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Abstract This study is a study on ways to revitalize traditional markets in the era of the 4th Industrial Revolution,
and a total of 188 of the 2021 Cheonan City traditional market and shopping district fact-finding data were used for
research and analysis. In order to revitalize the environment improvement of traditional markets, it can be seen that
environmental changes suitable for the times are primarily required. The traditional market is an underdeveloped
space, and through the parking environment improvement project and facility modernization project (toilet, facility
equipment, etc.), space is improved through a specialization and subdivision process to meet the needs of the times,
thereby increasing operational convenience, increasing visitor use, and improving natural perception. can promote In
addition, the efficiency and effectiveness of the traditional market vitalization project can be increased when
differentiated management vitalization contents and facility modernization projects are organically harmonized. This
study is meaningful in that it analyzes the environmental improvement of facilities among the traditional market
vitalization factors for the vitalization of the traditional market, and proposes a plan that can be a practical
alternative to the government support policy for the traditional market.
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