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Abstract

This study examines the effects of Chinese consumers’ lifestyles on pursuing the benefits
and purchase intentions for athleisure wear, Chinese female consumers aged 20 to 40 in
Shanghai and Chengdu, who have purchased athleisure wear were selected for a survey,
and 510 questionnaires were collected. Data was analyzed using SPSS 26.0 software. Factor
analysis, reliability verification, regression analysis, and discrete analysis were performed.
As a result, Chinese consumers' lifestyles were classified into three categories: 'personality
orientation', 'show-off orientation', and 'health orientation'. There were four benefits:
'situation pursuit', 'practicality pursuit', 'fashion style pursuit', and 'appearance pursuit' for
athleisure wear. Among the lifestyle types of Chinese consumers, "individuality-oriented"
showed a positive effect on "pursuit of practicality", "pursuit of situation", "pursuit of
fashion style", and "pursuit of appearance" among the benefits of pursuing athleisure wear.
Next, among lifestyle types, 'show-off orientation' showed a positive effect on 'individuality'
and 'appearance pursuit'. Finally, among lifestyle types, 'health-oriented' showed a positive
effect on 'pursuit of practicality’ and 'pursuit of appearance'. On the other hand, Chinese
consumers' lifestyle types of "show-off," "health-oriented," and "individuality-oriented" all
exhibited a significant impact on their purchase intention for athleisure wear. According to
age groups and location, there is no significant difference in terms of 'lifestyle', 'athleisure
wear pursuit benefits' and 'purchase intention'. Compared married women and unmarried
women, it was found that unmarried women value their health and leisure, while those
with a lower their educational background, considered the lifestyle of "individuality-
oriented" and "show-off-oriented", as well as "situation-pursuit", "practicality", and "fashion
style pursuit",
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(Table 1) Factor Analysis and Reliability Verification for Chinese Consumers' Lifestyles

Factor analysis

Variable Factor  Factor  Factor
1 2 3

I often travel alone, 0.751 0.137 0.474
I feel confident when I wear clothes with a brand personality, 0.714 0.421 0.262
I look for unique clothes that are different from others. 0.701 0.417 0.281
I am the first person to buy products made with new technology. 0.666 0.458 0.318
It is not a waste of money to decorate me. 0.461 0.738 0.208
I often get information through the Internet. 0.196 0.719 0.472
Even if the price is high, T buy famous brand products, 0.500 0.647 0.271

I often use platforms such as So Hong Seo and WeChat to purchase brands. 0.273 0.646 0.486

In our country, we are treated properly only when we dress well

0.439 0.587 0.419

(It's competitive to dress well,).
I like to exercise very much, 0.307 0.284 0.793

Before exercising, I frequently check the Internet evaluation and

0.320 0.304 0.743

recommendations for healthy food.

I often watch exercise videos on the Internet, 0.435 0.366 0.616
Distributed Description(%) 26,425 26,406 23,206
Cumulative variance (%) 26,425 52,832  76.037
Cronbach's @ 0.889 0.908 0.856
KMO(Kaiser-Meyer-Olkin) 0.969
Bartlett 4719.900833
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(Table 2) Factor Analysis and Reliability Verification for the benefits of Athleisure wear

Factor analysis

Variable Factor Factor Factor Factor
1 2 3 4
I prefer athleisure wear that is less dirty and easy to wash. 0.724 0377 0175 0.22
Above all, T prefer flexible athleisure wear that is easy to operate, 0716 0.121  0.382  0.303
Functionality is essential when purchasing athleisure wear, 0.690 0.266 0368 0.240
When you buy athleisure, wear, you buy comfortable and comfortable ones.  0.648 0.306 0.141 0,494
I buy my athleisure wear through Wanghong. 0.345 0.644 0308 0.203
I buy the latest fashionable style of athleisure wear, 0.327 0,783 0.193 0.282
I buy athleisure wear that can improve my reputation, 0.278 0,715 0438 0.155
I buy athleisure wear for class. 0,308 0.2900 0,777 0.224
I tend to buy athleisure wear that can express my masculinity (or femininity). 0.313  0.320 0,577  0.467
I prefer a style that I can wear on a routine basis as well as when I exercise. 0455 0.457 0,530 0.235
I choose athleisure wear that highlights the merits of my body or body shape. 0.326 0.202 0,252 0.829
I buy some athleisure wear that makes me look sophisticated. 0.336  0.470  0.392  0.522
Distributed Description(%) 26,203 19.230 17.417 15.592
Cumulative variance (%) 20,203 45.433 062,850 78.442
Cronbach's « 0.903 0.810 0.849  0.790
KMO(Kaiser-Meyer-Olkin) 0.969
Bartlett 4530.223
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(Table 3) Factor Analysis and Reliability Verification for the Purchase Intention of Athleisure wear

Factor analysis

Variable
Factor 1
I am interested in buying athleisure wear, .891
I buy the latest fashionable style of athleisure wear, .885
I buy athleisure wear that can improve my reputation, .879
Distributed Description(%) 78.284
Cumulative variance(%) 78.284
Cronbach's @ .800
KMO(Kaiser-Meyer-Olkin) 736
Bartlett 705,928

(Table 4) Effects of Chinese Consumers' Lifestyle on the Benefits of Athleisure Wear Pursuit and
Purchasing Intention

