship of the Hanbok industry, the
development of Hanbok design with the aesthetics and convenience of
Hanbok designers, multi-dimensional research with high academic use, and
systematic support for various Hanbok-related programs and events by the
government are needed. Third, the government should promote and actively
wear Hanbok through various media to revitalize the Hanbok culture, such as
establishing a Hanbok wearing day, reviving etiquette education in school, and
providing local-based Hanbok wearing experience education. Fourth, in order
to cultivate professional manpower, detailed Hanbok education by field is
necessary, and specialized education tools, such as distribution, VMD, and
stylist are proposed.
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Table 1. Changes in Major Materials in the Nation's Hanbok Retail Industry by the Year(Unit: 1 Million Won)

=

[}

Gl

Hanbok

retail 2007 2009 2011 2012 2013 2014 2016 2017 2018 Rate of
busi change(%)
usiness
No. of 1489 1,445 1468 1517 1478 1445 1489 1529 1425 %
businesses
No. of 2200 2093 2125 2158 2,089 2060 2,100 2213 2,014 92
employees
Sales 83955 91112 93,932 91369 87831 86387 93439 047 gisa3 101
amount 5
Operating o051 65761 73,438 70225 68122 63,494 81782 84939 70,966 117
expenses
Thesglc;t of 42060 42115 49587 38,583 41906 40753 47,835 53,149 40,178 9%
Sales/
administ
gl 17,890 23,647 230851 31642 26216 22,741 33947 31,791 30,788 172
cost
Persanal 2723 4753 5373 7190 6418 7063 6947 8803 7434 273
expense
Rental fee 7,662 10,984 9048 9,885 9776 8089 8213 9737 8312 108
Other 4860 7,910 9430 14567 10022 7,589 18788 13,250 15,042 310
expenses
A”S;;‘;‘y“a' 2613 4237 4499 5701 4567 5576 6310 8165 6,710 257
Total floor
area of the 20210 7676 86,154 91,521 79,054 72,685 75581 97,09 80,743 114

building
(nf)
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HES A5k Qltk(Lee & You, 2005). @A) HEAIGS 1. /24 U Az}
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hlee & Jung, 2021). <5 AA B9 B GELHA 450 gde 3, B 9% A5UAL A

B AYAFN FEARAA] HPL FHo] 43%, 2 Aol A7EAL gEEsie} selo] gigh AL 214

ELARHC] 36%, TAold ogdol 30%, i HEHOl o gopuy, FEBSMIYC] W U] T AL A7

20%0] £oR FAEAL, TE ARl lofdE BEE sl BAske Aotk B A5 s A9 20-30d9] @

Fe7t 88%, GEE 7145E Hoke I 9%, 7195 B aAs Ale] dEdet olF A 209 ool 38w

e 1.8%9 oz EAEHCho, Chun, & Lee, W4rF ERog AAEg=d, W gidx AZe e o

1998). o= #2015 4R RIAEE o] o BEyaso] xfo|ESH 7+ tste] Emo]R]oA] ARE 4

= Atde] st W, ofpfgom Agshs WS FEE e, ERY $A olFX AL B o] B W

BE et SR glon offdl AR E AU g ygolgen oo Folg dk WPom APeidd. @

AvtH oz $1%E 1 QIck(Shim, 2017). THE Abgde] 2007 4] ARAE WA ZAE 93 Yoon(2019)9] sHERE}

AR 20189702 4o} S8 2| He] Ws} Fols FAH 9} Cho et al.(1998)7} Lee and Jung(2021)9] FHEAFSIS]
=

