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I. Introduction 

In South Korean society, adolescent girls wearing 

makeup has traditionally been considered socially 

prohibited deviant behavior (Hwang & Cheon, 2011). 

Until the 1980s, when Confucian culture and collecti-

vism dominated South Korean society, adolescent ap-

pearance management was strictly regulated under the 

guise of protecting their mental health and promoting 

the ethical values and social orders of South Korean 

society (Ahn & Yang, 2001). Even as adolescent girls' 

makeup has become more widespread in recent years, 

conflict between various social groups concerning 

their makeup has still persisted (Lee, 2020). However, 

compared to Western cultures, this social conflict over 

adolescent girls' makeup is a distinctive phenomenon 

in some Asian cultures, including South Korea. Wes-

tern cultures have generally not strictly prohibited 

adolescent girls from wearing makeup, but rather have 

viewed it as an innocuous appearance management 

behavior or a rite of passage into adulthood (Freed-

man, 1984; Gentina et al., 2012; Sabiston et al., 2007). 

Instead of adolescent makeup, Western cultures deem 

excessive tattooing, tanning, and piercing as deviant 

appearance management behaviors because they can 

endanger the physical and mental health of adoles-

cents (Carroll et al., 2002; Holman & Watson, 2013). 

Due to this social conflict over adolescent girls' make-

up in South Korea, it is delayed in reaching a social 

consensus on adolescent girls' makeup for their heal-

thy growth. 

In South Korea, the conflict over adolescent girls' 
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makeup has intensified not only between older and 

younger generations but also among many social 

groups, such as between teachers and parents, as well 

as among adolescents themselves. In 1996, the South 

Korean constitutional court declared that dress and 

appearance regulations were unconstitutional (Han, 

1997), and as a result, adolescent appearance regula-

tions, including makeup, were erased from the Enfor-

cement Decree of the Elementary and Secondary Edu-

cation Act in 2020 (Lee, 2020). Generation Z in South 

Korea, who were born during the era of democratiza-

tion when individuals' freedoms are guaranteed, have 

demanded the right to freely wear makeup so that they 

can express their freedom of dress and self-image (Lee, 

2020). However, the older generation, the teachers or 

parents of South Korean adolescents, has generally 

been against adolescent girls wearing makeup because 

they were raised with rigorous appearance restrictions 

and internalized them (Hwang & Cheon, 2011). Ac-

cording to a survey conducted by a Korean education 

documentary released in 2020, 45.3 percent of teach-

ers who taught in South Korean public schools com-

plained that they had experienced conflict over the 

guidelines for adolescent makeup with their students 

or parents, and 90 percent reported that it was impos-

sible to prohibit girls from wearing makeup solely on 

the basis of their schools' appearance regulations (EBS 

Docuprime, 2020). In terms of adolescent makeup per-

ception, some South Korean adolescent girls have par-

adoxically perceived that friends who do not wear ma-

keup at all are unsociable nerds, whereas friends who 

wear inappropriate heavy makeup regardless of the 

occasion are juvenile delinquents (Hwang & Cheon, 

2011). Despite those controversial and paradoxical 

viewpoints on the makeup, little is known about the 

current situation of the makeup and the factors that are 

driving this phenomenon in South Korea. In this cir-

cumstance, we reasoned that understanding the status 

and influencing factors of their makeup in South Kor-

ea would assist in achieving social agreement on their 

makeup, thereby making the results of this study bene-

ficial to their healthy development. 

Few studies have directly verified the factors that 

influence the prevalence of South Korean adolescent 

girls' makeup, whereas several studies have examined 

the status of their makeup. According to the studies by 

Kang (2014a) and S.-E. Kim and Kim (2019) on ado-

lescent girls' makeup in South Korea, the majority of 

female adolescent students (70 to 80 percent) answer-

ed that they wear makeup on a regular basis. However, 

those studies did not examine the types and degrees 

of makeup that they apply for diverse occasions. In 

light of this limitation, this study aimed to investigate 

in more detail the types and degrees of makeup used 

by South Korean adolescent girls for various occa-

sions. In addition, this study inferred that the conflict 

over makeup among the adolescent girls is a para-

doxical phenomenon influenced by both positive and 

negative antecedents, and previous related literature 

has supported our inference. However, the findings 

of the previous studies were not sufficient for specifi-

cally predicting the causal relationships between the 

adolescent girls' makeup and its positive and neg-

ative antecedents. As a result, we referred to studies 

in adjacent disciplines whose primary topics are sim-

ilar to ours, such as adolescent psychology and adult 

makeup behavior, to supplement the lack of previous 

studies.

This study expected that fashion leadership, social 

support from friends, and self-esteem would influence 

South Korean adolescent girls' makeup. First, based 

on the findings of previous studies, we conjectured 

that adolescent girls' fashion leadership, which is an 

informal power to distribute new fashion trends to the 

public (Rogers & Cartano, 1962), is positively associ-

ated with their makeup. Workman and Johnson (1991) 

argued that wearing makeup in a variety of ways is an 

accessible way to express one's unique individuality. 

Consequently, it is predicted that fashion leader ado-

lescents, who want to express their interest in fashion 

and their unique individuality, will favorably accept 

makeup as their appearance management tool. Se-

cond, we assumed that social support from friends, de-

fined as positive resources an adolescent receives 

from his or her friends (Cohen & Hoberman, 1983; Zi-

met et al., 1988), positively influences South Korean 
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adolescent girls' makeup. Hwang and Cheon's (2011) 

study found that wearing makeup strengthens peer ties 

among South Korean adolescent girls, thereby pre-

senting a novel solution for cultivating strong social 

bonds among adolescents. Based on the findings of 

Hwang and Cheon's (2011) study and the fact that so-

cial support from friends in adolescence is amplified 

by strong ties in peer relationships (Brown & Larson, 

2009), it is anticipated that social support from friends 

will positively influence South Korean adolescent girls' 

makeup. Lastly, we predicted that self-esteem is one of 

the most influential factors in their makeup based on 

Yoh’s (2015) study, which disclosed that wearing ma-

keup has a therapeutic effect on boosting self-esteem 

in a sample of South Korean adult females. However, 

research on South Korean adolescent girls has shown 

incompatible results, confirming that low self-esteem 

increases their makeup (Han & Lee, 2009; K.-H. Kim 

& Kim, 2019; Lee & Oh, 2018). It is therefore expect-

ed that self-esteem has a negative effect on the use of 

makeup by South Korean adolescent girls. The catch 

here is that the relationship between self-esteem and 

makeup is inconsistent, meaning that the influence of 

self-esteem on makeup varies depending on who uses 

makeup as a method of appearance management. Gi-

ven these arguments, we suggest that South Korean 

adolescent girls' makeup would entail both positive 

and negative antecedents; consequently, the following 

research questions were generated:

 

RQ1. What is the status of adolescent girls’ makeup use in South 

Korea?

RQ2. What antecedents promote adolescent girls wearing makeu

p in South Korea to understand both the positive and negative attribu

tes of wearing makeup? 

 

This study would have meaningful implications for 

educators, policymakers, and researchers on the status 

of adolescent makeup in South Korea, including both 

the positive and negative aspects. In addition, the find-

ings of this study could inform the older generation on 

how to ensure the healthy growth of South Korean 

adolescent girls.  

II. Literature Review and Hypothesis
Development

1. Adolescent Girls' Makeup Use in South 

Korea 

Makeup is applied to manage one's appearance, to 

even out skin tone, conceal scars or blemishes, and 

emphasize facial features by applying cosmetics to 

the skin for a short period of time (Kaiser, 1997). 

Since people can easily wear and remove makeup, it 

can be used to create a personal image that is appro-

priate for specific situations (Workman & Johnson, 

1991).  For adult women, makeup is a relatively pos-

itive and healthy appearance management method to 

enhance one’s distinctive personal image, since it has 

fewer side effects than more risky appearance man-

agement methods such as excessive weight control or 

cosmetic surgery (Kim & Lee, 2018; Roach-Higgins & 

Eicher, 1992). Previous studies on adult women's 

makeup have established that it is an effective strategy 

for resolving psychological problems, improving 

one's emotional state, and increasing a positive body 

perception (Lee et al., 2016; Yoh, 2015). However, 

adolescent girls' makeup in South Korea has long been 

regulated because teachers and parents believed that it 

decreased adolescent girls’ interest in learning and ac-

celerated friendships with delinquent adolescents 

(Kim & Kim, 2006). 

In the 2000s, South Korean adolescent girls began 

to regularly wear makeup (Hwang & Cheon, 2011). In 

contrast to their parents' and teachers' generation, who 

began to wear makeup after graduating from high 

school, South Korean adolescent girls have begun 

wearing makeup to express their individuality, con-

ceal physical flaws, and enhance their physical attrac-

tiveness (Kim, 2020). Before the 2000s, wearing make-

up was strictly regulated to maintain a “studentish at-

titude,” which means that adolescents must behave 

well and be “good students” (Park, 2002). Studentish 

adolescents show good manners in the classroom and 

school environment, demonstrate respect toward tea-

chers and parents, and are dedicated to learning and 
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avoiding hindrances to their academic achievement 

(Park, 2002). Based on this perspective, the older gen-

eration has believed that wearing makeup is a prob-

lematic behavior that hinders studies, imitates adult 

women's behavior, and can lead to more delinquent 

behavior (Han, 1997; Lee et al., 2012; Lee, 2020). Ho-

wever, the appearance regulations imposed under the 

guise of compliance with a studentish attitude have 

been evaluated as excessively infringing on girls' ba-

sic freedom of self-presentation (Lee, 2020).  