Dependent . .
Varigble Independent Variables — Lifestyle
' Personality Show—oft Health Constant R2 =
Athlelsurgwear Orientation Orientation Orientation
Benefits B g B g B g
Practicality o0 376 oy gz 202 0 1.221 451 0381
Pursuit
Situation 358 A0 s B2 0 oss 1.565 415 12152
Pursuit
Fashion style gy OB o35 66 064 063 1483 a7 120
Pursuit
Appeam.n ¢ .165 '18,Z .264 263 .202 224 1.611 .400 112'6,12
Pursuit o e
Purch.ase 189 '193; 108 ,17? 208 2?3 1287 422 106,9*3*2
Intention ¢

* p(.05, * p{.01, ** p(.001
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(Table 5) Impact of Athleisure Wear Pursuit Benefits on the Purchase Intention for Athleisure Wear

Independent Variables—Benefits of Pursuing Athleisure Wear

Dependent Fashion style Situation

Appearance

Practicality

2
Variable Pursuit Pursuit Pursuit Pursuit Constant 5 £
B B B B B B B B
Purchase o0 000 0st 077 214 2 ms M g6 4 B
Intention
(Table 6) Differences in variables by ages
Variable 20’s (20~29) 30’s (30~40) i
Mean (S8.D) Mean (D)
Personality Orientation 3.925 (.988) 4.023 (.9606) 1.113
Life Style Show-off Orientation 4.182 (.847) 4.415 (.803) .387
Health Orientation 4,022 (.917) 4,006 (.991) .184
Fashion style Pursuit 4.078 (.980) 4,112 (.958) .397
. Situation Pursuit 4.169 (.842) 4,120 (.906) 626
Benefits -
Appearance Pursuit 4.231 (.810) 4.122 (.903) 1.423
Practicality Pursuit 3.991 (.867) 3.965 (.983) .327
Purchase Intention 4061 (.916) 4.048 (.986) 164
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(Table 7) Differences in variables by region

. Shanghai Chengdu
Variable Mean (S.D.) Mean (S.D) !
Personality Orientation 4.016 (.967) 3.935 (.987) .938
Life Style Show-off Orientation 4.183 (.854) 4,152 (.856) 425
Health Orientation 4.038 (.964) 3.993 (.946) 534
Fashion style Pursuit 4.137 (.939) 4.056 (.996) .267
: Situation Pursuit 4.175 (.877) 4,117 (.872) 423
Benefits -
Appearance Pursuit 4.213 (.812) 4.142 (.900) .200
Practicality Pursuit 3.982 (.938) 3.975 (.916) .816
Purchase Intention 4,012 (.965) 4,094 (.886) 971
(Table 8) Differences in variables according to marital status
Variable Married UnMarried
Mean (8.D) Mean (SD)
Personality Orientation 3.287 (1.414) 4,139 (.752) 5.798*
Life Style Show-off Orientation 3.602 (1.149) 4,303 (.702) 5.816**
Health Orientation 3.484 (1.313) 4,141 (.795) 6,388
Fashion style Pursuit 3.419 (1.271) 4.257 (.801) 8,224
, Situation Pursuit 3.596 (1.168) 4.277 (.729) 7,312
Benetits -
Appearance Pursuit 3,732 (1.100) 4,283 (.752) 5,547+
Practicality Pursuit 3.452 (1.263) 4.104 (.038) 6,544%
Purchase Intention 3.445 (1.245) 4,201 (.811) 7.415%
=+ p(.001
(Table 9) Difference in variables according to academic background
. Mean
Variable Low Secondary High i
Personality Orientation 4,061(C) 3.827(B) 3.725(A) 2.781*
Life Style Show-off Orjentation 4.326(C) 4,114(B) 3.908(A) 4,083*
Health Orientation 3.883(A) 3.926(B) 4.371(C) 3.453*
Fashion style Pursuit 4,224(C) 4.119(B) 3.771(A) 4,381%**
i Situation Pursuit 4,238(C) 4.018(B) 3.790(A) 3.379*
Benetits - -
Appearance Pursuit 3.878(A) 4.220(B) 4.305(C) 2.449*
Practicality Pursuit 4.128(C) 3.987(B) 3.720(A) 2.019*
Purchase Intention 4.089(C) 3.992(B) 3.872(A) 2.608*
* pC.05, ** p(.01, ** p{.001, Ducan test results (A(B(C)
of walth. ohe ol whE &l Aol ol ool e et 1t Zpol7t Q= Alo]
SEe] FjolS Auuu QLA AT FQIHgIh ADFH T 2 62 o] o
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(Table 10) Difference in variables according to income

Mean

Variable Low Middle High i
Personality Orientation 3.996 4.000 3.656 .869
Life Style Show-off Orientation 4.107 4.202 4.056 404
Health Orientation 3.117 4.012 3.804 727
Fashion style Pursuit 4,027 4,138 3.891 1.486
Situation Pursuit 4.108 4.174 3.969 531
Benefits
Appearance Pursuit 4.165 4,184 4,125 .558
Practicality Pursuit 4,075 3.955 3.863 .696
Purchase Intention 3.935(B) 4,088(C) 3.875(A) 2,392*
* p<.05
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