o 24 g vigor AuEH Table 13 Zth ot AaTo] 1R B8 YR 7|EAQ ES up

Table 10 UeRd Hie} o] ARJAIG:, TR &2 % Lee and Chung(2019)9] AYATE voz <IgH
gt N1 OC‘O‘HPl ghofule} FejH], xR T A& L8le 2A-Holsto] gHE Salol HE Abejo] <14l Wl wp
S71E & & Qlrh 535 7|9t Azbgold, s]epEH] A 7PsAde] Zagt 9o Hig 1Ad dRor LA
7} & 202 ZUMNES UeL Sich @A Ropd & o} olE Higeg 2ES RO 8-> Table 291 Ztt
Aol mrgsiAl B Fe] Slar, el & w2 ole] whet 20231 29 8U-19U7HA] = T AR}
< AIHog APl QLo BTt JAIT aAT 1278 Aoz IDI(n Depth Interview)e] Hog A=
O] ARRA R, AR o] BE 22l npleR o] A WHe APstArt. olE Hol Sat WAL ol EX
g g2 =90 AR HE A2 ofEee AL 9k 2 Table 33 Zom F WHAE =2 A w4 THIG
Aoty Qe o)A Fra, AAEate ThAstRE Q] S v giE 5%o|glth olEHEE= AR} Aol oA
FEL SHEET diojo] oESH H1, ARAHoRr: HE S ookl AEA £7] gt A AEwgoz A
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Q= A gasta ok ZA7F o)=L gl Aol o197, BH7IHL ladder-upTt ladder-downe] ©A 74

Table 2. The Expert Interview Measurement Question

Classification The content of a question Mzis:;rtcie;:int The format of a question
Age, place of residence, position 3 questions
Demographic . . . . .
characteristics Education, industry career 1 question Optional questions
Detailed major, Hanbok brand type and specialty. 1 question
Awareness of Hanbok culture phenomenon 1 question
Hanso_kdcul‘iure Awareness of Hanbok industry 1 question
ana Inaustry - - - - i
Perspective on the development direction based | question Open-ended questions

on consumer needs

Etc. Additional information and advice 1 question
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Table 3. Personal Characteristics of Interviewees

A e 4 o oRE WA S, AeRE 8%
7153} Lo thek FONE Wol Lok WHoR A
stdet e 24 2ol B A5wd 8o dn 8
He gurizeld A% A 239 8
2 W gAstel Aty FAA
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th. ogRe] fee s}t tholo]a#:(affinity diagram)S
ARgSt] HIE @ £AE7|E YAEeR /43 U
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Interview . - "
. fan Position Career Major(speaallz'ed)' fle!d, Hanbok type
(distribution)
person
A 51 Professor 26 Traditional culture and founding, fashion marketing
B 60 Professor 26 History of Korean clothing
C 67 Professor 37 Korean clothing composition
D 52 Professor 25 History of Korean clothing
E 44 Professor 20 Korean dressing project, fashion merchandising
F 51 Professor 23 Traditional culture and founding, fashion marketing
G 53 Professor 20 Creative Hanbok design, fashion design
Representative Traditional Hanbok,customization/rental
H 58 ) 30 .
/designer (on/off line)
Representative Traditional Hanbok,customization
| 54 . 21 .
/designer (on line)
Representative Life/new/traditional Hanbok, customization
J 59 ) 20 .
/designer (off line)
Representative Life/new/traditional Hanbok, customization/rental
K 47 . 23 .
/designer (on/off line)
L 56 Representative 30 Fabric production of Hanbok

/designer

(off line)
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Table 4. Expert Perception of the Hanbok Culture Phenomenon

An in-depth - ] A g
. .ept Keywords in interview contents (interviewerees)
interview
Generational differences, SNS proof shot, Hanbok trip, Hanbok experience, Hanbok wear
movement, increased interest, K-fashion, global culture, traditional culture pride, national
image rise, recognition as cultural product, MZ generation, everyday wear, Hanbok in the
Hanbok - - .
lture palace, Korean Wave star, K-pop star, hands-on education, Jongno Hanbok festival, daily
Hanbok, nationality-free Hanbok, unsanitary fusion Hanbok, preconceived notions, one-off
events, lack of publicity, reduced demand for Hanbok, legitimacy debate, issueization,
adherence to legitimacy, flexible change and mixed terms
QAatol, S| FHo] e qlAHel AEReY F wrdlEolor & Ada. ga Bokgle] FEHE 4]
4 WA, A @ /A, UdRE] gl RS o 219Ut (AR [)
groz N AF FF0) SRIH, FARRY 35
g ==t ARAFe oHERS] g, AAGE o “FEL} Hoe gHEL glojsl olAFEoL] ZHEFS
520 @Y, T3 TeUEA v s 28 5o o FHE Foo| gFolE RIS Y= FEuE
&t Aol vty fHEESIEAel wet W27 A4 oAl REsly Q= ghEAg] 231o] 5ES A= F
ASHA W8e d 7IMER ARt Avks Table 49 Hxo]m slapzloz HUL} oj~ AEZ] g #H
2t HHE & ZZE3ge] gojal= nlEE EQEXJAL of

