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Abstract © In this study, we tried to analyze the characteristics of color cosmetics information search
and the major information of interest in the color cosmetics market after COVID-19 shown in the
text mining analysis results by collecting data on online interest information of consumers in the color
cosmetics market after COVID-19. In the empirical analysis, text mining was performed on all
documents such as news, blogs, cafes, and web pages, including the word “color cosmetics”. As a
result of the analysis, online information searches for color cosmetics after COVID-19 were mainly
focused on purchase information, information on skin and mask-related makeup methods, and major
topics such as interest brands and event information. As a result, post—COVID-19 color cosmetics
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buyers will become more sensitive to purchase information such as product value, safety, price
benefits, and store information through active online information search, so a response strategy is

required.
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Channel Section Amount
Web—text 1000
Blog 940
Naver News 714
Cafe 1000
Web—text 264
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Google News 212
Face Book 252
Youtube 550

Fig. 1. Amount of information collected by online
media.
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Fig. 4. Cluster distribution as a result of Concor analysis.
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