The perception of adolescent girls' makeup in South 

Korea has begun to gradually shift as wearing makeup 

has gained popularity. In 2009, Gyeonggi-province, 

which is the second largest public administrative dis-

trict in South Korea, adopted the Student Rights Or-

dinance, which reflected the belief that adolescents' 

rights to self-presentation should be protected (Lee et 

al., 2012). Accordingly, an increasing number of pa-

rents and teachers have started to accept and under-

stand that wearing makeup is a unique cultural charac-

teristic of Generation Z (Park, 2017). Despite this dec-

laration, many adults still believe that regulating the 

use of makeup is more beneficial for adolescent girls' 

healthy growth than protecting their freedom to wear 

makeup because the ordinance did not officially guar-

antee their right to express themselves by wearing 

makeup (Lee et al., 2012). Therefore, adolescent girls’ 

makeup is a controversial issue, as there is no social 

consensus in South Korean society. 

The negative impacts of social stereotypes on ado-

lescent makeup are directed at South Korean adoles-

cent girls themselves. Many girls who wear makeup 

hide the fact that they wear makeup from their parents 

and teachers, considering the negative stereotypes of 

the older generation toward their makeup. As a result, 

adolescent girls who begin to wear makeup for the first 

time have insufficient knowledge regarding cos-

metics, their skin conditions, and information about 

how to wear makeup appropriately for specific times 

and places (Han, 2020; M.-K. Kim & Kim, 2019; Lee, 

2020). Consequently, some adolescent girls occasion-

ally wear awkward heavy makeup that is inappropri-

ate for school, where they spend much of their time. 

Thus, wearing inappropriate makeup interferes with 

their amicable school lives (Kim, 2020). However, be-

cause the status of adolescent girls' makeup is still un-

known in South Korea, it is difficult to establish cos-

metic guidelines in schools and to develop industrial 

protocols for adolescent makeup cosmetics that pro-

tect adolescent girls' healthy growth. 

There are still disagreements over South Korean a-

dolescent girls' makeup in schools, families, and even 

among adolescents themselves (Hwang & Cheon, 2011). 

The conflict over makeup use arises not only between 

teachers and students but also between teachers and 

parents, and even among students themselves (Lee, 

2020). Even though the regulations on adolescent 

makeup lost their legal power, school regulations on 

wearing makeup have varied depending on teachers 

(Lee et al., 2012). In addition, some parents and teach-

ers have passed on the responsibility of the regulations 

to each other (Lee, 2020). Furthermore, when South 

Korean adolescents have conflicting opinions regard-

ing their makeup, they may also criticize each other by 

stigmatizing girls on the other side as nerds or juvenile 

delinquents based on how much makeup they wear 

(Hwang & Cheon, 2011). Therefore, it is essential to 

understand the current situation, including both the 

positive and negative aspects of South Korean adoles-

cent girls' makeup, to lay the foundation for social con-

sensus on their makeup. 

 

2. Factors Promoting Adolescent Girls' Make-

up 

1) Fashion Leadership

The informal power that a person has in spreading 

a new trend to the general public is referred to as 

“fashion leadership” (Rogers & Cartano, 1962). Fa-

shion leaders with a high fashion leadership level are 

interested in the latest trends and purchase new prod-

ucts earlier than others in their social group; thus, they 

influence other social members to purchase trendy 

products (Kaiser, 1997). With respect to makeup, fash-

ion leaders have informal influence over other social 

members because makeup falls under the category of 
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trendy products. Compared to non-fashion-leading 

women, fashion-leading women rely more on fashion 

magazines and their friends for makeup information 

and knowledge, spend more resources on makeup, 

wear makeup more frequently, use more diverse types 

of makeup products, and enjoy more pleasure when 

shopping for makeup products (Bae & Sung, 2013; 

Coulter et al., 2002). Although few studies have di-

rectly explored the effect of adolescent girls' fashion 

leadership on their makeup, it is expected that adoles-

cent girls' fashion leadership has a positive effect on 

their makeup based on the results of previous studies 

on adult women's makeup (Bae & Sung, 2013; Coulter 

et al., 2002). Therefore, the following hypothesis was 

derived:

 

H1. Fashion leadership of South Korean adolescent 

girls will have a positive effect on their make-

up.

 

2) Social Support from Friends

Social support is a positive resource that an indi-

vidual receives from others within a social relation-

ship (Cohen & Hoberman, 1983). Adolescence is a 

transition period from childhood to adulthood, and so-

cial support received during this period has a benefi-

cial influence on their mental health and stress allevia-

tion (Kockar & Gençöz, 2004). Adolescents who re-

ceive positive social support develop an ability to ma-

nage stress; as a result, they can protect themselves 

from the detrimental impacts of stress (Cohen et al., 

1988). Social supporters of adolescents include their 

parents, friends, and teachers (Zimet et al., 1988). A-

mong those supporters, the importance and impact of 

social support from friends become more essential 

than those from their parents or teachers when they be-

gin to spend more time with their friends (Brown & 

Larson, 2009). Failure to obtain social support from 

friends during this period has negative effects on their 

academic performance, and physical and mental heal-

th; they may even face extreme consequences such as 

bullying at school (Kim & Choi, 2022; Rigby, 2000). 

In contrast, developing positive social interactions 

with friends and receiving social support from them 

during adolescence can result in favorable outcomes 

such as better academic achievement and improved 

psychological well-being (Brown & Larson, 2009). 

As makeup has become increasingly popular a-

mong South Korean adolescent girls, wearing makeup 

has become a significant part of their peer culture for 

Generation Z adolescents (Han, 2020; Hwang & Cheon, 

2011; Lee, 2020). Receiving social support from fri-

ends entails developing positive relationships with 

them, sharing mutual interests, and absorbing their 

peer culture (Brown & Larson, 2009). Particularly, a-

dolescents who receive high levels of social support 

from friends are more likely to share and emulate ma-

jor peer cultures (Hwang & Cheon, 2011), and appear-

ance management is one of the essential elements 

across their peer cultures because interest in appear-

ance during adolescence is relatively high across the 

entire lifecycle (Slater & Tiggemann, 2002). Since 

wearing makeup has become a part of the major peer 

culture among South Korean adolescent girls in recent 

years, this study inferred that South Korean adolescent 

girls receiving high levels of social support from 

friends favorably accept wearing makeup as their ap-

pearance management strategy. Some previous stud-

ies support our argument. Yoo's (2009) study on the re-

lationship between adolescent peer groups and their 

appearance management found that adolescents tend 

to adopt their peer group’s appearance management 

behaviors, even though those may not be recommen-

ded by older generations, and Holman and Watson 

(2013) found that adolescents tend to actively accept a 

popular appearance management method in their peer 

groups despite the method lacking social approval. 

Given the current situation in South Korean society, 

where adolescent makeup is not completely accepted, 

adolescent girls who receive strong social support 

from their friends are more likely to accept wearing 

makeup. Hence, the following hypothesis was for-

mulated:

 

H2. Social support from friends that South Korean 

adolescent girls receive will have a positive ef-
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fect on their makeup. 

After pre-testing innovative products, fashion lead-

ers provide information and recommendations on the 

products to their social members (Kaiser, 1997), and 

the ripple effect of fashion leaders influences the so-

cial members' consumption patterns (Goldsmith et al., 

1993). As a result, fashion leaders are established as 

opinion leaders in society and maintain harmonious 

relationships with their social members (Summers, 

1970). We expect that this phenomenon also exists for 

adolescent girls. Kim et al. (2008) showed that adoles-

cent fashion leaders who observe and convey the latest 

trends serve as opinion leaders and foster favorable re-

lationships with their friends. In addition, Gentina et 

al. (2014) found that adolescent fashion leaders play a 

central role in the network of their peer relationships, 

and this tendency is stronger among female adoles-

cents than male adolescents. Also, Yun et al.'s (2014) 

study confirmed that female college students with high 

levels of fashion leadership play an essential role in re-

ceiving strong support from their peer group network, 

even though the study targeted college students who 

are older than adolescents. Accordingly, South Korean 

adolescent fashion leaders would likewise benefit 

from social support through seamless ties with their 

friends. Given this discussion, the following hypoth-

esis was presented: 

 

H3. Fashion leadership of South Korean adolescent 

girls will have a positive effect on the social 

support from friends that they receive. 

 

3) Self-Esteem

Rosenberg (1965) defined self-esteem as the de-

gree to which individuals perceive that they are com-

petent and important, or that they are successful and 

valuable human beings. Rosenberg (1965) also noted 

that self- esteem is related to both negative and pos-

itive self- evaluation based on the degree to which in-

dividuals consider themselves valuable. Self-esteem 

also affects mental health, such as stress, depression, 

life satisfaction, and psychological well-being (Brown, 

1993; Diener & Diener, 1995). In particular, the self- 

esteem formed during adolescence has a strong influ-

ence for a long time, even into adulthood (Steiger et 

al., 2014). 

Self-esteem, which has a mutual effect on body sat-

isfaction (Simmons & Rosenberg, 1975), is a well- 

known factor that influences appearance management 

behaviors, such as wearing makeup (Lee & Park, 2011; 

Moon & Yoo, 2003; Park & Chung, 2010). Particular-

ly, the effect of self-esteem on makeup wearing varies 

depending on the makeup users. Several studies have 

found that adult women with high self-esteem are 

more likely to wear makeup (Moon & Yoo, 2003; Park 

& Chung, 2010), while adolescent girls with low self- 

esteem tend to accept makeup as their appearance 

management method (Lee & Oh, 2018). In adolescen-

ce, when the levels of body satisfaction are the lowest 

across the entire life stages, body satisfaction de-

creases as the gap between the ideal body image and 

perceived body image increases (Smolak, 2004). A-

ccordingly, adolescents (particularly girls) who are 

not satisfied with their appearances are more likely to 

have low self-esteem (Dalgard et al., 2008). Conse-

quently, they are likely to want to change their unsa-

tisfactory appearance to be closer to their ideal image 

by any means, even if the means are socially unac-

ceptable (Farrow et al., 1991). In Western cultures, a-

dolescents with low self-esteem tend to enthusiasti-

cally engage in tattooing, tanning, and extreme eating 

control, and those appearance management strategies 

are generally considered unacceptable in their cultures 

due to the risk of health damage (Farrow et al., 1991; 

O’Dea & Abraham, 2000; Sales & Irwin Jr., 2009). 