B papoE FLuEon] FHEL HEL

A lXjzpol7F SRR, KFYSFE A} o]HL] o 7|33} QL7 tjolE FojAetE gHLS 4
U= o] F Aggojzl ojEe] HE S slglcty 7 ol2rleg 7]ojsiA & Holu, 1Eo]
Hedole. Ak v, AauE], opaxl 2718, of Aot 2L @ o, T2 gF ojf IS o 27
2= ROl A2l E AgZE FHoE ofFRoL o TFAgy dHE o HeAS LzlA EHx]
HAZ, FFE fARR YUE KPR T]e3) ko199 EF SNSO GHE O] ZiF B3l 3l ofgl
H g 2el5L sHEo] BHoI) Yol FA Zo] LFFYLL THEYs] 2EoJLf QO =]
[k o2 g Algho] 11 FH, AL aHE ggo FHHE e 715 xjlo] Q= Aoz oF
HHL, B2 SO oF, Z dEF AF= 9gF olQ, THRY oJHER Jx[A} FHHZoZ oy
oz Ao Qg MZAHES] A4 74, e giso] B gt Flo] Heleof o FieL
dE 9JrE 2y SNS Yzrego= okgnks, U of. MRS g2y FelZo] FHES FhES J1X
O Y Qlolf. oRE w&o] HREHoZ o]z 7 9loje. AlAolEo] 958 LalEHr}l HiL I}
2| e AgolA] Tt ZARSoF Sl Yol R]EE 27 QAR ea] HERSIO XA 7IAE oln
SrEolo 2 QIAIgle FHYISH ZFgfo] 7 oRS Ahjo] AA oz ol7]gle ofo]dloz BEHAIZ £ QIri=
AR HapE ] ol gjo] FY . $HES FEo] ZF AR, SHFAEREY] K—fashiono] o] H&ElZFo}
SH] Z)GAIHEE A Ya, LlFoloAlE Hojxl= L7 (AYHIAF K)

SHEol ghEo] Zpgo] e Ag gL AlgjEAlt]

Y oiRIQIEF ko] Hiohe QIR FdEo] viAE 7 “SlUE o] GBSl gt oJRIHEL} AQ FHE
2ol 2g2 ARFE SR (IR +x] 12, 2] of jgh BHilo] ofd elrEt 8] HEEsI tigh X}
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Table 5. Expert Perception of the the Hanbok Industry

Ap m-c!epth Keywords in interview contents (interviewerees)
interview
Reduced Hanbok market, insufficient government support, difficulties in  maintaining
Hanbok . . ) . T o
industry livelihoods, manpower flight and shortage, sluggish Hanbok industry, difficulties in maintaining

commercial districts, lack of marketing, transition period and deletion of Hanbok subjects.

60% 42 A 97} olale glolina. FYA] 7h 28 Eohs ofFtheE oS R Qg
Z gERoS Zysle] gHEYlHS FPPR-LaZo] YR FERAA TFer SHEER YRS 5Pt
1} olAE BAop ARop olg HEoz Zsiif of orgl P o gigod oopd 5 lesla T
HE&Ho " (HYA SR L) (A I 1)

