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Abstract @ The purpose of this study is to investigate the effect on the revisit intention and
recommendation intention on the golf course selection attribute factors of Chinese golf course users
using IPA. In order to carry out this study, a survey was conducted on 388 Chinese golfers, data
processing and IPA analysis were conducted, and the following conclusions were obtained. First, the
importance of the selection attribute was the highest in employee etiquette, and the price of restaurants
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and food and beverage was the highest in satisfaction. Second, as a result of the IPA matrix analysis,

there were 8 selection attributes for continuous maintenance, 14 for concentration improvement, 5 for

low priority, and 3 for excessive effort avoidance. Third, cost, accessibility, course facilities, auxiliary

facilities, caddy expertise, and satisfaction with user management were found to affect both revisit and
recommendation intentions. Since this study was limited to Chinese golfers, there may be differences in

comparing the results with previous studies conducted in other countries on golf culture. Therefore,
studies considering cultural diversity should be conducted in the future.

Keywords  Golf course selection attributes, Importance, Satistaction, Revisit, Recommendation
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Table 1. Characteristics of participants
Variable N %
Male 322 83.0
Gender

Female 66 17.0

Under 29yrs 62 16.0

30-39yrs 172 44.3

Age

(yrs) 40-49yrs 91 235

Y 50-59yrs 53 13.7

Over 60yrs 10 2.6

Under lyrs 45 11.6

Golf Carrer 1-5yrs 159 41.0

(yrs) 5-10yrs 145 37.4

Over 10yrs 39 10.1

1-2 143 36.9

Golf round for a month 3-5 210 54.1

(times/month) 6-9 25 6.4

10 10 2.6
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Table 2. Composition of the questionnaires
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Contents Variable Reference Questions
Charac'te'r istics Gender, Age, Golf carrer, Monthly round of golf 4
of participants

Cost J. W. Choi(2009)[14]
Accessibility J. W. Choi(2009)[14]
Course Status Y. D. Choi(2008)[15]
Importance and Satisfaction H. J. Park(2010)[13]
of Golf Course Selection Subsidiary facilities J. W. Cho(2009)[14] 58
Attributes e exoert S. K. Song(2012)[16]
caddle expertise W. M. Kwon(2003)[17]
Customer J. W. Choi(2009)[14]
management
Intention to revisit B. J. No(2012)[18] 6
. Y. D. Choi(2008)[15]
Referral intent S Y. Kim(2013)[19] 4
Total 72
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Table 3. Results of importance factor analysis and Reliability

Item 1 2 3 4 5 6 Cronbach's «

Adequacy of g7 955 o717 201 325 226

green fee
Adequacy of 263 o4 171 042 104 l6s
cart fee
Expenses Adequacy of .829
quacy 728 192 127 188 122 .198
caddy fee
Adequacy of 250 o6 073 021 035 —.001
Food cost
Traffic 044 739 143 066  .185  .158
e Highway 167 618 108 088  .170  .333
Accessibility —5 s 135 768 202 220 112 -.039 805
Distance 210 827 145 078 064  .093
Teelng area 119 590 699 051 .180 .04
condition
Fairway grass 122 039 716 216 061  .028
Green condition .090 .030 134 .028 .198 .066
Course Bunker 092 006 757 071 221 071
nstallation condition .908
StARAtOn " Corse length 160 080 .738 076 063 .040
Course extent  .085 .082 818 024 104 .050
difficulty level 189 311 615 233 132 044
Landscape .096 .178 .708 .100 .090 154
Time for round .132 245  .669 208  .144 069
Parking 123 099 201 750  .190  .085
. Convenience of = 01 o9 062 795 117 107
Subsidiary rest facility 841
facility Food taste .049 .119 161 194 .140 -.064 '
Locker & e 127 160 805 043 128
Sauna
Safety accident o5 5 1gg 35 725 004
preventlon
Score record .035 126 .140 .209 77 081
Caddie Green/ 092 092 168 -.014 809  -.055 872
professionality distance
Employee " gog 105 159 135 761 138
etiquette
Game progress .146 171 232 .019 765 .076
Booking 154 129 057 058 150  .837
Customer — Receiving 63 147 100 215 -102 740 718
management capaaty
Customer care .222 .099 177 -.049 254 667
Unit root 2515 2695 5247 2962 3514 2.085
Variance(%) 8672 9202 18.091 10213 12.118 7.188
Cumulative(%) 58.386 49.714 18.091 40423 3021 65574

KMO=.908, x’ =5860.611, df=406, p<001
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Table 5. Results of revisit and recommendation intention factor analysis and Reliability