Similarly, but not perfectly consistent with the West, 

adolescent girls with low self-esteem in South Korea 

tend to wear makeup, which has not been accepted as 

an adolescent girl's appearance management behavior 

by their parents and teachers' generation due to the 

older generations' belief that adolescent makeup hin-

ders their healthy growth (Han & Lee, 2009; K.-H. 

Kim & Kim, 2019; Lee & Oh, 2018). On the contrary, 

based on previous research, we predicted that the 

makeup of adolescent girls with high self-esteem is 
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diametrically opposed to that of adolescent girls with 

low self-esteem. Shim and Kim (2008) argued that 

adolescents with high self-esteem are likely to be more 

psychologically stable and satisfied with their appear-

ance than those with low self-esteem, and Kim and 

Kim (2011) insisted that these psychological charac-

teristics of adolescents with high self-esteem impede 

the acceptance of socially unacceptable behaviors. 

Therefore, we concluded that South Korean adoles-

cent girls with high self-esteem engage in fewer so-

cially unacceptable behaviors, including wearing ma-

keup, than those with low self-esteem. Nevertheless, 

given the consensus that makeup is not at high risk 

(especially for adults) among widespread appearance 

management methods, it is noteworthy that adolescent 

makeup is viewed as an unacceptable appearance ma-

nagement method (particularly from the perspective 

of the older generation) in South Korean culture. Gi-

ven the above arguments, the following hypothesis 

was derived:

 

H4. South Korean adolescent girls’ self-esteem will 

have a negative effect on their makeup.

 

Adolescent girls who lead fashion trends in South 

Korea are expected to have more positive self-esteem 

than adolescents who do not have high levels of fash-

ion leadership. Since few studies have directly veri-

fied the relationship between adolescent fashion lead-

ership and self-esteem, we referred to relevant pre-

vious research. According to Hwang's (2000) study, 

there is a positive relationship between elderly wom-

en's fashion leadership and self-esteem. Additionally, 

Taylor (2014) found that the self-esteem of adolescent 

girls increases after completing a leadership develop-

ment program and implementing subsequent leader-

ship activities. Along with the results of Taylor (2014), 

Wong et al. (2012) verified that adolescent girls who 

participated in a leadership training program for six 

months showed a modest boost in their self-esteem. 

Even though Taylor (2014) and Wong et al. (2012) drew 

their conclusions from general leadership enhance-

ment programs that were not limited to fashion leader-

ship, we could infer that a high level of fashion leader-

ship is one of the factors that contributes to adolescent 

girls' higher levels of self-esteem. With respect to the 

association between social support from friends and 

self-esteem, Hoffman et al. (1988) confirmed that sub-

stantial social support from major social supporters 

such as parents, teachers, and friends increases ado-

lescents' self-esteem. Among the various sources of 

support, social support from friends has the most sig-

nificant impact on improving self-esteem, since peer 

interactions have the greatest influence on adolescents 

throughout the entire life cycle (Brown & Larson, 

2009; Hoffman et al., 1988). Therefore, both the social 

support from friends that South Korean adolescent 

girls receive, and the fashion leadership of South Ko-

rean adolescent girls could have a favorable influence 

on their self-esteem. Based on this discussion, we de-

rived the following hypotheses: 

 

H5. Social support from friends that South Korean 

adolescent girls receive will have a positive ef-

fect on their self-esteem.

H6. Fashion leadership of South Korean adolescent 

girls will have a positive effect on their self- 

esteem. 

 

4) The Present Study

This study predicted that fashion leadership and so-

cial support from friends are antecedents that boost 

South Korean adolescent girls' makeup, whereas self- 

esteem decreases their makeup inconsistently. Given 

the positive effects of fashion leadership and social 

support from friends on self-esteem, it seems reason-

able to anticipate that self-esteem has a favorable in-

fluence on the makeup, considering the causal rela-

tionships among fashion leadership, social support 

from friends, and South Korean adolescent girls' ma-

keup. However, on the basis of the aforementioned lit-

erature reviews, we hypothesized that the negative im-

pact of self-esteem on the makeup of South Korean 

adolescent girls (H4) would be exactly the opposite of 

the positive influence on adult women.

In our research model that was built to integrate the 
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hypotheses derived from the above literature reviews, 

self-esteem mediates the effects of fashion leadership 

and social support from friends on South Korean ado-

lescent girls' makeup. Due to the inconsistent media-

ting impact of self-esteem on the relationships among 

fashion leadership, social support from friends, and 

the makeup, the signs of the influences of fashion lead-

ership and social support from friends on the makeup 

are incongruent with the sign of self-esteem's influ-

ence on the makeup, and those inconsistent influences 

are referred to as the inconsistent mediating effect 

(Kim & Kim, 2020; MacKinnon et al., 2000, 2007). 

Although this inconsistent mediating effect may be 

deemed unreasonable, it has occasionally occurred in 

studies examining paradoxical and controversial soci-

opsychological phenomena (Kim & Kim, 2020). As 

previously mentioned, adolescent girls' makeup in 

South Korea is also a paradoxical and controversial 

phenomenon because (1) social consensus on their 

makeup has been delayed for a long time because ado-

lescent girls, parents, and teachers have collided over 

the makeup, (2) adult women consider makeup as a 

relatively healthy way to manage their appearance, 

even though makeup is not permitted for adolescent 

girls, and (3) there is a significant gap in the social ac-

ceptance between the West and the East. Hence, we 

concluded that this inconsistent mediating effect re-

flects the contradictory and paradoxical perceptions 

of Korean culture towards adolescent girls' makeup. 

Given the above discussion, <Fig. 1> depicts the re-

search model.  

III. Methods

1. Data Collection and Sample Characteristics 

Data were collected using a web-based online sur-

vey administered to South Korean 14–16-year-old a-

dolescent girls living in Seoul and Gyeonggi Province, 

which have the highest populations in South Korea. 

Typically, the age range of adolescents is defined as 

between 11 and 20 years old (Reynolds, 2004). In South 

Korea, however, adolescents older than 16 years are 

assumed to be less interested in wearing makeup since 

they are preparing for university admission examina-

tions, or their makeup is socially acceptable if they 

complete high school, enroll in university, or get a job. 

In addition, a survey about the state of South Korean 

adolescent girls' makeup, which collected data cover-

ing adolescents of all ages from elementary to high 

school students, verified that more than half of re-

spondents began wearing makeup during middle 

school (Shim, 2019). Considering the social percep-

tions of adolescent makeup and the survey findings, 

we determined the age range of the sample. The sam-

ple was recruited from a panel of an online survey 

company in Seoul, South Korea. The survey company 

sent an email to adolescent girls whose parents had 

consented to their daughters' participation on the pa-

nel. The email detailed the qualifications for partic-

ipation, the objectives of the study, privacy protec-

tions, and the risks and benefits of participation. Ado-

lescent girls who agreed to participate in the survey 

had access to the survey URL, which was included in 

the email. Prior to the start of the survey, the partic-

ipants were informed of the purposes of this study, the 

estimated time for completing the survey, compensa-

tion for participation, ethical guidelines for the use of 

the collected data, data storage and disposal policies, 

people who had authorization to access the data, and 

the participants' right to withdraw from the survey. 

The survey received 154 replies, of which 107 were 

analyzed after deleting unqualified and incomplete 

responses.

The respondents' ages ranged from 14 to 16 years Fig. 1. Research model.
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old: 19 (17.7%) 14-year-olds, 24 (22.4%) 15-year-olds, 

and 64 (59.8%) 16-year-olds. The average age of the 

respondents was 15.4 years old. Their school years 

were from the second year of middle school to the sec-

ond year of high school, which are equivalent to from 

the eighth grade to the eleventh grade in the US. A to-

tal of 47 (43.9%) participants lived in Seoul, and 60 

(56.1%) lived in Gyeonggi Province. A total of 100 re-

spondents (93.5%) indicated that their families were 

middle-class, and their average monthly allowance 

was 64.9 thousand KRW, which is equivalent to 55 

USD. They spent 18.5 thousand won per month on 

cosmetics on average. A total of 29 (17.1%) respon-

dents stated that their academic grades were at the top 

levels, whereas 58 (54.2%) and 20 (18.7%) respon-

dents answered that their academic grades were at the 

middle and bottom levels, respectively.

 

2. Items and Data Analysis 

The online survey was conducted using a self-re-

ported questionnaire to examine the two research que-

stions of this study. We developed a questionnaire with 

items applied in relevant previous studies, and the 

items were modified considering the contexts of this 

study. All items were measured using a 5-point Likert 

scale, ranging from “strongly disagree” to “strongly 

agree.” For getting the answers to the RQ 1, “under-

standing the status of adolescent girls' makeup in 

South Korea,” we used nine items from Seo and Choi's 

(2010) study on adolescent girls' makeup in South 

Korea. The nine items measured how much makeup 

the South Korean adolescent girls wore in three types: 

(1) face makeup (e.g., foundation, face primer, con-

cealer, BB and CC cream that act as foundation, mois-

turizer, and sunscreen at once); (2) eye makeup (e.g., 

eyeshadow, eyebrow, eyeliner, and mascara); and (3) 

lip makeup (e.g., lipstick, lip gloss, lip balm, and liquid 

lipstick). In order to accurately measure the degree of 

adolescent girls' makeup in each makeup type, exam-

ples of makeup products corresponding to each type 

were provided in the questionnaire. These makeup 

types and the examples were determined based on the 

Enforcement Regulation of Cosmetics Act (Ministry 

of Government Legislation, n.d.). The items also in-

dicated their makeup use for three occasions, includ-

ing (1) when they go out, (2) when they go to school, 

and (3) when they go about their daily lives, referring 

to Seo and Choi's (2010) study. Consequently, we mea-

sured how much Korean adolescent girls wear makeup 

in three situations and three makeup types using nine 

5-point Likert scale items (e.g., “When I go to school, 

I wear eye makeup.”).