ejolehs Aol o]d], = Fel7h FE ot g A, T2t Feed A= e AAE g
AL ofa] BaIZlo] LEYLCE AHRF UXE o2 HEopa, gHEtgos BRE wf Ao ofFgo]
H EHCE ZolzF & do] glu, 72i] AEHS Bgun. dEole 8y ekl e Ay &
Qv Qg Y ohE fzpel FHgE AL zhEL A dols exzafols FoF miEojf 7ol PRI}
FRo] HosiL} oz opyo] okE] HREslElx] Eel PYAEE Fke 2e)9l P SNS gHel 22
AF AALRF 5 olg Hio] rlssiu AlEL YHIE Sofr} HU 7= JJFAHES o] I
ofojt]ojL} mjz BFEY A7} el ALtk A oA FHjo] F-§o}x] Fopl A THEE #io]
2 Loy 3HE EXIx7) Jojf Hx E OFAE YPE T AR, 2] eHgo] AlAF¢l ojE oz 3
o] JE o]iFo] MEEA ofzs} mie] @ mlojLf Z &) flelAE F7F AFRA B B FEF E
)97 FE olglo] Qo= AL njz HAZ Eale Ly mlER]FR o2 K22 Fe Ahi7F 22
o] Qri Aoz 5L HEHZO] of C}Z &= gt Ae-Ede Fo HApelajor &
Hpske RSl AHo] diolx. AL} g Aolx, gt mjAIE ol F kels YR XE
olL sl wieajsiu FAFsIE SiAlLUZ? FHEQ afFoF gt (HF IR H)
draro] glE A2 ojzlo] SfEEA glrle] dEelo]
Hz5) Fo] FAYLch 7} AYE Elglo] HEG) ‘FelHOE FylojA] FIFHE) Hohs eHEe] T}
gl sHEIeS Lk ARSlo) L7} HFElelAE W 2t pEpate] JE 25 FFolA g Hl=
2 sty oj5o] mleygls Feloz ol el 2= A, G AFY R 2R Bl 7
Z z]&z] 2Ly HQsk ALk sjFHrre FH A2 FJu Y= olgd & afdelor & A} Bl
T} LAA] 2a] AEoJAS sk sHElY] e AYHrh HESHES T2 YAES 2afelntl
o] LAJoF 8F A shEpe AzZ BErEEo] ozl Hoys t7u e €7 FZolx Fof
4] FjgFs) etajof shELCAfo]i7} 2oz g sl 2 Y FE ofger W xjelo] gk FEol A
oF ojxzo] F AL} Eol AJskHo] of] HHEO = gota. Y7 Y FoAE EoAS A Wt
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Table 6. Awareness of Develooment Direction of the Hanbok Industry

Ap |n-c!epth Keywords in interview contents (interviewerees)
interview
Government systematic support, Hanbok design development, talent training, industry
craftsmanship, multi-disciplinary research, concept-setting antecedents, advanced and entry-level
classification, Hanbok promotion, standardization of Hanbok patterns, Hanbok education,
Direction of intensive support, collaboration with K-pop stars, content development, theme tourism product

development

development, storytelling marketing, worker welfare, online market support, changes in expert

attitude, accessibility and convenience, segmentation and specialization education, distribution®
VMD education, establishment of hanbok dress days, recommendation of Hanbok wear,
support for Seoul collection, revival of etiquette education, and Youtube content review

3 oEe FHEY ozt A9 AUdAGlE FAAAL, A Ao ER ATE Higer e 3 4] Az

ool Heek et A, A9 S8k w2 o IEIIZHA AEE flst] AR, A, sVt dEElior &

P A, AR AFEAE YTl ohE GAE Ad ofght FHE Aol A2 97 AldES Aok Figure 1

T} TheRRt SR T2 o] JAA AHde] FEHOR ¥} gt

Uehdth & Aw7kE R4 © A, sl o

s Fg A 7] hE ErEA] 4] AfA ws, V. Z8

27 Fold A5H 28-S AR 9%, K28 it 9

g A EHteld A4, HE 9 AT aA) A vehd EEsE @l dis) K-pop 2EHES] =

teldz disat 4 Jks, dEest AT 94, 3 83 SNS AS2E, e ofd, o AlY Fo= =uielH

o3 ARsbEC] Hw Wsh Wa, dojdeln EAGF BT o] F7bE Wl dlold ARAES YA AL A

Y HFHoR WopEd 4 U o7 Awsh Waskt A%k BEe B8 Aw ARk @A, ANget 54

A AldsHct. EO] MEET HolgAw, #e AldiE ele s 7 o
Lifestyle Industrialization Globalization

- Infrastructure deployment and market
formation
- Foundation for industrial development

- Human resources development and cultural
commercialization
- Maximizing the profit of private enterprise

1

* Marketing-planning-promotion support
* Fostering Hanbok-related programs

* The field of traditional Hanbok research
* The field of design development

» support for multi-disciplinary education
* Development of new materials

Figure 1. A Proposal for the Developmental Direction of the Hanbok Culture Industry
(drawn by author)
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