Item Inten.t.to Cronbach's «a Item Intent to. Cronbach's «a
revisit recommendation
Convenler.lt of 954 Recommended to
reservation .966
others
Easy to access 953
Possitive 962
Ancillary facilities 951 assessment '
978 977
Employee etiquette .950 Introduction 972
Cost reduction 944
Caddie Recommontation .966
. . 946
professionality
unit root 5.411 unit root 3.737
Variance(%) 90.182 Variance(%) 93.437
Cumulative(%) 90.182 Cumulative(%) 93.437

KMO=.952, x* =3469.025, df=15, p<{.001

KMO=.884, x* =2319.361, df=6, p<.001
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Table 6. The importance and satisfaction priorities of the selection attributes

Mean Importance Ranking Satisfaction Mean
4.39 Excellent employee etiquette 1 Adequacy of food cost of restaurant 3.81
437  Safety accident prevention of caddy 2 Beautiful course of landscaping 3.75
4.35 Game progress of Caddy 3 Adequacy of green fee 3.72
4.34 Convenience of rest facility 4 Fairway grass condition 3.70
4.33 Condition of green & green area 5 Easy booking 3.70
433 Fasy to parking 6 Appropriate number of ‘ViSitOI‘S 370
compared to capacity
4.32 Adequacy of caddy fee 7 Closs distance to golf club 3.69
4.32 Beautiful course of landscaping 8 Condition of green & green area  3.67
4.31 Easy access to highway 9 Food taste of restaurant 3.67
4.31 Moderate course width 10 Transportation to the golf course  3.64
431 Customer management 11 Easy to parking 3.64
431 Teeing area condition 12 Convenient directions 3.59
4.30 Adequacy of green fee 13 Adequacy of cart fee 3.58
4.29 Fairway grass condition 14 Moderate course width 3.58
4.28 Score record of caddy 15 Moderate course length 3.58
4.28 Bunker condition 16 Excellent employee etiquette 3.57
427  Transportation to the golf course 17 Bunker condition 3.57
427 Green/distance visibility of caddy 18 Difficulty of golf course 3.56
4.26 Closs distance to golf club 19 Teeing area condition 3.55
4.26 Moderate course length 20 Convenience of rest facility 3.55
4.26 Easy booking 21 Condition of locker & sauna 3.55
4.20 Difficulty of golf course 22 Moderate round time 3.55
4.20 Appropriate number of .ViSitOl”S 23 Adequacy of caddy fee 3.53
compared to capacity
4.19 Adequacy of round time 24 Score record of caddles 3.50
4.18 Adequacy of cart fee 25 Easy access to highway 3.48
413 Adequacy of food cost of restaurant 26 Safety accident prevention of caddy 3.46
4.09 Food taste of restaurant 27 Game progress of caddy 3.43
4.08 Convenient directions 28 Green/distance visibility of caddy  3.41
4.00 Condition of locker & sauna 29 Customer management 3.38
[21]¢] APAFolN AEEY FaEe] Ae A 5ol A9l st eH, dtdos Zx
ol BAF Av, MESAe] MRl FAEH Y AUs4e] Zews} BEERO B4 ey
of BA WrpEglen, dubHog AR A= o & d9e 7 Y o8 AL
Buge olgeb] A Dol PRMT BRY 2 Adegles], By ddsge] gg A
= o8 ¥ UF FFo] "Holrlks & A7 A2, LA, FojAdel Bet aQles o 5
Axper At Q5tA ABZsh= Zolal, o9 = ZZA o]
o= ERF ol Ale AR AAIRE A | dider AAR AgdTolds vl
T--(2007)[22]8] AFolds AT of of FAAE T afle o FaAelY =9 =
o 99 58 M FRel Azl Zow  mY olgMg fiom AT E AToli:
ehfom, WEEE b WA Uehith @ & 2ng Aus4e] Fansl wEmuc A9
ATtQ2012)[16]10]  ATollA  AEE BAT o= A yegth oldgt Aute] dis) ==
A= ol 88w 89l A a3, FAF A BeTEA= ol8dE0] FaAlske AEES
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Table
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7. Results of IPA analysis of golf course selection properties

3. Adequacy of caddy fee
6. Easy access to highway
9. Teeing area condition

. Adequacy of green fee

12. Bunker condition 5. Convenient transportation to the golf course
13. Moderate course length 8. Closs distance to golf club
14. Moderate course width . .
: . 10. Fairway grass condition