For analyzing the research model with six hypoth-

eses, which are targeted for the RQ 2, we measured 

South Korean adolescent girls' makeup as a construct 

of the research model. We applied three items from 

Seo and Choi's (2010) study that examined their per-

ceptions, knowledge, and behavior related to their 

makeup. Fashion leadership was measured by four 

items from the study by Goldsmith et al. (1993). To 

measure social support from friends, we adopted four 

items from the Multi-dimensional Scale of Perceived 

Social Support developed by Zimet et al. (1988). We 

also used five items from the Rosenberg Self-Esteem 

Scale for measuring self-esteem (Rosenberg, 1965). 

The collected data were analyzed through MANOVA 

analysis for repeated measures, confirmatory factor a-

nalysis (CFA), and structural equation modeling (SEM) 

using SPSS 23.0 and AMOS 18.0. 

 

IV . Results

1. South Korean Adolescent Girls' Makeup 

To identify the status of South Korean adolescent 

girls' makeup, we compared the amount of makeup 

they wore on their faces, eyes, and lips for three occa-

sions (i.e., going out, going to school, and going about 

their daily lives) by conducting MANOVA analysis 

for repeated measures. We also applied least signi-

ficant difference (LSD) tests to confirm the statistical 

significance of differences in the amount of makeup 

they wore, including the makeup types and the occa-

sions. The mean scores of the responses on the amount 

of face, eye, and lip makeup when they go out, go to 
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school, and go about their daily lives were analyzed. 

The results showed that South Korean adolescent 

girls' makeup had different patterns based on the dif-

ferent occasions (Wilks' lambda = 0.495, F (2, 105) = 

53.629, p < 0.01) and makeup types (Wilks' lambda = 

0.646, F (2, 105) = 28.799, p < 0.01). The interaction 

effect between the occasions and the makeup types 

(Wilks' lambda = 0.842, F (4, 103) = 4.829, p < 0.01) was 

significant as well. With respect to the difference in the 

amount of makeup worn for each occasion based on 

the LSD test, the respondents said that they wore ma-

keup the most when going out (M = 3.925), whereas 

they wore makeup the least at school (M = 3.342). The 

amount of makeup in daily life (M = 3.688) was be-

tween the two other occasions. In terms of the differ-

ences according to the makeup types, the LSD test 

confirmed that South Korean adolescent girls applied 

lip makeup the most (M = 4.283) and eye makeup the 

least (M = 3.243). Wearing face makeup had a moder-

ate value (M = 3.530) between the eye makeup and the 

lip makeup. The results of the MANOVA are shown in 

<Table 1> and <Fig. 2>. 

Values

Types

Mean 

Source
Wilks'

Lambda
F df1 df2 Sig. 

Occasion

Go out
Go to

School

Go about

Daily Lives
Total

Face 

Makeup
3.757 3.393 3.439

3.530

B
Occasion .495 53.629 2 105 .000***

Eye

Makeup
3.542 2.897 3.290

3.243

C
Type .646 28.799 2 105 .000***

Lip

Makeup
4.477 4.037 4.336

4.283

A Occasion * 

Type of 

Makeup

.842 4.829 4 103 .001***

Total
3.925

A

3.342

C

3.688

B

Note. N=107, ***p <0.01, A > B > C

Fig. 2. Makeup status of South Korean adolescent girls.

Table 1. Results of the MANOVA: Makeup status of South Korean adolescent girls
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2. Measurement Model Results

We conducted CFA to examine the reliability, con-

vergent validity, and discriminant validity of the meas-

urement model. First, Cronbach's α values were che-

cked to confirm the reliability of the constructs, and 

all values met the reliability criterion with values rang-

ing from 0.853 to 0.893, which were above the stand-

ard of 0.7 (Hair et al., 2006). The model fit indices pro-

posed by Hair et al. (2006) were checked, and we veri-

fied that the model had a significantly good fit (X2= 

128.148, df = 96, p = 0.016, NFI = 0.907, IFI = 0.969, 

TLI = 0.960, CFI = 0.968, RMSEA = 0.056) based on 

Bagozzi and Yi's (2012) criteria. To test convergent 

validity, we applied the three criteria proposed by 

Fornell and Larcker (1981), and all constructs fulfilled 

convergent validity. In detail, (1) path coefficients were 

significant, (2) all AVE estimates, ranging from 0.627 

to 0.680, were higher than 0.50, and (3) all CR values, 

ranging from 0.857 to 0.894, were higher than 0.70. To 

confirm discriminant validity, we checked that the 

AVE estimates of all constructs were higher than the 

corresponding squared inter-construct correlation es-

timate, and the result satisfied the condition. <Table 

2> presents details on each item, including the results 

of the CFA and the reliability analysis. <Table 3> de-

tails the inter-construct correlation estimates.

 

3. Results of Hypothesis Testing 

This study tested the hypotheses by conducting 

SEM, and the model fit was examined using the in-

Item
Factor

Loading
t AVE CR

Cronbach
's α

Fashion 

Leader

ship

FL1

FL2

FL3

FL4

I try out new fashion before others, which gives 

the impression that I am a fashion leader.

People around me ask me about the information 

on the style that is trending recently.

I'm well-versed on trends and want to be the first 

to try them.

When others purchase clothes, I provide advice.

.867

.848

.806

.774

9.463***

9.229***

8.707***

-

.680 .894 .888

Social 

Support 

from 

Friends

SSF1

SSF2

SSF3

SSF4

My friends sincerely try to help me.

When a bad situation arises, I can rely on my 

friends.

I have friends with whom I can share both my 

joys and sorrows.

I am able to discuss my concerns with my 

friends.

.865

.736

.790

.829

-

10.158***

8.193***

8.007***

.633 .873 .866

Self-

Esteem 

SE1

SE2

SE3

SE4

SE5

On the whole, I am satisfied with myself. 

I feel that I have a number of good qualities. 

I am able to do things as well as most people.

I feel that I'm a person of worth, at least on an 

equal basis

with others I take a positive attitude toward 

myself.

.865

.736

.790

.732

.829

-

8.481***

8.084***

8.526***

10.097***

.627 .893 .893

Adolescent 

Makeup 

Use

AMU1

AMU2

AMU3

I frequently wear makeup.

I am familiar with popular makeup techniques.

I know diverse types of makeup products.

.734

.900

.809

-

8.516***

7.999***

.667 .857 .853

X 2= 128.148, df=96, p=.016, NFI=.907, IFI=.969, TLI=.960, CFI=.968, RMSEA=.056

Note. N=107; FL= fashion leadership; SSF= social support from friends; SE= self-esteem; AMU= adolescent makeup use

Table 2. Results of the confirmatory factor analysis



What Promotes Adolescent Girls' Makeup in South Korea?
Fashion Leadership, Social Support from Friends, and Self-Esteem

– 267 –

dices suggested by Hair et al. (2006). All indices 

showed statistically acceptable levels based on Ba-

gozzi and Yi's (2012) criteria (X2=128.148, df = 96, 

p = 0.016, NFI = 0.907, IFI = 0.969, TLI = 0.960, CFI 

= 0.968, RMSEA = 0.056). 

The results of hypothesis testing are as follows. 

Both fashion leadership (H1: β = 0.630, p < 0.01) and 

social support from friends (H2: β = 0.270, p < 0.05) 

had a positive influence on the South Korean adoles-

cent girl's makeup, therefore both H1 and H2 were 

supported. In contrast, self-esteem negatively impac-

ted South Korean adolescent girls' makeup (H4: β = 

-0.138, p < 0.05); hence, H4 was supported. With re-

spect to the relationships among fashion leadership, 

social support from friends, and self-esteem, all causal 

relationships among the three variables showed a pos-

itive impact. Therefore, H3, H5, H6 were all suppor-

ted. In detail, fashion leadership positively influenced 

social support from friends (H3: β = 0.317, p < 0.01), 

and both social support from friends (H5: β = 0.443, p 

< 0.01) and fashion leadership (H6: β = 0.273, p < 

0.01) had a positive impact on self-esteem. What is 

noteworthy here is that only the influence of self-es-

teem on the Adolescent girls' makeup showed a neg-

ative relationship, while the other relationships among 

the four main variables constituting the research mod-

el were mostly positive. The results of hypothesis test-

ing are shown in <Table 4> and <Fig. 3>. 

This study examined the total, direct, and indirect 

effects of the relationships presented in the research 

model using the bootstrapping method of the AMOS 

program for a more precise understanding of the three 

influencing factors on South Korean adolescent girls' 

makeup (Shrout & Bolger, 2002). The number of sam-

ples re-extracted through bootstrapping was 5,000, 

and the significance was verified at the 95% confi-

dence level. In terms of the total effects on South Kore-

an adolescent girls' makeup, fashion leadership sho-

wed the greatest value (β = 0.658, p < 0.01) among the 

three antecedents. In terms of the influence of social 

Structural Path 

Standardized 

Estimate 

(β)

CR p

H1 Supported Fashion Leadership ⇒ Adolescent Makeup .630 5.089 .000

H2 Supported Social Support from Friends ⇒ Adolescent Makeup .270 2.429 .015

H3 Supported Fashion Leadership ⇒ Social Support from Friends  .317 2.906 .004

H4 Supported Self-Esteem ⇒ Adolescent Makeup ‒.138 ‒1.976 .048

H5 Supported Social Support from Friends ⇒ Self-Esteem .443 4.252 .000

H6 Supported Fashion Leadership ⇒ Self-Esteem  .273 2.739 .006

X 2= 128.148, df=96, p=.016, NFI=.907, IFI=.969, TLI=.960,   CFI=.968, RMSEA=.056

Table 4. Results of the structural equation modeling

FL SSF SE AMU

FL .680a

SSF .040b .633

SE .096 .065 .627

AMU .394 .059 .037 .667

Note. a: Average variance extracted (AVE) for constructs are displayed on the diagonal.

b: Numbers below the diagonal are squared correlation estimates of two variables.

FL= fashion leadership; SSF= social support from friends; SE= self-esteem; AMU= adolescent makeup use

Table 3. Inter-construct correlation estimates
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support from friends on their makeup, the total effect 

(β = 0.209, p < 0.01) was smaller than the direct effect 

(β = 0.270, p < 0.01) due to its negative indirect effect. 

With respect to the influence of fashion leadership 

on self-esteem, the total effect (β = 0.414, p < 0.01) 

was greater than the direct effect because the direct ef-

fect (β = 0.273, p < 0.05) and indirect effect (β = 0.140, 

p < 0.05) were both positive. We also found that the in-

tensities of the two influences on their self-esteem 

were similar because the total effects were analogous 

(the total effect of fashion leadership: β = 0.414, p < 

0.01; the total effect of social support from friends: β 

= 0.443, p < 0.01). <Table 5> shows the detailed re-

sults of the total effects, direct effects, and indirect ef-

fects verified using the bootstrapping method.  

The hypothesis testing procedure confirmed that all 

causal relationships had a positive impact except for 

H4, which indicates the negative influence of self-es-

teem on South Korean adolescent girls' makeup. In 

other words, fashion leadership and social support from 

friends were facilitating factors that increase both their 

self-esteem and makeup. In this circumstance, many 

people would expect that self-esteem has a consistent 

positive effect on their makeup. Diametrically, how-

ever, South Korean adolescents' self-esteem negati-

vely influenced their makeup in this study. Therefore, 

self-esteem that was boosted by fashion leadership 

and social support from friends negatively influenced 

the adolescent girls' makeup, showing an inconsistent 

mediation effect on the relationships between fashion 

leadership and the makeup and between social support 

from friends and the makeup. Generally, in a media-

tion model, the relationship between an independent 

variable and a dependent variable and the relation-

ships involving mediating variables usually have a 

consistent sign, which means that all signs of the rela-

tionships in the mediation model are consistent (Kim 

& Kim, 2020; MacKinnon et al., 2000, 2007). In the 

Fashion

 Leadership

Social Support 

from Friends
Self-Esteem

TE DE IE TE DE IE TE DE IE

Social Support 

from Friends
.317** .317** - - - - - - -

Self-Esteem .414*** .273** .140** .443*** .443*** - - - -

Adolescent 

Makeup

Use

.658** .630** .028 .209** .270** -.061 -.138** -.138** -

Note. TE= total effect; DE= direct effect; IE= indirect effect; ** p < 0.05, *** p < 0.01

Table 5. Standardized total, direct, indirect effects

Fig. 3. Results of testing hypotheses.
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results of this study, however, the sign of the self-es-

teem's influence on adolescent girls' makeup was the 

opposite sign of the influences of fashion leadership 

and social support from friends on the makeup. Con-

sequently, the research model in this study could be 

evaluated as an inconsistent mediation model in which 

(1) the sign of a direct effect and a corresponding in-

direct effect are incongruent or (2) a suppression effect 

occurs where a direct effect is greater than the corre-

sponding total effect (Kim & Kim, 2020). 

 

V. Discussion and Conclusion

South Korea is a leader in the global cosmetic in-

dustry, creating a K-beauty culture (Wang & Lee, 

2021). Similar to the spread of K-pop, many adoles-

cents from numerous Western and Eastern countries 

have enjoyed the K-beauty culture (Russon, 2018). 

Despite this worldwide popularity, adolescent girls in 

South Korea are not free to enjoy their own cosmetic 

culture due to social conflict over their makeup. There 

is still considerable conflict between many South Ko-

reans' expectations of “studentish attitudes” and the 

desire of adolescents to express their unique person-

alities (Hwang & Cheon, 2011; Lee, 2020). To under-

stand what is driving this conflict, this study explored 

the status of South Korean adolescent girls' makeup on 

the three different occasions (i.e., going out, going to 

school, and going about their daily lives) and the three 

types of makeup (i.e., face, eye, and lip makeup). We 

also identified what factors affect their makeup by 

testing six hypotheses to understand both the positive 

and negative attributes that adolescent girls have about 

their makeup. The results provide meaningful findings 

that shed light on and help reach social consensus on 

adolescent girls' makeup in South Korean society. The 

findings may also lead to recommendations and ap-

propriate plans to promote adolescent girls’ healthy 

growth. 

Adolescent girls' makeup in South Korea is still 

controversial even after the legal basis for restrictions 

related to wearing makeup in school was abolished in 

2020 (Lee, 2020). After the legal amendment, adoles-

cents’ makeup has become more prevalent in South 

Korea than before (Han, 2020). The results of Lee's 

(2020) study showed that 60% of adolescent girls wear 

makeup on a daily basis, and most schools continue to 

set only limited restrictions on their makeup. The re-

sults of the MANOVA tests verified that South Korean 

adolescent girls are able to determine the appropriate 

amount of makeup for specific contexts or occasions. 

They have tried to discriminate between (1) wearing 

makeup in school and (2) when they go out or go about 

their daily lives. These findings confirm the older gen-

eration's concerns about adolescents' makeup, namely 

that the younger generation is unaware of the appro-

priate makeup for the time and place and that their 

makeup would impede their learning and academic 

achievement, which are somewhat exaggerated. Parti-

cularly, the results of the MANOVA analysis showed 

that the adolescents in this study tended to wear less 

eye makeup, which is considered heavy makeup in 

South Korean society (Kim, 2018), compared to face 

and lip makeup in school. These findings imply that 

adolescent girls are attempting to adjust their makeup 

contingent upon the situations, to control their makeup 

considering the perspectives of their teachers, parents, 

and friends to decrease the conflict, and ultimately 

to draw social consensus on their makeup. However, 

other sources have reported that school regulations on 

adolescent girls' makeup are still enforced, even though 

such regulations are now illegal (Lee, 2021; Mbic-

news, 2018). Therefore, we must carefully examine 

whether adjusting the amount of makeup depending 

on specific situations is a voluntary or involuntary be-

havior, regardless of the school's restrictions. Conse-

quently, further studies should be undertaken regard-

ing the makeup restrictions in schools to determine 

whether the adjusted makeup is spontaneous.

Based on the literature review, we hypothesized the 

effects of fashion leadership, social support from fri-

ends, and self-esteem on South Korean adolescent 

girls' makeup. The results showed that South Korean 

adolescent girls’ fashion leadership was the strongest 

antecedent to their makeup because its total effect was 

the greatest among the three antecedents. Many pre-
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vious studies have examined that high levels of fash-

ion leadership among adult women increase their ten-

dencies to wear makeup with a strong desire to express 

their own personalities (Bae & Sung, 2013; Coulter et 

al., 2002; Lee, 2013), but few studies have targeted 

adolescent girls to explore the influence of fashion 

leadership on their makeup. The results of the present 

study show that the fashion leadership of adolescent 

girls is a strong facilitator of their makeup. In partic-

ular, I. O. Kim and Kim (2019) identified that adoles-

cents have the strongest interest in appearance across 

the entire lifecycle, which indicates a strong interest 

in appearance management methods, including ma-

keup, and they verified that adolescent girls accept 

makeup as an appearance management tool for ach-

ieving their ideal appearance. Considering the results 

of I. O. Kim and Kim's (2019) study, we can infer that 

South Korean adolescent girls with strong trend-lead-

ing power—who introduce and spread new trends to 

their friends—adopt makeup as an appearance man-

agement behavior to show how unique and trendy they 

are. 

Along with fashion leadership, social support from 

friends played a significant role in increasing the ado-

lescent girls' makeup. Brown and Larson's (2009) and 

Kim and Choi's (2022) studies suggested that ado-

lescence is the period when the influence of peers has 

the strongest power. Lee (2020) also contended that 

adolescents' makeup in South Korea is no longer taboo 

or that it is only a trend for some delinquent ado-

lescents. Rather, it is a prevalent peer culture enjoyed 

by many ordinary adolescents. Hwang and Cheon 

(2011) indicated that adolescents in South Korea tend 

to perceive friends who have not tried to wear makeup 

at all as having poor social skills because they have not 

participated in their major culture to enhance social 

ties. Gentina et al. (2012) also explained that adoles-

cents’ makeup reflects their intention to shape their 

own autonomy from their parents by strengthening the 

relationship with their peers. In addition, Kim (2020) 

found that adolescents who actively participate in the 

makeup culture tend to adapt better to school based on 

their excellent academic achievement and amicable 

peer relationships. Given the results of the previous 

studies and the present study, we conclude that South 

Korean adolescent girls, who perceive a sense of be-

longing to their peer group through social support 

from their friends, want to participate in the makeup 

culture. 