19. Convenience of rest facility 11 Condit . 8
22. Safety accident prevention of caddy - -ondition Of green ¢z green area
23. Score record of caddy 16. Beautiful course of landscaping
24. Green/distance visibility of caddy 18. Easy to parking
25. Excellent employee etiquette 27. Easy booking
26. Game progress of Caddy
29. Customer care

2nd quadrant(Concentrate here) Ist quadrant(Keep up the good work)
2. A f f

dequacy of cart fee 4. Adequacy of food cost of restaurant

7. Convenient directions

o 20. Food taste of restaurant
15. Difficulty of golf course 28. Appropriate number of visitors compared to
17. Adequacy of round time ' .
21. Condition of locker & sauna capacity
3th quadrant(Low priority) 4th quadrant(Possible overkill)
3.3. MHEZI} LRz}t FHMOTo O|X|= =7 olgAY MAEAHME, HIA, I~
g A, RAiAA, AiH A4, o824 deoll o
e HEes AR wAe JFE ASe
3.3.1. A 24 A}, Be Aol Aol 344 9
2 Ao AeaEgM)g, "3, 2244, 7 F=

ol g7 a))o] wERE, A
FHolxe] a9l zto] WAZL F
45t7] 9I5te] Pearson®] HEABASTE AHESH
¥om, 11 A} (Table 83} go] Hl-g, HIZA,
FAAA, BOAA, A HE2A, o8 Tt
AR, FHowe] folgt A (+) FuA
7F Qe Zlo® uEHth EeE @9l he] A
A7t gsgel 71EAQ] 85ET #A
et e 3Addels AV §lE Aes yErd
=2

3.3.2. A% B3R

T oA ol 8AEL AEEAdo] ot v
257 ARz el 2o re wjz: e
dotE7] flstel TR AR A,

(Table 9>} #ro] ettt

Fe vAE Ao Uegon], AR A
AN (B=.557, p=.001, =6.022), It HEA
(B=.393, p=.001 =4.677), o|-827<](B=.413,
p=.001, =4.62), HIAHWB=271, p=.002,
=3.131), H]-8(B=.207, p=.006, =2.749), H-tj
A1 (B=.219, p=.013, t=2.508)9] &0 =& WEL

© AgE2A=e] 344 dFE vAle Aer

vebgh dusde) BEEL AYRolEe
B F 20.9%(R =.299)°] 4@ A,

T3l ZxA ol A& mE, M,
2AA, BAA, AT AR, o84 )
of digt WEErt FHoze] A JFS H

St Ao A . E Ae&Ado] FHoLe
FFS A AoR Yehgon, 1A
ogl B (B=.534, p=.000, =6.426), H
A(B=431, p=.000, =5.233), 7Nt} HEA(B=
390, p=.000, =4.880), TAAA(B=.340, p=.000,
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Table 8. Satisfaction of Selection Properties and Revisit Intention

1 2 3 4 5 6 7 8

1 1

2 249" 1

3 2317 2257 1

4 031 189" 076 1

5 1317 072 .090 1377 1

6 063 015 -.098 078 165" 1

7 2677 2747 34177 2077 3077 2297 1

8 2697 3687 27777 37177 31377 168 2837 1

M 3.66 3.60 3.61 3.60 3.47 3.59 3.04 3.05

SD 857 750 695 719 749 .699 1.420 1.406
1.Expenses, 2.Accessibility, 3.Course installation, 4.Subsidiary facility, 5.Caddie professionality,

6.Customer management, 7.Revisit Intention, 8.Recommendation Intention

** p<.01

Table 9. Regression Analysis of Satisfaction, Revisit Intention, and Recommendation Intention with
Selection Attributes

Variable Intercept B SE Vg t p
(Constant) -4339 597 -7.262 0017
Expenses 207 075 125 2.749 006"
Accessibility 271 .087 143 3.131 002"
Revisit Intention Course installation 557 .093 273 6.022 0017
Subsidiary facility 219 .087 11 2.508 013"
Caddie professionality 393 084 207 4.677 0017
Customer management 413 .089 203 4.620 0017
(Constant) -4.631 .569 -8.14 0017
Expenses 213 072 130 2.973 003"
. Accessibility 431 .082 230 5.223 001"
Ee;g?;ﬁe”da“on Course installation 340 088 168  3.863 001
Subsidiary facility 534 .083 273 6.426 .001
Caddie professionality .390 .080 .208 4.880 0017
Customer management 236 .085 117 2.767 006"
Revisit Intention R? =299, (adj R =288), p=.001
Recommendation Intention R? =352, (adj R® =342), p=.001

*pC.05, **pd.01, ***p.001
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