In contrast, the self-esteem of the adolescents in 

South Korea played a significant negative role in en-

hancing their makeup, as we expected. Adolescence is 

a transitional stage from childhood to adulthood and is 

known as the period in a person's life when their body 

satisfaction is the lowest (Hoffman et al., 1988; Martin 

& Gentry, 1997; Steiger et al., 2014). Rapid physical 

changes that occur during adolescence to prepare for 

adulthood often lead to complaints about appearance 

that they did not experience as children (Dalgard et al., 

2008). For example, skin troubles in adolescence, usu-

ally caused by hormonal changes, can easily under-

mine their body satisfaction as well as their self-es-

teem (Shin & Kim, 2019), which ultimately encour-

ages adolescents to try using makeup to conceal their 

skin troubles (Shim & Kim, 2008). According to pre-

vious studies, adolescents with low self-esteem tend to 

actively accept controversial appearance management 

methods even if they are not socially accepted (Farrow 

et al., 1991; O'Dea & Abraham, 2000; Sales & Irwin 

Jr., 2009). The findings of this study confirmed that, 

despite the negative perception of adolescents’ make-

up among the older generation in South Korea, those 

with low self-esteem may accept the use of makeup, 

even at the risk of social criticism, to manage their 

appearance. Furthermore, according to a longitudinal 

study on adolescents' self-esteem by Shin and Choi 

(2016), the self-esteem of middle and high schoolers is 

strengthened by a relationship with their teachers, 

while that of elementary schoolers is strengthened by 

a relationship with their parents. Since participants in 

this study were middle and high schoolers, we pre-

dicted that those with high levels of self-esteem in this 

study may foster good relationships with the older 

generation by following the rules of their schools, 

which request that they use modest makeup.

It is noteworthy that fashion leadership and social 
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support from friends of South Korean adolescent girls 

increased their self-esteem, but enhanced self-esteem 

had an inconsistent relationship that weakened their 

makeup. In a mediation model, the sign of the influen-

ces involving a mediating variable is generally the 

same as the sign of the causal relationship between an 

independent variable and a dependent variable (Kim 

& Kim, 2020). In this study, however, the sign of the 

influence of self-esteem, which is a mediating variable 

in our research model, on South Korean adolescent 

girls' makeup is inconsistent with the sign of the influ-

ences of fashion leadership and social support from 

friends on the makeup. Due to this discrepancy, the in-

consistent mediation effect, which is typically ob-

served in controversial and paradoxical phenomena, 

occurred (MacKinnon et al., 2000, 2007). Furthermore, 

contrary to the results of this study, numerous previous 

studies targeting adult women have found that the 

higher one's self-esteem, the more actively they en-

gage in appearance management behaviors, including 

wearing makeup (Kang, 2014b; Park & Chung, 2010). 

In addition, Lennon and Rudd (1994) suggested that 

 women use various appearance management behav-

iors, including makeup, to achieve an attractive ap-

pearance, and that self-esteem and attractive appear-

ance behaviors have a positive influence on each other. 

Hence, the inconsistency in this study is contrary to the 

results of previous studies on adult women and can be 

interpreted as a unique result only for adolescent girls 

in South Korea. The cause of this inconsistency cannot 

be clearly identified through the design of this study 

alone. However, it may be because of a combination of 

various sociopsychological factors, such as the lowest 

level of self-esteem in adolescence among the entire 

life cycle and the paradoxical social stereotypes on 

adolescent girls' makeup in South Korea. Follow-up 

studies are needed for a more precise understanding of 

the causes. 

The current study investigated the status of adoles-

cent girls' makeup and tested the hypotheses about it 

in South Korea to understand both the positive and 

negative attributes. We found that adolescent girls wear 

the appropriate amount of makeup considering the spe-

cific occasions (i.e., they wore less makeup at school, 

where learning is more important than an attractive ap-

pearance) and social conventions (i.e., eye makeup, 

which is considered heavy makeup in South Korea, 

was the least common). This finding verified that the 

concerns of the older generation in South Korea are 

unfounded. In addition, we examined that South Kore-

an adolescent girls' makeup is a paradoxical phenom-

enon in which both positive and negative antecedents 

coexist. On the positive side, their use of makeup sho-

wed a positive result in that girls who wore makeup 

were leading the latest trends among their peer groups, 

expressing their unique personalities, and developing 

healthy companionships based on the social support 

from their friends. However, unlike adult women, ado-

lescent girls with low self-esteem were more likely to 

use makeup, raising the need for further research on 

this contradiction. 

While the social debate over adolescent girls' make-

up continues in South Korea, this study concludes that 

South Korean adolescent girls are able to control the 

amount and occasion for wearing makeup on their 

own. Therefore, rather than excessive regulations or 

restrictions, public schools should design counseling 

and education programs to strengthen the positive at-

tributes and weaken the negative attributes of their 

makeup while maintaining their freedom of self-ex-

pression. For the development of effective programs, 

it is necessary to execute follow-up studies that identi-

fy more diverse influencing factors on their makeup 

and clarify what adolescent girls, teachers, and parents 

hope to achieve from the programs. Especially, adults 

around South Korean adolescent girls (e.g., teachers, 

parents) should also help provide healthy ways to heal 

relatively low self-esteem and to decrease the side ef-

fects of inappropriate application of makeup due to a 

lack of experience with and knowledge about makeup 

for a healthy transition to adulthood. In addition, cos-

metics companies should launch adolescent cosme-

tics optimized for the skin and appearance concerns 

of adolescents through systematic research to identify 

those concerns. Along with the research, they should 

develop appropriate ingredients that do not irritate the 
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skin of adolescents who first begin using cosmetics. 

Promotion strategies for adolescent cosmetics do not 

boost their vulnerable self-esteem solely for economic 

gain. Lastly, the government ministries in charge of es-

tablishing educational policies should find out how 

adolescent makeup is treated in public schools and 

which rules are applied. They should then create stan-

dardized educational guidelines for preventing con-

fusion over their makeup, which continues in the edu-

cational field despite the prohibition of appearance 

regulations. 

 

VI. Limitations and Suggestions

Although the current study sheds light on ado-

lescents' makeup in South Korea, there are still several 

limitations, as is true of most social research based on 

an online survey. First, this research focused only on 

middle and high schoolers, which limited the sample 

size. Since the period when teenagers start wearing 

makeup for the first time continues to be pulled down 

to younger ages (Lee, 2020), follow-up studies are 

needed to include adolescence from elementary school 

to high school. Second, the current research includes 

only individual-level meaningful variables related to 

appearance-management behaviors. Future studies 

should consider other antecedents that are known to 

influence adolescents' behaviors, such as academic 

achievement, relationships with their parents and tea-

chers, and delinquent behavior. Third, this study mea-

sured South Korean adolescent girls' makeup as a gen-

eral concept. Further research should measure their 

makeup concretely by reflecting on the actual makeup 

behaviors of South Korean adolescent girls. Specifi-

cally, their makeup use could be categorized into three 

sub-categories: skin care, which corresponds to the 

use of skin care cosmetics; skin cover makeup, which 

conceals skin imperfections through face makeup cos-

metics; and full makeup, which covers one's face with 

heavy makeup. Follow-up studies should apply a re-

search design involving the more detailed makeup cat-

egories to clearly understand the status of South Kore-

an adolescent girls’ makeup.  

1. Acknowledgement

This work was supported by the Ministry of Education of 

the Republic of Korea and the National Research Foun-

dation of Korea (NRF-2020S1A5B5A16082557).

 

2. Ethics and consent

Not applicable

 

3. Availability of data and materials

The data used in this study can be provided by the corre-

sponding author upon reasonable request and approved by 

the Ministry of Education of the Republic of Korea and the 

National Research Foundation.

 

4. Conflicting interests

SK has held the position of managing editor for Journal of 

the Korean Society of Clothing and Textiles since March 

2023. However, this paper was submitted in September 

2022, and the review process was completed in December 

2022. Hence, there are no conflicts of interest that may 

arise from the author. 

 

5. Funding

This study was carried out with support from the Ministry 

of Education of the Republic of Korea and the National 

Research Foundation of Korea (NRF-2020S1A5B5A1608 

2557).

 

6. Authors' contributions

SK was mainly responsible for data collection and data 

analysis, and SY was mainly responsible for data interpre-

tation and manuscript preparation. All authors have read 

and approved the final manuscript.

 

7. Authors' information

Sunwoo Kim

Institute of Human Ecology, Seoul National University, 

Research Assistant Professor 

Sujin Yang

Dept. of Living Culture and Consumer Science, Sungshin 

Women's University, Associate Professor

 

References

Ahn, S.-K., & Yang, S.-H. (2001). A study on the pattern of 

censorship about costumes: A censorship about school uni-

forms and entertainer's costumes -A censorship about 

school uniforms and entertainer's costumes-. Journal of the 

Korean Society of Costume, 51(1), 105–117. 

Bae, E., & Sung, H. (2013). Comparison of benefit sought and 

makeup behaviors based on fashion leadership and appea-



What Promotes Adolescent Girls' Makeup in South Korea?
Fashion Leadership, Social Support from Friends, and Self-Esteem

– 273 –

rance interest. Journal of Fashion Business, 17(4), 107–

123. doi:10.12940/jfb.2013.17.4.107

Bagozzi, R. P., & Yi, Y. (2012). Specification, evaluation, and 

interpretation of stuructural equation models. Journal of the 

Academy of Marketing Science, 40, 8–34. doi:10.1007/s117

47-011-0278-x

Brown, B. B., & Larson, J. (2009). Peer relationships in adol-

escnce. In R. M. Lerner & L. Steinberg (Eds.), Handbook of 

adolescent psychology: Contextual influences on adoles-

cent development (pp. 74–103). Hoboken, NJ: John Wiley 

& Sons, Inc. doi:10.1002/9780470479193.adlpsy002004

Brown, J. D. (1993). Self-esteem and self-evaluation: Feeling 

is believing. In J. Suls (Ed.), Psychological perspectives on 

the self, Vol. 4: The self in social perspective (pp. 27–58). New 

York, NY: Psychology Press. doi:10.4324/9781315806976

Carroll, S. T., Riffenburgh, R. H., Roberts, T. A., & Myhre, E. 

B. (2002). Tattoos and body piercings as indicators of ado-

lescent risk-taking behaviors. Pediatrics, 109(6), 1021–1027. 

doi:10.1542/peds.109.6.1021

Cohen, L. H., Towbes, L. C., & Flocco, R. (1988). Effects of 

induced mood on self-reported life events and perceived 

and received social support. Journal of Personality and So-

cial Psychology, 55(4), 669–674. doi:10.1037/0022-3514.5

5.4.669

Cohen, S., & Hoberman, H. M. (1983). Positive events and 

social support as buffers of life change stress. Journal of 

Applied Psychology, 13(2), 99–125. doi:10.1111/j.1559-18

16.1983.tb02325.x

Coulter, R. A., Feick, L. F., & Price, L. L. (2002). Changing 

faces: Cosmetics opinion leadership among women in the 

new Hungary. European Journal of Marketing, 36(11/12), 

1287–1308. doi:10.1108/03090560210445182

Dalgard, F., Gieler, U., Holm, J. Ø., Bjertness, E., & Hauser, S. 

(2008). Self-esteem and body satisfaction among late adole-

scents with acne: Results from a population survey. Journal 

of the American Academy of Dermatology, 59(5), 746–751. 

doi:10.1016/j.jaad.2008.07.013

Diener, E., & Diener, M. (1995). Cross-cultural correlates of 

life satisfaction and self-esteem. Journal of Personality and 

Social Psychology, 68(4), 653–663. doi:10.1037/0022-351

4.68.4.653

EBS Docuprime. (2020, January 15). 교육대기획 다시, 학교 

(Vol. 6): 학생다움을 묻는 어른들에게 [Again, School (Vol. 

6): To adults who ask about studenthood]. Korea Ecuda-

tional Broadcasting System. Retrieved from https://docupri

me.ebs.co.kr/docuprime/vodReplayView?siteCd=DP&pro

dId=7503&courseId=BP0PAPB0000000005&stepId=02B

P0PAPB0000000005&lectId=20216138

Farrow, J. A., Schwartz, R. H., & Vanderleeuw, J. (1991). Tat-

tooing behavior in adolescence: A comparison study. Ame-

rican Journal of Diseases of Children, 145(2), 184–187. 

doi:10.1001/archpedi.1991.02160020076021

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equa-

tion models with unobservable variables and measurement 

error. Journal of Marketing Research, 18(1), 39–50. doi:10. 

2307/3151312

Freedman, R. J. (1984). Reflections on beauty as it relates to 

health in adolescent females. Women & Health, 9(2/3), 29–

45. doi:10.1300/J013v09n02_03

Gentina, E., Butori, R., & Heath, T. B. (2014). Unique but in-

tegrated: The role of individuation and assimilation pro-

cesses in teen opinion leadership. Journal of Business Re-

search, 67(2), 83–91. doi:10.1016/j.jbusres.2012.11.013

Gentina, E., Palan, K. M., & Fosse-Gomez, M.-H. (2012). The 

practice of using makeup: A consumption ritual of adoles-

cent girls. Journal of Consumer Behaviour, 11(2), 115–123. 

doi:10.1002/cb.387

Goldsmith, R. E., Freiden, J. B., & Kilsheimer, J. C. (1993). So-

cial values and female fashion leadership: A cross-cultural 

study. Psychology and Marketing, 10(5), 399–412. doi:10. 

1002/mar.4220100504

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & 

Tatham, R. L. (2006). Mulltivariate data analysis (6th ed.). 

Upper Saddle River, NJ: Pearson Prentice Hall.

Han, D.-J., & Lee, J.-S. (2009).  Analysis of adolescent beha-

vior to skin care & make-up movement to self-esteem. The 

Journal of the Korean Society of Make-up Design, 5(2), 193

–202. 

Han, E. (2020, September 21). 대세가 된 10대들의 화장 막을 

수 없다면 건강하게 하자 [If you can't stop the makeup of 

teenagers, let's stay healthy]. The JoongAng. Retrieved from 

https://www.joongang.co.kr/article/23876622#home

Han, I. (1997). 검열과 자유와 책임 [Censorship, freedon, and 

responsibility]. 철학과 현실, 3, 57–75. 

Hoffman, M. A., Ushpiz, V., & Levy-Shiff, R. (1988). Social 

support and self-esteem in adolescence. Journal of Youth 

and Adolescence, 17(4), 307–316. doi:10.1007/BF01537672

Holman, D. M., & Watson, M. (2013). Correlates of intentional 

tanning among adolescents in the United States: A sys-

tematic review of the literature. Journal of Adolescent Health, 

52(5), S52–S59. doi:10.1016/j.jadohealth.2012.09.021

Hwang, H.-M., & Cheon, H.-J. (2011). The makeup experience 

of middle school girls. Media, Gender & Culture, 19, 179–

261.

Hwang, J. S. (2000). The relationship of clothing behavior to 

body image and self-esteem of older men and women. Jour-

nal of the Korean Society of Clothing and Textiles, 24(8), 

1187–1196. 

Kaiser, S. B. (1997). The social psychology of clothing: Sym-

bolic appearances in context (2nd ed.). New York, NY: 



Journal of the Korean Society of Clothing and Textiles Vol. 47 No. 2, 2023

– 274 –

Fairchild Books.

Kang, M. J. (2014a). A study on the beauty make-up behavior 

according to self perceived competence in teenage female 

adolescents. Journal of the Korean Society of Design Cul-

ture, 20(3), 1–12. 

Kang, M. J. (2014b). A study on the make-up behavior ac-

cording to self esteem of immigrant women married to Ko-

rean men. Journal of the Korean Society of Design Culture, 

20(1), 1–13.

Kim, H.-H., & Kim, S.-Y. (2020). Exploring the possible di-

rection of interpreting inconsistent mediational effect. Ko-

rean Journal of Psychology: General, 39(1), 91–115. doi: 

 10.22257/kjp.2020.3.39.1.91

Kim, H., Rhee, E.-Y., & Yee, J. (2008). Comparing fashion 

process networks and friendship networks in small groups 

of adolescents. Journal of Fashion Marketing and Manage-

ment, 12(4), 545–564. doi:10.1108/13612020810906182

Kim, H. L., & Kim, S. (2011). Analysis of factors influencing 

risk-taking behavior in middle school students. Journal of 

Korean Academy of Psychiatric and Mental Health Nursing, 

20(1), 91–102. doi:10.12934/jkpmhn.2011.20.1.91

Kim, I. O., & Kim, D. Y. (2019). Difference between body ima-

ge, interest of aesthetics and beauty-management behavior 

by age groups in Korean female. Journal of the Korean 

Society Design Culture, 25(1), 111–124. doi:10.18208/ksdc. 

2019.25.1.111

Kim, J.-Y., & Kim, J.-H. (2006). A study on the clothing atti-

tude and clothing deviation related to social deviation and 

clothing interest of female high school students. Journal of 

the Korea Fashion & Costume Design Association, 8(3), 

119–128.

Kim, K.-H., & Kim, J.-H. (2019). Relationships among cosme-

tics use patterns, makeup motives and self-esteem in ele-

mentary school students. Korean Society of Cosmetics and 

Cosmetology, 9(2), 245–262. 

Kim, M.-K., & Kim, J.-D. (2019). A study on improvement of 

beauty education based on analysis of beauty practices of 

adolescents. Korean Society of Cosmetics and Cosmetology, 

9(1), 33–48. 

Kim, S.-E., & Kim, J.-D. (2019). Middle school girl's awa-

reness and behavior of make-up. Korean Society of Cos-

metics and Cosmetology, 9(2), 211–224. 

Kim, S. (2020). Effects of Korean female adolescent makeup 

on school adjustment. Journal of the Korean Society of 

Costume, 70(4), 65–79. doi:10.7233/jksc.2020.70.4.065

Kim, S., & Choi, N. (2022). Effect of the degree of school bul-

lying victimization on body appreciation in adulthood: Multi- 

mediating effects of physical attractiveness comparison and 

ambivalent emotions toward beauty. Journal of the Korean 

Society of Clothing and Textiles, 46(1), 182–198. doi:10.58 

50/JKSCT.2022.46.1.182

Kim, S., & Lee, Y. (2018). Why do women want to be beautiful? 

A qualitative study proposing a new “Human Beauty Val-

ues” concept. PLoS One, 13(8), Article e0201347. doi:10.13 

71/journal.pone.0201347

Kim, S. Y. (2018). A study on make-up interest by age group and 

real condition of the color cosmetics usage -Focusing on 

generation from 10s to 40s- (Unpublished master's thesis).  

Chung-Ang University, Ansung. 

Kockar, A. I., & Gençöz, T. (2004). Personality, social support, 

and anxiety among adolescents preparing for university en-

trance examinations in Turkey. Current Psychology, 23(2), 

138–146. doi:10.1007/BF02903074

Lee, H., & Oh, H. (2018). The effects of self-esteem on makeup 

involvement and makeup satisfaction among elementary stu-

dents. Archives of Design Research, 31(2), 87–95. doi:10. 

15187/adr.2018.05.31.2.87

Lee, H. W. (2021). Research on the perception on makeup be-

havior of middle school students -Centered on middle school 

students and their legal guardians- (Unpublished master's 

thesis). Chung-Ang University, Ansung.  

Lee, J.-H., Ko, S., & Lee, Y.-J. (2012). The influential factors 

on high school students school dress code compliance. 

Journal of Home Economics Education Research, 24(1), 49

–59. 

Lee, J. (2020). 학생화장에 대한 학교구성원들의 인식비교 [Com-

parison of School Members' Perceptions of Student Make-

up]. Gyeonggi Institute of Education. Retrieved from https:/

/library.gie.re.kr/pyxis-api/1/digital-files/d81d8d1c-b1eb-4

27f-9656-e010efa8617d

Lee, J. (2013). A study on fashion leadership of clothing and 

make-up, information sources, and ongoing information 

search. Fashion Business, 17(1), 157–169. doi:10.12940/jfb. 

2013.17.1.157

Lee, S. E., Lee, Y., & Ha, J. (2016). A review of fashion therapy 

and proposal of protocol. Journal of the Korean Society of 

Clothing and Textiles, 40(5), 788–800. doi:10.5850/JKSCT.

2016.40.5.788

Lee, S. H., & Park, K.-S. (2011). Appearance management 

behaviors of female university students by self-efficacy and 

self-esteem. The Research Journal of the Costume Culture, 

19(5), 187–199. doi:10.29049/rjcc.2011.19.5.1075

Lennon, S. J., & Rudd, N. A. (1994). Linkages between attitu-

des toward gender roles, body satisfaction, self-esteem, and 

appearance management behaviors in women. Family and 

Consumer Sciences Research Journal, 23(2), 94–117. doi: 

10.1177/1077727X94232002

MacKinnon, D. P., Fairchild, A. J., & Fritz, M. S. (2007). Me-

diation analysis. Annual Review of Psychology, 58, 593–

614. doi:10.1146/annurev.psych.58.110405.085542



What Promotes Adolescent Girls' Makeup in South Korea?
Fashion Leadership, Social Support from Friends, and Self-Esteem

– 275 –

MacKinnon, D. P., Krull, J. L., & Lockwood, C. M. (2000). 

Equivalence of the mediation, confounding and suppression 

effect. Prevention Science, 1(4), 173–181. doi:10.1023/A:10 

26595011371

Martin, M. C., & Gentry, J. W. (1997). Stuck in the model trap: 

The effects of beautiful models in ads on female pre-adole-

scents and adolescents. Journal of Advertising, 26(2), 19–

33. doi:10.1080/00913367.1997.10673520

Mbicnews. (2018, October 4). 염색, 화장 얘기에 학생들 말빨 

터지다 (feat.100분토론) [Students' words burst out when 

they talk about dyeing and makeup (feat. 100 minutes dis-

cussion)] [Video]. YouTube. Retrieved from https://youtu.be/ 

cuRINizw7Zs

Ministry of Government Legislation. (n.d.). 화장품의 개념 및 

유형 [The concept and types of cosmetics]. Retrieved from 

https://easylaw.go.kr/CSP/CnpClsMain.laf?popMenu=ov

&csmSeq=1301&ccfNo=1&cciNo=1&cnpClsNo=1

Moon, H.-K., & Yoo, T.-S. (2003). A study of the self-esteem, 

degree of appearance concern, clothing attitude and make- 

up. Journal of the Korean Society of Costume, 53(4), 101–

112.

O'Dea, J. A, & Abraham, S. (2000). Improving the body image, 

eating attitudes, and behaviors of young male and female 

adolescents: A new educational approach that focuses on 

self-esteem. International Journal of Eating Disorders, 28 

(1), 43–57. doi:10.1002/(SICI)1098-108X(200007)28:1<4

3::AID-EAT6>3.0.CO;2-D

Park, J. Y. (2017). A study on makeup consciousness and beau-

ty care behavior of elementary, middle and high school 

students. Journal of the Korean Society Design Culture, 23 

(3), 377–385. doi:10.18208/ksdc.2017.23.3.377

Park, S. (2002). The discipline of student's body and school 

crisis. Korean Journal of Sociology of Education, 12(3), 75–

99. 

Park, E.-J., & Chung, M.-S. (2010). The effects of narcissistic 

personality and self-esteem on the appearance management 

behaviors of female college students. The Research Journal 

of the Costume Culture, 18(4), 717–730. doi:10.29049/rjcc.

2010.18.4.717

Reynolds, W. M. (2004). Reynolds Adolescent Depression 

Scale – 2nd Edition. In M. Hersen, D. L. Segal, & M. Hil-

senroth (Eds.), Comprehensive handbook of psychological 

assessment, Volume 2: Personality assessment and psycho-

pathology (pp. 224–236). New York, NY: John Wiley & 

Sons.

Rigby, K. (2000). Effects of peer victimization in schools and 

perceived social support on adolescent well-being. Journal 

of Adolescence, 23(1), 57–68. doi:10.1006/jado.1999.0289

Roach-Higgins, M. E., & Eicher, J. B. (1992). Dress and iden-

tity. Clothing and Textiles Research Journal, 10(4), 1–8. 

doi:10.1177/0887302x9201000401

Rogers, E. M., & Cartano, D. C. (1962). Methods of measuring 

opinion leadership. The Public Opinion Quarterly, 26(3), 

435–441. 

Rosenberg, M. (1965). Society and the adolesent self image. 

Princeton, NJ: Princeton University Press.

Russon, M.-A. (2018, October 21). K-beauty: The rise of 

Korean make-up in the West. BBC News. Retrieved from 

https://www.bbc.com/news/business-45820671

Sabiston, C. M., Sedgwick, W. A., Crocker, P. R. E., Kowalski, 

K. C., & Mack, D. E. (2007). Social physique anxiety in 

adolescence: An exploration of influences, coping strate-

gies, and health behaviors. Journal of Adolescent Research, 

22(1), 78–101. doi:10.1177/0743558406294628

Sales, J. M., & Irwin Jr., C. E. (2009). Theories of adolescent 

risk taking: The biopsychosocial model. In R. J. DiCle-

mente, J. S. Santelli, & R. Crosby (Eds.), Adolescent health: 

Understanding and preventing risk behaviors (pp. 31–50). 

Hoboken, NJ: John Wiley & Sons.

Seo, H.-j., & Choi, I.-r. (2010). A study on beauty action of the 

growing generation. The Research Journal of the Costume 

Culture, 18(3), 514–525. 

Shim, J. (2019). 화장하는 청소년 58.5%, 처음 시작한 시기는? 

[58.5% of teenagers who wear makeup, when did they first 

start?]. The JungAng. Retrieved from https://www.joongan

g.co.kr/article/23639756#home 

Shim, J.-Y., & Kim, H.-H. (2008). The relationship between the 

body satisfaction/self-esteem of female middle and high 

school students and their use of make-up. Journal of the 

Korean Society of Costume, 58(4), 128–138. 

Shin, D.-H., & Kim, S.-H. (2019). Influence of acne skin on 

teenager's stress, depression, and self-esteem: Focusing on 

middle school students. Journal of Convergence for Informa-

tion Technology, 9(10), 264–271. doi:10.22156/CS4SMB.2

019.9.10.264

Shin, H., & Choi, H. (2016). The mediation effect of physical 

health, parental affection, student-teacher relation, and peer 

attachment on the development of adolescents' self-esteem. 

The Korean Journal of School Psychology, 13(1), 31–54. 

doi:10.16983/kjsp.2016.13.1.31

Shrout, P. E., & Bolger, N. (2002). Mediation in experimental 

and nonexperimental studies: New procedures and recom-

mendations. Psychological Methods, 7(4), 422–445. doi:10. 

1037/1082-989X.7.4.422

Simmons, R. G., & Rosenberg, F. (1975). Sex, sex roles, and 

self-image. Journal of Youth and Adolescence, 4(3), 229–

258. doi:10.1007/BF01537165

Slater, A., & Tiggemann, M. (2002). A test of objectification 

theory in adolescent girls. Sex Roles, 46(9/10), 343–349. 

doi:10.1023/A:1020232714705



Journal of the Korean Society of Clothing and Textiles Vol. 47 No. 2, 2023

– 276 –

Smolak, L. (2004). Body image in children and adolescents: 

Where do we go from here? Body Image, 1(1), 15–28. doi: 

10.1016/S1740-1445(03)00008-1

Steiger, A. E., Allemand, M., Robins, R. W., & Fend, H. A. 

(2014). Low and decreasing self-esteem during adolescence 

predict adult depression two decades later. Journal of Per-

sonality and Social Psychology, 106(2), 325–338. doi:10. 

1037/a0035133

Summers, J. O. (1970). The Identity of Women's Clothing Fa-

shion Opinion Leaders. Journal of Marketing Research, 7 

(2), 178–185. Doi:10.2307/3150106

Taylor, J. A. (2014). The impact of the “Girls on the Move” Lea-

dership programme on young female leaders' self-esteem. 

Leisure Studies, 33(1), 62–74. doi:10.1080/02614367.2012.

727459

Wang, L., & Lee, J. H. (2021). The impact of K-beauty social 

media influencers, sponsorship, and product exposure on 

consumer acceptance of new products. Fashion and Tex-

tiles, 8(15), 1–29. doi:10.1186/s40691-020-00239-0

Wong, M. C. S., Lau, T. C. M., & Lee, A. (2012). The impact of 

leadership programme on self-esteem and self-efficacy in 

school: A randomized controlled trial. PLoS One, 7(12), 

e52023. doi:10.1371/journal.pone.0052023

Workman, J. E., & Johnson, K. K. P. (1991). The role of cos-

metics in impression formation. Clothing and Textiles Re-

search Journal, 10(1), 63–67. doi:10.1177/0887302x91010

00109

Yoh, E. (2015). Application of the fashion therapy to reduce 

negative emotion of female patients. The Research Journal 

of the Costume Culture, 23(1), 85–101. doi:10.7741/rjcc.20

15.23.1.085

Yoo, J.-J. (2009). Peer influence on adolescent boys' appea-

rance management behaviors. Adolescence, 44(176), 1017–

1031.

Yun, S. J., Jung, H. I., Choo, H. J., & Jeong, S. W. (2014). Study 

on the characteristics of fashion leaders in college clubs' 

fashion networks. International Journal of Costume and 

Fashion, 14(1), 1–15. doi:10.7233/ijcf.2014.14.1.001

Zimet, G. D., Dahlem, N. W., Zimet, S. G., & Farley, G. K. 

(1988). The multidimensional scale of perceived social su-

pport. Journal of Personality Assessment, 52(1), 30–41. 

doi:10.1207/s15327752jpa5201_2



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


